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EDITORUN MESAJI
Degerli Arastirmacilar ve Akademisyenler,

2025 yilinin ilk sayisi olan Haziran sayimiza hosgeldiniz! Bilginin hizla degistigi ve
yeniliklerin iletisim alanini sekillendirdigi bu dénemde, sizlere giincel, 6zgin ve
elestirel bakis agilari sunmaktan biyik mutluluk duyuyoruz. Bu sayimizda, alanimizin
zenginligini ve dinamizmini yansitan c¢alismalara yer verdik. Haziran sayisinin,
akademik yolculugunuzda ilham kaynagi olmasini dileriz. Hep birlikte yeni kesiflere ve
tartismalara kapi aralamaya devam edelim.

Dijital cagin beraberinde getirdigi donisliimler, medya ve iletisim teknolojilerinde
sadece bilgiye erisimi kolaylastirmakla kalmayip, ayni zamanda kuramsal ve uygulamal
tartismalarin da derinlesmesine olanak tanimaktadir. Haziran sayimizda yer alan 20
makale, bu dinamik ortamda ortaya ¢ikan yenilikgi yaklasimlari ve teorik sorgulamalari
akademik bir titizlikle ele almaktadir. Bu sayida, ingilizce ve Tiirkce kaleme alinmis
toplam 20 makale bulunmaktadir; bunlarin 9'u ingilizce, 11’i ise Turkcedir.

Haziran sayimizda yer alan makalelerden bazilari, 6zellikle etik, medya uygulamalari ve
dijitallesme ekseninde derinlemesine analizler sunmaktadir. Bunlar arasinda, “Afet
Haberciligi ve Etik Cercevesinde Cocugun Mahremiyet Hakki: Kahramanmaras
Depremi Ornegi” baslikli makale dne ¢ikmaktadir. Bu ¢alisma, afet haberciliginde
cocuklarin mahremiyetinin korunmasinin gerekliligini vurgulamakta ve 6 Subat
Kahramanmaras depremi sonrasi gazetelerde yayinlanan cocuk haberlerinin etik

ilkeler agisindan nasil degerlendirildigini kapsamli bir sekilde incelemektedir.

Bilim iletisimi, bilimsel bilgi, yenilik ve gelismelerin ¢ok aktorli bir yapiiginde toplumla
bulustugu genis kapsamli bir alan olarak bu sayinin 6nemli temalarindan biridir. Bu
baglamda, “Bilim iletisimi Perspektifinden Bilim insanlarinin Sosyal Medya Kullanim/”
bashkli ikinci calisma, bilim insanlarinin sosyal medya platformlarini nasil etkin bir bilgi
aktarim araci olarak kullandigini hem ulusal hem de uluslararasi diizeyde karsilastirmali
olarak incelemektedir. Arastirma, Tirkiye ve diinyadan secilen bilim insanlarinin sosyal
medyada yuruttikleri bilim iletisimi faaliyetlerini icerik analizi ydntemiyle
degerlendirerek, dijital etkilesimin bilim iletisimindeki kritik rolini ortaya
koymaktadir.



Saglk iletisimi ve dijital pazarlama yaklagimlarini bir araya getiren ¢alismalar da dikkat
gekicidir. Ugilinci makalemiz, “Saglik Hizmeti Talebinde Influencer Etkisinin
Belirlenmesine Yonelik Bir Olcek Gelistirme Calismasi” basligini tasimakta ve bu alanda
gelistirilen 6lgegin gecerlilik ve glivenilirlik bulgularini ortaya koymaktadir.

Yapay zeka temelli dijital karakterlerin medya Uzerindeki etkisi, glincel tartismalarin bir
baska odak noktasidir. Dordincli eser, “Yapay Zekd Destekli Sanal Etkileyiciler:
Turkiye’deki Sanal Etkileyicilere Yonelik Kullanici Tepkileri Uzerine Bir Arastirma”
bashgiyla bu etkilesim bicimlerini kapsamli sekilde analiz etmektedir.

Siyasal iletisim baglaminda kriz dénemleri, sosyal medya kullanimiyla birlikte yalnizca
iletisim pratigi olmanin 6tesinde, siyasal aktorlerin algi yonetimi, kamuoyu olusturma
ve guindem belirleme stratejilerinin koklu bir sekilde yeniden sekillendigi alanlar haline
gelmistir. Besinci makale; “Kriz iletisimi Baglaminda Sosyal Medyada Siyasal iletisim”
bashkli calismada, siyasal aktorlerin kriz anlarinda sosyal medya araglarini stratejik bir
iletisim zemini olarak nasil kullandiklari; icerik Gretimi, sdylem insasi ve se¢men
iliskileri baglaminda detayl bir bigcimde incelenmektedir.

Marka krizleri ve sosyal medya lizerinden gelisen tartismalar da bu sayinin inceleme
alanlari arasinda yer almaktadir. Altinci calisma; “Kriz iletisim Teorileri Baglaminda
Sosyal Medya Krizi Olarak Patiswiss Ornegi” basligiyla ele alinmistir.

Kurumsal iletisim stratejilerindeki dijital donlisiim, sadece teknolojik bir uyum sireci
degil, ayni zamanda kurumlarin kendilerini konumlandirma, paydaslariyla etkilesim
kurma ve rekabet avantaji saglama bicimlerini kokli bicimde donistlirmektedir.
Yedinci makalemiz; “Dijital Cagda Kurumlarin iletisim ve Yonetim Stratejilerinin
DonlusimU” bashigini tasimakta olup, dijitallesmenin kurum ici ve disi iletisim
dinamiklerine etkisini analiz etmekte, bu dénisimiin stratejik, yapisal ve kilturel
boyutlarini 6rneklerle ele almaktadir.

Dizi ve film gibi kurmaca medya urinleri, toplumsal degerlerin, inang sistemlerinin ve
kilturel kodlarin yeniden uretildigi dnemli anlati alanlandir. Bu baglamda, toplumsal
temsillerin incelenmesi, Haziran sayisinin kiiltiirel analiz yonini belirginlestirmektedir.
Sekizinci ¢alisma; “Televizyon Dizilerinde Gergek Disi Dini Ritleller” bashgi altinda,
medya metinlerinde kurgulanan dini pratiklerin gerceklik algisi tGizerindeki etkilerini ve
bu temsil bigimlerinin  kiiltlirel yansimalarini  elestirel bir ¢ercevede
degerlendirmektedir.

Elestirel kuramlar gergevesinde gl iligkileri, iktidar yapilari ve toplumsal denetim
mekanizmalari lizerine yapilan kuramsal okumalar da bu sayimizin dikkat geken
boyutlarindan biridir. Dokuzuncu makale; “Sarmasik: Foucaultcu Bir Analiz” bashgiyla,
Michel Foucault’'nun distnsel perspektifinden hareketle, birey-toplum-iktidar



ekseninde oriilen karmasik iliski aglarini ¢éziimlemekte ve bu gercevede medyanin
gbzetim, disiplin ve iktidar yapilariyla olan etkilesimini sorgulamaktadir.

Dijital icerik manipilasyonu ve bilgi givenligi, glinimiz iletisim ortamlarinda
toplumsal gliven ve gergeklik algisini dogrudan etkileyen kritik konular olarak 6ne
cikmaktadir. Onuncu galisma; “Sosyal Medyada Deepfake Manipiilasyonu: Turkiye'deki
Dolandiricilik Faaliyetleri Uzerine Bir Vaka Calismasi” basligiyla, 6zellikle sosyal medya
platformlarinda giderek yayginlasan derin sahte (deepfake) teknolojilerinin kullanim
bigimlerini, bu teknolojilerin dolandiriciik amagh suistimalini ve toplumsal etkilerini
ayrintili ve ampirik veriler 1siginda incelemekte; dijital maniptlasyonun etik, hukuki ve
givenlik boyutlarina kapsaml bir bakis sunmaktadir.

Yapay zeka destekli sesli etkilesim teknolojileri, iletisim kiltirunde kékli donlislimlere
yol agmakta ve insandan makineye iletisimde yeni normlarin gelisimini
tetiklemektedir. On birinci makalemiz; “Sesle Etkinlestirilen Yapay Zeka ve iletisim
Adabinin Evrimi” basligi altinda, sesle kontrol edilen yapay zekda uygulamalarinin
iletisim pratiklerine etkilerini, kullanici-adabindaki degisimleri ve kiltirel dontsim
slreglerini hem teorik hem de uygulamali perspektiflerden ele almakta, bu alandaki
gelismelerin toplumsal ve bireysel dizeydeki yansimalarini kapsaml bigcimde
tartismaktadir.

Gorsel anlatilarin  haber tiketimi Gzerindeki etkisi, glnimizde dijital medya
ortamlarinin artan gorsellik egilimiyle birlikte daha da 6nemli hale gelmistir. On ikinci
calisma; “Dijital Habercilikte Kullanilan infografik Anlati Yapilarinin Haber Tiketim
Motivasyonlari Baglaminda incelenmesi” basligiyla, infografiklerin bilgi aktarimi ve
kullanici algisi Gzerindeki rolini ampirik veriler 1siginda analiz etmekte, gorsel
anlatinin haber okurunun dikkat, anlama ve hatirlama siireclerine etkilerini kapsamli
bicimde ele almaktadir.

Alternatif 6grenme modelleri ve medya egitimi alanindaki gelismeler, cagdas egitim
yaklasimlarinin  cesitlenmesini ve 6grenme deneyimlerinin  zenginlesmesini
saglamaktadir. On Giglincii makalemiz; “Ozgiirlestirici Bir Ogrenme Siireci: Gorsel-isitsel
Denemenin Medya Egitimine Katkisi” bashgi altinda, gorsel-isitsel materyallerin egitim
slirecine entegrasyonu ve bu yaklasimin 6grenme motivasyonu ile bilissel gelisime olan
katkilarini teorik ve uygulamali boyutlariyla degerlendirmektedir.

Poptiler medya drinleri Gzerinden yapilan orgiitsel davranis analizleri, medya ve
iletisim ¢alismalarinin disiplinlerarasi niteligini pekistirmektedir. On dérdiinci ¢alisma;
“Stajyer Filminin Orgiitsel Davranis Agisindan incelenmesi: Orgiit iklimi, Liderlik,
Motivasyon ve Catisma Uzerine Bir Okuma” bashgiyla, film araciligiyla érgiitsel
dinamiklerin karmasikligini ortaya koymakta ve orgiit ici iletisim siireglerinin
medyadaki yansimalarini kuramsal bir perspektifle tartismaktadir.



On besinci makalede; “Popller Kiltliirde Direnis Olanaklari: Miige Anli ile Tatl Sert
Uzerine Bir inceleme” bashg altinda, popiiler televizyon programlarinin direnis
soylemleri Gretme bicimleri ve bu séylemlerin izleyici lizerindeki toplumsal etkileri ele
alinmaktadir.

Gorsel kiltiir ve galisma yasami temalari, modern is diinyasindaki yabancilasma ve
estetik deneyimler baglaminda medya araciligiyla yorumlanmaktadir. On altinc
calisma; “Severance Dizisindeki Backroom Estetigi ve Yabancilasmis Ofis iscisi”
basligiyla, ¢agdas is yasaminin gorsel temsil bigimlerini ve bunlarin toplumsal
anlamlarini medya estetigi perspektifinden incelemektedir.

Etik, aldatmaca ve eglence iliskisi medya Urinlerinde sikhkla karsilagilan ve karmasik
bir etkilesim agi olusturan unsurlardir. On yedinci makalemiz; “Etik ve Eglence: The
Traitors’da Aldatmacanin Paradoksal Cekiciligi” basligiyla, etik sinirlarin nasil esnetildigi
ve aldatmacanin eglence unsuruna donldsmesinin medya tilketicisi Gzerindeki

paradoksal etkileri Gizerine derinlemesine bir tartisma sunmaktadir.

Dijital platformlarda ortaya ¢ikan sosyal etkilesim bigimleri, toplumsal ritlellerin
yeniden tanimlanmasina ve dijital ortamda yeni normlarin olusmasina yol agmaktadir.
On sekizinci calisma; “Sosyal Ritiiellerin Yeniden insasi: Dijital Mecralarda Selamlasma
Pratikleri” bashgiyla, bu dijitallesmis sosyal pratiklerin bireyler arasi iletisim ve
toplumsal baglar izerindeki etkilerini ampirik verilerle irdelemektedir.

Kuramsal medya yaklasimlari, 6zellikle manipiilasyon kavrami ¢ergevesinde yeniden
degerlendirilerek, medya metinlerinin iktidar ve etki mekanizmalari tizerine kritik bir
perspektif sunmaktadir. On dokuzuncu makalemiz; “Manipllasyon Kavrami
Perspektifinden Etki Merkezli Kitle iletisim Kuramlari” basligi altinda, medya ve iletisim
kuramlarinin giincel teorik tartismalar i1siginda manipilasyonun dogasi ve kapsamini
sorgulamaktadir.

Pazarlama iletisiminde kullanilan yeni analiz yontemleri, 6zellikle bibliyometrik ve
gorsel haritalama teknikleri, iletisim stratejilerinin karmagikligini sistematik bicimde
ortaya koymaktadir. Yirminci makale; “Gérsel Haritalama Teknigi ile Pazarlama iletisim
Araci Olarak Uriin Yerlestirme Uzerine Yapilan Calismalarin Bibliyometrik Analizi”
basligiyla, Urln yerlestirmenin pazarlama iletisimi icindeki roliinii ve bu alandaki
bilimsel yayinlarin yapisini metodolojik bir perspektifle degerlendirmektedir.

Haziran sayimizda yer alan bu ¢ok yonliu calismalar; dijital donlisim, yapay zeka
uygulamalari, mobil teknolojiler ve kuramsal gelismeler ekseninde sekillenen giincel
akademik tartismalari kapsamli bicimde yansitmaktadir. Her makale, akademik etik
standartlara uygun titiz bir hakem degerlendirme silirecinden gecerek yayimlanmis ve



hem ulusal hem de uluslararasi diizeyde bilgi lretimine dnemli katkilar saglamayi
amaglamaktadir.

Bu sayinin hazirlanmasinda emegi gecen tim yazarlarimiza, hakemlerimize ve
editoryal ekibimize icten tesekkirlerimi sunar, ele alinan konularin disiplinlerarasi

akademik diinyada aydinlatici bir rol oynayacagina olan inancimi paylasirim.

Keyifli okumalar dilerim.

Dog. Dr. Aysegiil Elif CAYCI
Editor
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MESSAGE FROM THE EDITOR IN CHIEF

Dear Researchers and Academicians,

Welcome to our June issue, the first of 2025! During this time of rapid information
changes and innovations shaping the field of communication, we are pleased to
provide you with up-to-date, original, and critical perspectives. This issue includes
studies that reflect the richness and dynamism of our field. We hope the June issue
inspires you on your academic journey. Together, let's continue opening the door to
new discoveries and discussions.

The digital age has brought about transformations that facilitate access to information
and deepen theoretical and practical debates in media and communication
technologies. The twenty articles in our June issue address innovative approaches and
theoretical inquiries emerging in this dynamic environment with academic rigor. This
issue contains 20 articles, 9 of which are in English and 11 of which are in Turkish.

Some of the articles in our June issue offer in-depth analyses, particularly regarding
ethics, media practices, and digitalization. One such article is titled “The Child's Right
to Privacy Within the Framework of Disaster Journalism and Ethics: The Case of the
Kahramanmaras Earthquake” stands out. The study emphasizes the importance of
safeguarding children's privacy in disaster reporting and thoroughly examines how
children's news published in newspapers after the February 6 Kahramanmaras
earthquake was evaluated based on ethical principles.

Science communication is an important theme of this issue, as it is a comprehensive
field where scientific knowledge, innovations, and developments intersect with
society within a multi-actor structure. In this context, the second study, titled
"Scientists’ Use of Social Media from the Perspective of Science Communication: A
Comparative Analysis on Turkey’s and the World’s Most Influential Scientists"
compares how scientists use social media platforms to effectively transfer knowledge
at the national and international levels. Through content analysis, the study evaluates
the science communication activities of selected scientists from Turkey and around
the world on social media and reveals the critical role of digital interaction in science
communication.



Studies that integrate health communication and digital marketing approaches are
also noteworthy. Our third article, titled " A Scale Development Study to Determine
the Influencer Effect on Healthcare Service Demand" presents the validity and
reliability findings of the scale developed in this field.

Another focus of current debates is the impact of Al-based digital characters on media.
The fourth work, “Artificial Intelligence-Generated Virtual Influencers: A Study on User
Reactions towards Virtual Influencers in Tirkiye" provides a comprehensive analysis
of these interactions.

In the context of political communication, crisis periods have become areas where the
perception management, public opinion formation, and agenda-setting strategies of
political actors are radically reshaped by the use of social media. The fifth article, "
Political Communication on Social Media in the Context of Crisis Communication"
details how political actors use social media as a strategic communication platform
during times of crisis, focusing on content production, discourse construction, and
voter relations.

This issue also investigates brand crises and debates over social media. The sixth study
is titled " The Case of Patiswiss as a Social Media Crisis in the Context of Crisis
Communication Theories".

Digital transformation in corporate communication strategies involves more than
technological adaptation; it also radically transforms how organizations position
themselves, interact with stakeholders, and gain a competitive advantage. Our
seventh article, titled "Transformation of Communication and Management Strategies
of Corporations in Digital Age" analyzes the impact of digitalization on internal and
external communication dynamics. It also discusses the strategic, structural, and
cultural dimensions of this transformation, providing examples.

Fictional media products, such as TV series and movies, are important narrative spaces
in which social values, belief systems, and cultural codes are reproduced. In this
context, examining social representations emphasizes the cultural analysis aspect of
the June issue. The eighth study, titled " Unfounded Religious Rituals in Television
Series" critically evaluates the effects of fictionalized religious practices in media texts
on perception of reality and cultural reflections of these forms of representation.

Theoretical readings on power relations, power structures, and social control
mechanisms within the framework of critical theory are also a noteworthy aspect of
this issue. The ninth article, "lvy: A Foucaultian Analysis" analyzes the complex webs
of relations around the axis of the individual, society, and power. It questions the



interaction of the media with surveillance, discipline, and power structures based on
Michel Foucault's intellectual perspective.

In today's communication environments, digital content manipulation and
information security are critical issues that directly affect public trust and perception
of reality. The tenth study, " Deepfake Manipulation on Social Media: A Case Study of
Fraudulent Activities in Tirkiye" examines usage patterns of deepfake technologies,
which have become widespread, especially on social media platforms. The study also
examines the fraudulent misuse of these technologies and their social effects,
providing a comprehensive overview of the ethical, legal, and security dimensions of
digital manipulation.

Artificial intelligence—enabled voice interaction technologies are radically
transforming communication culture and triggering the development of new norms in
human—machine communication. Our eleventh article, " Voice-Activated Al and The
Evolution of Communication Etiquette” discusses the effects of voice-controlled
artificial intelligence applications on communication practices and user manners, as
well as cultural transformation processes, from theoretical and practical perspectives.
The article also comprehensively discusses the social and individual reflections of
developments in this field.

The impact of visual narratives on news consumption is more important than ever
today, given the increasing trend toward visualization in digital media environments.
The twelfth study, titled “An Analysis of Infographic Narrative Structures Used in Digital
Journalism in the Context of News Consumption Motivations” analyzes the role of
infographics in transferring information and influencing user perception, based on
empirical data. The study also comprehensively addresses the effects of visual
narratives on the attention, comprehension, and recall processes of news readers.

Alternative learning models and developments in media education diversify
contemporary educational approaches and enrich learning experiences. Our
thirteenth article, "A Liberating Learning Process:

Contribution of Audiovisual Essay to Media Education” evaluates the integration of
audiovisual materials into the educational process, as well as its contributions to
learning motivation and cognitive development, considering the approach's
theoretical and practical dimensions.

Organizational behavior analyses on popular media products reinforce the
interdisciplinary nature of media and communication studies. The fourteenth study;
“An Investigation Of The Movie The Intern In Terms Of Organizational Behavior: A
Reading On Organizational Climate” reveals the complexity of organizational dynamics



through the film and discusses the reflections of organizational communication
processes in the media from a theoretical perspective.

In the fifteenth article; “Possibilities of Resistance in Popular Culture: A Case Study of
Sweet & Rough with Miige Anli”, the ways in which popular television programs
produce discourses of resistance and the social effects of these discourses on the
audience are discussed.

The themes of visual culture and working life are interpreted through the media in the
context of alienation and aesthetic experiences in the modern working world. The
sixteenth study, titled “The Backrooms Aesthetics of Severance and the Alienated
Office Worker”, examines the forms of visual representation of contemporary working
life and their social meanings from the perspective of media aesthetics.

The relationship between ethics, deception and entertainment are elements that are
frequently encountered in media products and form a complex web of interactions.
Our seventeenth article, “Ethics and Entertainment: The Paradoxical Appeal of
Deception in the Traitors”, offers an in-depth discussion on how ethical boundaries are
stretched and the paradoxical effects of the transformation of deception into
entertainment on the media consumer.

The emerging forms of social interaction on digital platforms lead to the redefinition
of social rituals and the emergence of new norms in the digital environment. The
eighteenth study; “The Reconstruction of Social Rituals: Greeting Practices in Digital
Platforms” examines the effects of these digitalized social practices on interpersonal
communication and social bonds with empirical data.

By re-evaluating theoretical media approaches, especially within the framework of the
concept of manipulation, it offers a critical perspective on the power and influence
mechanisms of media texts. Our nineteenth article; “Effect-Centered Theories Of Mass
Communication From The Perspective Of The Concept Of Manipulation” questions the
nature and scope of manipulation in the light of current theoretical debates in media
and communication theories.

New analysis methods used in marketing communication, especially bibliometric and
visual mapping techniques, systematically reveal the complexity of communication
strategies. The twentieth article, titled “Bibliometric Analysis of Studies on Product
Placement as a Marketing Communication Tool with Visual Mapping Technique”
evaluates the role of product placement in marketing communication and the
structure of scientific publications in this field from a methodological perspective.



The multifaceted studies in our June issue reflect current academic debates on digital
transformation, artificial intelligence applications, mobile technologies, and
theoretical developments. Each article underwent a rigorous peer review process in
accordance with academic ethical standards, and each aims to contribute significantly
to knowledge production at the national and international levels.

I would like to extend my sincere thanks to all the authors, referees, and members of
the editorial team who contributed to this issue. | believe the topics discussed will play
an enlightening role in the interdisciplinary academic world.

Enjoy your reading!

Assoc. Prof. Dr. Aysegiil Elif CAYCI
Editor



