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ICINDEKILER

Emel YILDIZ - Ahmet KIRMIZIBIBER

Yesil Aklamanin Yesil Marka Degeri Uzerindeki The Effects of Greenwash on The Green Brand
Etkileri: Otomobil Markalari Uzerine Bir Uygulama Equity: an Application on Car Brands
566-584

Engin COSKUN — N. Serdar SEVER

Artirilmis Gergeklik iceren Reklamlarda Format The Effect of Format Differences on Recall in
Farkhhklarinin Hatirlatmaya Olan Etkisi 585-608 Advertisements with Augmented Reality
Ugur UNAL
International Publishing Practices Within Turkey's Tlirkiye’nin Kiiltiirel Diplomasisinde Uluslararasi
Cultural Diplomacy 609-645 Yayimcilik Calismalari

Alper Hakan YAVASCALI — Yusuf Zafer Can USURHAN

Neden Kullanicilar Twitch Tv Uzerinde Why Do Users Donate to Streamers on Twitch Tv?
Yayincilara Bagis Yapar? Twitch Tv Kullanicilar An Empirical Research on Twitch Tv Users
Uzerinde Ampirik Bir Arastirma 646-678

Nuray YILMAZ SERT - Aybike PELENK OZEL

Halkla iliskiler Egitimi: Kocaeli ve Sakarya Public Relations Education: Investigation of Kocaeli
Universitesi Ogrencilerinin Halkla iliskiler Egitimine and Sakarya University Students’ Wiews on Pubiic
iliskin Goriislerinin Arastirilmasi 679 -711 Relations Education
Sefa ERBAS
Reklamcilikta ve Pazarlamada Yeni Nesil Teknoloji: New Generation Technology in Marketing And
Blockchain 712-729 Advertising: Blockchain
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Omer KUTLU

Siyasal iletisimde Instagram Kullanimi: Tiirkiye’de Use of Instagram in Political Communication: A
Liderlerin Instagram Kullanim Pratikleri Uzerine Bir Research on Leaders' Instagram Use in Turkey
Arastirma 730-755

M. Nur ERDEM

Negatif Marka Konumlandirma Ve Anti — Reconstruction of Brand Success Stoiles iith
Reklamoyunlar ile Marka Basari Oykdilerinin Negative Brand Positioning and Anti-Advergames
Yeniden Yapilandiriimasi 756-786

Fatma UCAR
Reklam Kodagimlamasinda Muhafazakar Tutumlar A Qualitative Study on Conservative Attitudes in
Uzerine Nitel Bir Arastirma 787-815 Advertising Encoding

Metin GULTEKIN — Ahmet Fuat POLAT

Kurumsal Sosyal Sorumluluk Projelerinin Sosyal Social Media Reflections of Corporate Social
Medya Yansimalari: Samsung “Duyan Eller” Projesi Responsibility Projects: Samsung —Sample of
Ornegi 816-845 Hearing Hands Project

Pinar GUNER KOGAK - Hasan ALTINCIK

Reklamlarda Cocuklara Yonelik Kullanilan Discourse Used For Children in Advertisements:
Séylemler: Koton Ornegi 846-867 Koton Example

Oguzhan BAYIR — Emre S. ASLAN

Siyasal Lidere Duyulan Giuven Baglaminda se¢gmen A Research on Voter Behavior in The Context of
Davranisi Uzerine Bir Arastirma 868-901 Trust in Political Leadership

Betiil GEPNi SENER

Sosyal Ag Sitelerinde Yer Alan Haberlerin iletisim Study on The Perception and Evaluation of The
Fakiiltesi Ogrencileri Tarafindan Algilanmasi Ve News in The Social Network Sites By The Students
Degerlendirmesine Yonelik Bir Calisma 902-931 of The Faculty of Communication

Mehmet Fatih COMLEKCi- Esra BOZKANAT

Alternatif Diasporanin Sosyal Medya iletisimi: Social Media Communication of The Alternative
“New Wave In Berlin” Facebook Grubu Ornegi Diaspora: The Case of “New Wave in Berlin”
932-952 Facebook Group
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Caner CAKI - Mehmet Ali GAZi - Giil CAKI

Vietnam Savasi Sirasinda Cin-Abd iliskileri: Cin The China-USA Relations During The Vietham War:
Propaganda Posterleri Uzerine inceleme 953-976 An Examination on The Chinese Propaganda
Posters

Rengim SINE NAZLI

Degisen Habercilik Ve Haber: Giiven iliskisi Uzerine A Field Survey on The Relationship Between
Bir Saha Arastirmasi Changing Journalism and News Trust
977-1005
Ali OZCAN
Gumiushane Yerel Basini: Tarihsel Kéken, Sorunlar Gliéiishane Local Press: Historical Backround,
ve Cozimler 1006-1033 Problems and Solutions

Miizeyyen OZHAVZALI - Naime YAPRAK
Instagram Kullanma Aliskanliklarinin Dijital Yerliler A Investigation of Instagram Using Habits in Terms

Acisindan Arastiriimasi: Kirikkale Universitesi of Digital Natives: Kirikkale University Case
Ornegi 1034-1058

Nazan KAHRAMAN

Ulusal Meselelerin Yerel Medyada Yer Almasina An Analysis of Presenting National Issues in Local
iliskin Bir Analiz: Amasya Basininda Kibris Meselesi Media : Cyprus Issue in Amasya Press
1059-1084

Ali Emre DINGIL

Gazetelerde Manset Haberleri Konu Baglantilari Similarity of Newspapers Headline Topic Network:
Benzerligi: Ag Analizi Uygulamasi 1085-1105 Method of Network Analysis

Cem YUCETURK — Onur AKYOL

Sosyal Medya Ortaminda Futbol Ve Nefret Séylemi: Football and Hate Speech in Social Media: Mesut
Mesut Ozil Ornegi 1106-1129 Ozil Example

Erol iLHAN- Adalet GURGULU AYDOGDU

Youtube Kullanicilarinin Kullanim A Research Into The Youtube Users’ Motivations
Motivasyonlarinin incelenmesi 1130-1153 For Use
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Cigdem TAS ALICENAP- Remzi SAN

Cizgi Filmlerin Egitsel Sunus Agisindan Coklu
Ortam Tasarim ilkeleri Ve Sinematizm-Animatizm
Kavramlari Baglaminda incelenmesi: The Fixies
Cizgi Dizi Ornegi 1154- 1188

Examining Animated Films in Terms of Multimedia
Design Principles and Cinematism-Animetism
Notions For Educational Presentation: The Case of
The Fixies Animated Tv Series

Zekiye TAMER GENCER - Yilmaz DASLI

Ogrencilerin Profillerinin Belirlenmesi Uzerine Bir
Calisma: Sivas Cumhuriyet Universitesi Ogrencileri
Uzerinde Bir inceleme 1189-1213

Study on Determining Student Profiles: An
Investigation on Students of Sivas Cumhuriyet
University

Umit SARI — Ozge SECKIN

Yayincilikta Yeni Bir Platform Olarak Sosyal Aglarin
Kullanilmasi Instagram’da Yayinlanan ilk Korku
Dizisi “Esik” Dizisi Ornegi 1214-1241

The Use of Social Networks As A New Platform in
Broadcasting The First Fear Series on Instagram:
Example of Esik

Giilsiim CALISIR — Gonca UNCU - Aleyna Makbule UNAL

iletisim Bakis Acistyla Hamam Kiiltiir(i 1242-1266

Traditional Turkish Bath Culture in Terms of
Communication

Ash YAGMURLU

Dijital Diplomasi: Kamu Diplomasisi Cercevesinden
Avrupa Birligi Uye Ulkeleri Ve Tiirkiye Disisleri
Bakanliklar internet Uygulamalari 1267-1295

Digital Diplomacy: European Union Member States
and Turkey Ministry of Foreign Affairs’ Internet
Usage From Public Diplomacy

Zeynep Sultan ERDOGDU - Birgiil TASDELEN

Televizyon Reklamlarinda Kiltiirel Ve Dini
Gostergelerin Kullanimi: 2010-2017 Coca-Cola
Ramazan Dénemi Reklamlarinin Géstergebilimsel
Analizi 1296-1326

Use of Cultural and Religious Indicators in
Television Advertisement: Semiological Analysis of
2010-2017 Coca-Cola Ramadan Advertisement

Yeliz OKAY

Osmanh Aydininin Sosyoloji Hakkindaki ilk
izlenimleri: Sézliikler Ve ilk Eserler 1327 -1340

The First Impressions of Ottoman Intellectuals On

Sociology: Dictionaries and Early Works

Yasemin BOZKURT

Tutum Ve Davranis Niyeti Uzerinde Oyun Reklam
Algisinin Rolii 1341 -1371
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