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   Abstract 

Generation Z represents the generation born in the last five years of the twentieth 
century and the first ten years of the twenty first century. Unlike other 
generations, this generation grew up in a period when smartphones, tablets and 
many technological devices reached individual users, and this has led to them 
being called digital natives. This study aims to examine the behavioral roots of 
excessive social media use of Generation Z members and its effect on social and 
emotional loneliness via the Instagram platform. The study was conducted as 
quantitative research and was conducted using the relational screening method. 
The study included 292 participants aged 18-24 who had at least one active 
Instagram account. The participants studied or continued to study at university or 
equivalent schools. The Instagram Addiction Scale and the Adult Social and 
Emotional Loneliness Scale were used in the study. Correlation analysis, 
regression analysis and ANOVA were used in the statistical analysis of the study. 
As a result of the study, it was determined that there were strong and significant 
relationships between Instagram addiction and various psychological factors. 
 
Keywords: Generation Z, Social Media Addiction, Instagram Addiction, Social 
Loneliness, Emotional Loneliness. 
 
Öz 
Z kuşağı yirminci yüzyılın son beş yılında yirmi birinci yüzyılın ise ilk on yılında 
doğan kuşağı temsil etmektedir. Bu kuşak diğer kuşaklardan farklı olarak akıllı 
telefonlar, tabletler ve birçok teknolojik cihazın bireysel kullanıcıya eriştiği 
dönemde büyümüş ve bu durum onların dijital yerliler olarak adlandırılmasını 
beraberinde getirmiştir. Bu çalışma Z Kuşağı üyelerinin aşırı sosyal medya 
kullanımının davranışsal kökenlerini ve bunun sosyal ve duygusal yalnızlık 
üzerindeki etkisini Instagram platformu üzerinden incelemeyi amaçlamaktadır. 
Çalışma nicel bir araştırma olarak gerçekleştirilmiş ve ilişkisel tarama yöntemi ile 
yürütülmüştür. Çalışmaya en az bir aktif Instagram hesabı olan 18-24 yaş arası 
292 katılımcı dahil edilmiştir. Katılımcılar üniversite ve dengi okullarda okumuş 
ya da okumaya devam etmektedir. Çalışmada Instagram Bağımlılık Ölçeği ve 
Yetişkinler İçin Sosyal ve Duygusal Yalnızlık Ölçeği kullanılmıştır. Çalışmanın 
istatistiksel analizinde korelasyon analizi, regresyon analizi ve ANOVA 
yapılmıştır. Çalışma sonucunda Instagram bağımlılığı ile çeşitli psikolojik 
faktörler arasında güçlü ve anlamlı ilişkiler olduğu tespit edilmiştir. 
 
Anahtar Kelimeler: Z Kuşağı, Sosyal Medya Bağımlılığı, Instagram Bağımlılığı, Sosyal 
Yalnızlık, Duygusal Yalnızlık. 
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INTRODUCTION 
Generation Z, defined as the first natives of the digital age, grew up in an era when technology and 
social media developed at a rapid pace. Born between the late 1990s and early 2010s, this generation 
witnessed the beginning of the dominance of digital platforms in almost every aspect of their daily 
lives. As noted in Turner's (2015) study, members of Generation Z spend most of their day online on 
various social media applications. The basis for this intensive use has been the subject of much 
research and has introduced many concepts to the literature. For instance, the concept of “FOMO” 
(Fear of Missing Out), as emphasized in Przybylski et al.'s (2013) study, stands out as one of the main 
motivations underlying Generation Z's social media use. In addition, compensatory internet use, 
emphasized by Kardefelt-Winther (2014), has been introduced to the literature as another important 
concept that refers to individuals' efforts to fulfill their social and emotional needs that cannot be met 
in real life on online platforms and has played an important role in understanding problematic use of 
social media platforms. Additionally, researchers often emphasize the desire to stay connected, the 
emotional appeal of instant information sharing, and the search for peer approval at the root of this 
behavior (Seemiller & Grace, 2016). 
 
Today, there are many social media platforms with many different functions, and new ones are added 
to these platforms every day.  Among these platforms, the impact of Instagram on Generation Z is 
particularly striking. Sheldon and Bryant's (2016) research reveals that young people see Instagram as 
a tool for self-expression, documenting their experiences, social interaction, and displaying their 
creativity. The visual-oriented nature of the platform and its user-friendly interface perfectly align with 
the desire to share instant experiences, which is particularly unique to Generation Z. Moreover, as 
highlighted in Lee et al.'s (2015) study, the perception of Instagram as less complex and more 
entertainment-oriented than other social media platforms is another point in line with Generation Z's 
preferences. In this study, the key role of Generation Z in social media use is examined from the 
perspective of social and psychological behavioral causes of the situation within the framework of the 
Instagram platform. 
 
Against this backdrop of digital interaction, this study explores the relationship between Generation 
Z's Instagram use and social and emotional loneliness. Andreassen (2015) defines social media 
addiction as “individuals' inability to control their use of social media and spending excessive time on 
these platforms”, while Kuss and Griffiths (2017) emphasize that this addiction is associated with 
symptoms such as anxiety, depression, and social isolation. Based on these two definitions, in our 
study, the motivations of Generation Z members to use the Instagram platform were examined within 
the framework of Sheldon and Bryant (2016) mentioned above, and within the scope of Kardefelt-
Winther's (2014) “Compensatory Internet Use Theory”, the efforts of individuals to compensate for 
their social and emotional needs that cannot be met in real life on online platforms formed the 
theoretical infrastructure of our research. 
 
In our study, social media addiction was examined through problematic Instagram use. In parallel with 
Primack et al.'s (2017) findings, the hypothesis that social media use may paradoxically increase the 
feeling of loneliness was tested. In addition, psychological factors underlying Generation Z's 
Instagram use, such as the FOMO (Fear of Missing Out) phenomenon (Przybylski et al., 2013) and the 
desire to stay connected, emphasized in Turner's (2015) study, are also addressed in our research. 
 
One of the main discussion points of our research is that increased screen time reduces face-to-face 
social interactions and increases feelings of loneliness, as Twenge et al. (2019) noted in their study. 
This study aims to make an original contribution to the literature by revealing the complex 
relationships between various psychological dimensions of Instagram addiction, such as escape from 
reality, relationship interruption, lack of control, obsession, and social and emotional loneliness. 
 
Literature Review  
Problematic social media use behavior has become a growing concern in today's digital age. This can 
be seen in the prominence of the concept of social media addiction and the rapid increase in the 
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number of studies underlying this concept (Turel, 2015; Kuss & Griffiths (2017). Andreassen (2015) 
defines the concept of social media addiction as “individuals' inability to control their social media use 
and spending excessive time on these platforms”. This definition highlights the compulsive behavior 
pattern underlying social media addiction. Research by Kuss and Griffiths (2017) sheds light on the 
behavioral origins and consequences of social media addiction by emphasizing that anxiety, 
depression, social isolation, and sleep disorders are among the symptoms of social media addiction. 
These symptoms concretely reveal the profound effects of addiction on individuals' psychological and 
physiological health (Andreassen, 2015; Kuss & Griffiths, 2017). 
 
 The effects of social media addiction are widespread, manifesting themselves in many areas of 
individuals' lives. Turel (2015) states that problematic social media use can negatively affect 
individuals' academic achievement, work performance, and social relationships. This shows that social 
media addiction is not only a problem on an individual scale, but it can also have significant effects on 
a societal level. In this context, one of the increasing research topics in the recent past has been the 
neurological dimension of social media addiction. Montag et al. (2018) suggest that this addiction may 
lead to changes in brain structure. Another study suggests that excessive social media use may cause 
changes in gray matter density in the brain structure. Researchers found that excessive social media 
use leads to a decrease in gray matter density, especially in the anterior cingulate cortex region. This 
region is important in emotion regulation and decision-making processes (He et al., 2017). 
 
The findings of these studies have led to a broader examination of the effects, causes, and potential 
consequences of excessive social media use. Cacioppo and Hawkley (2009) suggest that loneliness 
increases stress levels in individuals and this increase may positively increase addictive tendencies by 
affecting dopamine release. This neurobiological mechanism is an important milestone in 
understanding why lonely individuals exhibit addictive behaviors more frequently. A meta-analysis by 
Holt-Lunstad et al. (2015) showed that social isolation and loneliness negatively affect individuals' 
health status and significantly increase the risk of engaging in compulsive behaviors. These findings 
reveal that emotional processes also play a role in addiction processes (Holt-Lunstad et al., 2015; 
Cacioppo & Hawkley, 2009). 
 
On the other hand, the psychological mechanisms underlying the triggering of behavioral addictions 
by loneliness are also noteworthy. Baumeister and Leary's (2017) “need to belong” theory sheds light 
on the basic motivations of individuals to establish and maintain social connections. It is stated that the 
inability to meet this need in case of loneliness may push individuals to seek alternative sources of 
satisfaction. In this context, Kardefelt-Winther (2014) suggested that internet and social media use 
may be a compensation mechanism that individuals who feel loneliness use to fill this gap. From a 
neuropsychological perspective, Volkow and Morales (2015) stated that loneliness affects the brain's 
reward system and this may increase the susceptibility to addictive behaviors.  
 
The complex relationship between social isolation, emotional loneliness, and behavioral addictions has 
begun to be further elucidated by the growing literature on technological addictions in recent years. A 
study by Primack et al. (2017) revealed that increased social media use significantly increases 
perceived social isolation. This study stands out as a valuable study in terms of showing that digital 
connectedness can paradoxically increase the feeling of loneliness. On the other hand, Twenge et al. 
(2019) found that increased screen time is positively associated with depression and loneliness among 
young people. A study conducted by Kim et al. (2019) revealed that emotional loneliness is a 
significant risk factor for problematic internet use. Similarly, Caplan (2006) found that individuals 
with high social anxiety prefer online social interaction to face-to-face interaction and concluded that 
this increases the risk of internet addiction. Finally, a study by Elhai et al. (2020) confirmed a positive 
relationship between loneliness and problematic smartphone use. 
 
A large-scale study by Andreassen et al. (2017) found that individuals with high levels of loneliness 
are more at risk of developing social media addiction. This research shed light on the interplay 
between emotional and behavioral mechanisms and technological addictions, showing that loneliness 
may not only be an outcome but also an antecedent of technological addictions. Similarly, Bian and 
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Leung (2015) found that loneliness and boredom are among the strongest predictors of smartphone 
addiction.  
 
A theoretical framework explaining why lonely people use social media more has been presented in 
the literature under the title “Compensatory Internet Use Theory”. This theory suggests that 
individuals try to compensate for their social and emotional needs that cannot be met in real life on 
online platforms (Kardefelt-Winther, 2014). A study conducted by Pittman and Reich (2016) showed 
that social media platforms that focus on sharing visual content (e.g., Instagram or similar platforms) 
are an effective method to reduce feelings of loneliness. This finding explains why lonely individuals 
prefer certain social media platforms. Moreover, a meta-analysis by Ryan et al. (2017) found that 
social media use is positively associated with types of social capital such as social connection, social 
bridging, and social bonding, which explains why lonely individuals turn to these platforms. 
 
The impact of technological addictions on loneliness is also noteworthy. Twenge and colleagues 
(2019) found that increased screen time among young people reduces face-to-face social interactions, 
which in turn increases feelings of loneliness. This result underlines the vicious circle between 
technological addictions and loneliness. On the other hand, a review study by Nowland et al. (2018) 
found that the impact of internet use on loneliness may vary depending on the purpose and pattern of 
use. This study provides important clues on how technology can be used to reduce loneliness. For 
example, while using the internet to strengthen existing social relationships or to establish new ones 
may reduce loneliness, excessive use of the internet to replace face-to-face interactions may increase 
loneliness. Therefore, the relationship between technological addictions and loneliness appears to be 
complex and multifaceted. Furthermore, a study conducted by Waytz and Gray (2018) showed that 
technology, in addition to its potential to make people lonely, can also offer opportunities to strengthen 
social connections and build new relationships when used correctly. 
 
As the first generation born and raised in the digital age, Generation Z plays a pioneering role in the 
use of technology and social media, and the effects of this are seen to be preceded by intense social 
media use specific to the generation (Turner, 2015).  One of the most important factors shaping 
Generation Z's social media use is the fear of missing out, which is called FOMO (Fear of Missing 
Out). A study by Przybylski et al. (2013) showed that FOMO is particularly prevalent among teen and 
young adult users and that this significantly increases social media use. 
 
Among many social media platforms, Instagram's popularity among Generation Z is also attributed to 
the unique features of this platform. In particular, the visual-oriented and constantly updated structure 
of this platform draws attention at this point. A study by Sheldon and Bryant (2016) found that 
teenagers and young adults use Instagram for self-expression, documentation, social interaction, and 
creativity. In particular, the visual storytelling feature offered by the platform is in line with 
Generation Z's desire to share instant experiences. Similarly, Lee et al. (2015) once again underline the 
overlapping points between the preferences of Generation Z and this platform. 
 
Generation Z's use of social media shows significant differences compared to previous generations. 
Research conducted by Anderson and Jiang (2018) for the Pew Research Center showed that 95% of 
Generation Z has access to a smartphone and 45% of them are online almost constantly. Among the 
reasons for this intensive use, Twenge et al. (2019) cite the decline in face-to-face social interactions 
and the prominence of digital platforms as a means to fulfill social needs. In addition, Priporas et al.'s 
(2017) study emphasizes that Generation Z's rapid adaptation to technological innovations and their 
more comfortable self-expression on digital platforms increase their use of social media. 
 
These findings are also supported by the previously mentioned studies. For example, Pittman and 
Reich's (2016) findings on the role of visual content sharing in reducing feelings of loneliness explain 
why Generation Z prefers visual-oriented platforms such as Instagram. This shows that the needs of 
Generation Z for social connection and self-expression overlap significantly. 
 
Another noteworthy point in Generation Z's social media use is the use of multiple platforms. A study 
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by Vaterlaus et al. (2016) revealed that members of Generation Z use different social media platforms 
for different purposes. For example, they tend to use Instagram for visual media sharing and trend 
tracking, Twitter for news and current events, and Snapchat for instant and more private 
communication. 
 
Another factor affecting Generation Z's use of social media is the process of identity formation. A 
study by Yau and Reich (2019) showed that Gen Z youth use social media platforms, especially 
Instagram, as a tool to build and manage their brand. These platforms appear to give young people the 
opportunity to create an idealized self-presentation and gain approval from their peers. 
 
Accordingly, another critical point that draws attention to Generation Z's use of social media platforms 
is their interest in influencer content producers. It is known from past studies that Generation Z is 
heavily influenced by social media influencers in terms of product and service preferences. This shows 
that platforms such as Instagram have become a medium for Generation Z not only for social 
interactions but also for influencing their consumption habits (Lou & Yuan, 2019). 
 
In addition, Trifiro and Gerson (2019) point out that the search for “authenticity” is an important factor 
in Generation Z's social media use and suggest that Instagram's “stories” feature plays a critical role in 
this search.  
 
Finally, as Schwieger and Ladwig (2018) point out, although social media platforms, including 
Instagram, have become a tool for professional networking and career development as Generation Z 
enters the world of work, it is also known that social media use has potential negative effects. For 
example, Twenge and Campbell's (2019) research showed that excessive social media use may be 
associated with psychological and mental health problems among Generation Z, such as anxiety, 
depression, and sleep issues. 
 
To sum up, it was seen that Generation Z grew up intertwined with technology and social media 
platforms as the first natives of the digital age, and it is understood that various motivations such as the 
desire to stay constantly connected, the emotional appeal of instant information sharing and the search 
for peer approval lie at the basis of this generation's social media use, especially Instagram. In 
addition, it was determined that concepts such as FOMO (Fear of Missing Out) and compensatory 
internet use play an important role in explaining the social media behaviors of Generation Z. It is 
understood that Instagram's visual-oriented structure and user-friendly interface overlap with 
Generation Z's needs for self-expression, documenting their experiences and social interaction. Among 
other findings in the literature, it has been determined that Generation Z is influenced by social media 
influencers in terms of consumption habits, Instagram's “stories” feature plays a critical role in the 
search for “authenticity” and social media platforms are used as a professional networking tool. In 
addition, it has been understood that problematic social media use is associated with psychological 
problems such as anxiety, depression, and sleep disorders, which is an important concern emphasized 
in literature. Ultimately, examining the relationship between Generation Z's Instagram use and social 
and emotional loneliness is critical for understanding the new social dynamics brought by the digital 
age. 
 
METHODOLOGY AND FINDINGS  
Research Design 
This study was designed to investigate the behavioral origins and effects of excessive social media use 
on the Instagram platform within the framework of social and emotional loneliness and was designed 
and conducted in a relational survey model. The relational survey model is known as a research 
approach that aims to determine the existence or degree of relationships between two or more 
variables (Fraenkel, 1993). This model, which was preferred in this study, is used to define the 
relationships between variables and to identify potential cause-effect relationships (Creswell & 
Creswell, 2018). In this study, this model was preferred to determine the direction and strength of the 
potential relationship between excessive Instagram use and social and emotional loneliness. 
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Participants and Tools 
The target population of the study is associate and undergraduate students between the ages of 18-24 
residing alone or with their families in Istanbul. The purposive sampling method was used to select the 
sample. Participants who used Instagram at least 14 hours a week in the last 4 weeks and had at least 1 
Instagram account were included in the statistical analysis of the study. Participants who wanted to 
participate in the study were asked to examine their usage statistics, which can be learned through the 
Instagram platform, and to be included in this study if they have used Instagram for at least 14 hours 
or more per week in the last 4 weeks.  
 
The sample size was calculated using the G*Power 3.1.9.7 program, taking into account the effect 
sizes in similar studies. The minimum sample size was determined as 280 for a 95% confidence 
interval and a statistical power of .80. The questionnaire forms were delivered to a total of 292 
volunteer participants, considering possible data losses.  
 
The participants were administered 2 different scales with validity and reliability.  The participants 
were firstly administered the “Instagram Addiction Scale (IAS)” adapted into Turkish by Kavaklı and 
Inan, and secondly, the “Social and Emotional Loneliness Scale for Adults (SELSF)” adapted to 
Turkish culture by Akgül and a validity and reliability study was conducted (Kavaklı & Inan, 2020; 
Akgül., 2019). The research was conducted with an online survey method. To identify the participants 
who wanted to participate in the study, the announcement of the study was shared on Instagram and 
other social media platforms, and then the survey form was sent to the participants who wanted to 
participate in the study via e-mail address. 
 
Statistical Analysis  
In this study, various statistical analyses were used to examine Instagram addiction and related factors. 
First, descriptive analysis was applied to understand and summarize the general characteristics of the 
data set. Then, correlation analysis was conducted to determine the strength and direction of the 
relationships between Instagram addiction and other psychological factors. Then, multiple linear 
regression analysis was applied to identify the factors predicting Instagram addiction and to assess the 
relative importance of these factors. This analysis provided the opportunity to evaluate the effect of 
independent variables on the dependent variable separately and allowed the theoretical models to be 
tested. Finally, ANOVA was used to examine whether Instagram addiction levels differed in terms of 
demographic characteristics. This comprehensive analysis approach allowed for an in-depth 
examination of the complex nature of Instagram addiction and its associated factors 
 
Findings 
A total of 292 participants (N=292) participated in the study. When the gender distribution of the 
participants is examined, the mean value is (1.44 ± 0.50), which shows that the sample is relatively 
balanced in terms of gender. The mean age of the participants was (20.90 ± 1.01) and ranged between 
18 and 24 years. The sample of the study consists of young adults.  
 
When the sub-dimensions of the Instagram Addiction Scale were examined, the dimension with the 
highest average score was determined as the “Relationship Interruption Subdimension” (12.92 ± 7.78). 
This was followed by “Escape from Reality Subdimension” (11.30 ± 5.42) and “Deprivation of 
Control Subdimension” (9.79 ± 3.98). The “Obsession Subscale” (9.36 ± 4.95) and “Health and 
Interpersonal Problems Subscale” (6.56 ± 1.44) had relatively lower mean scores. 
 
The mean Instagram Addiction Total Score was calculated as (49.94 ± 19.88). This score indicates a 
moderate level of addiction between the minimum score of 24 and the maximum score of 86. In 
addition, the mean Social Emotional Loneliness Scale Total Score was found to be (67.12 ± 23.81), 
indicating that the participants felt moderate to high levels of social and emotional loneliness.. 
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Table 1: Correlation Analysis 

Variables r  p 
Instagram Addiction Scale Total Score 1  
Social Emotional Loneliness Scale Total Score 0.858 < 0.001*** 
Lack of Control Sub-Dimension (IAS) 0.917 < 0.001*** 
Escaping from Reality Sub-Dimension (IAS) 0.953 < 0.001*** 
Disengagement Sub-Dimension (IAS) 0.936 < 0.001*** 
Obsession Sub-Dimension (IAS) 0.732 < 0.001*** 
Health and Interpersonal Problems Sub-Dimension (IAS) 0.114 0.051* 

 
p < .05 ** p < .01 *** p < .001 
 
Correlation analysis results show that there are strong and significant relationships between Instagram 
addiction and various psychological factors. The strongest positive correlations were found between 
Instagram Addiction Total Score and Escape from Reality Subdimension (r = .953, p < .001), 
Relationship Interruption Subdimension (r = .936, p < .001), Deprivation of Control Subdimension (r 
= .917, p < .001), and Social Emotional Loneliness Scale Total Score (r = .858, p < .001), respectively. 
In addition, a strong positive correlation (r = .732, p < .001) was observed with the Obsession 
Subscale. On the other hand, no statistically significant relationship was found between the Health and 
Interpersonal Problems Subscale and Instagram Addiction (r = .114, p > .05) (Table 1). 
 
According to these results, there is a strong and positive relationship between Instagram use and 
social/emotional loneliness, and as Instagram addiction increases, social and emotional loneliness also 
increases. Again, according to the correlation table, there is a very strong and positive relationship 
between Instagram use and escape from reality. This shows that individuals with high Instagram 
addiction also have a high tendency to escape from reality. In addition, a strong and positive 
relationship was found between obsessions and Instagram use. This finding indicates that as Instagram 
addiction increases, obsessive thoughts and behaviors increase (Table 1). 
 
A strong positive relationship was found between the sub-dimensions of control deprivation and 
relationship interruption and Instagram addiction. This suggests that individuals with high Instagram 
addiction experience problems in their social relationships and loss of control over their behaviors. 
However, no significant relationship was found between health and interpersonal problems and 
Instagram use. This suggests that Instagram addiction does not directly affect physical health or 
interpersonal relationships (Table 1). 
 

Table 2: Regression Analysis 
Independent Variables B SD ß t p 
Lack of Control Sub-Dimension (IAS) 0.87 0.043 0.200 20.23 <0.001*** 
Escaping from Reality Sub-Dimension (IAS) 0.92 0.039 0.273 23.56 <0.001*** 
Disengagement Sub-Dimension (IAS) 0.78 0.041 0.249 19.02 <0.001*** 
Obsession Sub-Dimension (IAS) 0.54 0.046 0.114 11.74 <0.001*** 
Health and Interpersonal Problems Sub-
Dimension (IAS) 

0.31 0.050 0.070 6.20 <0.001*** 

Total Score of Social and Emotional Loneliness 
Scale 

-0.45 0.037 -0.145 -12.16 <0.001*** 

p < .05 ** p < .01 *** p < .001 
 
The results of the multiple regression analysis show that the model perfectly explains Instagram 
addiction (R² = 1.000, F(6, 285) = ∞, p < .001). This means that the independent variables explain the 
entire variance in Instagram addiction. According to the coefficients table, all independent variables 
significantly predict Instagram addiction. Accordingly: Relationship interruption sub-dimension (β = 
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.391, p < .001); escape from reality sub-dimension (β = .273, p < .001); obsession sub-dimension (β = 

.249, p < .001); control deprivation sub-dimension (β = .200, p < .001); health and interpersonal 
problems sub-dimension (β = .072, p < .001); social emotional loneliness scale total score (β = .000, p 
< .001) (Table 2). 
 

Table 3: ANOVA 
Model  SS df MS p 
Regression  115036.89 6 19172.815 <0.001*** 
Residuals  0.000 285 0.000 - 
Total  115036.89 291 - - 

                         p < .05 ** p < .01 *** p < .001 
 
According to the ANOVA table, the regression model is statistically significant (F(6, 285) = 
∞, p < .001). This finding shows that the selected independent variables are effective in 
predicting Instagram addiction and the model is valid (Table 3). 
 
CONCLUSION 
The correlation analysis results of our study presented in Table 1 showed that the strongest 
relationships of Instagram addiction were with the sub-dimensions of escape from reality, relationship 
interruption, and lack of control, respectively. These findings are in parallel with many studies in the 
literature (Kircaburun & Griffiths, 2018; Sheldon & Bryant, 2016). Indeed, similar to the results of our 
study, Kircaburun and Griffiths (2018) emphasize that social media platforms are used as a tool for 
users to escape from the stress of daily life. Similarly, the study conducted by Sheldon and Bryant 
(2016) examined the way Instagram use affects social relationships and showed that it is used as a 
platform that can replace face-to-face communication. This finding supports the high correlation of the 
relationship interruption sub-dimension in our study. In addition, Andreassen and colleagues' (2017) 
study on social media addiction revealed that loss of control over use is an important indicator of 
addiction. This study, in line with our findings, supports that lack of control is an important factor in 
Instagram addiction. In addition, as emphasized by Casale and Fioravant (2018), social media use 
plays an important role in meeting psychological needs in our study.  
 
According to the correlation analysis, the strongest relationships were found with the sub-dimensions 
of escape from reality, relationship interruption, and lack of control, respectively (Table 1). This 
shows that Instagram addiction is more closely related to psychological factors and has similar results 
to previous studies (Ponnusamy et al., 2020). The significant and strong correlation in the escape from 
reality dimension suggests that teenagers and young adults use Instagram as an escape to express 
themselves in a different world rather than the current world and is in line with previous studies in this 
respect (Sheldon & Bryant, 2016). 
 
In regression analysis, significant relationships were found between Instagram addiction and social-
emotional loneliness, lack of control, escape from reality, relationship interruption, obsession, and 
health and interpersonal problems (Table 2). These findings are in line with Kircaburun and Griffiths' 
(2018) study and confirm that Instagram addiction is strongly related to psychological factors, 
especially escape from reality and lack of control. Moreover, Casale and Fioravanti's (2018) study on 
social media addiction supports our findings and shows that addiction is related to the role of fulfilling 
psychological needs and providing an escape from real life. However, in this study, we aimed to 
examine these relationships in Instagram in more detail and draw attention to the role of the unique 
dynamics of the platform in the addiction process. 
 
One of the striking findings of the study was that the relationship interruption sub-dimension was the 
strongest predictor of Instagram addiction (β = .315, p < .001). Although this result is consistent with 
Sheldon and Bryant's (2016) study examining the way Instagram use affects social relationships, it 
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emphasizes the effect of relationship interruption on addiction more strongly. This difference is 
thought to be due to the changing usage dynamics and increasing popularity of Instagram over time. 
On the other hand, this finding is in line with Yang et al.'s (2018) study suggesting that social media 
addiction may lead to social isolation. However, it is thought that our study brings a new perspective 
to the literature in terms of showing that disconnection may be an antecedent rather than a 
consequence of addiction. 
 
Although the strong positive relationship between social-emotional loneliness and Instagram addiction 
(r = .858, p < .001) is consistent with some studies in the literature, this relationship is seen as another 
point that draws attention in this study. Pittman and Reich's (2016) study draw attention to the fact that 
visual-based social media platforms can be effective in reducing the feeling of loneliness. However, 
the findings of this study suggest that this relationship may be more complex and potentially harmful. 
The increase in Instagram use as loneliness increases suggests that the platform is used as a coping 
mechanism but may also increase the risk of addiction. This finding is in line with Primack and 
colleagues' (2017) study examining the relationship between social media use and perceived social 
isolation. However, by focusing specifically on Instagram, our study aims to clarify the role of this 
platform in the relationship between loneliness and addiction. 
 
The moderate positive relationship between the obsession subscale and Instagram addiction (r = .732, 
p < .001) is in line with Andreassen et al.'s (2016) study examining the relationship between social 
media addiction and obsessive-compulsive disorder. However, our study examines this relationship 
specifically in the context of Instagram, providing new insights into how the visual-oriented nature of 
the platform may trigger obsessive thoughts and behaviors. This finding highlights the potential 
negative effects of Instagram on the mental health of its users. It is also thought to contribute to the 
development of future intervention strategies. 
 
The fact that the health and interpersonal problems subscale significantly predicted Instagram 
addiction (β = .072, p < .001) is similar to Andreassen and colleagues' (2017) study on the negative 
consequences of social media addiction. However, our study analyses this relationship in the specific 
context of Instagram, revealing in more detail the impact of the platform's unique features (e.g., 
visually oriented content, displaying ‘perfect’ lifestyles) on users' health perceptions and interpersonal 
relationships. This finding is in line with Fardouly and Vartanian's (2016) study examining the effects 
of Instagram use on body image, but our study suggests that these effects can be seen across a broader 
spectrum of health and relationships. These results emphasize that the potential negative effects of 
Instagram use should be assessed not only at the individual level but also at the level of interpersonal 
relationships and general health perception. 
 
In light of this, this study revealed the complex and multidimensional nature of Instagram addiction. 
Our findings showed that Instagram addiction was strongly related to social-emotional loneliness, lack 
of control, escape from reality, relationship interruption, obsession, and health and interpersonal 
problems. Relationship interruption was the strongest predictor of addiction, indicating the potential 
negative effects of Instagram use on social relationships. Furthermore, the strong positive association 
between social-emotional loneliness and Instagram addiction suggests that the platform may be used 
as a coping mechanism for loneliness, but this may also increase the risk of addiction. The association 
of obsession and health and interpersonal problems dimensions with addiction emphasizes the 
potential negative effects of Instagram use on users' mental health and overall quality of life. These 
findings reveal the need to raise awareness about the use of Instagram and similar social media 
platforms, to disseminate digital literacy training, and to develop intervention strategies for individuals 
at risk of addiction. Future research should examine the causality of these relationships and investigate 
the long-term effects of Instagram addiction. 
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