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Sunus

Sayin Paydaslarimiz,

Turizm Isletmeciligi, Turizm Rehberlii, Gastronomi ve Mutfak
Sanatlar1, Rekreasyon Yo6netimi ve Kiiltiir alanindaki ¢aligmalar basta
olmak iizere, calisma konusunun ve/veya uygulamasimin “turizm” ile
ilgili olmasi sartiyla, disiplinlerarasi, kuramsal, ampirik ve/veya
turizm sektdriinden 6rnek olaylar tiiriinde galismalar Avrasya Turizm
Arastirmalart (ATA) Dergisi'nin kapsamini olusturmaktadir. Bu
kapsamda yola ¢ikan ATA Dergisi’nin {giincii cilt ikinci sayisini
yayinlamig bulunmaktayiz. ATA Dergisi'nin bu sayisinda bes yayin

bulunmaktadir. Bu yaymlar hakkinda kisa bilgi asagida
sunulmaktadir.
Bu saymin ilk c¢alismasinda, Enes ve Enes moda miizesi

ziyaretcilerinin miize hakkindaki online ortamda paylastiklart
goriisleri incelenmistir. Caligmaya gére M&S Company Archive
ziyaretcileri markanin son 125 yilim ilgi ¢ekici bir sekilde sunan
basarili bir moda miizesi olarak gérmektedir.

Ikinci calismada, Barakazi turist rehberlerinin tur esnasinda
karsilastiklari fiziki, sosyal, kisisel ve yodnetsel problemleri tespit
ederek hizmet kalitesini dugiiren engelleri incelemistir.

Ugiincii ¢alismada, Kodalak ve Baltaci medikal turizmin Tiirkiye ve
Diinya’daki durumunu inceleyen bir derleme caligmasi sunmustur.
Caligmada Kiiba goz cerrahisi i¢in, Orta Amerika iilkeleri dis tedavisi
i¢in, Tayland plastik cerrahi i¢in gozde destinasyonlarken Tiirkiye ise
medikal turizmde kur avantaji, akredite saglik kuruluslari, kalifiye
personel sayesinde Avrupali ve Amerikali turistler i¢in Snemli
destinasyon oldugu sonucuna ulagilmigtir.

Bu saymin son g¢aligmasinda, Baltaci ve Kodalak helal turizmin
Tiirkiye ve Diinya’daki durumunu inceleyen bir derleme caligmasi
sunmustur. Aragtirmacilara gére Miisliiman turist sayisindaki artis,
turizm sektoril icerisinde yeni bir pazar segmentinin ortaya ¢tkmasina
neden olmustur. Caligmada helal belgeli oteller, helal konseptli
seyahat acentalari, helal belgeli tagimacilik faaliyetleri gibi
Miisliimanlarin taleplerini karsilayabilecek igletme ve iiriinlerin
sektorde artmasi gerektigi vurgulanmigtir.

ATA Dergisi ¢iktig1 yolda siz degerli paydaslarimizin katkilarini ve
desteklerini beklemektedir.

Birlikte giizel yarinlara, yolunuz bilim olsun.

ATA Dergisi Adina Bas Editor

Presentation

Dear Stakeholders,

Journal of Eurasia Tourism Research (JETouR) covers
interdisciplinary, theoretical, empirical and/or case studies in the
tourism industry, especially in the fields of Tourism Management,
Tourism Guidance, Gastronomy and Culinary Arts, Recreation
Management and Culture. We have published the second issue of
third volume. In this issue of JETouR, there are five research articles.
Brief information about these publications is presented below.

In the first study of this issue, Enes and Enes the opinions of fashion
museum visitors shared online about the museum were examined.
According to the study, visitors of the M&S Company Archive see it
as a successful fashion museum that presents the last 125 years of the
brand in an engaging way.

In the second study, Barakazi identified the physical, social, personal
and managerial problems that tourist guides encounter during the
tour and examined the obstacles that reduce the service quality.

In the third study of this issue, Kodalak and Baltaci presented a
review study examining the situation of medical tourism in Turkey
and the world. In the study, it was concluded that Cuba for eye
surgery, Central American countries for dental treatment, Thailand
for plastic surgery are favorite destinations while Turkey is an
important destination for European and American tourists in medical
tourism thanks to its currency advantage, accredited health
institutions and qualified personnel.

In the last study of this issue, Baltact and Kodalak presented a review
study examining the situation of halal tourism in Turkey and the
world. According to the researchers, the increase in the number of
Muslim tourists has led to the emergence of a new market segment
within the tourism sector. In the study, it is emphasized that
businesses and products that can meet the demands of Muslims such
as halal certified hotels, halal concept travel agencies, halal certified
transportation activities should increase in the sector.

JETour expects the contribution and support of our valuable
stakeholders.

On the way of science, to a beautiful tomorrow together.

Editor-in-Chief on Behalf of the JETouR

Kamil UNUR



