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HIGHLIGHTS 

• Agricultural fairs are organizations that provide important information exchange and innovation opportunities 
for farmers.  

• Agricultural fairs are important organizations for farmers to learn about new technologies and products.  

• Farmers' satisfaction with agricultural fairs varies depending on the quality of the organization, the applicability 
of the information provided, and commercial opportunities.  

• Insert a highlight no longer than 85 characters. 

Abstract 

The objective of the study was to determine the level of satisfaction among farmers who participated in the Konya 
Agricultural Fair with regard to their experience of agricultural fairs. The sample size was calculated according to simple 
random probability sampling based on finite population ratios. A survey was conducted with 96 farmers participating in 
the Konya agricultural fair. The age, education level, and social security status of the farmers were given with simple 
percentage calculations. The reasons for farmers' participation in agricultural fairs and their satisfaction levels with 
agricultural fairs were measured with a 5-point Likert scale. The research results showed that the farmers participating in 
the agricultural fair were between 30 and 49 and were high school and secondary school graduates. The vast majority of 
them had social security statuses such as Bağkur. It was determined that the participants participating in agricultural fairs 
generally had an intermediate level of education and that the farmers were satisfied with the agricultural fair. Rapid 
developments have also emerged in industry and technology with the globalization of the world. Fairs have a very 
important share in the introduction of these technologies. In addition, fairs have become the biggest dynamics of the need 
for socialization limited by development. Therefore, efforts should be made to increase the number of participants in 
agricultural fairs, and the participation of farmers in the fairs should be increased. In particular, farmers participating in 
agricultural fairs should be provided with access to financial resources to purchase the technologies they see at the fair. 
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1. Introduction 

Agriculture plays an important role in economic and social development in most underdeveloped and 
developing countries (Mokotjo and Kalusopa 2010; Zhang et al. 2016). Agriculture is an important factor in 
improving the living conditions of rural people especially farmers (Manda 2002). Adequate quality of 
information is a necessary condition for the improvement of all areas of agriculture (Mao 2012). The provision 
of agricultural information plays a decisive role in the general development of agriculture as well as in the 
improvement of farmers’ livelihoods (Li 2009; Milovanović 2014). Agricultural information is dynamic due to 
the increasing awareness of farmers about their needs. The emerging information requirement is demand-
driven, unlike the public information system provided during the green revolution. The challenge is to 
increase farmers’ access to information and its importance in agricultural development (Sharma 2002). 
Farmers use a combination of formal and informal information sources to secure information (Mittal and 
Mehar 2013). Agricultural fairs are among the sources of agricultural information. 

Fairs have been an integral part of the cultural life of society since ancient times. Even in today’s 
information explosion era, fairs are vital for the rural masses as a source of new information, entertainment, 
and a platform for the exchange of goods (Netrapal et al. 2015). Agricultural fairs constitute extremely 
important events within the agricultural sector by facilitating the exchange of products and services while also 
contributing to society through conferences, training sessions, and technology exhibitions (Gutierrez et al. 
2024). Agricultural fairs have historically played a critical role in rural economic development by providing a 
meeting place for the trade of agricultural products, supplying farm supplies, learning new and innovative 
agricultural techniques, and providing a variety of entertainment services (Kniffen 1949; Lin 1992; Schwartz, 
1994; Kelly 1997; Brunt 2003; Longley et al. 2005; Mitchell 2007; Chang 2009; Laflin et al. 2010; Detre et al. 2011; 
Padilla et al., 2019). Agricultural fairs are fascinating and important planned events (Larsen 2007). The role of 
fairs as marketplaces for trading farm products, procuring farm supplies, and acquiring innovative 
agricultural knowledge has significantly diminished (Borish 1997; Mitchell 2007; Chang 2009; Roberts 2015). 
Agricultural fairs uniquely provide opportunities for social engagement, entertainment, youth development, 
and exposure to various agricultural product sectors. Fairs also serve educational purposes with exhibits 
showcasing new technologies and/or stakeholder groups that provide access to non-farm visitors (Mahoney 
et al. 2020). The role of agricultural trade fairs is to disseminate information on agricultural techniques and 
technologies used in large-scale production, including marketing, as well as the organization of pavilions for 
marketing products from family farming (Gazolla and Schneider 2015). The study aims to determine the 
participation of farmers in agricultural fairs and their satisfaction levels. Since satisfaction is an unobservable 
abstract concept, it cannot be measured directly (Acharya and Lillywhite, 2021). Several empirical approaches 
to measuring satisfaction have been proposed in the literature (Iso-Ahola 1980; Iso-Ahola 1982; Iso-Ahola 1989; 
Nicholson and Pearce 2001; Yoon 2005; Hsu et al. 2009; Lee and Hsu, 2013). In the study, farmers' participation 
in agricultural fairs and their satisfaction levels were determined with a 5-point Likert scale, which is an 
empirical approach, as in other studies. Additionally, there is no study in the region on the participation of 
farmers in agricultural fairs and the determination of their satisfaction levels. 

2. Materials and Methods 

The main material of the study consists of farmers who came to the Konya province Agricultural Fair. The 
number of surveys used in the study was calculated according to simple random probability sampling based 
on finite population proportions (Newbold 1995), which is also used in many studies (Çobanoğlu et al. 2003; 
Armağan and Akbay 2007; Büyükbay et al. 2009) to reach the maximum sample size in limited populations. 
According to the data received from the fair authorities, the number of visitors who attended the Konya 
Agricultural Fair in 2023 was taken as 241,500 people. 
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In the formula; 

n: Sample volume, 

N: Total number of people in the sampling frame, 

p: Probability of being a farmer (based on 50% assumption), 

 : variance of the ratio (with a 95% confidence interval and a 10% margin of error to reach the maximum 
sample volume).  

Since it was not known at the beginning how many of the participants who participated in the fair 
constituting the main mass were farmers, p=0.5 was taken to maximize the sample size. The sample size was 
taken as p=q=0.5 and calculated as 96 to reach a 95% confidence interval, 10% margin of error, and maximum 
sample size in the formula. A survey was conducted with 96 farmers who participated in the Konya 
agricultural fair. The age, education level, and social security status of the farmers were given with simple 
percentage calculations. The reasons for the farmers' participation in agricultural fairs and their satisfaction 
levels with agricultural fairs were measured with a 5-point Likert scale. The Likert scale was developed by 
Rensis Likert (1932) to measure the attitudes, tendencies, and opinions of individuals and groups. Likert-type 
questions include options that examine the attitudes and behaviors of individuals or groups on the subject 
under investigation and indicate the level of participation. The Likert scale was developed by Rensis Likert in 
1932 and individuals are generally asked to rate the statements on five categories in the attitude scale (Likert 
1932). 

3. Results 

The fair paves the way for participants to meet and collaborate with industry representatives from all over 
the world. (Bardak and Özdaşlı 2019). These centers on trade routes such as the Royal Road and Silk Road, 
which have an important position regionally and internationally, have served as fairs throughout history. 
(TBMM 2013). Fairs can be planned as large or small-scale organizations according to their purpose; they are 
also used to promote similar products or a wide range of products. (Keleş 2018). Konya Agricultural Fair has 
significant potential for the Konya region. The differences in people's interests are related to many factors such 
as people's personal characteristics, age, gender, beliefs and values, upbringing, family structures, living 
standards, education and income levels, and habits. (Torun et al. 2012). The age status of the participants 
attending the fair is given in Graph 1. 

 
Figure 1. Age of the participants in the fair (%) 
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According to the graph, 48% of the participants are between the ages of 30-49, 34% are between the ages of 
50 and above, and 18% are between the ages of 15-29. The educational background of the participants 
attending the fair is given in Graph 2. In a similar study, approximately 77% of the fair participants (producers) 
are over the age of 40 (Savran et al. 2018). In a study conducted in Çanakkale and Tekirdağ, it was determined 
that 6.6% of the participants were between the ages of 20-30, 15.4% were between the ages of 31-40, 22.2% were 
between the ages of 41-50, and 55.7% were over the age of 50 (Köksal et al. 2021).  

 
Figure 2. Educational status of farmers participating in the fair (%) 

 

According to Figure 2, 27% of the participants attending the fair are middle school graduates, 27% are high 
school graduates, 24% are undergraduate graduates, 21% are primary school graduates and 1% are 
postgraduate graduates. Figure 3 shows the social security status of the participants attending the fair. 

 
Figure 3. Social security status of farmers attending the fair (%) 
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According to Figure 3, when the social security status of the participants attending the fair is examined, 
61% are BAGKUR, 25% SSK, 10% do not have social security, 1% are retired and 2% are pension fund. The 
land assets of the farmers participating in agriculture are given in Graph 4. 

 
Figure 4. Land assets of the farmers attending the fair (da, %) 

 

The total land area of the farmers participating in the agricultural fair is 332.74 hectares. 30.09% of this land 
asset is wheat, 21.82% is corn, 14.52% is barley, 9.88% is a sunflower, 8.66% is sugar beet, 8.84% is cumin and 
2.24% is oat. The agricultural production experience of the farmers participating in the agricultural fair is 21.93 
years. The reasons for the participants' participation in the agricultural fair are given in Figure 5. 

 
Figure 5. Reasons for the farmers' participation in the fair 
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When the reasons for participation of the participants attending the agricultural fair are examined, it is seen 
that they are; to be inspired by new ideas (4.40), to obtain up-to-date information (4.40), to provide 
opportunities for new investment areas (4.39), to find innovative solutions (4.35), to follow new trends (4.34), 
to examine products and services (4.33), to interact with the society (4.31), to be informed about new 
technologies and agricultural innovations (4.22), to enable the generation of new business ideas in agricultural 
issues (4.19), to follow changes in the sector (4.15), to develop business management skills (4.15), to establish 
cooperation and network (4.14), to get information about support and incentives (4.08), to interact with 
relevant organizations (4.07), to find marketing and promotion opportunities (3.86), to participate in training 
and seminars (3.55), to purchase products (3.31) and to have fun and have fun (2.48). In a similar study, the 
vast majority of producers (72.9%) who heard about the fair location and time from social media, roadsides, 
or posters were found to have the reason for attending fairs as seeing new technologies and learning more 
about these technologies (Köksal et al. 2021). Fairs are temporary or regular places where agricultural products 
are sold freely (Dickson 1966). The satisfaction of the participants attending the agricultural fair with the 
agricultural fair is quite important. Figure 6 shows the satisfaction of the participants attending the agricultural 
fair with the agricultural fair. 

 
Figure 6. Farmers' satisfaction with the agricultural fair 

 

When the satisfaction levels of the participants attending the agricultural fair were examined, it was 
determined that they were satisfied with the following issues: learning about current developments in the 
agricultural sector (4.58), learning about products that increase productivity (4.34), being able to follow the 
latest trends in the agricultural sector (4.31), being able to closely observe the latest developments in 
agricultural technology and innovations (4.31), learning about technological innovations (4.27), being able to 
get information about prices and conditions by directly contacting sellers and suppliers (4.25), communicating 
with other farmers in the sector and sharing their experiences (4.12), being able to see and purchase new 
equipment (4.05), preparing the ground for cooperation and partnership opportunities (3.94) and being able 
to benefit from various pieces of training and seminars (3.82). In a similar study, a large portion of the 
participants expressed their satisfaction and stated that they would attend the fair again (de Meneses et al., 
2007). In a similar study, it was found that participants enjoyed it (5.23), had a good time (5.14), and were 
satisfied because it was exciting (5.14) and exciting (4.25) (Acharya and Lillywhite 2021). 
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4. Conclusions 

The research results showed that the farmers participating in the agricultural fair were between 30 and 49 
and were high school and middle school graduates. The majority of them have social security status as Bağkur. 
The most produced products are wheat, corn, and barley. The agricultural production experience of the 
farmers participating in the agricultural fair is 21.93 years. When the reasons for the participation of the 
participants attending the agricultural fair were examined, it was determined that they attended to be inspired 
by new ideas (4.40), to obtain up-to-date information (4.40), to provide opportunities for new investment areas 
(4.39), to find innovative solutions (4.35), to follow new trends (4.34), to examine products and services (4.33), 
to interact with the society (4.31), to be informed about new technologies and agricultural innovations (4.22), 
to enable the generation of new business ideas in agricultural matters (4.19), to follow changes in the sector 
(4.15), to develop business management skills (4.15), to establish cooperation and network (4.14), to receive 
information about support and incentives (4.08), to interact with relevant organizations (4.07), to find 
marketing and promotion opportunities (3.86) and to attend training and seminars. When the satisfaction 
levels of the participants attending the agricultural fair were examined, it was determined that they were 
satisfied with the following: learning about current developments in the agricultural sector (4.58), learning 
about productivity-enhancing products (4.34), being able to follow the latest trends in the agricultural industry 
(4.31), having the opportunity to closely observe the latest developments in agricultural technologies and 
innovations (4.31), learning about technological innovations (4.27), being able to get information about prices 
and conditions by directly contacting sellers and suppliers (4.25), communicating with other farmers in the 
sector and sharing experiences (4.12), being able to see and purchase new equipment (4.05), preparing the 
ground for cooperation and partnership opportunities (3.94), and being able to benefit from various pieces of 
training and seminars (3.82). In a similar study, it was determined that a large portion of the participants at 
the fair would return by expressing their satisfaction. This situation shows that the education levels of the 
farmers involved in agricultural production are generally at a medium level and that the farmers are satisfied 
with the agricultural fair. Rapid developments have also emerged in industry and technology with the 
globalization of the world. Fairs have a very important share in the introduction of these technologies. In 
addition, fairs have become the greatest dynamic of the need for socialization that development has limited. 
Therefore, efforts should be made to increase the number of participants in agricultural fairs, and farmers' 
participation in fairs should be increased. In particular, farmers participating in agricultural fairs should be 
provided with access to financial resources to purchase the technologies they see at the fair. 
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