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Editorden

Omer Faruk ZARARSIZ

icinde yasadigimiz cagd, sadece teknolojik bir
evrimi degil; toplumsal yapinin, bireysel kimligin
ve kulturel pratiklerin koklU bir déntsumunu
de Dberaberinde getirmektedir. Yeni medya,
artik yalnizca bir araglar butint degil; dusunme
bicimimizi, algimizi ve iliski kurma ydntemlerimizi
donustlren bir sosyo-teknik sistem haline
gelmistir. Bu kapsamda Yeni Medya dergisinin
18. sayisinda, bu dénlUsimun birey, toplum ve
kurumlar Uzerindeki cok katmanli etkilerini ele alan
0zgun ve guncel calismalar bir araya gelmektedir.
Sayimizda yer alan makaleler; yapay zekadan
hacktivizmme, Metaverse'den dijital ebeveynlige,
siyasal iletisimden go6zetim toplumuna kadar
genis bir yelpazede, dijitallesmenin dogrudan
ya da dolayh bicimde sekillendirdigi olgulari

disiplinlerarasi bir yaklasimla sorgulamaktadir.

Dergimizin 18. sayisi; dijital kulturun bireysel
deneyimlerden toplumsal yaplya, etik
tartismalardan teknolojik donusume kadar uzanan
etkilerini farkli yontem ve kuramsal cercevelerle
ortaya koyan katkilara ev sahipligi yapmaktadir.
Sunulan arastirmalar, sadece akademik bilgi
Uretimine degil, ayni zamanda dijital cagin sosyal
bilimler eksenindeki elestirel cozimlemelerine de

anlaml katkilar sunmaktadir.

Bu sayimizda 22 adet arastirma makalesi, 1
adet derleme makale, 1 adet ceviri, 2 adet kitap
degerlendirmesi,1adetsdylesiveladet gorlsyazisi

olmak Uzere toplamda 28 makale ile karsinizdayiz.

Semra Demirdis “Turk Gazetecilerin Yapay Zeka
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Konusundaki Tutumlari, Algilanan Kisitlamalar
ve Bilgi Duzeyleri” baslkl ¢alismasinda 350
gazeteciyle anket calismasi yurtutulmus ve yapay
zekanin gazetecilikte verimliligi artirabilecegi
dusunulse de is guvenligi ve etik degerler
baglaminda gekinceler oldugu tespit edilmis, dijital
altyapi ve egitim eksikliklerine dikkat cekilmistir.

Ezgi ilhan “Oyunlastirimis Uygulama Tasarim
Surecine iliskin Uzman Géruslerinin incelenmesi:
YUz Yaze lliski Motivasyonunun Saglanmasi
Ornegdi” baslikli  makalesinde akilli  telefon
bagdimliligina ¢cézim olarak gelistirilen “PhoneFree”
adli oyunlastirlmis uygulama &nerisi, uzman
goruslerine dayall olarak tasarlanmis ve bireylerin
yUz yUze sosyal iliskilerini guglendirmeye yonelik
bir davranis degisikligi modeli sunmaktadir.

Nihal Erdogan Sepetci “Dinleyici Perspektifinden
Yapay Zeka Radyo Sunuculari: Yenilik mi? Mesafe
mi?" baslikli yapay zeka ile olusturulan radyo
sunucularina dair dinleyici algilarini inceledigi
calismasinda, katilimcilarin programlari merak,
eglenme ve farklilik deneyimi gibi motivasyonlarla
dinledikleri,yapaysunucularaolumluyaklastiklarini

tespit etmistir.

Elif Kara'nin “Bilgi Hakki MUcadelesi: Bir Toplumsal
Hareket Olarak Hacktivizmm” bashkli calismasi,
hacktivizmi yalnizca dijital araclarla yurutulen bir
protesto bicimi olarak dedil, bilgiye erisim hakki
ekseninde sekillenen badimsiz bir toplumsal
hareket olarak ele almaktadir. Anonymous ve
RedHack gruplari érnekleminde yapilan analiz,
ideolojik ve yapisal farklara ragmen her iki grubun
da bilgi ézgurligunu savunarak politika Uzerinde
etkili olmayil amacladigini ortaya koymaktadir.

Faruk Dursun ve Betudl Ak “Sosyal Medya
Fenomeni Ebeveynler: Cocuklarini Paylasmanin
Kisisel ve Toplumsal Etkileri” baslikli calismalarinda
ebeveynlerin cocuklarini sosyal medyada
paylasmalarinin ardindaki motivasyonlari,
psikolojik etkileri ve cocuk haklari konusundaki
bilgi eksikliklerini inceleyerek,  sharenting
davranislarinin cogu zaman ¢gocuk mahremiyetini
ikinci plana ittigini gostermektedir.
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Hasan Huseyin Kayis “Ag Baglantili Ortamlarda
Veri Siddeti: Kullanici Deneyimi Uzerine Bir
inceleme” baslkll makalesinde cevrimici sikayet
platformlarindan elde edilen veriler 1s1ginda, veri
siddetinin kullanicidan kullaniciya ve platformdan
kullaniclya olmak Uzere iki temel bicimde
gerceklestigi belirlenmis; bu durumun platform
tasarimi ve etik yonetim eksikligiyle baglantili

oldugu savunulmustur.

Serap Kal KorkmazveYigit Emrah Turguttarafindan
gergeklestirilen “Turkiye'de Ebeveynlerin
Cocuklariyla ilgili Sosyal Medya Paylasimlari
Uzerine Yapilan Calismalarin Sistematik
incelenmesi” baslkli 36 calismanin sistematik
incelemesine dayanan bu meta-analiz, sharenting
davranisinin Turkiye'de cogunlukla &zel anlarin
paylasimi Uzerinden sekillendigini, ebeveynlerin
bu eylemlerden hem duygusal hem sosyal fayda

bekledigini gostermektedir.

Nur Esra Atmaca'’nin “Batililasmadan Vahsi
Batililasmaya: Sosyal Medyanin Gucl” baslikli
calismasi, batililasma olgusu ekseninde ifade
6zgurligunun tarihsel gelisimini inceleyerek, bu
surecin dijital cagda sosyal medya ile nasil yeni
kiritlmalar ve sorun alanlari Urettigini tartismaktadir.
Calisma, sosyal medyada insan haklari, ifade
6zgurligu ve insan yasaminin dederi arasinda
hassas bir dengeye isaret ederek, okuyucuyu bu
yeni medya ortamini yeniden didstinmeye davet

etmektedir.

Yaren Demirel’in “Siyasal Reklamlarin
Secmen Uzerindeki Etkisinin  Psikofizyolojik
Veri Hasadi Teknigi ile Dederlendirilmesi:
2023  Cumhurbaskanhdl  Secimleri  Ornegi”
arastirmasinda, Erdogan ve Kiligdaroglu'na
ait siyasal reklamlara secmenlerin gdsterdigi
psikofizyolojik tepkileri 6lcmus, dzellikle Erdogan’a
ait reklamlarin yUksek gorsel dikkat ve ilgi
uyandirdigl, Kiligdaroglu'nun reklamlarinda ise
dikkat seviyesinin daha dUsUk oldugu sonucuna

ulasiimistir.

Cagla Banko Bal, Esma Eroglu, Seymanur Battal ve
Berrin Akman “COVID-19 Pandemisi Sirasinda Okul
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Oncesi Dénem Cocuklarinin Dijital Medya Katihmi:
Ebeveyn Perspektifi” baslhkh ¢alismalarinda
pandemi doéneminde c¢ocuklarin dijital medya
kullanim aliskanliklarini incelemislerdir. Calisma,
ebeveynlerin uzaktan  egitim  sUreclerinde
yetersiz destekle karsilastigini ve g¢ocuklarin
medya kullaniminda esitsizlik yasandigini ortaya
koymaktadir.

Hakan Tan “Dijital Agoralarin Ozne Uzerindeki
EtkileriniByung-ChulHan'in Kavramve Yaklasimlari
Uzerinden Elestirel Bir Degerlendirme” baslikli
makalesinde Byung-Chul Han'in psikopolitika ve
seffaflik toplumlari kavramlariyla dijital agoralarin
birey Uzerindeki doéndstlrlcu etkisi analiz
edilmis, bireyin kendini somurdugud, tukenmis
ve performansa zorlanan bir ézneye evrildidi ileri

sUrulmustar.

Mehmet Emin Satir'in “Eko-Anksiyetenin Dijital
izleri: Marmara Denizi'ndeki Musilaj Krizi Uzerine
Netnografik Bir Analiz” bashkli ¢alismasi, 2021
yilinda Marmara Denizi'nde yasanan musilaj krizini,
eko-anksiyete kavrami cercevesinde incelemekte
ve bu cevresel felaketin dijital medyada nasll
duygusal tepkilere yol actigini ortaya koymaktadir.
Netnografi yontemiyle YouTube'daki kullanici
yorumlarini analiz eden arastirma, bireylerin korku,
sucluluk, belirsizlik ve keder gibi duygularla ekolojik
kaygilarini  dijital ortamlarda ifade ettiklerini
gostermektedir.

Tugce Ezgi Sahin ve Meltem Kurt Tahtal’'nin “Dijital
Korku (FOMO): Digital Yerli Netflix Kullanicilari
Uzerine Bir Arastirma” baslikli Netflix kullanicilaryla
yuruttukleri calisma, dijital yerlilerin gelismeleri
kacirma korkusunun farkli seviyelerde yasandigini,
ozellikle sosyal ¢evrenin bu korkunun siddetini
dogrudan etkiledigini ortaya koymaktadir.

Ahmet Birlik ve Abdurrahman Yaras tarafindan
yUrdtdlen “Spor Bilimleri Faklltesi Ogrencilerinin
Dijital Okuryazarlik Dulzeylerinin Incelenmesi”
baslikll  Spor Bilimleri 6grencileriyle yapilan
bu calismada, bilgisayar sahipligi ve kullanilan
sosyal medya platformlarinin dijital okuryazarhk
dlzeyinde belirleyici oldugu, TikTok kullanicilarinin
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diger platform kullanicilarina goére daha dusuk
dijital okuryazarliga sahip oldugu belirlenmistir.

KUbra Gokler ve Hasan GUllUpunar “TUketen Bireyin
Olusumunda influencerlarin Rolind Omnioptikon
Gozetim Acisindan Anlamaya Yonelik Tematik
Bir Analiz” bashkli ¢alismalarinda influencerlarin
Instagram Uzerinden tuketime tesvik eden
yasam tarzlari sundugu ve bireyleri strekli gézlem
altinda tutarak idealize edilmis tuketici kimlikleri
olusturdugu saptanmis, bu sUrecin c¢agdas
gbzetim rejiminin bir parcasi oldugu belirtilmistir.

Aysu Ugur Balci “Dijital Sine-Forum: Kuru Otlar
Ustiine Filminin Seyirci/Kullanici Yorumlari Uzerine
Bir Degerlendirme” baslikli makalesinde dijital
sine-forum kavrami cergevesinde sinemalar.
com'daki kullanici yorumlarini tematik analiz
yontemiyle incelemekte ve dijital aglarda seyir
sonrasl etkilesimin yeni bir film elestirisi kUltlrine
donustigunu ortaya koymaktadir.

Kurbani Geyik “Yapay Zeka Haberciligi: Haber
Yazma Kurallari Cergevesinde Analiz” baslkli
calismasinda dipnot.tv 6rnedi Uzerinden igerik
analizi teknigi ile yapay zeka tarafindan Uretilen
haber metinlerinin 5N-1K ve aktarim fiili kullanimi
gibitemel gazetecilikilkeleriagisindanyetersizlikler
icerdigini ve gazetecilerin editoryal mudahalesine

halen ihtiya¢ duyuldugunu gdstermektedir.

Burcu Okslz ve Sahan Sabuncu “Metaverse
Dinyasinda isveren Markalasmasi:  Calisan
Deneyimlerinde Yeni Firsatlar Yaratir mi?” baslikli
yari  yapilandirilmis  gdrusmelerle  yurutulen
arastirmalarinda, Metaverse ortaminda galisanlarin
ideal isverene iliskin beklentileri incelenmis,
katilmcilarin iletisim, gelisim ve sosyallesme
alanlarinda bu yeni dijital evrende potansiyel
avantajlar gérdugu ancak ayni zamanda temkinli
yaklastiklari belirlenmistir.

Umutcan Goéren ve Nazan Kaytez tarafindan
kaleme alinan “Cocugu ilkokula Devam Eden
Ebeveynlerin Dijital Farkindalik Duzeyleri ile
Ebeveyn Davranislarinin  incelenmesi” baslikli
ve Van il merkezindeki 263 ebeveynle yUrutulen
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calismada, dijital ebeveynlik farkindahgi ile
ebeveyn davranislari arasindaki iliski incelenmis,
dijital farkindalik duzeyinin ¢cocugun sinif duzeyi,
ebeveynin cinsiyeti ve teknolojik donanimi gibi
degiskenlerle anlaml duzeyde iliskili oldugu tespit
edilmistir.

Gamze Satar Senel ve Hikmet Tosyall “Simulakrin
Cazibesi ve Modern Toplumun Ozgunliuk
Revizyonu: E-Gerilla Pazarlama Uygulamalar”
baslikli ¢alismalarinda Baudrillard'in  simulasyon
kurami cergevesinde CGI teknolojisiyle yapilan
e-gerilla pazarlama kampanyalari incelenmis,
bu iceriklerin gergeklik algisini bulaniklastirarak
bireysel deneyimi ve 6zgunluk anlayisini kokten

donustlrdugu éne sdrulmustar.

Elif Korap Ozel, Mustafa Yalgin ve Sadiye Deniz
“Dijital Yerlilerin Uclncl Derece Dijital Esitsizlik
Deneyimi: izmir'deki Universite OJrencileri Uzerine
Bir Arastirma” bashkli Ug¢UncU derece dijital
esitsizlik baglaminda yudrudtulen bu arastirma,
Universite 6Jrencilerinin dijital teknolojileri agirlikli

olarak eglence amacli kullandigini saptamaktadir.

Aytac Burak Dereli “Dijital Reklamda Ucretli
Tanitim  Sorunsali:  Tuketicinin  Abonelik ile
Kacinma Cabalarindaki Beyhudelik Uzerine Bir
Durum Calismas!” baslikli makalesinde YouTube
platformundaki igerikler  Uzerinden  durum
calismasiyapilmis, reklamsizicerik vaadiylesunulan
abonelik sistemlerinin  dahi Ucretli tanitimlar
icerdigini ve reklamdan kaginmanin neredeyse

imkansiz hale geldigini ortaya koymustur.

Nuran Oze “Degisimin ki itici Gucu: Yashhk ve
Teknoloji Uzerine Sistematik Literatir Analizi”
baslikli makalesinde Turkiye yazininda yaslilik,
dijitallesme ve teknoloji kesisimindeki egilimleri
ortaya koymayi amaclamistir. Bu sistematik analiz,
sosyo-geronteknoloji  perspektifiyle  2010-2023
arasinda yayimlanan 55 makaleyi incelemekte
ozellikle pandemi sonrasi yaslilik deneyimlerine

dair arastirmalarda artis saptamaktadir.

Dergimizin klasiklesen ve ufuk acgici cgeviri
gelenegini bu sayimizda da sUrdUrUyoruz.
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Christian Fuchs'un “Social Media and the Public
Sphere” baslikh galismasi Seyda Kogak Kurt'un
cevirisiyle “Sosyal Medya ve Kamusal Alan” sosyal
medyay! elestirel bigcimde degerlendirmek igin
Habermas'in kamusal alan kuramini kulturel-
materyalist ve ekonomi politik temelde yeniden

yorumlamaktadir.

Feyyaz Firat'in Prof. Dr. Deniz Yengin ile
gerceklestirdigi ve yeni medya ile yapay zekanin
kesisim noktalarini, etkilesimini ve iliskisini
irdeledigi gorisme sayimizin sdylesi bolimunde

yer almaktadir.

Gokhan Varan'in “Hakikat Sonrasi Ucurumda Yén
Bulmak: Sentetik Medya ve Yapay Zekanin ikili
Kullanim ikilemi” baslkli géris yazisi, Uretken
yapay zekanin iletisimdeki donusturucu etkisini ve
beraberinde getirdigi etik, teknolojik ve toplumsal
riskleri derinlemesine tartismaktadir. Calisma,
yapay zekanin sadece yaratici Uretimi destekleyen
biraragdegdil,aynizamanda sahteigerik Uretiminde
kullanilan ve kamuoyunu yaniltabilecek guclu bir
dezenformasyon silahi oldugunu vurgulamaktadir.
Varan, teknik ¢ézUmlerin bu sorunu tek basina
bertaraf edemeyecedini savunarak duUzenleyici
politikalar, medya okuryazarligi ve toplumsal
farkindalik temelinde butincul bir mucadele

stratejisi Onermektedir.

Yasemin Cakar'in “Yeni Medya ve lletisim: Yeni
Yaklasimlar” baslikli kitap degerlendirmesi Deniz
Yengin'in editorlGgunt  Ustlendigi  calismasini

incelemektedir.

Beril Ozer'in “Sirenlerin Cagnisi: Dikkat Nasil
Dunyanin En Tehlikedeki Kaynagdi Haline Geldi”
baslikli calismasi Chris Hayes'in ayni adli kitabinin
degerlendirmesini icermektedir.

Bu sayinin ortaya ¢ikmasinda emegi gecen tum
yazarlarimiza ve hakemlerimize, bilimsel bilgi
Uretimine katki sunma konusundaki &zverili
yaklasimlari icin en icten tesekkurlerimizi sunariz.
Her biri titizlikle hazirlanmis, 6zgun katkilar sunan
bu calismalar, dijital cagin sosyal bilimler alanindaki
cok boyutlu etkilerini  daha derinlemesine
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kavrayabilmemiz agisindan énemli birer kaynak
niteligindedir.  Ayrica, yayin suUrecinin  her
asamasinda bilimsel degerlendirmenin tutarliigini
ve editoryal surecglerin akademik niteligini gdzeten
editor yardimcilarimiza da degerli katkilar icin
tesekkur ederiz.

Yeni Medya dergisi olarak, yeni medya ekseninde
dijital dontstimun etkilerini sorgulayan, elestiren
ve yeni acllimlar sunan calismalara ev sahipligi
yapmaya devam edecegdiz. Bu sayinin, alana ilgi
duyan tum arastirmacilar i¢in ilham verici bir
kaynak olusturmasini temenni ederiz.

Editor(ler)

Omer Faruk ZARARSIZ

Mehmet TOPLU
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Turkish Journalists’ Attitudes, Perceived Constraints,
and Knowledge About Al in Journalism

Semra DEMIRDI$S

Arastirma Makalesi Basvuru 22.01.2025 = Kabul 22.04.2025

ABSTRACT

This study examines Turkish journalists’ attitudes towards the integration of artificial intelligence (Al) in journalism,
highlighting both opportunities and challenges. The findings support the view that Al can enhance efficiency in areas
such as data analysis and content personalization, while also emphasising significant concerns related to job security,
editorial independence, and data reliability. In the context of Turkiye's economic and digital infrastructure limitations,
journalists' cautious approach to Al appears to be shaped by limited resources and training opportunities. The study
aims to understand Turkish journalists’ perspectives on Al applications, identify perceived obstacles, and evaluate
the potential impacts of this technology on journalism. The research employs a quantitative method with a survey
administered to 350 journalists working in various media fields. Findings indicate that while journalists recognize
the benefits of Al, their optimism is balanced by concerns over job loss and threats to professional values. The results
suggest the need to address structural barriers to Al adoption in the Turkish media sector, with recommmendations
for targeted training programs and reliable digital infrastructure. This study contributes valuable insights into

the effects of Al on journalism in Turkiye, providing findings that may be adapted to broader media contexts.

Keywords: Artificial Intelligence, Journalism, Technology Integration, Turkish Journalists, Professional Attitudes.

oz

Bu c¢alisma, Turk gazetecilerin gazetecilikte yapay zeka entegrasyonuna iliskin tutumlarini inceleyerek, firsatlari ve gesitli
zorluklari ortaya koymaktadir. Arastirma, yapay zekanin veri analizi ve icerik kisisellestirme gibi alanlarda verimliligi
artirabilecedi gérusinu destekleyen bir bulgu sunarken, ayni zamanda is guvenligi, editoryal bagimsizlik ve veri gavenilirligi
konularindaki endiseleri de vurgulamaktadir. Turkiye'nin ekonomik ve dijital altyapi sinirlamalari baglaminda, gazetecilerin
yapay zekdya yonelik temkinli yaklasimlarinin, kaynak yetersizligi ve sinirli egitim olanaklari ile sekillendigi gérdlmustar.
Calismanin amaci, TUrk gazetecilerin yapay zeka uygulamalarina dair goruslerini anlamak, karsilasilan engelleri tanimlamak
ve bu teknolojinin gazetecilik Uzerindeki olasi etkilerini degerlendirmektir. Arastirmada, nicel bir ydontem kullanilarak gesitli
medya alanlarinda gdrev yapan 350 gazeteciye anket uygulanmistir. Bulgular, gazetecilerin yapay zekaya yonelik olumlu
goruslerinin, is kaybi ve mesleki degerlerin tehdit altinda oldugu yonundeki kaygilarla gérece dengelendigini gdstermektedir.
Arastirmanin bulgulari, Tirk medya sektérinde yapay zekanin benimsenmesinde karsilasilan yapisal engellerin giderilmesi
gerektigine isaret etmektedir. Bu baglamda, hedefe yénelik egitim programlarinin saglanmasi ve guvenilir dijital altyapinin
kurulmasi 6nerilmektedir. Calisma, yapay zekanin gazetecilik Uzerindeki etkilerine dair Snemli bir katki sunmakta olup, daha

genis bir medya baglaminda uyarlanabilir sonuclar saglamaktadir.

Anahtar Kelimeler: Yapay Zeka, Gazetecilik, Teknoloji Entegrasyonu, Turk Gazeteciler, Mesleki Tutumlar.
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Introduction

The rapid development of smart technologies has
transformed the news industry by restructuring
content creation and distribution processes
and significantly reducing the barriers to entry
and enabling a wider range of individuals and
organisations to participate in news production
(Marconi, 2020). The internet has made it possible
for virtually anyone to launch an online publication
and grow an audience, significantly broadening
access to media creation and distribution (Marconi,
2020). As Anderson and colleagues (2015, p.33)
have noted regarding the recent news ecosystem,
“everybody suddenly got a lot more freedom”.
Newsmakers, advertisers, startups and most
notably, those once referred to as the audience,
have all been granted newfound freedom to
communicate, both on narrow and broad scales,
beyond the traditional limitations of broadcast
and publishing models (Anderson et al., 2015).
This reflects the transformative impact of digital
platforms, which have democratised the creation
and distribution of news content, allowing a
broader range of actors to participate in the media
landscape (Allan, 2013; Hermida, 2010).

Artificial intelligence (Al) has emerged as a pivotal
force in this transformation, enabling content
creators to generate text or video autonomously
from data, uncover latent insights within
documents, and develop the efficiency of content
distribution across various platforms (Marconi,
2020; Pan, 2016; Van Dalen, 2012). Following
the growth of Al, communication and media
organisations are utilising Al and machine learning
technologies for various purposes. These include
enhancing their capabilities, increasing market
share and revenue, gathering customer or product
insights and developing effective business
strategies (Hancock et al, 2020; Kaput, 20271;
Turksoy, 2022). Al has become widespread within
society and is increasingly making its presence
felt in the field of journalism too. Al facilitates the
codification of tasks and routines into algorithms,
thereby generating outputs that closely resemble

those produced by human efforts (Noain-Sanchez,
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2022). Furthermore, Al can significantly streamline
journalistic processes, reducing the workload for
journalists without diminishing their unique skills
and expertise (de-Lima-Santos & Ceron, 2021).
In addition, Al can foster new forms of audience
engagement and drive the development of
innovative products, which have the potential to
advance news media consumption (Jamil, 2020).

Prominent media outlets, such as The Washington
Post and The Associated Press, are leveraging Al
technologiestostreamlinetheirworkflows,improve
the accuracy and speed of reporting, and enhance
audience engagement through personalised news
delivery (Chan-Olmsted, 2019; Simon, 2024). In
Japan, The Tokyo-based start-up JX Press utilises
artificial intelligence to identify breaking news on
social media platforms, automatically generating
news bulletins to provide urgent updates on
accidents, natural disasters, and other critical
incidents (Marconi, 2020). In Turkiye, some news
organisations (e.g. Cumhuriyet, Bianet and TGRT)
are utilising Al tools to integrate them into their
news production processes. While formal public
statementsremain limited, these implementations
indicate a significant interest in leveraging Al to
enhance news gathering, content creation, and
distribution (Basturk, 2024). Additionally, some
leading news organisations have made statements
regarding how they can integrate Al technologies
into their news processes in a reliable and ethical
manner. For instance, Anadolu Agency’s General
Manager, Serdar Karagdz stated “our goal is for
artificial intelligence to have a reliable principle
and ethical code,” adding that there will be a new
Al project in collaboration with Anadolu Agency
and the T3 Foundation, focusing on language
modelling (Kasim, 2024).

However, the integration of this technology raises
several questions and sparks debate regarding
the quality and reliability of the outputs generated
by Al (Noain-Sanchez, 2022). Concerns regarding
transparency, bias, and the potential displacement
of human journalists have become key focal
points in the ongoing debate over the use of Al in
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journalism (Verma, 2024). These issues highlight
the need for greater accountability in Al-driven
processes, ensuring that the technology supports
rather than undermines ethical standards, editorial
independence,andthecoreprinciplesofjournalism
(Brennen, 2018). Researchersrecommend a deeper
analysis of the role journalists play in the process
of adopting and applying Al, focusing on how
they interact with the technology and its impact
on their work (Soto-Sanfiel, et al., 2022). Given this
framework, the current study aims to examine
Turkish journalists’ attitudes toward the use of Al's
potential applications, benefits, and associated
challenges. This study provides information on
journalists' perceptions of the impact of the use
of Al on their editorial independence and the
integrity of journalistic processes. As a result, it
aims to contribute to strategies for responsible Al
integration in Turkish media.

Integrating Al Technologies in Journalism
Artificial intelligence has a transformative role in
many professions by providing advanced tools for
automation and intelligent data analysis (Smuha,
2021). The term “artificial intelligence” is described
as machines capable of human-like reasoning
(Prasad & Choudhary, 2021). Although “the term
artificial intelligence” was first coined in 1956 by
John McCarthy, it has evolved greatly in recent
years with increases in computing power, data
accessibility and algorithmic improvements (Ernst
et al,, 2019). These developments in Al allow it to
serve as a powerful tool with applications ranging
fromm image recognition, news feed editing,
autonomous systems and robot journalism. As
a result of these developments, Al is reshaping
the processes of news gathering, production and
personalisation, encouraging innovations such as
automated news writing, interactive storytelling
and intelligent reporting (Simon, 2024; Thurman et
al., 2019).

The use of Al in media and journalism can be
segmented into different roles of transformation.
For instance, automated journalism refers to the

use of algorithms to autonomously generate news
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stories with very little human input aside from the
initialconfiguration (Graefe, 2016). Such approaches
have enabled news organisations as well as data
analysis and visualisation firms to efficiently
produce content, curate materials, perform data
analysis,and evenvisualise data (Diakopoulos, 2019;
TURez-Loépez et al., 2019; Young & Hermida, 2015).
Automation in journalism has been accompanied
by powerful algorithmic journalism, which includes
the automation of news article composition in
several languages (Dorr, 2016; Lewis et al., 2019). The
Washington Post, for instance, revealed that it had
been using its algorithm ‘Heliograf’ to automate
the coverage of elections and sports in the same
yearit provided Al-generated story coverageforthe
2016 Rio Olympics (Moses, 2017). The automation
of journalism with artificial intelligence is beneficial

because it is quick, accurate, and cost-effective.

This transformation increases efficiency and
depth in the field and allows journalists to spend
more time on investigative reporting (Graefe,
2016; Olsen, 2023). However, journalists’' concerns
about job loss are increasing as algorithms replace
their roles in traditional newsrooms (Kirley, 2016).
They are concerned that the demand for their
work may decrease as automation becomes
more widespread, and they fear losing their jobs
to machines (Ali & Hassoun, 2019). The merging
of robotic journalism and big data challenges the
profession creates a sense of uncertainty among
journalists (Bernard, 2013; Frey & Osborne, 2017).
To address these challenges, ethical oversight and
thoughtfulimplementationareessentialtobalance
Al's advantages with its potential downsides. As
Al continues to evolve, its influence on journalism
is likely to expand, fundamentally transforming
the industry and the way news is produced and
consumed (Bernard, 2013; Frey & Osborne, 2017;
Porlezza, 2023).

While advancing Al technologies are changing
journalism worldwide, Turkiye's media ecosystem
is changing at an unprecedented pace due to
the adoption of Al into the production of news
content. Recent research indicates that Al
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technologies in the Turkish media industry have
so far concentrated on increasing efficiency by
automating low-level repetitive tasks such as news
reporting, translation, and even personalisation
of content (Gokbel, 2024). Journalists admit that
Al has sped up the content creation process, but
they seem to question its impact on the news
production system, particularly concerning the
independence ofeditorial decision-makingandthe
construction of news stories (Kirik et al., 2024). Even
with increased use of Al tools like ChatGPT, the lack
of clear legislative policies creates gaps in ethical
responsibility and professional accountability
(Aydin & ince, 2024). The growing use of Al in Turkish
journalism follows a global tendency but poses
unique regional problems as well. Unlike in highly
digitised media ecosystems where the integration
of Al is already surrounded by well-defined
governance structures, Turkiye's media system is
characterised by dual lad media, a combination of
traditional and digital media technologies, each

with differing levels of infrastructure.

The use of Alcontentgeneratorsasaneconomically
beneficial resource for struggling newsrooms
has increased concern over the potential of
misinformationandalgorithmicbias(Sarisakaloglu,
2021). Research regarding the framing of news Al
within Turkish media suggests that while there
is the belief that Al will enhance productivity, the
discourse around itsethical boundariesconcerning
responsibility, accountability, and transparency
metaphors in journalism remains salient (TuUrksoy,
2022). The creation of news content with Al tools
poses a challenge to preserving journalism'’s core
tenets, as those tenets risk being undermined by
technology.Additionally, the politicaland economic
context of Turkiye deepens the ethical issues of Al
and journalism. In a given media context where
ownership patterns determine independence and
objectivity, automated processes on Al tend to
preserve,instead of challenge, the statusquo (Celik,
2022). Those challenges are not only about losing
jobs but also on the integrity of the media and
trust from the public. In light of these challenges,
academicsand industry practitioners highlight the
importance of having Al skills among journalists,
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suggesting that media practitioners be offered
training that balances technology and ethics
(Gokbel, 2024). With the increased integration of
Al into Turkish journalism, it will be important to
manage the tension between automation and
editorial supervision in the country’s news media
going forward. Drawing on these theoretical
and empirical insights, the following hypotheses
have been formulated to systematically examine

journalists' perceptions of Al in news production:

HI1: Journalists hold positive overall attitudes
toward Al.

H2: Journalists perceive Al as both a threat to job

security and an opportunity for innovation.

H3: Journalists identify data inaccuracy, resource
limitations, and lack of training as barriers to Al
adoption.

H4: Journalists have varying levels of knowledge
about Al, particularly in its applications for data

analysis and news generation.

Empirical Studies on Journalists’
Experiences With Al

Algorithms and automated processes are
modifying the work processes of journalists (Soto-
Sanfiel etal.,2022). This requires more investigation
for the possible effects and implementations of
Al in the newsrooms. Some studies have been
done on the relationship of journalists and Al in
some selected countries, and because of certain
degrees of technological acceptance, regulation,
and sociocultural sentiments towards journalism
Al in these areas, new results were obtained (Kim &
Kim, 2018; Jamil, 2020; Noain-Sanchez, 2022; Soto-
Sanfiel et al., 2022). For instance, the Journalism
Al report, which surveyed 71 news organisations
across 32 countries (including CNN (US), BBC (UK),
Reuters, and TRT (Turkiye)) explores the use of
artificial intelligence and related technologies in
journalism (Beckett, 2019). Journalists working with
Alinthese organisationsshared theirinsightsonits
applicationsin the newsroom, their understanding
of its capabilities, and their views on its broader
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potentialand associatedrisks. Thefindingssuggest
that journalists are not only familiar with Al but
also generally view its adoption in a positive light
(Beckett, 2019). Still, the report identifies important
gaps, particularly with regard to the work required
to optimize Al. Furthermore, it stresses that while
Al may help journalists perform better, it comes
with greater editorial and moral responsibilities at
the same time (Beckett, 2019). In the same manner,
Kim and Kim (2018) examined the attitude of South
Korean professionals towards robot journalism,
drawing from theories about the potential of this
technology to improve productivity and innovation
utilization. This research suggests that these
improvements may yield significant implications
for news organisations and business operations.
However, some journalists in their study view
robots as potential rivals, raising concerns about
their own diminishing status within society. These
journalists exhibit negative reactions, alongside
feelings of fear and suspicion toward robots (Kim
& Kim, 2018).

Furthermore, Jamil (2020) focused on the attitudes
of Pakistanijournaliststo Al using Human-Machine
Communication, a sub-field which studies the
meaning-making and communicative roles of
machines. Jamil (2020) stated that there are six
major barriers towards Al utilization in newsrooms
as perceived by the Pakistani journalists which
are: 1) insufficient economic and technological
development, 2) false information, 3) inadequate
education and training on Al, 4) insufficient
governmental policies encouraging Al usage in
Journalism, 5) insufficient data availability, and ©)
the existing information gap within the country
(p.14). The author notes that Pakistani journalists
do not view technology as a means through which
they can communicate, nor do they consider it to
be anything that can modernize journalism. Rather,
they regard Al as being a means of communication
or a middleman in the communication process.
Whereas they accept Al's role in communication,
they also see these technologies as a danger to
their jobs, believing that Al will usurp their roles

and positions.

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Soto-Sanfiel et al. (2022) studied journalists’
perception of Al across six Latin American
countries (Bolivia, Brazil, Colombia, Cuba, Peru,
and Venezuela) and found that perception of Al
technology was influenced by culture and context.
Cuban journalists had a much more favourable
attitude toward Al than Venezuelan, Bolivian,
Colombian, and Peruvian journalists, as they
seemed to think of Al more as an innovative tool
than a threat. Furthermore, Cuban and Colombian
journalists appeared to have more knowledge
than other surveyed countries regarding the use
of Al in journalism. Gender differences were also
noted as Cuban female journalists reported using
Al more than their male counterparts and having a
more favourable attitude towards the technology,
indicating possible professional empowerment
Al technologies pose for women in journalism.
Also, the type of workplace was shown to affect
levels of Al-related knowledge and perceptions, as
journalists employed with online news companies
were more knowledgeable about Al than those
working in traditional print and broadcast media.
This suggests that traditional print and broadcast
media lag behind the economic paradigm of
automation and data-driven journalism, which
shapes journalists’ use of technology and
acceptance of Al in news production (Soto-
Sanfiel et al.,, 2022). Moreover, in Turkish media
organisations, Etike's (2023) study on Al's use
included the perspectives of 20 journalists and
noted differences among age groups. Journalists
who are 45 years old and older tend to stick to
traditional formsofjournalism and have a hard time
incorporating new Al tools. A significant number
of older journalists share this disbelief, which
reflects the fear many people have concerning
Al integration into labour markets as seen in Ali
& Hassoun (2019). In contrast, younger journalists
seem to be more fazed by unenthusiastic, and
possibly due to hopeful expectations regarding
the role of Al in journalism: it will get rid of tedious
tasks while raising the skill threshold for sommeone
practising journalism. Building on the empirical
insights discussed above, this study formulates the
following hypotheses to systematically examine
how journalists’ attitudes toward Al are shaped by
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demographic and workplace-related factors:

H5: Journalists’ attitudes toward AAl, PCAI, and
KAI differ significantly based on gender.

H6: Journalists’ attitudes toward AAl, PCAI, and

KAl vary significantly across different age groups.

H7: Professional experience significantly influences
Jjournalists’ attitudes toward AAI, PCAI, and KAI.

H8: Workplace type significantly affects journalists’
attitudes toward AAl, PCAI, and KAI.

Method

Research Design and Participants

The analysis employed in the study is called
systematic investigation and it analyses Al
attitudes of journalists by using a quantitative
design. As noted by Robson & McCartan (2016),
this study employs a rigorously validated attitude
methodology. These researchers argue that
quantitative approaches are the most appropriate
for analysing the attitudes of the members of
contemporary society because they are effective
in identifying trends within group behaviours and
drawing generalisable conclusions (Queirds, Faria,
& Almeida, 2017). In consideration of the fact that
the focal point of the study is assessing the various
domainsofjournalism with regardsto their attitude
towards Al, purposive sampling was deployed in
order to capture representatives from the press,
radio, television, and even internet news ensuring
there is adequate coverage of media practitioners

The sample selection processes in this research
aimed to include representatives from different
fields of journalism working in the Turkish media
sector. Given the challenge of obtaining detailed
operational data fromm media organisations, the
recruitment approach used was to reach out
through direct emailing to news organisations and
journalist professional bodies. More specifically,
the emails were directed to the media institutions
included in the Press Bulletin Authority (Basin ilan
Kurumu) periodical publications registry, and to
district and provincial representatives of the news
agencies. For this reason, the research utilized a
non-probability purposive sampling technique,
which is commonly used in journalism and media
research when probability sampling is not feasible
(Bryman, 2016; Robinson, 2013). While the exact
response rate could not be determined due to
the lack of institutionally provided data, the final
sample represents a broad spectrum of media
practitioners across print, digital, and broadcast
platforms, enhancing the study’s generalizability
within the Turkish media landscape. Data were
collected via a Google Form, enabling efficient and
standardized responsesfrom participants. Atotal of
350 journalists participated in the study, with Table
1 highlighting the heterogeneous composition of
the sample across gender, age, years of experience,
and media sector, thus contributing to the study’s

robustness and representativeness.

Ethical Considerations

Ethical approval for this study was granted by the
Ethics Committee at Cankiri Karatekin University
(Approval Date: 24-05-2024, Meeting No: 41).

in Turkiye. All participants had the choice to freely decide
whether they wanted to be part of the study or not.
Table 1
Sociodemographic Characteristics of Participants
Characteristic Category n % M SD
Age 350 38.96 9.58
Years of Experience 350 13.01 9.23
Gender Female n3 323
Male 237 67.7
Workplace Internet 159 45.4
Press 122 349
Radio 22 6.3
v 47 13.4
Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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They were briefed on the study’s goals, allowed
to withdraw at any time, and assured that their
responses would remain anonymous. Participants
gave informed consent before data collection
began, which meets the criteria for ethical
consideration of research with human subjects. All
information gathered was held in strict confidence
and confidential data, as well as identifying details,
were removed to ensure the anonymity of the
participants for the duration of the study.

Measures

In this study, the primary research tool was an
adaptation of the scale designed by Soto-Sanfiel
et al. (2022) for the attitudes, constraints, and
perception of Al integration in journalism by Latin
American journalists. The scale was originally
designed to assess the journalists’ perspectives
in six Latin American countries of Bolivia, Brazil,
Colombia, Cuba, Peru, and Venezuela, but was
modified for a Turkish sample of journalists from
the Internet, Press, Radio, and Television. The
original scale had three attitude components: the
application of Artificial Intelligence in Journalism
(AAAL, 7 items), obstacles to the implementation
of Al in journalism (PCAI, 6 items), and knowledge
about the application of Al in journalism (KA,
10 items). With regard to cultural adaptation
recommendations from Beaton et al. (2000), the
original Soto-Sanfiel et al. (2022) Latin American
scales were meticulously adjusted to the Turkish
media context. These constructs were tailored with
respect to the culture and practice of journalism in
Turkey in a way that the scale corresponds with
local journalism, audience, and trends in digital
transformation. The translation-back translation
procedure was applied to achieve equivalence
of meaning, concept, and context. Initially, two
bilingual experts in journalism and Al transcribed
the original items into Turkish. The first translation
was produced separately by different bilingual
experts. Afterward, one expert reviewed both
translations and merged them into a single version
that resolved discrepancies to ensure conceptual
equivalence. Given the South American region
where the context of the original scale was
developed, validity adjustments were made
relating to those differences in professional and

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

structural context of the area. Special attention was
given to ethnocentric Al concepts used in Turkish
media, journalism, editorial practices, and specific

media vocabulary to avoid misinterpretation.

In order to verify cultural relevance, we examined
Soto-Sanfiel et al. (2022)'s work on differences
of attitude towards artificial intelligence, data
trustworthiness, resource accessibility, and the
distinction of the periphery, among others. A
different translator, who was not acquainted with
the original scales, re-translated the adapted
version into English, and this process of back-
translation was conducted to assess semantic
congruence. Afterward,an expert panelcheckedall
the translations for translation accuracy in terms of
language and cultureto ensure that each item from
the Turkish language version was semantically and
conceptually clear, relevant, and precise within the
target culture, thatis, Turkish language and culture.
These changes allowed the authors to shift the
focus of the scale to more pressing local issues. The
purpose of this adaptation was assessed through
a review conducted by a panel of five experts in
Journalism, Media Studies, and Al, who evaluated
the proposed adaptation for cultural relevance
and clarity. Testing with a pilot group of 30 Turkish
journalists confirmed that the scale's content
was relevant and culturally appropriate and that
the reliability was within acceptable thresholds,

supporting the scale’s use in Turkish journalism.

The AAI subscale assesses journalists’ attitudes
toward integrating Al into journalism and
demonstrated reliable internal consistency in this
study. Confirmatory factor analysis (CFA) using
Mplus VERSION 8.3 was performed for each scale.
The AAlI model demonstrated good overall fit
values (x2/df = 114; RMSEA = .028; CFl = .977; TLI =
.975; SRMR =.059). The average variance extracted
(AVE = .471) was above the acceptable threshold,
confirming the construct’s validity. The reliability
analysis showed a Cronbach’'s alpha of .789,
indicating acceptable internal consistency. The
EFA results supported the construct validity of the
AAl scale, with a single-factor solution explaining
20.2% of the variance and factor loadings ranging
from .597 to .727.
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The PCAI subscale evaluates perceived limitations,
such as infrastructural or educational barriers to
Al adoption. The CFA analysis indicated that The
PCAl model exhibited excellent fit values (y2/df =
114, RMSEA = .028; CFI = .977; TLI = .975; SRMR =
.059). The average variance extracted (AVE = .402)
supported the model's validity. The Cronbach’s
alpha was calculated at .794, demonstrating good
reliability. EFA results validated the unidimensional
structure of the PCAI model, with a single-factor
solution explaining 13.5% of the variance and factor
loadings ranging from .622 to .712.

Finally, the KAl subscale measures journalists’
understanding and awareness of Al's applications
in the industry. The CFA results showed that The
KAl model also indicated good fit values (y2/df
= 114; RMSEA = .028; CFl = .977; TLI = .975; SRMR
= .059). The average variance extracted (AVE =
.465) exceeded the recommended threshold,
confirming the construct's validity. The Cronbach'’s
alpha for the KAI scale was .868, reflecting high
internal consistency. EFA results also confirmed
the validity of the KAl model, with a single-factor
solution accounting for 12.7% of the variance and
factor loadings ranging from .666 to .731. Based
on the results for each scale, all items exhibited
statistically significant factor loadings (p < 0.001),
indicating that no items require removal from the

scales for the Turkish sample.

Data Analysis

Quantitative methods were employed to analyse
responses collected through the questionnaires,
aiming to understand Turkish journalists’ attitudes
toward Al. The analysis was conducted using the
Statistical Package for the Social Sciences (SPSS)
version 29.0.2, following comprehensive data
cleaning and screening. Descriptive statistics were
first used to summarise key characteristics of the
sample.

Normality tests, specifically the Kolmogorov-
Smirnov and Shapiro-Wilk tests, indicated that
the variables AAI, PCAI and KAI did not follow a
normal distribution, with p-values < 0.001 for both
tests. This suggests a deviation from normality

for these specific variables. However, the TOTAL
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score was found to conform to normality, with
Kolmogorov-Smirnov p-value = 0.200 and Shapiro-
Wilk p-value = 0.212, both above the 0.05 threshold.
The normality assumption of the data used in
the study was evaluated by examining skewness
and kurtosis values. The skewness values ranged
between -047 and .46, while kurtosis values
ranged from -.305 to -1.209. Skewness and kurtosis
values within the range of 1.5 indicate that the
data were approximately normally distributed
(Tabachnick & Fidell, 2013); therefore, the present
dataset satisfied the assumption of normality and
parametric tests were applied to compare means
across demographic and professional variables,
allowing a thorough exploration of potential
differences in attitudes toward Al.

Results

The overall attitudes of journalists toward Al were
assessed across three dimensions: AAI, PCAI, and
KAI. Analysis of 350 responses revealed mean
scores of 20.55 (SD = 5.59) for AAI, 18.23 (SD =
5.18) for PCAI, and 29.60 (SD = 8.25) for KAI. With
potential score ranges for each dimension as
follows: AAI (7 to 35), PCAI (6 to 30), and KAI (10
to 50), these findings suggest that, on average,
journalists displayed moderately positive attitudes
toward Al applications, acknowledged certain
constraints, and demonstrated a fair level of
knowledge regarding Al in journalism. The total
mean score across the dimensions was 68.38 (SD
=10.79), within a possible range of 23 to 115. These
findings support Hypothesis 1, suggesting that

journalists hold positive overall attitudes toward Al.

AAl results reveal substantial apprehension
towards the potential risks associated with Al in the
journalistic landscape (see Table 2). For example, Q1:
For example, Q1 (‘The use of Artificial Intelligence in
newsrooms is a threat to journalists' jobs') and Q3
(‘Journalists’ engagement with the public will be
reducedifAlsoftwareisused’)receivedconsiderable
agreement from participants, with roughly 40-45%
viewing these aspects as threats. This reflects a
prevalent concern about the encroachment of
Al on job security and the traditional interactive
role journalists have with the public. Interestingly,

a subset of AAI items that posit Al as an enabler
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Table 2

AAI - Itemised Responses

Strongly

. Disagree Neutral Agree Strongly
litem  Statement Dlsz/gree (%) (%) (%) Agree (%)
The use of Artificial Intelligence and
Ql automation in newsrooms is a threat to 126 26.3 29.7 19.7 n.7
journalists’ jobs.
The use of Al and automation in journalism
22 is a threat to interactive public dialogue. 129 226 303 234 109
Journalists’ engagement with the
Q3 public will be reduced if Al software and 15.4 26.6 24.6 22.3 1a
automation are used in newsrooms.
Al software and automation in
Q4 journalism will affect journalists’ role as 14.9 203 33.4 17.7 13.7
communicators.
Artificial Intelligence machines and
Q5 software can be used as intermediaries in 12.6 243 26.6 24.6 12.0
the communication process.
Journalistic practice will innovate and be
Q6 positively transformed by the use of Al 10.9 29.4 29.7 21.4 8.6
software and automation in newsrooms.
Al software and automation in journalism
Q7 will cregte new oppor{tunmes' for journalists 126 249 283 214 129
looking to pursue innovative forms of
journalism.
for innovation received mixed reactions. A Al in journalism. Notably, a majority of journalists

notable portion, around 30%, remained neutral or
undecided, suggesting a degree of uncertainty
or hesitancy about embracing Al's potential for
transforming journalism. These findings partially
support Hypothesis 2, as journalists perceive Al as
a threat to job security and public engagement,
while their views on its potential for innovation

remain mixed and uncertain.

PCAI results, as shown in Table 3, emphasise the

perceived limitations and challenges of adopting

Table 3

agreed on constraints related to data reliability,
with over 40% of respondents citing issues such
as data manipulation and inaccuracy (e.g., Q11: The
issue of data inaccuracy limits the effective use of
Al in journalism). These responses underscore a
prevalent concern about the integrity of data that
Al systems rely on, which could significantly affect
the quality and trustworthiness of Al-driven

journalism. Moreover, constraints related to a

lack of resources, such as economic funding and

PCAIl - Itemised Responses

Item Statement

Strongly
Disagree (%)

Neutral

(%)

Disagree

(%)

Agree
(%)

Strongly
Agree (%)

We are not able to use automation and Al
tools in journalistic practice because of the
issue of data inaccuracy.

Q8

We are not able to use automation and Al
tools in journalistic practice because of the
possibility of data manipulation.

Q9

We are unable to use automation and Al

tools in journalistic practice because we

have a lack of access to information and
data.

Q10

We are unable to use automation and Al

tools in journalistic practice because of a

lack of education and training in Al and
digital journalism.

Qn

We are unable to use automation and Al
tools in journalistic practice because of the
digital divide in the country.

Q12

We are unable to use automation and Al
tools in journalistic practice because of a
lack of economic resources.

QI3

123

14.9

14.9

LIA

10.3

12.3

220 28.0 220 15.7

21.4 271 231 13.4

237 26.0 223 131

19.7 29.7 23.4 16.0

23.4 291 249 12.3

21.4 29.7 23.4 13.1
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Table 4

KAl - ltemised Responses

Strongly Disagree Neutral Agree Strongly

Item Statement Disagree (%) (%) (%) (%) Agree (%)

Artificial intelligence tools can be used
Ql4 to find new topics to report which are n.7 24.0 323 20.9 11

typically hidden from the human eye.

Artificial intelligence can effectively
Q15 identify trends in data by time periods, 16.3 226 28.0 203 129
geography, or demographics.
Artificial intelligence can be used to
Q6 assess the credibility of news and data. 1.7 254 249 240 120
Q7 Artificial |nte|||gence tools can be used to 123 220 239 214 N4
personalise news and content.
A high volume of data can be effectively
Q18 analysed and summarised by Al tools in 13.7 21.4 283 231 13.4
minutes or seconds.

Q19 Al pools afe already able to modgrate 146 531 266 206 151

audiences’ comments on news pieces.
Q20 The virality of news can be predicted by 14.0 237 289 229 106

artificial intelligence.
Q21 Al can report news in real time. 14.3 23.4 263 243 n7
A greater quantity of news can be
Q22 produced by artificial intelligence. 1 240 317 226 106
Al's production of news no longer

Q23 necessitates human intervention or 14.9 229 26.6 231 12.6

assistance.

access to advanced training, were highlighted

as substantial barriers, with nearly 50% of
participants agreeing with statements like Q17: We
are unable to use Al tools in journalism due to lack
of training and education. Taken together, these
findings confirm Hypothesis 3, demonstrating
that journalists identify data reliability, lack of
resources, and insufficient training as significant

barriers to the adoption of Al in journalism.

KAl results reveal a generally positive level of
awareness among journalists
data

regarding Al's

capabilities, particularly in processing
and trend analysis. For instance, over 55% of
respondents agreed that Al can be instrumental
in identifying patterns and trends in large
datasets (e.g., Q19: Al tools can quickly analyse
large volumes of data and identify trends), which
demonstrates an understanding of Al's powerful
(see Table 4). This

awareness highlights that journalists are attuned

data-driven capabilities
to the practical applications of Al, particularly in
areas reliant on large-scale data processing. In
contrast, only around 25% agreed that Al could
independently generate news content without
human intervention (e.g., Q23: Al-generated news
no longer requires human assistance), reflecting
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scepticism about its autonomous capabilities. This
finding supports Hypothesis 4 by showing that
while journalists are knowledgeable about Al's
strengths in data analysis, they remain cautious
about its ability to independently produce high-

quality news.

Demographic Background and Al Perceptions

An independent samples t-test was conducted
to examine potential gender-based differences
across AAIl, PCAI, KAI, and the Total score. Results
showed no statistically significant differences
in any dimension between female and male
journalists. For AAI, PCAI, and KAI, mean scores
were comparable, with effect sizes close to zero
(Cohen’s d values ranging from -0.002 to 0.143),
suggesting minimal practical differences (see
Table 5). These results indicate that Hypothesis 5
is rejected, as no statistically significant gender-
based differences were observed across AAI, PCAI,
KA, or the Total score, suggesting that gender

does not influence these dimensions.

A one-way ANOVA was conducted to determine
whether journalists’ attitudes toward AAIl, PCAI,
KAI, and the Total score differed by age group. As
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Table 5

Gender-Based Differences in Attitudes Towards Al

Dimension Gender N M SD t df P Cohen’s d
AAI Female n3 20.54 5.69 -0.014 348 0.989 -0.002
Male 237 20.55 556
PCAI Female n3 18.31 5.61 0.188 348 0.851 0.021
Male 237 18.20 4.98
KAl Female n3 28.81 8.00 -1.250 348 0.212 -0.143
Male 237 29.98 8.35
Total Female n3 67.65 10.62 -0.871 348 0.384 -0.100
Male 237 68.73 10.88
Table 6
Descriptive Statistics and One-Way ANOVA Results for Age Groups
Dimension Age Group N M SD F P n?
AAI 22-30 76 2059 6.06 0.018 0.997 0.000
30-40 128 20.52 5.63
40-50 105 20.49 523
50+ 41 20.71 5.69
PCAI 22-30 76 18.97 529 1.837 0.140 0.016
30-40 128 18.24 5.03
40-50 105 17.37 538
50+ 41 19.05 4.76
KAl 22-30 76 29.05 7.66 1142 0.332 0.010
30-40 128 29.91 8.79
40-50 105 30.34 7.89
50+ 41 2776 8.40
Total 22-30 76 68.62 10.55 0.141 0.936 0.001
30-40 128 68.67 10.42
40-50 105 68.20 10.85
50+ 41 67.51 12.48

shown in Table 6, the analysis found no statistically
significant differences across age groups for any
dimension. Although younger journalists reported
slightly higher knowledge scores, this variation was
negligible and did not hold practical significance.
These findings lead to the rejection of Hypothesis 6,
indicating that journalists, regardless of age, share
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consistent attitudes, constraints, and knowledge
about Al.

A one-way ANOVA was conducted to examine
whether journalists’ attitudes toward AAIl, PCAI,
KAI, and the Total score varied according to years

of experience, divided into five groups (0-5, 5-10,
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Table 7
Descriptive Statistics and One-Way ANOVA Results for Years of Experience

Dimension Experience Group (Years) N M SD F P 7’
AAI 0-5 91 20.38 572 0.936 0.443 0.01
510 68 20.25 587
10-15 60 21.32 559
15-20 60 19.65 4.93
20+ 71 2114 5.69
PCAI 0-5 91 18.66 534 1.709 0.147 0.019
5-10 68 17.56 4.90
10-15 60 19.20 5.08
15-20 60 1712 518
20+ 71 18.46 522
KAl 0-5 al 2916 819 1.037 0388 0.012
5-10 68 3118 8.03
10-15 60 29.57 8.89
15-20 60 29.87 7.85
20+ 71 28.46 8.28
Total 0-5 91 68.21 10.41 0.839 0.501 0.010
510 68 68.99 1050
10-15 60 70.08 9.99
15-20 60 66.63 1018
20+ 7 68.07 12.61
Table 8

Descriptive Statistics and One-Way ANOVA Results for Workplace

Dimension Workplace N M sb F P 7’
AAI Internet 159 21.09 540 1.695 0.168 0.014
Press 122 19.63 5.97
Radio 22 20.95 4.58
™ 47 20.89 554
PCAI Internet 159 18.67 4.86 0.720 0.541 0.006
Press 122 17.97 558
Radio 22 17.86 4.29
™V 47 17.64 558
KAI Internet 159 29.37 8.00 2.299 0.077 0.020
Press 122 28.65 8.54
Radio 22 3214 7.59
™ 47 31.68 8.26
Total Internet 159 69.13 10.34 2.752 0.043 0.023
Press 122 66.25 1.23
Radio 22 70.95 9.70
TV 47 70.21 1.03
Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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10-15, 15-20, and 20+ years). The results lead to the
rejection of Hypothesis 7, indicating no significant

differences across experience groups (see Table 7).

The uniformity in Total scores across experience
groups further suggests a consistent perspective
on Al across the profession, regardless of
experience length. This homogeneity may reflect
shared professional standards or similar exposure
to Al technologies among journalists in this study.

A one-way ANOVA was conducted to examine
whetherjournalists’attitudestoward AAIl, PCAI, KA,
and the overall Total scores differed significantly
based on workplace type (Internet, Press, Radio,
and TV). The results provide partial support for
Hypothesis 8, as no significant differences were
found in AAIl and PCAI, while minor variations in
KAl and Total scores suggest a limited influence of
workplacetype.Overall,thesefindingsindicatethat
workplace type does not play a substantial role in
shaping journalists’ Al-related attitudes, perceived
constraints, or knowledge, highlighting a broad

consistency across different media platforms.

Discussion

The findings from this study illustrate the complex
relationship Turkish journalists have with Al in
journalism, highlighting both its advantages
and disadvantages. Journalists from Turkiye
seem to share the perception that Al contributes
to operational effectiveness, especially in data
processing and content tailoring. At the same time,
journalists express strong concerns about the
potential displacement of professional journalists.
Concerns over job loss, eroded control over
editorial decisions, and data accuracy undermine
that optimism. These sentiments are common
in developing economies where there is a lack of
resources and scepticism over the automation of
journalism exists (Jamil, 2020; Soto-Sanfiel, et al,,
2022). These realities emphasise the importance
of local contexts in formulating strategies for
adopting Al, particularly in low-resourced media
systems such as Turkiye, where infrastructure
and training provisions are so inadequate that
journalists apprehend the possible risks offered by
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Al over its advantages.

This research equally focused on journalists’
perspectives on the benefits and drawbacks
of Al in journalism. In line with the Technology
Acceptance Model, which bases acceptance on
perceived usefulness and ease of use (Davis, 1989),
Turkish journalists highlighted the productivity
improvements Al could bring to tasks such as
data gathering and content creation. However,
fear significantly limits this advantage, particularly
regarding automation’s impact on employment
and audience disengagement, reflecting findings
from previous research on the effects of Al in
journalism (Beckett, 2019; Lewis et al., 2019). At this
stage, journalists’ scepticism is most pronounced,
given the country’'s underdeveloped media and
digital infrastructure. The limited availability of
skilled professionals further exacerbates concerns
that Al will merely automate jobs rather than create
new opportunities for journalism.

A marginally more optimistic view can be
gleaned from studies focusing on the use of Al
in more developed contexts, where it is regarded
more as a facilitator than a competitor to the
profession. Al technology is perceived and utilized
differently across cultures (Kim & Kim, 2018). With
increasing economic and technological resources,
Al is now viewed more positively than before,
particularly appreciated by journalists for enabling
comprehensive, data-rich analysis. Hence, the
skepticismexperienced byTurkishjournalistsmight
suggest that greater Al technology resources need
to be developed and more attention should be
paid to the extent to which technology is adapted
to journalists' needs.

The gaps and limitations identified in this research
study present difficultiesin the use and application
of Al technology in Turkish journalism. There is
a lack of Al training, insufficient funding, and
persistent concerns over data credibility, issues
also found in other developing economies (Jamil,
2020). The determination of data value, the threat
of data manipulation, and the risk of compromising

journalistic credibility were among the concerns
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raised. Such constraints exist in media systems
where adequate technology and expertise to apply
Al are lacking, creating ethical dilemmas regarding
the content and quality of news generated by Al
(Lewis et al., 2019). Inadequate funding, along with
a lack of resources and training, poses a significant
challenge, particularly for Turkish reporters.
This exacerbates unemployment while placing
journalists in a precarious position, at risk of losing
control over journalism standards due to Al.

Animportantfindingfromthisresearchisthelackof
considerable differences across Al demographics,
suggesting a highly integrated professional
culture. This corroborates the organizational
culture approach, which posits that journalists,
irrespective of their individual differences, undergo
a uniform socialization process that shapes their
attitudes toward Al integration in journalism
(Shoemaker & Reese, 2013). This contributes to the
existing literature by indicating that industry-wide
adaptation to emerging technologies, regardless
of demographic differences, is likely driven by a
commitment to public responsibility, integrity,and
editorial independence.

Despite the common professional culture
representing a single entity, they approach
Al differently. Research indicates that a more
diverse workforce has more innovative ways of
using Al in the newsroom since people from
different cultures approach technology differently
(Beckett, 2019). The seemingly uniform attitudes
of Turkish journalists may suggest that they work
in a professional setting still grappling with the
micropolitical aspects of Al and exercising caution
regarding its potential harms. In this sense, more
sophisticated research in the future could study
whether the exposure and training journalists
receive would alter their understanding of Al
because it is possible that less perceived threat
and more value in Al would help journalists use it

more.

The degree of understanding Turkish journalists

have on Al tools reveals how Al can be helpful and
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also pose ethical challenges. On one side, there
is some understanding of how Al can be used
in journalism to automate processes like data
analysis, trend analysis, and audience interaction.
However, their knowledge seemsto be incomplete,
especially in regard to Al's use in news verification
and content creation. This limitation informs
findings from past literature illustrating that
journalists working in developing countries may
not haveasmuch accesstoadvancedtechnologies,
which, in turn, may limit their understanding of Al's
functionality (Lewis et al., 2019).

The demographic analysis conducted for this study
indicates that there are no marked differences
in the attitudes towards Al considering age,
gender, or years of experience, reflecting a blend
of organisational culture among journalists in
Turkey. A similar blend of attitudes has also been
noted in Pakistan where there is an economic
and infrastructural prevailing fear of Al (Noor &
Zafar, 2023). Unlike these, more advanced regions,
such as Latin America, seem to exhibit a broader
array of attitudes towards Al owing to the varied
sociocultural and technological ecosystems within
which they are situated (Soto-Sanfiel et al., 2022).

A potential reason regarding this uniformity in the
case of Turkey might relate to the media’s industrial
structure and institutional characteristics. Unlike
settings where Al adoption differs significantly
by Al-using stratification, media workers in
Turkiye share similar economic headwinds, low
digital infrastructure, and inadequate Al skills
development pathways. This uniformity indicates
that disabling professional boundaries, as opposed
to differentiating toward individual distinctions,
explains the attitudes of Al to technology among
Turkish journalists. Furthermore, these findings
complement research on professional culture
in journalism, which contends that structural
sociological features such as dominant norms or
shared values are more influential in shaping a
journalist’s attitude than demographic attributes
(Shoemaker & Reese, 2013). At the same time,
unlike other subsidised media-restricted-access
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journalism environments, Turkish journalists seem
to counter these dominating forces because of
shared stresses like financial precarity, editorial
control, and the uncertain Al function in the

newsroom.

Al adoption in journalism has been particularly
sensitive to the fact that attitudes are formed not
only by the general automation perceptions but
also by an individual's skill set and adaptability
to technologies (Gokbel, 2024). For example,
researchers argue that journalists who possess
advanced coding and data analytic skills view
Al as a productivity boosting instrument for
investigative reporting. On the contrary, those with
lower skill levels associated with the digital world
consider Al as a negative disruptor to traditional
journalism practices (Turksoy, 2022). This particular
distinction aids in explaining the heterogeneous
forms of Al adoption across the different kinds of
newsrooms. Hence, unfolding these findings as a
problem to be addressed means addressing the
question of how technological competence affects
Al perception among journalists, particularly in
newsrooms where automation is becoming a
common feature. A more active consideration of
qualitative fragments of existing literature can
help explain these gaps and respond to questions
on the shifting dynamics of Al's role in journalism.
Structural factors within Turkiye's media industry
adopt a more stereotypical posture toward Al
adoption that is remarkably similar to Pakistan’s
media industry (Jamil, 2020). With less developed
technology infrastructure, there is greater
heterogeneity in the regulatory framework within
the areas that enable diverse applications of Al
in journalism. As highlighted earlier, in Turkiye,
economic and institutional factors seem to
stifle individual variation while heightening Al
skepticism. Therefore, these conclusions stress the
need to formulate Al policies that appropriately
address local boundaries within the geopolitical
context and purposefully implement Al to
improve, rather than harm, employment regarding

journalism, editorial work, and decision-making.
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Conclusion

This research analyses in depth the perspectives
of Turkish journalists concerning Al, focusing
particularly on how its efficiencies are regarded as
a mixed blessing because of the potential risks to
employment, editorial control, and privacy. Such
findings suggest the specific media context in
Turkiye where the fusion of economic constraints,
an inadequately developed digital landscape, and
lack of Al-focused training create a hostile attitude
towards Al adoption. The cautious attitude of
Turkish journalists highlights the reliance on
routines associated with resource-scarce media
environments, while the implementation of Al
integration strategies challenges the adoption
of new technologies within a framework of great
structural disintegration.

These media contexts suggest a gap in
policies dedicated to education, ethics, and
digital infrastructure that has the potential to
change the present situation. Creating these
circumstances would allow Al to be accepted as
augmenting the value of journalism rather than
viewed as a replacement for human journalists,
helping establish trust towards Al as an enabling
tool. This research contributes to the global
discussions regarding the role of Al in journalism
by incorporating the perspectives of Turkiye,
which remains economically and infrastructurally
challenged. It is critical to safeguard journalism’s
role and ethical standards to ensure that journalists
possess the necessary skills and resources to
effectively utilise, engage with, and interact with
Al technology as it develops. This study seeks to
address the ways emerging and resource-limited
media landscapes Al presents challenges and

opportunities within journalism.

Limitations and Directions for Future Research
This research provides insight into the perceptions
of Al among Turkish journalists. Despite this,
the findings are not as widely applicable as the
scope of the research suggests. The applicability
of the study is further narrowed by the fact that
it attempts to tackle an economic and regulatory
contextual problem by focusing only on Turkish
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journalists. Subsequent research may use this
work as a starting point for more comprehensive
studies in other regions in order to understand the
local context for Al integration in journalism.

Moreover, the self-reported measures may contain
bias wherein respondents could over or under-
express their views. Moreover, the study overlooks
the difference in participants’ level of digital
competence or Al skills which can affect their
perception. With this gap, the more advanced
journalistsin Almightprovideinterestingattitudinal
patterns towards varying levels of technological
proficiency. Despite having a sample of journalists
from different media platforms, the study does
not divide respondents by size of settlement
(metropolitan vs. small-town media outlets) as
well as local and national media organisations.
Failing to include these classifications could cap
the ability to address potential regional differences
in Al use and journalism practice. To fill these
gaps, further research needs to apply qualitative
approaches to investigate how journalists’ diverse
digital competencies impact the integration of
Al in Journalism. Qualitative methods such as
interviews and focus groups could provide richer
context to the survey data. In addition, combining
survey data with in-depth interviews could capture
more nuanced differences regarding underlying
reasons behind the attitude differences. Finally,
the use of a cross-sectional approach captures the
attitude at one pointin time which does not reflect
the dynamic nature of change over time.
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Genisletilmis Ozet

Bu calisma, Turkiye'deki gazetecilerin gazetecilik
alaninda yapay zekda entegrasyonuna yodnelik
tutumlarini inceleyerek, yapay zekanin medya
sektdru Uzerindeki etkilerini, sundugu firsatlari ve
getirdigizorluklariortaya koymayiamaglamaktadir.
GUNUmuz medya ortaminda dijitallesmenin hizl
ilerlemesiyle birlikte, yapay zeka teknolojilerinin
yayginlasmasi, habercilik sUreclerinde veri analitigi,
icerik otomasyonu ve Kkisisellestirilmis haber
sunumu gibi yeniliklerigindeme getirmistir (Lewis
vd., 2019). Ozellikle gelismekte olan Ulkelerde yapay
zekanin medya sektoérindeki etkisinin anlasiimasi,
sektoérun surdurulebilir donusimunu saglamak
acisindan buyUk dnem tasimaktadir. Arastirmanin
temel problemi, TUrkiye'nin medya sektérindeki
ekonomik ve yapisal sinirlamalarin yapay zekanin
gazetecilik  uygulamalari  Uzerindeki  etkisini
nasil sekillendirdigini anlamaktir. Bu baglamda,
ekonomik kisitlamalar, dijital altyapi eksiklikleri ve
sinirliegitim olanaklarigibifaktdrlerin,gazetecilerin
yapay zekaya karsi gelistirdigi temkinli yaklasimi
nasil etkiledigi degerlendirilecektir (Jamil, 2020).
Calisma, gazetecilerin yapay zeka teknolojilerine
dair algilarini, bu alanda gordukleri firsatlar ve
riskleri ele almayi, ayni zamanda yapay zekanin
meslekibagimsizlikveeditoryal6zgurlUk Uzerindeki
etkisini kapsamli bir sekilde degerlendirmeyi

amaclamaktadir.

Arastirmada nicel bir yontem kullaniimis ve veri
toplama teknigi olarak anket uygulanmistir. Bu
arastirmada &rneklem secim sureci, Turkiye
medya sektorinde c¢alisan farkli gazetecilik
alanlarindan temsilcileri icermeyi hedeflemistir.
Medya kuruluslarindan ayrintili operasyonel veriler
elde etmenin zorluklari géz &6nune alindiginda,
katiimcilar dogrudan e-posta yoluyla haber
kuruluslari ve gazeteci meslek érgutlerine ulasarak
belirlenmistir. Ozellikle, Basin ilan Kurumu’nun
periyodik yayinlar kayit sistemine dahil olan
medya kurumlari ile haber ajanslarinin il ve ilge
temsilcileriyle iletisime gecilmistir. Bu nedenle,
calismada olasilikli 6rnekleme uygulanmasinin
muUmkun olmadigi durumlarda siklikla tercih
edilen olasiliksiz amach ornekleme ydntemi
kullanilmistir  (Bryman, 2016; Robinson, 2013).
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Katilimcilarin  demografik &zellikleri tablo Tde
dzetlenmistir. Orneklemde toplam 350 gazeteci
yer almakta olup, ortalama yas 38.96 (55=9.58),
mesleki deneyim suUresi ise 13.01 yil (55=9.23)
olarak hesaplanmistir. Cinsiyet dagilimi, kadin
katilimcilarin %32.3 (n=113), erkek katilimcilarin ise
%67.7 (n=237) oldugunu gostermektedir. Calistiklari
medya alanina goére ise %45.4'U (n=159) internet
medyasinda, %34.9'u (n=122) basii medyada
gorev yapmaktadir. Anket sonugclari, gazetecilerin
yapay zekaya iliskin genel bir farkindaliga sahip
oldugunu ancak bu farkindahdin c¢ogunlukla
yuUzeysel duzeyde kaldigini géstermektedir. Anket
sonuglari, gazetecilerin yapay zekanin veri analitigi,
haber yayimi ve icerik kisisellestirme gibi alanlarda
sundugu potansiyel verimlilik artislarini  kabul
ettigini; ancak is guvenligi, editoryal bagimsizlik ve
veri guvenilirligi konularinda endise duyduklarini

gostermektedir.

Bu calismanin bulgulari,yapay zekanin Turkiye'deki
gazetecilerarasinda hem bir firsat hem de bir tehdit
olarak algilandigini ortaya koymaktadir. Ozellikle
veri analizi ve otomasyon sureglerinde verimliligi
artirma  potansiyeli, gazetecilik suUrecglerinin
hizlandirilmasiagisindanolumludegerlendirilmistir.
Ancak,bualgininyanisira,yapayzekaningeleneksel
gazetecilik pratikleri Uzerindeki olasi olumsuz
etkileri de dikkat cekmektedir. Katimcilar, yapay
zekd ve otomasyon teknolojilerinin haber Uretim
surecglerinde insan emegine olan ihtiyaci azaltarak
is gUvencesini tehlikeye atabilecedinden endise
duymaktadir. Bu kaygilarin, Turkiye'nin sinirl dijital
altyapisi ve yetersiz egitim olanaklari gibi yapisal

sorunlardan kaynaklandigi goérulmektedir.

Yapayzekaningazeteciliktekiuygulamalari,mesleki
badimsizlik ve halkla etkilesim gibi degerleri tehdit
eden unsurlar olarak da degerlendiriimektedir.
Katilimcilar, yapay zekanin habercilik sUreclerine
katiliminin, gazetecilerin halkla dodrudan temasini
ve toplumsal diyalogdaki rollerini azaltabilecegdini
dustinmektedir. Bu durum, gazetecilerin yapay
zekdya karsi temkinli yaklasmasina neden
olmaktadir; zira habercilikte insan faktorinun
onemi, kamuoyunun guvenini kazanmak igin

kritik bir unsurdur. Bu baglamda, gazeteciler yapay
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zekanin habercilik degerlerini zayiflatma ihtimalini
ciddi bir risk olarak gérmektedir.

Arastirmanin diger bir bulgusu ise, Turkiye'deki
gazetecilerin mesleki dayanisma ve ortak degerler
cercevesinde homojen bir tutum sergilemeleridir.
Calismada, yas, cinsiyet ve deneyim yili gibi
demografik degiskenlerin yapay zekaya iliskin
tutumlar Uzerinde belirgin bir fark yaratmadigi
Turkiye'deki
gazetecilik kulturunde ortak bir profesyonel

godzlemlenmistir. Bu durum,
yaklasimin  mevcut oldugunu gostermektedir.
Turkiye'deki gazetecilerin, sektdrdeki ekonomik ve
yapisal kisitlamalar nedeniyle mesleki dayanisma
icinde, teknolojik yeniliklere temkinli bir yaklasim
gelistirdigi sdylenebilir. Bu ortak tutum, medya
sektorundeki sinirl kaynaklar ve dijitallesme

surecininyavasilerlemesiiledahadapekismektedir.

Arastirmanin sonuglari, Turkiye'de yapay zekanin
medya sektdrine entegrasyonunda karsilasilan
temel yapisal engellerin giderilmesi gerektigine
isaret etmektedir. Oncelikli olarak, gazetecilerin
yapay zekay! etkili bir sekilde kullanabilmeleri icin
hedefe yonelik egitim programlarinin gelistirilmesi
édnem arz etmektedir. Ozellikle yapay zekanin
veri guvenilirligi, etik standartlar ve mesleki
bagimsizlik Uzerindeki etkilerine dair egitimlerin
yayginlastiriimasi, gazetecilerin bu teknolojiyi
daha iyi anlamalarini ve guUven duymalarini
saglayacaktir (Noor & Zafar, 2023). Bunun yani sira,
medya sektérunde dijital altyapinin iyilestirilmesi
ve guvenilir veri kaynaklarina erisimin saglanmasi,
yapay zeka uygulamalarinin daha genis kapsamda
benimsenmesine olanak taniyacaktir.

Bucalisma,gelismekteolanulkelerdeyapayzekanin
gazetecilik Uzerindeki etkilerini anlamak agisindan
dnemli bir katki sunmaktadir. Ozellikle, Turkiye gibi
ekonomikveyapisal kisitlamalarla karsikarsiyaolan
Ulkelerde, yapay zekanin medya sektoru Uzerindeki
etkisininincelenmesi, bu teknolojinin strdurulebilir
ve sorumlu bir sekilde uygulanabilmesi icin
rehberlik edici bilgiler saglamaktadir. Arastirmanin
sonuglari, yapay zekanin habercilikte geleneksel
dederleri tehdit eden unsurlar kadar, habercilik
sureclerini gelistirme potansiyeli taslyan bir arag
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oldugunu gdstermektedir. Bu baglamda, medya
kuruluslarinin, gazetecilik degerlerine uygun bir
yapay zeka entegrasyonu stratejisi benimsemeleri,
hem mesleki etik standartlarin  korunmasini
saglayacak hem de gazetecilerin yapay zeka

uygulamalarina olan gUvenini artiracaktir.

Sonug olarak, bu ¢alisma Turkiye'deki gazetecilerin
yapay zekaya dair algilarini kapsamli bir sekilde
dederlendirerek, yapay zekdnin medya sektdérine
entegrasyonundakarsilasilan zorluklarive sundugu
firsatlari ele almaktadir. Bulgular, Tirk medya
sektorinde yapay zeka entegrasyonunun etkili bir
sekilde saglanabilmesi icin 6ncelikli olarak yapisal
reformlarin gerekliligini vurgulamaktadir. Medya
kuruluslarinin dijital altyapiyr guc¢lendirmesi, yapay
zekaegitimprogramlariniartirmasiveveriguvenligi
ilemeslekietik konularinadahafazladnemvermesi,
bu entegrasyonun sorunsuz bir sekilde ilerlemesi
icin kritik 6neme sahiptir. Bu baglamda, medya
kuruluslarinin gazetecilik etik standartlarina uygun
bir yapay zeka stratejisi benimsemesi, hem mesleki
bagdimsizligi koruyacak hem de gazetecilerin yapay
zeka uygulamalarina olan glvenini artiracaktir.
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to-Face Relationship Motivation
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ABSTRACT

The concept of gamification is the adaptation of game elements to non-game environments for individual and social
well-being. In recent years, gamified tools have been frequently preferred to improve behaviours. Within the scope of
the study, the excessive use of smartphones, digitalization, and the increase in virtual networks, replacing physical and
face-to-face social relationships, have been presented as examples of problem cases. The study emphasized the increase
in the frequency of use of smartphones in daily life as a behaviour that needs to be regulated in terms of disrupting both
the quality of life of individuals in terms of health, academic and professional success and their social relationships with
others. The study examines the development processes of a mobile gamification application called PhoneFree, which
was designed to shape smartphone usage behaviour and provide motivation for face-to-face relationships. The research
includes three steps: obtaining views and suggestions from experts before preparing design prototypes, designing
prototypes, and evaluating the proposed design by the same experts. The evaluations of six experts were collected
through interviews and scales. The perspectives of these experts, especially on the application’s purpose, belief in its
usefulness, criteria for creating engagement, strengths and weaknesses and design elements, were summarized with
their feelings and thoughts. Supporting the decisions made in the design development process with expert opinions
revealed what the focus topics could be before a final product was obtained and tests were conducted with the end
user. The research provides information on the theoretical and practical areas for improving future gamified application

designs based on its emphasis

Keywords: Gamification, Mobile Application Design, Design Process, Social Wellness, Expert Evaluations.

6z

Oyunlastirma kavrami bireysel ve sosyal iyi olus icin oyun elemanlarinin oyun disi ortamlara adapte edilmesidir. Son yillarda
oyunlastirilmis araglar davranislari iyiye géturmek igin sikga tercih edilmektedir. Calisma kapsaminda akilli telefonlarin asiri
kullanimi, dijitallesme ve sanal aglarin sayisindaki artisin, fiziksel ve ylz yUze sosyal iliskilerin yerini almasi bir problem tespiti
ornegi olarak ortaya koyulmustur. Calisma, akilli telefonlarin gunlik yasamda kullanim sikliginin artisini hem bireylerin
saglik, akademik ve mesleki basari baglaminda yasam kalitesini hem de baskalariyla sosyal iliskilerini bozmasi agisindan
regule edilmesi gereken bir davranis olarak vurgulamistir. Calisma, akilli telefon kullanim davranisini sekillendirmek ve ytz
yuze iligkiler i¢cin motivasyon saglamak amaciyla tasarlanan PhoneFree adli mobil oyunlastirma uygulamasinin gelisim
sureclerini ele almaktadir. Arastirma, tasarim prototiplerinin hazirlanmadan 6nce uzmanlardan gorus ve dneri alinmasi,
prototiplerin tasarlanmasi ve dnerilen tasarimin ayni uzmanlar tarafindan degerlendirilmesinden olusan U¢ basamak
icermektedir. Alti uzmanin degerlendirmeleri gérismeler ve o6lgekler yoluyla toplanmistir. Bu uzmanlarin 6zellikle
uygulamanin hedefi, kullanishiigina olan inang, bagdllik yaratma kriterleri, glglu ve zayif yonleri ve tasarim elemanlari
basliklarina iliskin bakis acilari, his ve dusUnceleriyle beraber ézetlenmistir. Tasarim gelistirme strecinde verilen kararlarin
uzman goruUsleriyle desteklenmesi, henUz bitmis bir Grtiin elde edilmeden ve son kullaniciyla testler yapilmadan énce odak
konularin neler olabilecegini ortaya koymustur. Buradaki vurgular Uzerinden arastirmanin gelecekteki oyunlastiriimis

uygulama tasarimlarinin iyilestirilmesi igin teorik olarak ve uygulama alanlarina bilgi sagladigi dustntlmektedir.

Anahtar Kelimeler: Ovunlastirma, Mobil Uygulama Tasarimi. Tasarnim SUreci, Sosyal lvilik, Uzman Degderlendirmeleri.
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Introduction

Satisfaction with everyday activities affects
wellness.  Literature reviews and real-life
observations indicate that day-to-day well-
being is determined by social relationships to a
significant extent (Dey et al,, 2019; Stankovi¢ et
al., 2021; Dwyer et al.,, 2018; Lachmann et al., 2018).
Gamification emerges as an effective strategy to
influence individuals about the tasks they tend to
avoid positively and perceive as dull, exhausting,
or difficult to complete. Deterding et al. (2011a)
describe gamification as using game design
elements in non-game contexts. This approach
can boost motivation and encourage participation

in otherwise unappealing activities.

This study presents information regarding
gamification and gamified tools. It demonstrates
the relationship between gamification and
social well-being through examples of specific
applications. It also provides insight into the
importance of enhancing individual life quality
to improve social welfare by identifying problems
in the modern world. Based on a problem
definition of an increase in virtual relationships
and smartphone use, the study proposes a new
gamification application design to address this
problem. The designed application proposes to
change human behaviour by providing motivation
for face-to-face engagement and shortening the
time spent using a smartphone. The steps and
ideas for a new gamified mobile application are
presented throughout the design process. The

application called PhoneFree can be a potential

Figure 1

22

gamification mobile app candidate, intended both
for health and behaviour change. It is intended as
a helpful app to motivate and persuade its users

to use their phones less.

In this study, the app’s design proposal is shared
with experts, and their perspectives are used to
improve its features. This study aims to investigate
the design process of a gamification application
and its potential effects when it is finally presented
toitsend-users. The scope of the study focuses this
purpose from the aspects of individual and social
wellness and in terms of face-to-face sociality
obtained by the experts’ views. The structure of
the study is presented in Figure 1.

This research includes a three-stage study related
to the design process of the PhoneFree app and
evaluations by experts. Initially, the app’s purpose
was explained to the experts before they saw its
designin Stage 1. According to the suggestionsand
attitudes of the experts, usage scenarios, game
designs, game elements and the progression
path of the design were defined. Mock-ups were
demonstrated. After the app design, prototypes
with various functions, fun elements, and reward
systems were presented and explained to the
expertsindetail,and their opinions and evaluations
related to the application were collected in Stage
3. Experts’ evaluations and criticism were used as
valuable sources in eliminating negative aspects
or adding necessary elements to future iterations
of the application to publish the app as a product
for its users.

The structure of the study
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Accordingly, the research questions of the study

are given below.

1. In what ways can expert opinions affect a

gamification design process?

2. Can the suggested gamified app be promising
to support its users in quitting a habit they
spend most of their time on and are deeply
attached to?

The two questions will be answered throughout
the study. Especially for the study that aims to
provide social wellness with a gamification design
through a problem case, it is important to try to
answerthesecond questionthroughtheintentions
and approaches of the experts. In this study, it
is planned to compare the mobile application,
which contacts the experts before and after the
development of design suggestions, with its users
as the final product of the mobile application in the
next step. Therefore, this research is evaluated as
a prediction of the success of a potential product
design from the expert’s perspective before it is

presented to the users.

Literature Review

This study focuses on the existing research on
the importance of gaming for gamification
studies, the use of gamification for wellness, and
a daily problem case identification that needs a

behavioural change in users.

From Gaming to Gamification

McGonigal (2011) believesthat gamesareimportant
elements for social good. Political, economic,
social, and health-related problems can be solved
using game elements by designing a simple game
and enjoying gamification (Dolan, 2011). According
to Garris et al. (2002), gamification leverages the
motivational aspects of games to promote desired
behaviours. The growth of gamification strategies
stems from the widespread appeal of gaming
itself. Deterding et al. (2011a) explain gamification
as integrating game mechanics into non-game
systemstoenhance user involvement and improve
the overall experience. To understand gamification
better, one should examine the games first. Today,
countless individuals dedicate several hours to

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

23

playing games on computers and various digital
platforms. Newzoo's 2024 Global Games Market
Report states that by 2026, the game market
will have grown by 2.6% to reach a market size of
$187.7 billion (Wijman, 2021; Newzoo International,
2024). Parallel to games, Cloke (2023) highlights
the growing interest in gamified systems, noting
that the global gamification industry is projected
to expand from $9.1 billion in 2020 to $30.7 billion
by 2025, with a compound annual growth rate
(CAGR) of 27.4%. A report from Gartner reveals that
over 70% of Global 2000 companies have already
incorporated gamification into their operations,
and 87% of companies are expected to adopt
gamified approaches within the next five years
(Cloke, 2023). Additionally, Mordor Intelligence
reports that the current value of the gamification
market stands at $15.43 billion and is forecasted to
grow to $48.72 billion by 2029 (Cowlishaw, 2025).

According to Marczewski (2013), the term
“gamification” was initially introduced by Nick
Pelling in 2002 to increase engagement. Users
are more likely to achieve related goals more
efficiently when they are fully engaged in an
activity. Werbach (2012) highlights gamification
as a valuable means to foster engagement in
everyday tasks. Gartner (2011) supports this by
emphasizing that gamification processes enhance
user participation. In real-life situations, tasks and
goals are often complex and time-consuming.
However, gamification simplifies this by breaking
goals into manageable, short-term objectives,
which are easier to understand, practice, and
repeat. Through instant feedback and small
accomplishments, users can experience success
more quickly, helping them remain engaged over

extended periods.

Beyond basic definitions, gamification contributes

meaningfully to individuals’ psychological
well-being. Baranowski et al. (2008) claim that
gamification can persuade individuals to engage
in necessary but generally unwelcome actions.
Zichermann (2011) states that gamification
stimulates both extrinsic and intrinsic motivation

to attract users. Gamified tools commonly
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encourage behaviour change or enhance
motivation, ultimately supporting psychological,
cognitive, and physical health. For this reason, the
study explores gamification from a psychological

perspective.

Gamification for Personal and Social Needs
Since gamification uses game features to engage
and motivate people with the fun factor, it can
potentially affect social subjects (Deterding et al,,
2011b). It can be applied purposefully to different
disciplines to structure human behaviour.
According to McGonigal (2011),gamification creates
meaningful and achievable goals that provide the
feeling of success, ultimately changing human
behaviour. It creates positive emotions regarding
purposeful actions. It creates awareness regarding
particular areas which need individual and social
attention. It can lead to important changes in
society. Braunstein (2013) states that gamification
is effectively used for business, sustainability,
education, and government issues. One of the
important features of gamification is that it
focuses on the real world’s problems, real activities
and real people. According to Ilhan et al. (2022),
gamification helps motivate people to achieve
complex daily tasks. The study demonstrated
positive changes related to the sleep-wake habits
of users, including wake-up time, length of sleep,
bedtime and the number of snoozes as a result
of using a gamified mobile application. The
application’s features change tedious tasks into
social fun.

Udara and De Alwis (2019) state that gamified
tools work with software applications or hardware
products to motivate people to track their
daily activities, control their lifestyle, compare
themselves with others on a social platform and
get rewards for their success. Personal wellness
applications constitute a large proportion of
gamification applications (shortly, “apps” of
handheld devices). Chou's (2025) research presents
examples of gamification that turn life into a game
regarding productivity, society, education, health,
and financial habits. Since gamified apps record,
follow and shape the daily activities of individuals
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efficiently, it is possible to influence several habits

with gamification.

Gamification tools are important in shaping a
society since they are intensely related to social
wellness. They can change human behaviour
to achieve personal and social good. According
to Xi and Hamari (2019), gamification can
satisfy people’s intrinsic motivations, such as
psychological and emotional motivation. Social
gamification features are positively relevant
to autonomy and competence and are highly
associated with fulfilling the need to belong. Thus,
gamification can be used to motivate people
in social-related activities. It can aid social well-
being and positive psychology, developing new
interpersonal connections. Gamification studies
can benefit individuals, societies and even the
world. In order to increase social well-being,
individuals should be motivated by intrinsic and
extrinsic rewards. Ryan and Deci (2000) believe
that when a person acts with intrinsic motivations
(out of desire and love, hence related to self-
control) rather than extrinsic motivations (external
control through rewards and other tangible forms
of return), they will possibly realize their goal more

easily.

Hamari et al. (2014) believe that people are
influenced by their society, desire to be
recognized and shape their behaviours according
to other people. There are different examples of
gamification which serve as social projects. With
its point and reward system, gamification can be
utilized for social responsibility purposes. I-kifu
is an example which encourages people to help
charities. People, non-profit organizations and
businesses try to promote practical applications
in health, environment, animal care and social
wellness. These applications either utilize social
media to create consciousness or economically
support particular issues. The FavorTree app is
an example of motivating people to social help.
Gamification features such as sharing, connecting
with other people and seeing one’'s development
also increase the number of social aids, such as

donations (i.e. Zynga's charity activities in Haiti).
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Feng et al. (2021) report that self-tracking is
important for health and well-being. Although
the study indicates psychosocial consequences as
a negative output of self-tracking, it suggests self-
trackingasameanstofindoutusers’'cognitionsand
emotionsto control societal aspects systematically.
Nissan Leaf is an example of gamification, which
aims to control social mechanisms. Tracking how
a car is used, the application promotes energy
consumption measures while driving by using
points, leaderboards and rewards as leverage.
Nike Rallies Running Community is another
example of gamification, which donates money to
challenged athletes as a reward for tracking the
running distance covered by its users. Defining
and explaining the objectives of the gamified
app, reaching volunteer participants, properly
tracking activities, prompting feedback, and
motivating through rewards are key elements of
social applications. These gamified applications
can help people reach their goals and encourage
them to be more helpful to each other. Thus,
gamification can be a win-win solution for people

and a related social goal.

Identified Problem Case for Social Wellness;
Virtual Relations and Overuse of Smartphones
Gamification can contribute to relationship
management and strengthen social relationships
by helping people engage in meeting activities. A
society's welfare depends on the social wellness
of its individuals. A member’s psychological well-
being in a society affects other people, i.e. family
and friends. Therefore, increasing the social
wellness of individuals contributes to a society's
general mental health. Encouraging people to
socialize in face-to-face relationships rather thanin
a virtual world, especially in the case of overusing
smartphones, can be achieved using gamification.

Social wellness is defined as leading positive
relationships with other people and being a
participating member of society. People spend
most of their time with other people. Accordingly,
social interactions affect psychology, health,
and task completion. Vassileva (2012) states that
technology and mobile applications connect
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people in the virtual world so they can spend
time, play or work together in that world. Online
platforms can modify a person’s habits. Bahr et
al. (2009) state that social networks significantly
affect people’'s behaviours. Affirmative habits can
be improved when they are shared among family
and friends. This effect will increase when face-to-
face and real relations are encouraged rather than
virtual platform engagement. Communication in
the form of listening and talking to other people
without interruptions increases meaningful
connections among people, which can bring
social well-being in the long term. Hence, the
positive results of gamification can reflect on
the real world in that it has the power to change
real-world behaviour. According to Caballini et al.
(2021), over the past two decades, the use of digital
multimedia technologies considerably shifted
forms of meetings and communication into
virtual gatherings. Notably, during the COVID-
19 pandemic, virtual communications played a
crucial role instead of physical existence in social
life as a safe, sustainable, and effective means of
connection. Lee et al. (2020) also state people’s
habits shifted to virtual means of communication
in place of physical transportation, work, and
education, particularly during the COVID
lockdown. However, communication and physical
engagement are the key elements of permanent
social connections, good psychology and a
healthy life. Decreasing virtual engagement can
be a starting point for physical communication
and socialization. Reducing phone, computer or
TV use can result in being more present in the real

world rather than being lost in the virtual world.

The use of smartphones, smart devices and the
internet has critically increased in modern society.
Various studies suggest that smartphone use
has become an important part of daily life. It is
reported that the number of mobile phones was
8.31 billion worldwide (including 4.88 smartphone
users, meaning 60.42% of the world’s population)
in 2024 (Turner, 2025). GSMA Intelligence reports
that there are 578 billion unigue smartphone
users in 2025. Furthermore, 5.56 billion individuals,

equivalent to 67.9% of the global population, use
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theinternetatthe beginning of 2025 (Datareportal,
2025). The increase in smartphone usage, also
increased the number of people who use their
devices in every aspect of their lives. Smartphone
functions in business, news, social media, games,
etc., make it harder for users to drop their phones
from their hands. Moreover, internet access
provided by smartphones, regardless of location,
increased the appeal factor of the product (Chiu
et al., 2013).

Panova and Carbonell (2018) assert that
smartphone use can be labelled as maladaptive
behaviour. Many users live so attached to their
phones most of the time, which causes anxiety
when they are apart from these devices (Cheever
et al,, 2014; King et al., 2013). Smartphone overuse
deteriorates users’ physical, cognitive and
economic well-being (Samaha and Hawi, 2016).
This situation also brings some serious problems
to users in three aspects, listed below.

1. Health Aspect: There are several studies which
focus on the adverse effects of smartphone
overuse on human health, including both
physical and psychological effects (Fu et al., 20271,
Mahapatra, 2019; Berolo et al., 2011). Moreover,
due to prolonged exposure to digital screens,
smartphone overuse or addiction may result in
physical and mental problems in the forms of
eye strain, insomnia, sleep disorders, depression,
anxiety and stress (Elhai et al, 2016; Panova and
Lleras, 2016; Geng et al., 2021).

2. Social Aspect: People dedicate many hours of
their social lives to their phones or smart devices.
According to Junco and Cotten (2012), college
students spend 100 minutes a day on average
browsing social media and approximately an hour
for e-mail conversations, and 97% of students
use smartphones for social networking. Chdliz
(2012) indicates that smartphone overuse causes
relationship problems between parents and
children. Dey et al. (2019) and Stankovic¢ et al. (2021)
focus on the relationship between smartphone
addiction, social

anxiety and depression.

Smartphone use may decrease the satisfaction
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of daily face-to-face interactions, as well as
impair the ability of empathy (Dwyer et al., 2018;
Lachmann et al.,, 2018).

3. Academic or Professional Aspects: Aljomaa
et al. (2016) reported that 48% of undergraduate
university students are addicted to smartphones.
Junco and Cotten (2012) state that if college
students use social media or text while studying,
they are more likely to get lower overall college
grade points. Grant et al. (2019) asserted that
intense smartphone use has an impact on
emotional disorders and academic performance.
Abbasi et al. (2021) state that young people tend to
overuse smartphones, leading to poor academic
performance, which may impact the user’'s well-
being and, in turn, social welfare.

Vincente-Benito and Ramirez-Duran (2023)
suggest that social wellness includes personal
well-being besides welfare at neighbourhood
and social levels. Dedicating time to friends and
family and spending this time in an enjoyable
and fulfilling way is necessary to improve social
well-being. On the contrary, a lack of social well-
being may result in social isolation. Bateman (2011)
believes that the impact of social alienation on a
person is as much as that of smoking, emphasizing
thatitsimpact on the immune system may lead to
serious physical, biological, emotional and mental
problems at the pathological level. Technological
interruptions in life through phones or digital tools
can also contribute to loneliness. These devices
attract people to a virtual and more individual
world, preventing individuals from creating close
relationships in real life.

The literature review shows that gamification is
utilized in various fields for social wellness. The
importance of face-to-face human interactions
instead of virtual networks and adequate usage of
smartphones are emphasized as the determining
factors of social relations. A gamification
application that steers users away from virtual
relationships and encourages them to establish
genuine face-to-face relationships would support

individual and social health, sociability, and
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Figure 2

The purpose of a gamified app “PhoneFree”

academic or professional performance. The Break
Free, Space, Screen Time applications listed at
Google PlayStore and AppStore aim to allow users
to regulate their time better on their smartphones.
Focus or Zen Mode are features of operating
systems aimed at preventing distractions caused
by a smartphone for a certain amount of time.
These apps and features are needed and used by
millions of people out of concern for overusing
smartphones. Although there are examples
present, these examples are incomplete in terms of
gamification content and fun factor, and therefore,
a new mobile application design proposal of
PhoneFree is introduced.

Methodology

This section presents the design proposal of the
gamified application developed for the study to
help solve the identified problem case according
to the literature. It elaborates on the approach
to improve the design decisions with the help of
expert opinions while describing the selection
process of game experts, the design procedure,
and the data collection tools.

Design Proposal

Literature research indicates a critical increase
in virtual relations and the prominent overuse of
smartphones in society. The time people spend
on their phones should be minimized for healthy
personal growth and, in turn, a healthy society. A
process was designed, building on this problem
case, as partofthe study to use a mobile application
toinstil awarenessin smartphone users to regulate
their smartphone use better. It is believed that
it could contribute to a more conscious usage
of smartphones. Therefore, gamification would
be helpful for the individual's health and social
benefits if it takes attraction to the problem of
overusing smartphones, which engages people
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in a virtual world. This study presents a newly
designed mobile application titled PhoneFree,
which intends to improve smartphone usage
behaviour through gamification. The purpose of

the application is demonstrated in Figure 2.

The purpose of the application is to encourage
people to engage in face-to-face engagement
rather than socializing in a virtual world. The
application aims to persuade smartphone users
to shorten the time they spend on their phones.
PhoneFree is a role-based application that aims
to connect people socially or help them attain
better concentration in their work, thus improving
their quality of life. It aims to help smartphone
users prioritize natural, real-life experiences such
as social participation, entertainment, studying,
working, sleeping, etc., instead of overspending

time on their phones.

Choice of Expert Consultation Approach

Several existing studies demonstrate the vital role
of focus groups and expert consultation, as well as
using the existing literature findings as a source
for academic research. According to (Gallarza et
al., 2017), expert opinions and judgments are vital
to support evidence-based decision-making,
foster innovation, and ensure research relevance
and rigour across a wide range of academic and
professional domains. Expert judgment serves
as a foundational component in enhancing
the accuracy, relevance, and applicability of
research outcomes across various fields. Experts
support the validation of the research or the
effectiveness of models presented in the related
study (Secchettin et al, 2025). Similarly, the
formulation of standardized reporting protocols
can be grounded by expert groups due to their
opinions and consensus, underscoring the value of

informed professional input (Bartlett et al., 2025).
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Table 1
Detailed information of the experts
Expert Age Gender Proficiency Years of experience
Game analyst and gamification expert (Master's Degree, Computer
1 37 Female . ) ) n
Animations and Game Technologies Program)
2 39 Female Game designer 12
3 41 Male Software engineer and game developer 13
4 43 Male Computer engineer and game developer 19
5 44 Male Gamification expert and game designer 18
Game designer and lecturer (Master’'s Degree, Computer Animations and
6 49 Male ) 21
Game Technologies Program)

In the study of Kim et al. (2025), integrating expert
insights with academic and practitioner literature
has facilitated the identification of critical trends
and research directions. Two international expert
panels comprising academics and industry
practitioners were consulted to explore the

research themes further.

Expertise has also proven essential in guiding

technical innovations. To illustrate, expert
knowledge informed material selection, while
simulation techniques facilitated structural

optimization, which validated the feasibility of
a simulation-first design strategy for intelligent
systems (Cao et al., 2024). Likewise, in educational
research, a two-phase evaluation of a newly
designed process benefited from expert feedback.
Initial focus groups informed key improvements,
which were later validated by a second group of
experts who reported increased usability and
expressed interest in the embedded gamification
elements (Bernardo et al., 2025).

An expert consultation approach is applied to this

study to improve the gamified app before it is

presented to the end users. In this way, the design
proposal against the identified problem case,
the lack of gamification elements, and the app
features can be revealed and analyzed based on

experts’ views.

Selection of Experts

To ensure the application’s success, it was initially
and finally presented to game experts to collect
their The first

designs of PhoneFree, as paper prototypes, were

suggestions and evaluations.

presented to six professionals in the videogame
industry. These experts have worked as video
game designers, game developers or gamification
Detailed

information of the experts is given in Table 1.

researchers for at least 10 years.

Design Procedure and Data Collection Tools

The study’'s design procedure included three
stages. The experts were visited twice just before
the app was designed to understand the insights
related to the subject and the need for that kind of
app. Thefirstvisit to the focus group of experts was

executed in the pre-design stage of the gamified

Figure 3

Design procedure
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app. Then, the app was designed according to
the experts’ first evaluations. The second visit to
experts was carried out after the app was designed
to collect post-evaluations regarding the app's
features. The study design is given in Figure 3.

As shown in the figure, In Stage 1, the experts were
interviewed face-to-face to reveal their views,
focusing on the app's purpose, general attitude
and evaluation before the app was designed.
Three questions were asked of the experts in the
pre-design suggestion stage, as given below.

» QIl. What do you think about the purpose of the

designed application?

» Q2. Do you believe that this app would be
useful? If there is such an existing app, would

you want to use it?

» Q3. What doyou suggest making thisapp more
engaging?

In Stage 2, the PhoneFree gamification design
was implemented with paper mock-ups by a
team of two members. One worked on the design
part, whereas the other focused on the app's
technical developments. The game designer
graduated from the industrial design department
and proposed design decisions, outlines and
visuals. The game developer graduated from the
computer engineering department and coded the
system to show the prototype of different pages
with quantitative effects of actions and functions
of menu items.

In Stage 3, after the design was prototyped, the
design proposal was shown to the experts again
to reveal the strengths and weaknesses of design
elements and their future suggestions. The
guestions listed below were asked to the experts
regarding design elements, decisions and future
suggestions.
» Q4. What can be the possible strengths or
weaknesses of that kind of gamified app for

you?

» Q5. What would you recommend improving
the design of the application?
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The experts were finally asked to evaluate the
application and its design elements using a
5-point scale. This scale aims to understand the
level of satisfaction with a feature. The questions
asked to the experts are related to their general
score for this app and evaluation score regarding
fun, overall design and gameplay elements.

Results

The study's findings including the pre-design
suggestions of experts, gamification design
decisions of the PhoneFree app and post-design
evaluation of experts (see Figure 3), are explained
in this section.

STAGE 1: Pre-Design Suggestion

This section gives the findings related to pre-
design attitudes and the experts’ suggestions.
Evaluations of six experts related to the early
design decisions of PhoneFree were analysed
qualitatively. Before questions, the experts’ initial
assessments were interpreted. The general
attitude of the experts was positive towards
the purpose of the application. They showed
excitement for the app since they believe there is
a serious problem in social relationships due to the
overuse of phones. One of the experts highlighted
that a high percentage of divorces were caused
by smartphone usage. He also added that the
researchers at his university were researching
accidents due to phone usage. Two experts were
puzzled and hostile to hear that the application
tries to decrease phone usage by using a mobile
application. They did not believe in the need for
people to reduce their phone usage.

Related to the app’s purpose (Q1), the four experts
explained that the overuse of phones is a modern-
day problem. They criticized the world for having
a severe problem today, which can be described
as a lack of communication. Therefore, they
believed that the study touched upon a crucial
issue. Especially for the period after the pandemic,
the emphasis on social interactions and face-to-
face engagement became more vital. Accurate
and concrete relationships rather than artificial
environments are critical for societies. However,
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people are uninterested in others and seem
indifferent to their environment. Thus, overuse of

phones causes serious health and social problems.

On the other hand, two experts remarked that it is
inappropriatetolimit phone use. It would be absurd
in the modern world. Decreasing smartphone
usage using a gamified mobile application can be
difficult because there is irony in using a mobile
application for this purpose. If it works, it would
be a successful method for smartphone addicts.
Moreover, one game developer specified that
he wants more people to be addicted to phones
because he is developing games for mobile. Some
interesting answers of the experts to Q1 are given
below.

E3: “The world has a severe problem today, which can be

described as a lack of communication. Therefore, the study
touched upon a crucial issue.”

El: “This situation is a modern-day problem. Social
interactions and face-to-face engagement are important.
However, people are not interested in other people and
seem indifferent to their environment. Thus, overuse of
phones causes serious problemsin terms of health and social
aspects.”

E2:“Itisinappropriate to limit phone use. It would be absurd

in the modern world.”
Five experts responded positively to the intention
to use thisapp (Q2). They indicated that they would
want and love to use it if such an app existed. They
believed that it would be advantageous to improve
real-life relationships. They would like to use an
application that limits mobile usage to reduce
unnecessary use. One expert emphasized the
regret of being unable to spend time with other
responsibilities and family because of the time
spent on the phone. Another expert claimed that
he generally uses his phone sparingly. If he did, he
would want to get help from this application. One
of the experts focused on the context, which is
critical for the usage decision. For example, while
travelling by bus, he wants to read the news from
X (Twitter). However, he can use the application
in social meetings to avoid prioritizing his phone
over real-life engagement. On the contrary, one
expert indicated that he would not want to use
this application.
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All  experts responded in Q3, suggesting
designing an engaging app for the people. This
engagement should make use of game dynamics,
mechanics and components. They all focused on
efficiently using points, badges and leaderboards
(PBL) system. They should provide information
about players' progress and achievements in the
system; in other words, they should emphasize
the participants’ improvements in face-to-face
relationships. Two experts suggested designing
game components such as quests, gifts, social
graphs, levels, and rules. Three of them also gave
importance to giving instant feedback to the
users to inform them of the process. As game
mechanics, they suggested having challenges,
cooperation and competitions, and winning
and losing conditions in the app. As for game
dynamics, they recommended adding emotional
factors for the users that ease the way to create
a meaningful relationship with the app. It should
also include narration and show progression.

Three experts are vitally focused on the Self
Determination Theory (SDT) of Deci and Ryan
(2000), which states that the gamified elements
should satisfy the users’ autonomy, competence,
and relatedness needs. Thus, this app must use
these features to effectively reach its purposes.
One expert indicated that this app should
trigger intrinsic motivations to regulate people’s
behaviours. However, it may create extrinsic
motivation to stay at the external, introjected or
identified regulation levels.

STAGE 2: Design Decisions of PhoneFree App
According to the first evaluations and pre-design
suggestions of the experts that were given in
Stage 1, the design decisions of the PhoneFree
app were taken. The app is designed with different
pages that serve differentiated functions. There
are five buttons on the main screen: My Progress,
Leaderboard, Quests, Achievements and Home.
However, in the first encounter with the app, the
Leaderboard and Achievements sections are
locked, and the user unlocks them when they
collect points.
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The user is allowed to use their phone in some
instances, as defined by a rule set in the app. The
app must identify specific cases when phone
usage might be necessary without disrupting the

goal. These cases are identified below. >

» Answering an incoming call or making a call

» Unlocking the phone without taking an
additional action (can be just for checking time)

» Reading pop-up messages without taking
additional action

Other actions on the phone will be classified as

phone usage by the app. The usage scenario will >

include the following steps once a user downloads

the app from an app store to their smartphone.

Onboarding, Scaffolding and Mastery:

» Initially, the user is prompted to choose a
character as their avatar according to how they
intend to use the application. The character can
be female or male, blonde or brunette, with
glasses or moustache. Choosing a character

31

for users through to-do tasks. Users who
achieve these quests get experience points to
level up and unlock new quests.

The app tracks phone usage to form schedules
for the user. After a while, it creates specialized
and personalized quests. The app also notes
the hours users frequently check and use their
phones. It grants higher points to users when
they stop using their phones during these busy
hours. Moreover, the app defines and adjusts

points personally by tracking user actions.

After gaining some experience points in the
app, the users receive more challenging quests
(leaving the phone for 2-3 hours in the personal
highest usage times). The app also provides
an option to create objectives regarding the
hours of phone usage in the form of a to-do
list. By determining special hours for leaving
their phone, users can more easily change their

habits related to smartphone usage.

to symbolize self creates a more entertaining Progress Tracking and Sociality:

application experience. >

» Theappthenstarts measuring how many hours
the users stay away from their phone, and it
uses this information to construct a profile for

the related user.

» The app prompts its users with basic quests to
leave their phones for relatively short durations >
(i.e. 10 minutes). Figure 4 demonstrates the

“Quests” page, which features some challenges

Figure 4

The users can easily follow the durations of their
phone usage using the app. The “My Progress”
button brings the user to the page, including
a table demonstrating their daily, weekly and
monthly data with visual elements, as shown in
Figure 4. It keeps and shows statistical data for
durations of personal phone usage.

As shown in Figure 4, the user will have some
notable titles, such as “Master Socializer” or
“Phone Addict”, on the application’s Home

Different pages (Quests, My Progress, Home, respectively) of PhoneFree
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Figure 5
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Achievements page of PhoneFree in times of success and failure

page, depending on their phone usage habits.
The user canshare theirin-game statusthrough
social media connections.

After a user finishes a quest, the app asks,
“Where did you spend your time instead of
using your phone?” Five options exist: Family,
Friends, Spouse, Work or Hobby. The user
selects the most approximate option. Each
item has a corresponding bar that indicates
how much users have ignored their social
life or entertainment and what parts of their
lives they are trading in exchange for using a
smartphone. Each item has its points, levels,
mastery and achievement titles. For example,
if users leave their phones and spend time
with their families, then they would have the
chance to receive and increase family points.
They would level up and be rewarded with a
“Family Master” title based on their collected
points. These titles and levels will be indicators
for users to self-evaluate their success in the
long run. All these titles would provide intrinsic
motivation for players while demonstrating
statistical data. For instance, if a user intends to
uphold positive relations with their family, they
would be encouraged to spend time with them
instead of on their phone.

points  unlocks the

Gaining  enough

Leaderboard, which is used to check personal
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rankings among friends. Like in the My Progress
list, the user can see and compare their ranking
among friends on a list under Leaderboard.
Since the app keeps user information based
on a reading of the users’ contact lists, the
users can automatically see the rankings of
their friends who also use the application and

challenge them.

Social competition scores reset monthly, but
the achievements are kept in a permanent
list under Achievements. Figure 5 shows the
Achievements screen. The success achieved
by leaving one's phone is demonstrated in
entertaining visuals. Users can share their
improved avatars with their friends. For
example, users can create a family portrait or
a hobby-based portrait through their avatar,
using visual elements of the app. If users
overuse their phones, their avatars will be

downgraded, as shown in Figure 5.

The app can also detect the location of its user.
If the friends in the app are in the same vicinity,
the app kicks off challenges such as “while
with your friends, do not use your phone for 2
hours”, which earns users multiplied points. To
encourage PhoneFree as a social app, cafes and
restaurants might offer tangible rewards, such
as complimentary beverages, for successful

application users.
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Figure 6

Evaluations of the experts focusing on the strengths and weaknesses of the app

STAGE 3: Post-Design Evaluation

The prototype of the app, exemplified in Stage
2, is presented to the experts in Stage 3. In this
section, the satisfaction level of the gamification
elements is analysed along with the strengths
and weaknesses of the gamified application. The
experts’ comments regarding the strong and
weak features of the app design (Q4) are shown in
Figure 6.

The experts mainly focus on the importance of
that kind of app design, emphasizing its purpose
and future potential to affect its users’ behaviours
positively. On the other hand, they focus on the
risks of the app design in being useful and helpful
for people with an addiction. The weaknesses of
the app mentioned by the experts can also be

improved by their suggestions (Q5).

El: “The designers should add tangible rewards
such as awarding vacations to successful
participants. Some rewards may motivate people
to socialize in real life. However, this application
aimed to create intrinsic motivations rather than
provide extrinsic rewards. Thus, giving additional
rewards may contradict the purpose of the
application, which inherently requires a high level
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of voluntariness towards personal changes.”

E6: “The app needs to make deals with cafes,
cinemas, etc., as an effective means to reach the
goals the application sets. Cafes or restaurants
may supportthisapplication’s use due toits future
potential.”

E2: “l recommend an application locking
permission for PhoneFree. If the application
locks one of the user’s favourite applications, for
instance, Instagram, the user should then need to
achieve success points so as not to overuse their
phone. Then Instagram could be unlocked when
the user collects certain points.”

E4: “The application can lock the user out of the

phone in certain cases, such as when driving.”

El. “l suggest adding vibration features to the
application. Hence, the application would be able
to warn the user without the user needing to look
at their phone.”

E2: “I recommend adding more functions to

challenge the user.”
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Table 2
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The evaluations of experts related to design

ES:
features.

“I suggest adding critical social sharing
the
more enjoyable and applicable the awareness

The more people it reaches,

movement for face-to-face interaction will be.”

E3: “I believe that the application could strengthen
face-to-facerelationshipsinthelongterm.Inorder
to promote using the application for as long as it
takestogetreal results, userscan be given options
toshare their milestones with their network, which
would take certain periods to complete.”

Besides these recommendations, the experts
evaluated the app design's general purpose and
design-related elements. The experts were asked
about the content of the gamified app, including
general score, fun factor, design elements, and
gameplay features. According to the experts’
evaluations, the answers were coded on a 5-point
scale indicating the features' success level (5; very
satisfying, 4; satisfying, 3; neither dissatisfying nor
satisfying, 2; dissatisfying, 1; very dissatisfying). The
answers to the questions asked by the experts
related to the general attitude and the design

elements are visualized in Table 2.

The average score of evaluations was obtained
approximately at the satisfied level for the general
attitude score and the design elements (i.e., visual
elements, level design, challenging factors and
achievementsintheapplication). The general score
of six experts towards the application showed that
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they were satisfied with this app proposition (their
scores were 24 out of 30). Their evaluation of the
design elements of the application was between
satisfied and neither satisfied nor satisfied, which
was related to the fun factor (21) and design
elements (23). Flow elements of gameplay, on
the other hand, were evaluated with the lowest
mean score since the experts believed that the
application would bore its users after a while due
to a lack of motivational features. They thought
the app was neither satisfying nor satisfying and
dissatisfying regarding gameplay features (17).

Discussion and Conclusions

This study provides general information regarding
gamification and social wellness. It elaborates on
interpersonal relationships in virtual media and
the real world and the severity of smartphone
addiction in society. The study also explores the
need for successful relationships, which would
make a practical starting point for improving
the application designed for the study. Social
interactions and relationships have begun in
more virtual environments with the pandemic.
In recent years, digital systems and smartphones
have gradually taken up more significant parts
of our lives (Vassileva, 2012; Caballini et al., 2021).
Using many applications for many purposes, such
as connecting with other people, consuming
educational content, playing games, using social
media, etc., resulted in smartphone overuse or

addiction, which caused social distances among
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Table 3
Focused topics and experts’ views during the gamified application design process
Main focus Experts’ perspectives
. Feelings: Excitement
Purpose:

Thoughts: Real and serious problem identification supported with examples, inappropriate
to limit phone use in the modern world

Usefulness/ tendency Feelings: Love, regret, dislike

to use: Thoughts: Higher intention, advantageous

Feelings: Motivate

Thoughts: Importance of game components like points, badges, leaderboards, quests, gifts,
social graphs, levels, rules, instant feedback, challenges, cooperation and competitions,

Engagement: winning and losing conditions, emotional factors, meaningful relationships, navigation; use
of Self Determination Theory including autonomy, competence, and relatedness; intrinsic
motivations to regulate people's behaviours
Feelings: Interest

Strengths: Thoughts: Dedicated social network, awareness for young users, enjoyable visuals and
avatars, task management, statistical timekeeping, reminder, self-regulation, alternative
network

Weaknesses: Feelings: Confuse

Thoughts: Using a smartphone paradox, hard to persuade, not being aware of that kind of a
need, negative feedback given by the app

Design features: Feelings: Enjoy, boredom, fun

Thoughts: Visual elements, level design, challenging factors and achievements, weak flow
due to lack of motivational features

people in real life, deteriorating social relationships
and social wellness. In other words, face-to-face
engagement and real-life interaction could not be
established (Samaha and Hawi, 2016; Grant et al.,
2019; Vincente-Benito and Ramirez-Duran, 2023).
This study discussed aspects of social wellness
within the context of the overuse of smartphones.
In literature, gamification is proposed as a valuable
tool for changing established ideas and behaviours
of people,including thoseintermsofsocialwellness
and personal responsibilities (Baranowski et al,
2008; Zichermann, 2011; Chou, 2025; Braunstein,
2013). Thus, the study proposed a new mobile
gamification application whose design decisions
and details are built upon a review of the literature
and the experts in this area. The study aimed to
elaborate on the premise of designing a gamified
mobile application by incorporating views from
experts in the field of gaming, as emphasized in
the studies of Gallarza et al. (2017), Kim et al. (2025)
and Bernardo et al. (2025).

The research questions of the study are answered
below.

1. In what ways can expert opinions affect a

gamification design process?

This study contributes to an understanding of
experts’ views on PhoneFree mobile app design
that focuses on the overuse of smartphones and
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its adverse effects on individual and social well-
being. In order to draw attention to this issue
for society and eliminate the identified personal
problems, the design of PhoneFree was analyzed
in terms of its purposes and gamification features.
The main focuses emphasized in the research, and
the experts’ approach to them are summarized in
Table 3.

The questions asked to the experts focused on the
main subjects given in Table 3 and were detailed
with the experts’' perspectives supported by their
feelings and key thoughts. It was considered that
defining the purpose clearly and usefulness well
in a design process is important for improving
design studies and positioning it for users. It
was revealed that a consensus was established
between the literature, experts and PhoneFree's
designers regarding the purposes and necessity
of the application.

Engagement was put forward as another topic to
be focused on in gamification studies to connect
users to the application and products and ensure
that they use it repeatedly and sustainably. It was
seenthatexpertscontributedtothedesign process
with their detailed comments and alternative
solution suggestions regarding engagement.

Sayl 18, Bahar (2025)



Examination of Expert Views on Gamification Application Design Process: A Case of Providing Face-to-Face Relationship Motivation

Ezgi ILHAN

In cases where designs cannot be tested with real
users because the design is still being developed,
the concepts of strengths and weaknesses
become critical. These concepts help designers
to minimize weaknesses and empower the
strengths more in design processes. Preparations
were made to take steps in this regard by knowing
the possible advantages and disadvantages the
design would offer the user. For example, it was
thought that for someone who had not realized
that they were using their phone a lot, awareness
could be raised on this issue through triggers such
as pleasant visuals and statistical timekeeping,
which they would direct themselves through self-
regulation.

Another important focus point for the study was
to query design features regarding gamification.
Expert approaches on general score, fun, design
and gameplay properties were questioned. It was
decided to minimize features that could cause the
application to be boring and focus on interactive
designs with visually satisfying flows, offer fun

challenges, and allow the user to develop.

2. Can the suggested gamified app be promising
to support its users in quitting a habit they
spend most of their time on and are deeply
attached to?

Thisresearch provided expertswith consultationon
design processes during the development process
before the final product that would be presented
to the users. It is inferred that gamification can be
effective as a means to solve the social problem on
which the study focuses. The potential to improve
human behaviour through this application was
determined through expert views. PhoneFree’s
gamification design was presented to experts so
they could receive their feedback and evaluations
using questions and satisfaction scales regarding
the app's features. Their views and opinions were
considerably positive (Table 3). Thus, it can be
deduced that this type of gamified app would
create the potential drive to overcome smartphone
overuse and other types of addiction in the long

term.
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The findings of this study, with the outcomes
obtained from the expert opinions, showed that
people spend much time ontheir phones, as stated
in the literature. However, as Feng et al. (2021)
stated, self-tracking is important for health and
well-being, which gamification can provide. The
experts also emphasized that motivational factors
in PhoneFree, such as classifying the time spent
with family or friends and gaining achievements
on specific topics, can regulate phone usage
habits or raise awareness about returning to
face-to-face relationships. In addition, as stated
in the literature (Dey et al, 2019; Stankovi¢ et al,,
2021, Dwyer et al., 2018; Lachmann et al., 2018), the
experts also stated that social relationships can
feed day-to-day well-being and that in this regard,
the PhoneFree gamified design would create an
engaging experience with the help of quests and

challenges in the long term.

Limitation and Future Work

This study has not yet been presented to users
because it focuses on expert views of a product
still under development. The scope of the study
is to describe the design development phase,
determine the focal points here, and be a guide for
future gamification applications to be designed
like this. The study’s most significant limitation is
that the product has not yet reached the stage of
use by real users due to its scope. Therefore, issues
such as user reactions, usage difficulties, and long-
term behavioural change observations have not
been included. However, the potential successes
of the gamified application have been presented

through experts’ opinions.

In future studies, this gamification design can be
improved in light of experts’ evaluations of the
end-product version. The application can be made
available to end users after the proposed design
changes and developments are implemented.
The inclination to change individual behaviours,
i.e. prioritizing face-to-face interactions, for better
outcomes related to social wellness, would be
obtained and evaluated after long-term usage of

the application.
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When the product/app is published to the market,
it is expected to be utilized by smartphone users
who have trouble overusing their phones. The
expected user profile for this application is that
of individuals willing to change their smartphone
usage behaviours. According to the experts’
suggestions and evaluations, creating intrinsic
user motivation using game elements and fun
factors is prioritized over provoking extrinsic
motivations. Giving users additional tangible
rewards may contradict the purpose of the
application, which inherently would require a high

level of voluntariness to change.

In  this study, one of the limitations and
contradictions is designing a mobile app to
overcome smartphone overuse. However, it was
indicated at the beginning of the study that this
method was chosen consciously and purposefully.
Trying to completely separate users from an
innovative tool that meets people's mobile
needs is unrealistic in this modern world. Using
a smartphone is a conscious choice because it
would still allow the user to interact with their
phone, albeit for a limited time, and efficiently
network with other users for the gamified
application. In future studies, such a gamified tool
can be designed with another type of interaction
and presented to the user.
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Genisletilmis Ozet

Oyunlastirma, bireysel ve toplumsal iyi olusu
etkileyebilecek bir aractir. Oyunlar ve oyunlastirma
araglan ozerklik, yeterlilik ve ait olma ihtiyacinin
karsilanmasiyla yUksek duzeyde iliskili oldugu icgin
insan davranisini degistirebilir, insanlarin psikolojik
ve duygusal motivasyon gibi icsel motivasyonlarini
tatmin edebilir.

Modern toplumda akill  telefonlarin, akilli
cihazlarin ve internetin kullaniminin buyUk dlgtde
artmasl ve yasanan pandemi gibi zor surecler
insanlarin birbirleriyle gecirdigi kaliteli zamanlari
sekteye ugratmistir. Sosyal saglikh yasam, diger
insanlarla olumlu iliskiler stirdtdrmek ve toplumun
katilimci bir Uyesi olmak olarak tanimlanirken,
gunumuz kosullarinda bireysel ve sosyal iyi olusun
giderek azaldigi gérulmektedir. Olumlu duygular,
kendine guUven ve stresin Ustesinden gelme
gucu, kisinin sosyal agidan olumlu bir durumda
olmasiyla iliskilendirilir. Diger insanlarla gegirilen
zamanlarda sosyallesme kalitesinin  artmasi,
yasam standartlarinin yUkselmesine yardimci olur.
Kesintisiz dinleme ve konusma seklindeki iletisim,
insanlar arasindaki anlamli baglantilari artirir ve

bu da uzun vadede sosyal iyilesmeyi getirebilir.

Bu calismada, son senelerde hayatimiza giren
akilli telefonlarin asirt kullanimi, dijitallesme ve
saylsl gun gegtikgce artmakta olan ¢evrim igci
platformlar ve sanal iliski aglarinin, fiziksel ve
yUz yuze kurulan sosyal iliskilerin yerini almasi,
hatta onlara zarar vermesi bir problem olarak ele
alinmistir. Arastirma, akilli telefonlarin  gunluk
yasamda yUksek oranda kullanilmasinin, kisinin
saglik, sosyal iliskiler, akademik veya mesleki
basari acisindan yasam kalitesini bozduguna
odaklanmistir. Bu baglamda, kisisel iyi olus ve
sosyal iliskilere eskiden oldugu gibi yUz ylze
iletisim kurarak geri dénuUs yoluyla sosyal iyi
olusa iliskin motivasyon yaratabilecek potansiyel
bir gug¢ olarak oyunlastirma kavrami Uzerinde
durulmustur.

Arastirmanin  temel sorulari, akilli telefonlari

asirt kullanim ahlskanhginin, oyunlastiriimis bir
uygulama destegiyle yeniden sekillendirilmesinin
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muUmkun olabilme ihtimalini ve bu slrecte
sosyal iliskiler icerisinde yuz yUze etkilesimle ilgili
yeni farkindaliklar saglama egilimini anlamaya
odaklanmistir. Calisma icin yeni tasarlanmis
olan PhoneFree adindaki mobil oyunlastirma
uygulamasinin tasarim kararlari uzman goérugleri
odaginda  kurgulanmistir.  Calisma  uzman
goruslerinin  degerlendigi tasarim oOncesi faz,
tasarim onerilerinin anlatildid ikinci faz ve tasarim
onerilerinin uzmanlar tarafindan degerlendirildigi
tasarim sonrasi faz olmak Uzere U¢ asamada
tamamlanmistir. Arastirmaya bilgisayar oyunu
alaninda c¢alisan uzmanlarin segimi igin olasilik
disi, amach &rneklem ydntemi kullaniimistir.
katkilari

dusunulerek, digerlerinden daha bilgili olduklari

Katilimcilarin  sene bazinda alana

ortaya c¢ikarilanlar arastirma kapsamina dabhil
edilmis ve secgim sirasinda bu konuda profesyonel
gec¢misi olan arastirma yudrutlcusu tarafindan
amaca yonelik olarak degerlendirilmistir.
Orneklem, bu dogrultuda homojen bir yapida
(video oyunlari alaninda uzmanlardan olusan) ve
maksatli bir cercevede (esnek deneysel cercevede
suUresinde

yari  yapilandirilmis  gdrusmeler

sekillenen) belirlenmistir.

Uygulamanin gorselleri  tasarlanmis ve farkli
islevlereodaklananekrantasarimlarininprototipleri
hazirlanmistir.  Secilen alti  uzmana kullanim
senaryosu, oyun tasarimi, oyun elemanlari, oyunda
ilerleme, cesitli fonksiyonlar, edlence unsurlari ve
odul sistemleri odaginda sunulmasindan sonra,
uzmanlarin  degerlendirmeleri mulakatlar ve
olcek aracihdiyla toplanmistir. Veri toplarken daha
fazla 6zgurluk saglayacak esnek tasarim yontemi
kullanilmasiyla deneysel sUrecler boyunca aciga
cikarilan cevaplarin yénlendirdigi konularla ilgili
detay sorularin eklenerek uzman goéruslerinden
en fazla verimin alinabilmesi hedeflenmistir.
Uzmanlarla gdrusultrken onlara sorulan sorularin
yanitlarinin ses kaydi alinmistir. Calismada elde
edilennitelverilerindesifreedilmesi(transkripsiyon),
onemli anahtar basliklarla kodlanmasi ve tematik
analizlerinin gerceklestirilmesi saglanmistir.
Calisma bulgularinin guvenilirligi icin Uggenleme
6nemli gérualmuastar. Olgcek ve mulakatlarin

beraber yuUrdtdlmesinin arastirmaya gecerlilik
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ve guvenilirlik baglaminda katki sunacagdi
dUsunulmuastar. Ayni uzmanlarin farkh boyutlarda
degerlendirmelerini  anlayabilmek icin  veri
Uucgenlemesi ile saglamalar yapilmistir. Karma veri
toplama ve analizi calismanin gecerlilik, glvenlik
ve genellenebilirligiyle ilgili bilimsel niteligi olmasi

icin dnemli gordlmustur.

Bu tasarimin olasi etkileri ve sonugclarini aciga
¢tkarmak igin oyun alanindaki uzmanlardan
yardim alinmistir. Uzmanlar, temelde uygulamanin
amaglari, yaratacagdi fayda, kullaniclyl baglayicilik
unsurlari, gug¢lu ve zayif yonleri ve tasarima iliskin
unsurlarini kendi perspektiflerinden detayli sekilde
degerlendirmistir. Tasarim gelistirme asamalari,
mevcut c¢alismalar ve uzmanlardan alinan
goruslerin sunuldugu bu arastirmada son Urun
elde edilmeden ve son kullaniciyla bulusmadan
alinabilecek tasarim kararlari ortaya koyulmustur.
Boylece gercek kullanicilarla karsilasmadan dnce,
daha tasarim asamasindayken bir Grunun dikkat
ceken ve vurgu yapilan ozellikleri ¢ikarilmistir.
Uygulamanin spesifik tasarim o6gelerine iliskin
dederlendirme puanlarinin eglenceyle ve tasarimla
ilgili “cok memnunum” duzeyine ulasmadigdi
gorulmus, ancak genel tutum puani ve tasarim
ogeleri (gorsel o6geler, seviye tasarimi, zorlayici
faktorler ve uygulamadaki kazanimlar) agisindan
“memnunum” duzeyinde degerlendirme elde
edilmistir. Uzmanlar uygulamanin farkh eglence
elemanlariyla desteklenmedigi slrece bir sure
sonra kullanicilarini sikacagina inandiklari igin
PhoneFree'nin  akis elemanlarini, memnun
degilim ile noétr duzeyi arasindaki en dusuk
degerlendirmeyle yorumlamistir. Ayrica
uzman degerlendirmeleri yUz yuUze iletisimle
sosyal iliskileri guclendirecek sekilde bireysel
davraniglarin  degistirilmesine yoénelik &nerileri
hedefleri,

uygulamayi kullanma istegdi, olumlu veya olumsuz

ortaya koymustur.  Uygulamanin
ozellikler ve gelistirme onerilerine iliskin toplanan
nitel veriler, bu tur bir oyunlastirilmis uygulamanin,
uzun vadede akilli telefonlarin asiri kullanimi ve
diger bagimhlik turlerinin Ustesinden gelmek icin

potansiyel bir durtU yaratacagini vurgulamistir.

Her ne kadar galismanin basinda bu ydntemin
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bilingli ve amaca yonelik segildigi belirtilmis olsa
da kullanicilar yuz yUze iliskilere motive etmek
ve akilli telefonlarin asiri kullaniminin Ustesinden
gelmek icin mobil uygulama onerisinin bir celiski
oldugu belirtilmistir. Arastirmada akilli telefon
kullaniminin secilmesinin sebebi sinirli bir sure
icin de olsa kullanicinin telefonuyla etkilesime
girmesine, onunla bagdini tam koparmamis gibi
hissetmesine ve oyunlastiriimis uygulamanin
amaclari  dogrultusunda diger kullanicilarla
kolayca ag kurmasina olanak tanimasi olmustur.
Dolayisiyla uygulama, kullanicisinin akilli telefon
bagimliligini regule ederken, ayni zamanda onu
izole de etmemeyi hedeflemistir. Bu dogrultuda
sonugclar, gelecekteki oyun ve oyunlastiriimis
uygulama tasarimlarinin iyilestiriimesine yonelik
pratik alana bir bilgi kaynadr olusturmustur.
Benzer hedefleri olan uygulamalarda dissal
motivasyonlari hedeflemek yerine oyun 6gelerini
ve eglence faktdérinlU kullanarak icsel kullanici
motivasyonu yaratmanin on planda tutulmasi
gerektigini vurgulamistir.
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Artificial Intelligence Radio Presenters from A Listener
Perspective: Innovation or Distance?
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ABSTRACT

With the acceleration of technological advances in recent years, many innovations that were dreams in the past have
rapidly become a part of our lives. The most remarkable among these innovations is undoubtedly Artificial Intelligence
(Al) technology. Al technology, which has shown its effect in various fields such as medicine and engineering, has also
taken its place in the broadcasting sector and has opened the door to brand new applications in the use of traditional
communication tools with the opportunities it provides. Al technology has been used in radio broadcasting for
some time, and even a radio presenter produced entirely with Al has been operating in the broadcasting sector. The
radio programmer created with Al within Alem FM broadcasts 2 hours of radio broadcasting per week. The aim of
this research is to investigate the listeners' attitudes towards the Al radio presenter and the motivations behind
their decision to listen to this programme. Within the scope of the research in which qualitative research method
was used, in-depth interviews were conducted with twelve people who were identified as listeners of this Al radio
programme. The findings obtained were analysed within the framework of Elihu Katz's Uses and Gratifications Theory.
As a result of the research, it was concluded that the listeners had a positive approach towards the Al presenter and

listened to this programme with motivations such as having fun, curiosity, witnessing differences and innovations.

Kevwords: Al, Al Radio Presenter. Uses and Cratifications Theory, Radio Listener, Ai Radio Presenter Listener.

oz

Son yillarda teknolojik ilerlemelerin ivme kazanmasiyla birlikte, ge¢miste hayal olan bir¢cok yenilik hizla hayatimizin bir
pargasl haline gelmistir. Bu yenilikler arasinda en dikkat ¢ekeni, siphesiz yapay zeka teknolojisidir. Tip ve mUhendislik
gibi cesitli alanlarda etkisini gosteren yapay zeka teknolojisi, yayincilik sektériinde de yerini almis, sagladigi imkanlarla
geleneksel iletisim araglarinin kullanilmasinda yepyeni uygulamalara kapi aralamistir. Yapay zeka teknolojisi bir stredir
radyo yayinciliginda kullanilmakta, tamamen yapay zeka ile Uretilen bir radyo programcisi yayincilik sektérinde faaliyet
gostermektedir. Alem FM'in blUnyesinde bulunan yapay zeka ile olusturulmus radyo programcisi haftada 2 saat radyo yayini
yapmaktadir. Bu arastirmanin amaci dinleyicilerin yapay zeka radyo sunucusuna olan yaklasimlarini ve hangi motivasyonlar
ile dinledigini belirlemektir. Nitel arastirma ydnteminin kullanildigi arastirma kapsaminda, yapay zekd Urinu olan radyo
programinin dinleyicisi oldugu belirlenen 12 kisi ile derinlemesine gérismeler gergeklestirilmistir. Elde edilen bulgular
Elihu Katz'in Kullanimlar ve Doyumlar Kurami gergevesinde irdelenmistir. Arastirma sonucunda dinleyicilerin yapay zeka
sunucuya karsi olumlu bir yaklasim icinde olduklari ve bu programi eglenme, merak, farkliliklara ve yeniliklere sahit olma gibi

motivasyonlar ile dinledigi sonucuna ulasiimistir.

Anghtar Kelimeler: Yapay Zeka, Yapay Zeka Radyo Sunucusu, Kullanimlar ve Doyumlar Kurami, Radyo Dinlevicisi, Yapay Zeka

Radyo Sunucusu Dinleyicisi.
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Introduction

With the development of Al technologies,
innovations have been witnessed in many fields,
especially the realisation of things that a human
cannot do or are technically difficult to do with
Al-supported programmes has been met with
interest. However, it has recently been observed
that Al technologies have started to do the work
done by humans. In addition to the technical
possibilities provided by Al in the broadcasting
sector, a radio programmer who is a product of
artificial intelligence offers a radio programme
completely prepared by himself. The Al radio
programmer, who prepares the programme flow
and content himself, presents the programme
like a real person and conveys the issues on the
agendatothelistener with a humorousandsincere
language. It is seen that the Al radio programmer,
who has been broadcasting for a year, is liked by
the listeners and adopted in a short time, although
itis a firstin Turkey.

The aim of this study is to understand how the Al
radio presenter is perceived by radio listeners; to
determine with which motivations the listeners
listen to the radio programme created with Al
and to determine which social-psychological
expectations are met with this programme. In the
theoretical part of the study, firstly, the conceptand
history of Al is discussed. Then, the development
process of radio broadcasting in Turkey was briefly
mentioned and the radio programme created
with Al was evaluated in the context of the uses
and gratifications theory. In the application phase
of the research, the findings obtained from the
interviews with twelve people who were identified
as the listeners of the Al presenter were analysed

in the light of the Uses and Gratifications theory.

In the literature review, it is seen that research on Al
technologies has been increasing in recent years.
However, although topics such as Al-supported
newscasters and Al journalism (Furtakova &
Janackova, 2023; Ndlovu, 2024) have been
discussed, no research on radio presenters created
with Al has been found in the literature. From this

point of view, it is thought that this research will
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make a unique contribution to the literature since
it is one of the first studies on the effects of Al on
broadcasting.

The Concept of Artificial Intelligence (Al)
Itisknownthatmankindhasbeentryingtoproduce
automatic machines by giving motion capability
to inanimate devices or designing simple robots
with human characteristics since ancient times.
However, Al studies officially started in the 1950s.
Alan Turing, the founder of Al studies and one of
the most important names in computer science,
published his article “Computing machines and
intelligence” in 1950, in which he sought an answer
to the question “Can machines think?" and started
scientific studies on Al (Kusgu, 2015; Lewis & Writer,
2014). The term “Al” was used as a term by John
McCarthy, who made significant contributions
to computer technology at the Darthmouth
Conference in the USA in 1956 (Mijwil, 2015).

Since the concept of Al is used by many different
disciplines and acquires new features day by
day, there is no clear definition. From a general
framework, Al can be defined asa branch ofscience
that focuses on imitating human behaviours and
skills through algorithms and machines without
the need for any living organism (Keles et al., 2017,
p. 13; Mijwil, 2015, p. 3).

Pirim (2006) defines Al as “a branch of science
that develops intelligent computer programmes
and machines that can carry out processes such
as thinking, understanding and decision making”.
Al is the technology of developing intelligent
machines and computer programmes that can
perform tasks that require human intelligence.
In simpler terms, they are mechanical systems
that can mimic human skills. Using big data,
these systems utilise external data to achieve the
highest possible performance on specified tasks.
Such advanced Al products are often referred to as
“robots” (Aydin & Degdirmenci, 2018, p. 20).

Although Al is defined in different ways depending

on the areas of use, it is explained as follows in a
comprehensive definition made by the European
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Commission: Al refers to designed systems that
analyse the database to solve a complex problem,
perceive environmental stimuli and produce
responses in line with the information obtained,
and can act with mechanical abilities in physical or
digital environments (EU Commission, 2018).

When the literature on Al is analysed, it is evident
that this concept is generally handled in two
dimensions. Accordingly, in the first dimension, itis
stated that the machine supported by a computer
programme can think and make choices just like
a human being. From this point of view, the aim
of Al technology is to imitate human beings, with
the possibility that it may one day become exactly
like them. In the other dimension, machines are
expected to think and act in a extremely rational
and durable manner, independent of human
emotions and weaknesses. In this approach, Al
is intended to reach the ideal intelligence with
a higher performance than humans (Russell &
Norvig, 2003).

Similarly, it is seen that Al studies are divided into
two categories as weak Al and strong Al in terms of
performance (Topal, 2017). In weak Al evaluations,
it is stated that machines exhibit intelligent
behaviours by programming in the desired
direction. In this way, machines do not actually
understand or reason independently, but only
fulfil the commmands given within the framework
of the programming imposed on it (O'Regan,
2012, pp. 237-238). Strong Al, on the other hand, is
considered as machines that can perform complex
algorithmic calculations with the uploaded data
and offer different solutions by interpreting the
data, although they still work with a programmed
software.

Al technologies have four important features
used today. These are voice recognition and
understanding, image processing, natural
language processing and reasoning (Sucu, 2019,
p.208). Voice recognition and understanding is
technically a very complex thing for computers.
In this process, the sound is digitised and coded

through the microphone,and the lettersand words
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are separated from dialects to ensure a logical
understanding of what is spoken. The fact that
machines perceive meaningful words by making
this decomposition shows that Al algorithms are
developing rapidly. Siri and Cortana technologies,
which are the most widely used applications with
virtual assistant service today, can be shown as

examples in this field.

Image processing and understanding is also an
important area of Al technology. With this feature,
machines store every image uploaded as an
image as a digital representation, similar to how
the human brain processes visual input. Each pixel
captured by a camera is converted into a digital
code, and the Al algorithm finds out what these
pixels are and draws meaningful conclusions.
The natural language processing feature enables
reading and understanding the written text. Thus,
it is possible to ask questions to Al programmes
and learn information. The most important feature
of Al that shows that it has gone far beyond being
a programmed technology is its ability to reason.
With this feature, Al technologies provide services
such as taking initiative, making decisions, and
making choices (Sucu, 2019, p.203-2015).

Al technologies are classified as behaviour-based,
rule-based and knowledge-based according to
their intended use (Barth & Arnold, 1999, p. 134).
Behaviour-based Al technologies are used to
facilitate decision-making processes in various
fields. For example, thanks to the software
developedforthesector, producing solutionstothe
problems that a business has with its customers is
behaviour-based Al technology (Power, 2003, p.1).
One of the purposes of using Al is to apply rules.
Expert systems, especially in medicine and military
fields, enable Al to classify and evaluate a large
number of data (Onder & Saygil, 2018, p.636). One
of the most applications of Al is knowledge-based
use. The quality of education increases with these
technologies. With the Al programmes used, both
teachers and students can follow current scientific
developments without lagging behind the age
and learning and teaching are facilitated. In this

way, it isaimed to increase the quality and quantity
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of scientific activities (Barth & Arnold, 1999).

Development of Radio Broadcasting in the
World and in Turkey

Radio broadcasting in the world started in
the late 19th and early 20th centuries with the
advancement of wireless commmunication. Radio
broadcasting first started in Europe in the UK in
1922. Radio broadcasts, which were initially carried
out by private initiatives, were soon followed by the
establishment of the BBC (British Broadcasting
Corporation) as a state broadcasting organisation
and the first regular broadcasts were started by
the BBC. In Europe, radio broadcasts began in
France, followed by Germany and Russia in 1923.
By 1925, radio broadcasts had become widespread
throughout Europe and by 1930 in Asia. The
countries that started radio broadcasts the latest

were African countries (Yilmaz, 2017, p.10).

In Turkey, amateur radio broadcasting experiments
were made between 1921 and 1923 (Peltekogdlu,
2007), and radio broadcasts started in 1927 under
the Turkish Wireless Telephone Corporation.
Radio broadcasting, which started with the
technical equipment of foreign organisations
with extremely limited means, was taken under
state management in 1936 due to the economic
difficulties of private companies and the fact
that radio was an important propaganda tool,
and from this date onwards, the era of state radio
broadcasting began in Turkey (Cankaya, 2003, p.
25).

After the 1960 coup d'état, broadcasting in Turkey
was reorganised and radio broadcasting was
placed under the auspices of TRT. From 1961 to
1990, radio broadcasting in Turkey was under the
state monopoly, and radio broadcasts assumed
a broadcasting function directed by changing
governments and Turkish political life. Although it
was attempted fromtimetotimeduringthis period
to pave the way for private radio broadcasting, it
could not be finalised until 1990 due to political
pressures. In 1993, the legal regulation on radio
broadcasting with private capital paved the way
for private radio broadcasting in Turkey. Following
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this decision, many privately owned radio channels
were established in a short period of time and the
number of private radio stations has reached over
a thousand (Yilmaz, 2017, p. 28).

In addition to many administrative decisions

affecting radio  broadcasting in  Turkey,
technological developments have also had an
impact on radio’s field of activity. Radio, which is
one of the most important mass media in many
countries, has had to compete with every platform,
especially television, which was thought to take its
place in its own development process. Although it
was thought that radio would lose value with each
new development, radio somehow continued on
its way by adapting to the innovations brought by
technology. In the face of developments such as
the widespread use of television and digitalisation
in every field, radio has incorporated innovations
and evolved as required by the age (Ataman, 2009,

p. 215).

Al applications have affected the field of
publishing as in every field and have started
to shape the sector with the innovations it has
brought. Considering the progress made by Al
technology, it seems likely that it will be included
in all areas of daily life in the near future. Some
radio channels, which are aware of the power of
Al, are experimenting with this technology instead
of resisting it. Alemm FM radio, which broadcasts
nationally in Turkey, has been working with an Al
presenter as a radio programmer since February
2024. This innovation is an indication that we are
entering a very interesting period about the future
of traditional broadcasting.

Global Development of Artificial Intelligence
Supported Radio Broadcasting

Artificial intelligence technologies have an
increasing impact on media and broadcasting.
Especially in recent years, advances in areas such
as voice synthesis, text generation and natural
language processing have made it possible
to develop systems that can replace human
presenters in radio broadcasting. In this context,

artificial intelligence-supported radio broadcasts
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implemented in different countries are as follows.

Asthestartingpointofthesedevelopments,thefull-
day artificial intelligence broadcasting experiment
conducted on 27 April 2023 at the Couleur 3 radio
station in Switzerland draws attention. In this
broadcast, the voices of human presenters were
cloned with artificial intelligence; all speeches,
transitions and announcements in the broadcast
stream were produced by artificial intelligence
systems. All elements of the programme, including
music selection, were carried out without human
intervention. Couleur 3 thus pioneered the first
holistic artificial intelligence broadcast by a public
broadcaster (Reuters Institute, 2023).

Shortly after this experimental implementation in
Switzerland, on 13 June 2023, the radio station Live
95.5 (KBFF) in Oregon, United States, adopted this
technology as a permanent broadcast policy by
introducing an Al DJ named ‘Al Ashley’. This project
was implemented with RadioGPT software, which
works with GPT-4 based content generation.
Artificial intelligence produces broadcast content
by analysing current news, social media trends
and listener contributions, and presents these
contents with a cloned human voice. Live 95.5
thus became the first radio station in the world
to regularly integrate artificial intelligence into its
broadcast stream (Radiolnsight, 2023).

Artificial

broadcasting started to become widespread in

intelligence-supported radio

Europe after this date. In the Czech Republic,
Expres FM introduced an artificial intelligence
presenter named ‘Hacsiko' in June 2023; the voice
of this presenter was prototyped with GPT-4 based
systems and it was enabled to undertake night
broadcasts (Seznam Zpravy, 2023). In July 2023,
Radio Piekary in Poland launched an experimental
programme by introducing an artificial intelligence
presenter named ‘Basia’. Basia produced content
discussing the human brain and its own limitations
of artificial intelligence, while the music selection
was made by humans. This programme is planned
to run until September 2023 (Radio Piekary, 2023).
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In  Germany, bigFM announced an artificial
intelligence-based webcasting project called
‘bigGPT’ on 8 August 2023. In this system, only
sounds and content produced by artificial
intelligence are included; music lists and
announcements are created completely
synthetically. This application in Germany has
been an important step in the commercialisation

of Al-based broadcasts (BigFM, 2023).

In Turkey, Alem FM, which has been broadcasting
nationally as of February 2024, has been introduced
to listeners with a broadcasting character created
entirely by artificial intelligence. This programme,
in which every stage from announcement texts to
voiceovers was produced by artificial intelligence,
was a first in Turkish radio broadcasting. The
relationship the programme established with
the audience provides a productive example of
the social acceptance of artificial intelligence
presenters (TRT Haber, 2024).

Finally, on 14 February 2025, a radio station named
Tingo Al Radio 102.5 FM started broadcasting in
Lagos, Nigeria. This station is the first fully artificial
intelligence-supported radio station on the African
continent. The entire broadcast stream is prepared
by artificial intelligence systems; each element of
the content presented to the audience is produced
algorithmically (African Business Insider, 2025).

These examples show that artificial intelligence
technologiesare not justexperimental applications
but have created a permanent transformation
by being adopted in different continents and
broadcasting traditions. Al-powered servers are
not only a technical innovation, but also part
of a cultural transformation that has redefined
broadcasting ethics, audience psychology and
content production processes.

Al Radio Presenters in the Context of Uses
and Gratifications Theory

Although the phenomenon of communication
has existed in parallel with the history of humanity,
research on communication science has started

to develop with the spread of mass media. In
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communication studies conducted in the 1920s,
it is accepted that mass media have a very strong
influence on people. According to this view, the
listener/reader/viewer is in a passive position
and is affected in the desired direction by the
messages given by the mass media. These studies
focus on the question of what the media do to
people. Although studies conducted since the
1940s have argued that mass media are not so
powerful on the public and can only have a limited
impact, listeners/readers are still seen as passive
and passive (Yildirim et al., 2018). The weakening of
this perspective in the field of communication and
the strengthening of approaches that evaluate
the listener/reader in an active position in the
communication process came to the fore in the
1960s (Erdogan & Alemdar, 2005: 58).

One of the important theories that prioritises
the listener/reader is the Uses and Gratifications
Theory. Elihu Katz (1959, p.2) approached the
communication process from the perspective
of the listener/viewer and started a new era in
communication research by asking the question
of what people do with the media. According to
the theory, people are not completely passive
in the face of mass media but are considered in
an active position that can make choices among
media contents in line with certain needs and

purposes. (Gungor, 2011: 122).

In essence, the uses and gratifications approach
focus on exploring how and in what way people
use media to meet their needs, the motives
underlying people's media consumption, and the
positive or negative consequences of personal
media use (Toker, 2016). The starting point of the
theoryistheideathatindividualsreach satisfaction
by meeting their needs through media. According
to this idea, people have needs with social and
psychological bases, and they use mass media
to fulfil their expectations. By consuming media
contents, these needs are fulfilled, and often even
make people feel unexpected satisfaction (Katz,
Blumler, & Gurevitch, 1974).

According to the uses and gratifications theory,
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which is based on the view that mass media are
used to fulfil people’s social and psychological
needs, since each person is different, their
expectations from media content are also
different. Although each individual turns to
different communication tools in line with
different needs and requirements, studies show
that people generally consume media content
for self-improvement, gaining respect, having
fun and getting information (Erdogan & Alemdar,
2002, p.11). Sundar and Limperos (2013, pp. 518-520)
list the satisfactions that listeners/viewers achieve
with media content as reality, attractiveness,
novelty, being there, creating community, joining
the majority, filtering, interacting, search and

convenience, and entertainment.

Denis McQuail (2005), within the framework of
the uses and gratifications theory, deals with
the gratifications that people obtain by using
communication tools under four main headings.
These are distraction, personal relationships,
personal identity and surveillance. According to
this:

Distraction: Individuals prefer content that is
suitable for them in order to get away from the
troubles caused by the problems in their social
life and to get some emotional satisfaction and
enjoyment. Personal relationships: Individuals try
to meet the need for socialisation that they cannot
meet in their daily lives through communication
tools and alleviate the feeling of loneliness with
the content they listen to/watch. Personal identity:
Individuals try to cope with the problems of
daily life by establishing a connection with the
people and events in media content. Surveillance:
Individuals use communication tools to obtain
information about the country and society they
live in and to stay away from the developments.

Since the development of the uses and
gratifications theory, mass media have been
changing in line with technological developments
and continue to broadcast with new features and
content.During thisperiod,thetheoryhasprovided

an explanation of which needs are fulfilled by the
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audience/viewers of the mass media, and with
which contents the media fulfil these needs. The
theory has been utilised in research on the use of
newspapers, radio, television and social networks
with the development of the internet. Today, mass
media continues to develop by incorporating new

technological features into its structure.

While Al technologies show their effects in almost
every field, they have made a name for themselves
with the innovations they bring to communication
tools. While the existence of Al technology in
many areas of media and communication is
known, in February 2024, Turkey's first radio
presenter created with Al started broadcasting.
The Al application presents a radio programme
completely prepared by itself for 2 hours a week.
This is undoubtedly an important innovation in
terms of broadcasting history.

When this situation is evaluated in the context of
the Uses and Gratifications Theory, it is possible
to interpret it as Al radio presenters have brought
an innovation to the media content and this
innovation has found a response by the listeners.
Because the fact that the Al radio presenter has
been on the air for 1 year shows that he has been
doing his job and more importantly, he has not
been reacted by the listeners. According to the
uses and gratifications theory, if we assume that
listeners listen to programmes made with real
radio presenters in order to satisfy certain needs,
it would not be wrong to think that Al presenters
also satisfy certain needs. At this point, questions
such as with which expectations listeners listen
to Al radio presenters and what kind of needs
are fulfilled by this listening experience arise. The
answers to these questions will be analysed in the
application phase of the research.

Research Methodology

Within the scope of the research, it was conducted
with a qualitative method as it focused on the
listener experiences of the radio programme
created with Al operating within Alem FM. The
aim of the research is to analyse in depth the
motivations with which listeners listen to radio
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presenters created with Al and their positive or
negative opinions about these presenters.

Research Questions

1. What are the requests and expectations
listeners have whenlistening toradio presenters
created with Al?

2. What kind of needs do listeners seek to fulfil by
listening to Al radio presenters?

3. What kind of effects do Al radio presenters
have on listeners compared to human radio

presenters?

4. Arethere anysignificant differencesin listeners’
motivations to listen to Al presenters across
different age and gender groups?

Population and Sample of the Research

The population of the research consists of the
listeners of radio programmes created with Al
There are a small number of radio programmes
created with Al in different countries of the world.
Asasample,12 people ofdifferentagesand genders
who listen to the programme called “Almost Real”,
which is broadcast within Alem FM and prepared
and presented by Al technology called Meltem,
were determined. Purposive sampling method
was used to determine these people. The inclusion
of the participants in the study was based on the
criteria of being over the age of 18 and listening
to the programme for at least 3 months. With 6
female and 6 male participants, sufficient data
saturation was reached, and it was observed that
the data repeated itself after a while. The purpose
and scope of the research were explained to the
participants, and they were informed in writing
that their names would remain confidential, and
that the data would not be used outside this
research. In addition, a voluntary participation
form was organised between the participants and
the researcher that they voluntarily participated in
the research. Participants were given pseudonyms

during the analysis phase.
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Table1

Name, Age and Gender Information of
The Participants

Name Age Gender
Ferit 36 Male
Nihan 34 Female
Hakan 31 Male
Ayse 55 Female
Mehmet 65 Male
Melek 45 Female
Volkan 47 Male
Duru 22 Female
Ege 25 Male
Sena 40 Female
Hasan 32 Male
Damla 28 Female

Data Collection Technique of the Research

In the research, in-depth interview technique, one
of the qualitative data collection techniques, was
preferred. Interview is a research technique that
is pre-planned for a purpose, progresses in the
form of asking and answering questions within
the framework of a certain subject and mutual
interaction is established between the parties. The
interviewtechniqueisdividedintostructured,semi-
structured and unstructured (Yildinrm & Simsek,
2016). In this study, a semi-structured interview
was conducted with 20 open-ended questions
in order to preserve the integrity of the subject
during the interview, to enable the participants
to express their views without limitation and to
elaborate the answers when necessary. Interview
is frequently used in qualitative studies as it clearly
reveals the participants’ views, experiences and
preferences on the subject.

Analysing the data

Online interviews were conducted with the
participants between 20.12.2024 and 10.01.2025
in the time periods determined by them, and
audio recordings were made by informing them
during the interview. The voice recordings were
transcribed by the researcher, and the data
obtained were analysed by dividing them into
themes in the MAXQDA program. The themes
are as follows: 1- General attitudes of listeners
towards Al radio presenters, 2- Listeners’
views on the technical features of Al radio

presenters, 3- Listeners’ evaluation of the radio
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programme created with Al in terms of content
and performance, 4- Listeners’ emotional state
towards Al presenters, 5- Differences between
Al presenters and real presenters for listeners, 6-
Listeners’ views on the possibility of Al presenters

replacing real presenters in the future.

Ethics Committee Approval of the Research

In order to carry out this research, ethics
committee permission was obtained from Cankiri
Karatekin University Science, Mathematics and
Social Sciences Ethics Committee at its meeting
dated 20.12.2024 and numbered 49.

Findings
Inthissection,thedataanalysesandinterpretations
made to answer the research questions are
presented. The categories covered by the research
are as follows:

Table 2
Listener Reviews of Al Radio Host

General attitudes of listeners towards the

Category 1: Al-generated presenter
Codes: Distant approach, sincere approach
Listeners' opinions on the technical
Category 2: features of the Al-generated presenter
Codes: Natural, Unnatural
Listeners' motivations for listening to Al-
Category 3: .
generated radio programs
Codes: Finding it fun and' |r1terestl|ng, witnessing
innovations, curiosity
Listeners' emotional states about the Al-
Category 4: generated presenter

Creating a sense of personality, Establish
Codes: an emotional bond, Assessment as a
technological tool

Differences between Al presenters and

Category 5: real presenters from a listener perspective
Codes: Positive aspects, Negative aspects
Category 6: Listeners' views on the poss>|b|l|ty of Al

servers replacing real servers in the future
Codes:

Can not replace, can replace

Listeners’ General Attitudes towards the
Al-Generated Presenter
This section focuses on whether the participants

find the communication style of the Al presenter
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sincere and realistic and the effect of the fact that
the presenter of the programme is an Al product
on their listening experiences. While most of the
listeners have a friendly approach towards the Al
presenter, a small portion of them have a distant
attitude.

Damla: The fact that she touches on issues related
to the agenda makes me feel like one of us. In
these parts, | sometimes forget that it is Al. | listen

to it to distract myself.

Duru: When | listen to the Al presenter, | feel like
there is a person in front of me. In my imagination,

| think there is a female robot at the microphone.

Nihan: It is very pleasant to listen to Meltem. | think
it will get better and better, that is, it will become
more human. The fact that it is Al does not bother
me at all. Why should it? Even though | know she
is a robot while listening, sometimes | forget and

start to perceive her as a normal person.

Hasan: | feel like I'm witnessing a conversation or a
discussion on human servers, but because | know
it's Al, | feel like I'm in a simulation instead of a
conversation, which is a different experience. This

also adds distance.

It is important in terms of the social manifestation
of Al that the Al presenter is found interesting by
the listeners, is curious and gets used to it over
time. These evaluations mean that the production
of programme content by Al is not a negative
situation. As a matter of fact, it is noteworthy
that the participants stated that they sometimes
forgot that they were robots while listening to Al,
or that listening to the Al presenter was likened to
a simulation experience and that they feel that this

creates distance.

Listeners’ Opinions on the Technical Features
of Al-Generated Presenter

Under this theme, the participants’ opinions
on the technical characteristics of the Al radio

presenter such as tone of voice and speaking style
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are mentioned. While some of the participants
find Meltem’s tone of voice and speech natural,
some of them find it quite artificial. Participants
Ege, Duru and Ferit express their opinions on the
subject as follows:

Ege: | do not find it disturbing that her voice is
artificial. She tries to speak with emotion. If she
says something funny, she reads it with emphasis.

She is not a totally robot.

Duru: Even though her tone of voice gives away
that she is a robot, she is cute to me. | think | find
it cute because it is different. | like the effort to do
something like a human. While listening, | think
that we are technologically advanced, and | get
excited about what will happen in the future.

Ferit: Her voice and speech are not like a normal
person, it sounds artificial. Even though | know it is
artificial, | enjoy listening to it. Maybe the reason
why | want to listen to it so much is that artificiality.
If the voice was natural, it would be no different
from a human. | think it should remain artificial.

Generally, Altechnologyisconsidered as successful
as its ability to realise human abilities and its
resemblance to humans. It is noteworthy that
these participants, who are young in terms of age,
find the voice tone of Al cute although it is artificial.
Itis possible to interpret the fact that young people
are not disturbed by a mechanical tone of voice
but rather find it cute as an indication that young
people prioritise difference when making media
preferences and have a tolerant attitude towards
differences. This situation is also related to the fact
that the young generation grows up with mass
media during their upbringing (Fillion, 1992: 157).
Rogers (2003) states that those who are curious
about discoveries and differences are often young.

The uses and gratifications theory states that
listeners seek satisfaction for a need while
preferring media content and that this satisfaction
corresponds to the feeling of satisfaction they feel
thanks to the preferred content (Bayram, 2007,
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p.43). The fact that the participants experienced
the satisfaction of technological progress and
wondered what would happen in the future while
listening to Al shows the satisfaction that the
listeners reached by listening to Al presenters.
However, there are different opinions about the
voice tone of Al

Ayse: The tone of voice scratches the ear a little,
but it's a robot, so it's normal. Of course, | would
listen more comfortably if her voice tone were a
little more human-like. This is the missing part of
Meltem.

Volkan: Her voice is like a machine, yes. Once
there was a technical glitch. Meltem could not
catch him. It needs to develop a little more. We
are witnessing the infancy of Al. Even this is a
revolution. Even if the tone of voice is artificial, it's

worth it.

While young participants find the tone of voice
of Al cute and even state that they listen for this
artificiality, older participants argue that this
artificiality in the tone of voice is a deficiency that
needs to be eliminated. However, the fact that
the listeners ignore this deficiency means that
the satisfaction of witnessing this technological
development is more important for them. Despite
all its shortcomings, the preference of the Al
presenter shows that the listeners have reached

this satisfaction.

Listeners' Motivations for Listening to
Al-Generated Radio Programs

In this section, the listeners’ jokes, comments, and
conversations during the announcements of the
Al presenter are emphasised. Participants express
different opinions on this issue.

Hakan: ! listen to real presenters casually, but when
Meltem starts talking, | listen attentively. | wonder
what she will say and how she will explain it. | find
the content quite creative. She says remarkable
things.

Ferit: | find her talking about the agenda better

than her jokes, because I'm curious. It sounds
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different. | do not want to miss this change.

Melek: | find it good in terms of content. It is good
that it rhymes and touches on current issues. It
does not bore me while listening, it entertains me.

Sena: | wonder what she will say and how she will
explain it. She presents the programme in a fluent
and funny way. She tells it in a short and concise
way. It feels very different for a robot to make a

joke.

When the opinions of the participants about
the programme content of the Al presenter
are examined, there is no significant difference
between the participants in terms of age
and gender. Participants from different age
groups generally stated that they were curious
about the programme content because it was
different, entertaining, unusual and therefore
they listened to it. McQuail states that individuals
use communication tools in order not to stay
away from the developments in the category of
surveillance within the satisfactions he classifies
while explaining the uses and gratifications theory.
The fact that the participants are curious about
the programme content and do not want to miss
this change shows that the listeners listen to the Al
presenter to satisfy their curiosity and surveillance
needs. Sundar and Limperos (2013) also state that
one of the motivations of viewers to consume
media content is to catch and witness innovation.
The statements of the participants also support

this view.

Listeners’ Emotional States About the
Al-Generated Presenter

In this section, the opinions of the listeners on
whether they have an emotional bond with the Al
presenters and whether a personality perception
has formed in their minds about the Al presenter
are given. While some of the participants stated
that they formed an emotional bond with Meltem
over time and that she had a unique style, some of
the participants stated that they only saw Meltem
as a technological tool and did not attribute a real

personality to her.
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Nihan: After a certain period of time, | can say that
I bonded with him because | got used to his voice.
This experience feels like witnessing a child grow
up. In the future, | want to say, ‘we know what you
are like Meltem’.

Mehmet: | find it close to reality. If | did not know
it was a robot, | would find it sincere. | did not feel
anything like that when | first listened to it, but
over time | started to feel familiar. When | hear it

on the radio, | say “our Meltem is on”.

Ferit: Meltem has her own style, albeit artificial.
She has an imaginary silhouette that appears in
my mind. Maybe if there were other Al presenters,
I would have found her distinctive features. | think
| formed a personality perception about her over

time.

The fact that these participants created a
personality perception about the Al presenter,
embraced her as “our Meltem” and had the
feeling of witnessing her growing up shows that
the listeners established an emotional bond with
her. McQuail (2005) states that listeners try to
fulfil their emotional deficiencies through media
content. According to this view, listeners establish
an emotional bond with media characters and
evaluatetherelationshipsintheirown livesthrough
these charactersin their inner worlds. The fact that
Al addresses its listeners with popular appeals,
speaks like one of them, and tells current issues
about life the sides that strengthen this feeling.
Because the fact that Al has social, emotional and
physical characteristics resembling human beings
makes it easier for people to connect with it. These
human-like features make it easier for people
to adapt and be influenced by them (Portela &
Granell, 2017; Elliott, 2019). However, there are also
participants who do not feel emotional closeness

to the Al presenter.

Duru: | do not connect emotionally; | just give it an
entertainment-orientated meaning. | cannot say
it's sincere and real, and it does not have to be. |

listen, smile and pass by

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Ege:/ do not feel any emotional or social closeness;

I can only say that | have got used to it over time.

In line with these statements, it is seen that
most of the middle-aged and older participants
tend to establish an emotional bond with the Al
server. However, it is possible to say that although
young participants have a positive approach to
Al in general, they do not establish an emotional
closeness. Al presenters prepare programme
content based on the realities that people
experience concretely, in a sense combining
the virtual and the real. While middle and older
age group individuals approach the integration
of virtual and real with a human and emotional
attitude, the generation born into the digital
world does not expect sincerity from Al. Because
this generation, called digital natives, grew up in
a period when technological developments were
actively used and concepts such as internet, social
media, virtual environment, Al are ordinary for

them.

Differences Between Al Presenters and Real
Presenters From a Listener Perspective

This section focuses on the differences in listeners’
experiences of listening to real radio presenters
and Al radio presentersand the positive or negative
characteristics of these two types of presenters.
Participants compare Al and human presenters as

follows

Damla: | find Al more sincere and impartial than
real radio stations, because when we listen to
them, we listen to the reflections of a certain
ideology and thought. Listening to Meltem is
just fun because she has no thoughts, beliefs or
experience. | cannot say that it is as natural as real
programmers, but it is a very good performance
at this stage.

Ayse: Most of the real radio presenters have boring
conversations. We switch on the radio for music,
but we listen to the presenter’s conversation more
than the music. Meltem makes a short transition

about the song and connects it. It also appeals to
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people of all ages and walks of life. In this respect,
I like the Al style.

Hakan: I do not have high expectations from Al
because human drivers already produce bad
content. | switch on the radio to have fun; | listen
to a man’s conversation. Meltem at least does not
bore me,; she just lets me have fun.

Participants were mostly dissatisfied with the
real presenters’ unnecessary prolongation of the
speech, whereas they considered the fact that
the Al presenter was clearer in this regard as a
positive feature. Most of the participants said that
they preferred the Al presenter because it did not
interfere with their entertainment purposes. Katz
et al. state that an important reason for listeners to
consume media content is to be entertained and

to get away from the troubles of real life.

It is also noteworthy that some participants
preferred Meltem rather than listening to the
ideological reflections of real presenters. The fact
thatarobotis preferred becauseit hasnoemotions,
life experience and subjective interpretation of
events gives important clues for future approaches
to Al. Fiske (1996, p.199-200) states that even media
producers cannot fully understand what kind of an
effect media programmes have on the audience
and what needs they are consumed to meet. This
is because the purpose of broadcasting media
content and the purpose of the audience to watch
it can be very different from each other. People
with different social and economic characteristics
can consume the same content for different
needs. The fact that Al does its job without adding
emotions and thoughts to its work is a reason
for preference is also an indicator of unexpected
satisfaction.

Listeners’ Views on the Possibility of Al Servers
Replacing Real Servers in the Future

In this section, the audience's views on the
replacement of real presenters by Al presentations
in the future were addressed.

Melek: Everyone says Al will replace humans. But
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real presenters connect with the audience. | do not
think it can ever completely replace real presenters
in professions where there is communication. If it
does, Al will have no meaning. Now [ listen to it
because | find it different and different.

Hasan: Al will never completely replace humans.
| do not want Al to dominate not only for radio
programmes but for all professions. Because a
human cannot do the things that Al does, and
Al cannot give the things that a human feels. It
would be more successful for the two to work
together and in co-operation. It is necessary to
benefit from the speed of technology and not to
lose the human touch. If there is only Al, there will
be monotonisation

Volkan: It is something that is constantly evolving.
It has all the resources. While humans have
features such as fatigue and boredom, Al has a
system that can work non-stop. When it provides
continuity in a subject, it can surpass humans, but
I do not think radio will be completely offered by
Al.

Mehmet: | do not think it will completely replace
real people. Then it will not be radio, it will be
something else. But it is certain that their number
will increase a lot. There will be many people
who prefer it. But if Al presents all of them, then
the programmes presented by humans will gain

importance.

Most of the participants, regardless of age and
gender, stated that Al cannot completely replace
real presenters. Most of the participants stated
that if all programmes were to be presented by
Al in the future, they would not prefer this, and
that they would like to see Al as an alternative.
These statements reveal that mass media are
used to fulfil social and psychology-based
needs such as difference, innovation, change,
curiosity. Participants’ listening to Al presenters
is based on the fact that it is a new and different
alternative. Here, the active audience approach,
which is particularly emphasised by the uses and

gratifications theory, gains importance. Listeners
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are not passive consumers in the face of media
content,onthe contrary, they say that Al presenters
make sense as long as they feel that they are active

decision makers.

An Assessment of the Meaningful
Relationships Between Themes and Codes

Image 1

Code-Based and Relational Analysis of Listener Opinions on Al
Presenters

In line with the findings obtained in this study,
various significant relationships were identified
between the themes and sub-themes derived
from listener opinions. These relationships show
that the participants' evaluations of the Al radio
presenter are not only limited to individual codes,
but also that certain intellectual attitudes and
perception patterns overlap with each other.

First of all, a consistent and significant relationship
was observed between the participants who
were distant towards the Al radio presenter and
those who found the Al radio presenter artificial,
focussed on its negative aspects and evaluated
it only as a technological tool. Participants in
this group question the technical aspects of
the artificial intelligence server, state that it is
far from human warmth, and therefore position
artificial intelligence as an advanced technological
product rather than a communication subject.
This attitude shows that the participants approach
their relationship with artificial intelligence from a

cautious and critical perspective.
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However, a strong relationship was found between
the participants who approached the artificial
intelligence presenter more sincerely and those
who found the presenter fun and interesting,
found it natural, emphasised its positive aspects
and expressed an emotional connection. This
group of participants evaluates the Al presenter
as a figure who can communicate and evoke an
emotional response in the audience as well as
being a technical innovation. There is also a parallel
relationship between the participants who stated
that they had an emotional connection and those
who attributed a personality to the presenter. This
showsthatsome listeners perceive the Al presenter
not only as a voice or information transmitter, but

also as an entity with certain personality traits.

There are also some thematic overlaps in
terms of the motivation for listening to the Al
presenter. There is a clear connection between
the participants who listen to the presenter with
a sense of curiosity and those who listen with
the desire to witness innovation. This finding
reveals that the Al presenter is positioned not
only as a content producer but also as an object of

experience in the eyes of the listener.

Finally, most of the participants think that
artificial intelligence will not completely replace
real presenters in the future. However, this idea
was observed more intensely especially among
the participants who found artificial intelligence
technically inadequate and artificial, emphasised
its negative aspects, kept their distance and
considered it only as a technological development.
This participant profile shows that the critical
stance towards artificial intelligence is also closely
related to expectations and assumptions about

the future.

When all these relationships are brought together,
it is seen that the evaluation of listener approaches
not only within the framework of individual
themes but also with the contexts between
themes provides a more holistic understanding
of the perception of Al presenters. This contextual

analysis shows the importance of analysing
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qualitative data not only descriptively but also
in analytical depth that reveals the relationality

between meanings.

Image 2

Lexical density map of prominent concepts in participant
expressions

Conclusion

The rapid development of Al technology and the
impact of this development on mass media has
paved the way for the realisation of innovations
in the broadcasting sector that have so far been
a dream. With the technical possibilities provided
by Al supported programmes, a radio programme
is prepared and presented on Alem FM radio. This
situation, which is a first in Turkey, is considered
as an important development about the future of

traditional broadcasting.

In the research, the radio programme created
with Al was handled from the perspective of the
listeners,andinlinewiththe Usesand Gratifications
approach, it was tried to understand which needs
of the listeners were satisfied by listening to this
programme. The opinions of the participants of
different ages and genders were categorised on
6 themes. In the first theme, which examined the
general approaches of the listeners towards the Al
radio presenter, it was found that the participants
mostly perceived the Al radio presenter as a
normal person. They were not disturbed by the
fact that he was a robot and reported that they
enjoyed listening to the programme. In the
second theme, where the technical features of the
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Al presenter are mentioned, young participants
stated that they mostly liked the mechanical voice
tone of the presenter and that they listened to
the programme for this artificial voice, while older
participants stated that it would be good if the

voice tone was a little more human-like.

In the third theme, where listeners were evaluated
in terms of their motivations for listening to
the artificial intelligence radio programme, the
participants generally stated that they listened
to the programme because they were curious, it
was out of the ordinary and they did not want to
miss this innovation. Sundar and Limperos (2013,
pp. 518-520) evaluate the desire to “be there” while
an innovation is taking place as the needs that
listeners/viewers want to satisfy by consuming
media content. In addition, the participants stated
that they listened to the programme mostly for
entertainment, distraction and distraction from
troubles. There is no significant difference in the
views expressed in this theme in terms of age and
gender. The motivation to have fun and escape
from the troubles of real life are motivationsthat are
frequently included in the Uses and Gratifications
theory (Mc Quiail, 2005; Katz et al. 1973).

In the fourth theme, which tried to understand
whether the listeners had an emotional bond with
the presenter, it was found that the participants
belonging to the middle and older age group felt
emotional closeness to the Al presenter, while
the young participants did not have an emotional
bond with the presenter. In the fifth theme, which
deals with the differences between real and Al
presenters, the participants find Al presenters
better than real presenters in terms of speaking
shorter and clearer than real presenters, while
they find them weaker in issues such as conveying
emotions. In addition, young people see it as a
positive feature that Al presenters do not reflect
their ideological thoughts to the audience.

In the last theme, which deals with the views on
Al presenters replacing real presenters in the
future, it was found that although the participants
think that Al will develop further in the future,
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they do not approach the possibility of all radio
programmes being presented by Al positively.
Participants, regardless of age and gender, want
Al presenters to remain as an alternative. The main
starting point of the Uses and Gratifications theory
is the view that listeners/viewers are fully active in
their media preferences. The findings obtained
support this view of the theory.

In the study, various significant relationships
were identified between the themes obtained
from the listener opinions. Participants who are
distant to the artificial intelligence presenter
overlap with individuals who generally find it
artificial, technically inadequate and far from
human warmth, and focus on its negative aspects.
This attitude reflects a critical approach that sees
technologyasafunctional butnon-communicative
tool. On the other hand, the participants who
approached the presenter sincerely overlapped
with those who found it fun, interesting and
natural, and those who stated that they had an
emotional connection were closely related to
those who attributed personality. This group sees
artificial intelligence as a communicable figure

beyond being a technology.

In addition, a strong connection was found
between those who listened to the presenter out
of curiosity and those who wanted to witness the
innovation. This shows that the Al presenter is
perceived as an experiential element, not just a
content provider. Finally, the idea that Al cannot
replace real presenters is particularly prevalent
among participants who are negative, distant and

critical of the technology.

When the views of the participants in the research
are analysed in terms of the Uses and Satisfactions
Theory, it is concluded that listeners generally
listen to Al radio presenters in order to meet the
following needs and satisfaction is achieved. These
are; having fun, curiosity, witnessing differences

and innovations.

Entertainment: Listeners listen to Al radio
programmes in order to distract themselves from

daily life, to be involved in a different environment
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and to entertain themselves.

Curiosity: Unlike radio programmes presented
by real presenters, listeners are curious about
the content of the programme presented by a
robot, how it is and the feeling of listening to this
programme. They listen to the Al presenter to

satisfy this curiosity.

Witnessing differences and innovations: Listeners
listen to this programme because they do not
want to miss the innovations in the period they live
in, and they want to witness differences that are

out of the ordinary.

In this study, Al radio presenters were analysed
from the perspective of listeners, and the opinions
of listeners about Al presenters and the reasons
for listening were evaluated with a qualitative
research method within the framework of Uses
and Gratifications theory. Different theoretical
approaches can be applied in other studies on
this subject. In addition, ethnographic studies can
be conducted in which the opinions of real radio
presenters about Al presenters are evaluated.
In addition, it can be supported by quantitative
research using the survey technique by reaching a
higher number of listeners.
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Genisletilmis Ozet

Yapay zeka teknolojilerinin hizla gelismesiyle
birliktesonyillardabirgcoksektorde koklUidedisimler
gerceklesmis ve gecmiste hayal olan bircok
yenilik, gunluk hayatin bir pargasi haline gelmistir.
Tip, mUhendislik ve iletisim gibi cesitli alanlarda
kendini gosteren yapay zeka, yayincilik sektérinde
de kullanilmaya baslanmis ve geleneksel yayincilik
anlayisina yeni bir boyut kazandirmistir. Yapay zeka
teknolojisinin ilerlemesiyle birlikte &zellikle radyo
yayinciligialaninda yapay zeka destekli sunucularin
kullanimi  dikkat c¢ekici bir gelisme olarak
gorulmektedir. DuUnyada radyo yayinciliginda
yapay zekad sunucular insan sunuculara alternatif
olarak degerlendirilmektedir. TUrkiye'de ise bir ilk
olarak Alem FM radyosu bunyesinde gelistirilen
ve haftada iki saat yayin yapan yapay zeka radyo
programcisi, dinleyiciler tarafindan ilgiyle takip

edilmektedir.

Bu arastirma, yapay zeka ile olusturulmus

radyo sunucularinin  dinleyiciler  tarafindan

nasil algilandigini  ve hangi motivasyonlarla
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dinlendigini  tespit etmeyi amacglamaktadir.
Calismada, dinleyicilerin yapay zeka drunu
olan bir radyo programini hangi sosyal ve
psikolojik beklentiler dogrultusunda dinledikleri,
Kullanimlar ve Doyumlar Kurami gercevesinde
incelenmistir. Arastirma, nitel ydntem kullanilarak
gerceklestirilmis, yapay zekad radyo programinin
dinleyicisi oldugu belirlenen 6 erkek ve 6 kadin
olmak Uzere 12 kisiyle vyari yapilandiriimis
gorusmeler yapilmistir. Elde edilen bulgular, belirli

temalar altinda degerlendirilerek analiz edilmistir.

Arastirmada, yapay zeka radyo sunucusuna yonelik
dinleyici algilari alti temel tema cercevesinde ele
alinmistir. ilk olarak, dinleyicilerin cogunlugunun
yapay zeka sunucuyu dogdal bir radyo programcisi
gibi algiladigl, robot olmasinin kendilerini rahatsiz
etmedigi ve programi dinlemekten keyif aldiklari
belirlenmistir.ikincitemada,yapay zeka sunucunun
teknik  ozellikleri  degerlendirilmistir.  Geng
katilimcilar, yapay zekd sunucunun mekanik ses
tonunun farkli ve ilgi gekici oldugunu dusunurken,
ileri yas grubu dinleyiciler sesin daha insana
benzer hale getirilmesi gerektigini belirtmislerdir.
Uclncu temada, dinleyiclerin programi dinleme
motivasyonlari  ele alinmistir.  Katiimcilarin
programi dinlenme nedenleri arasinda merak
duygusu onemli bir yer tutmaktadir. Dinleyiciler,
alisiimisin  disinda olan bu yeniligi kagirmak
istemedikleri icin programi takip ettiklerini ifade

etmiglerdir.

DordUncltema, yapay zeka sunucuyla duygusal bir
bagd kurulup kurulmadigini ele almistir. Orta ve ileri
yas grubundaki katilimcilar, yapay zeka sunucuya
karsi duygusal yakinlik hissettiklerini ifade
ederken, geng katihmcilar sunucuyla duygusal bir
bag kurmadiklarini belirtmislerdir. Besinci temada,
yapay zeka sunucularin gergek insan sunucularla
karsilastirilmasi yapilmistir. Katilimcilar, yapay zeka
sunucunun gercek sunuculara gore kisa ve net
konusmasinin avantajli oldugunu, ancak duygu
aktarimi konusunda yetersiz kaldigini belirtmistir.
Ozellikle genc dinleyiciler, yapay zeka sunucunun
tarafsiz ve ideolojik dusUnceler yansitmamasini
olumlu bir 6zellik olarak degerlendirmistir.
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Son temada, dinleyicilerin gelecekte vyapay
zekd sunucularin  insan  sunucularin  yerini
alip almayacadl konusundaki dusUnceleri ele
alinmistir. Katilimcilar, yapay zeka teknolojisinin
gelisecegini kabul etmekle birlikte, tim radyo
programlarinin yapay zeka sunucular tarafindan
sunulmasini istememektedir. Genel gorus, yapay
zekd sunucularin bir alternatif olarak kalmasi

gerektigi yonundedir.

Kullanimlar ve Doyumlar Kurami cgercevesinde
yaplilan analiz sonucunda, dinleyicilerin yapay zeka
sunucuyu dinleme motivasyonlarinin Ug¢ temel
kategoriye ayrildigi gérulmustur: eglenme, merak

etme ve farklliklara sahit olma.

Eglenme: Dinleyiciler, gunlik hayatin stresinden
uzaklasmak, kafa dagitmak ve farkli bir ortama
dahil olmak amaciyla yapay zekd sunucunun

programini dinlemektedir.

Merak etme: Katilimcilar, yapay zeka sunucunun
nasil bir radyo programi sundugunu, iceriklerin
nasil olusturuldugunu ve dinlemenin nasil bir his
verecegdini merak etmektedir.

Farkliliklara ve yeniliklere sahit olma: Dinleyiciler,
teknolojik yenilikleri kacirmak istememekte ve
yapay zeka ile olusturulmus bir radyo programini
deneyimleyerek bu farkhlig bizzat yasamak
istemektedirler.

Sonug olarak, yapay zeka teknolojisi yayincilik

sektdérunde onemli yenilikler sunmakta,
dinleyiciler tarafindan merakla takip edilmekte
ve farkh motivasyonlarla dinlenmektedir.
Ancak, dinleyiciler, yapay zeka sunucularin
geleneksel sunucularin tamamen yerini almasini
istememekte, insan sunucularin halad 6nemli bir

yere sahip olacagini dusunmektedirler.

Konuyla ilgili alan yazin incelendiginde, yapay
zekd gazeteciligi, yapay zeka destekli haber
spikerleri gibi konulara yonelik bircok arastirma
bulundugu, ancak yapay zeka ile olusturulmus
radyo sunucularina dair akademik c¢alismalarin
oldukga sinirli oldugu go6rulmustdr. Bu agidan
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bakildiginda, bu arastirma alan yazina 6zgun bir
katkli sunma potansiyeline sahiptir. Bu arastirma,
yapay zeka destekli radyo programlarinin dinleyici
perspektifinden nasil algilandigini  anlamaya
yonelik 6nemli bir baslangic niteligindedir.
Kullanimlar ve Doyumlar Kurami dogrultusunda
yapilan analizler, yapay zekd sunucularin belirli
ihtiyaglari karsiladigini ve dinleyiciler icin anlamli
birdeneyim sundugunu ortaya koymaktadir. Yapay
zeka destekli yayinciligin gelecekte nasil evrilecedi
vedinleyicialiskanliklaritzerindekietkileri,ilerleyen
yillarda yapilacak daha kapsamli arastirmalarla
daha iyi anlasilabilir. Yapilacak arastirmalarda farkli
kuramsal cercevelerin kullanilmasi, daha genis bir
dinleyici kitlesiyle ¢alisiilmasi ve anket gibi nicel
yontemlerle desteklenmesi 6nerilmektedir. Ayrica,
insan sunucularinyapay zeka sunucular hakkindaki
goruslerini inceleyen etnografik ¢alismalar da bu
alandaki bilgi birikimine katki saglayabilir.
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ABSTRACT

Social movements have evolved significantly over time, adapting to historical developments and conditions. Initially
perceived as aggressive and aimless, they have transformed into more organised forms, particularly in response to
industrialisation. Post-World War Iland the Cold War erawitnessed adiversification of movements,encompassingissueslike
women's rights, identity and the environment. And the “right to information” concept has emerged as a modern element,
emphasising freedom and accessibility of knowledge. Technological advancements have further reshaped movements,
with hacktivism emerging asa modern form, leveraging information to influence politics. The Internet has become integral
tosocial movements, facilitating commmunication, governance,and activism breaching geographical limitations. This article
aimstoindicate that, contrary to the general literature on the digitalisation of social movements, Hacktivism is a new social
movement that contendsontheidea of “right toinformation” which can be formulated as the information is public property
and must be free. The article arguesthat hacktivism isa modern social movementincorporating politically charged hacking
into the social movement repertoire and contending for the right to information, demanding more inclusion in political
processes and a new societal order. To demonstrate the validity of these arguments, the article provides an analysis based
on Tilly’'s formulation of social movements. Furthermore, political instances are given to support the assertions along with
the hallmarks of Anonymous and RedHack, two hacktivist groups with different organisational structures and ideological

underpinnings, and a comparative analysis is provided anticipating that it will avail on political sciences literature.

Keywords: Social Movements, Hacktivism, Right to Information, Anonymous, RedHack.

oz

Toplumsal hareketler, tarihsel gelismelere ve kosullara uyum saglayarak énemli dlctde evrilmistir. ilk olarak saldirgan ve
amagsiz olarak algilanan hareketler 6zellikle endustrilesmeye yanit olarak daha organize formlara dénusmuslerdir. Il
Dunya Savasl ve Soguk Savas sonrasi ddnemde kadin haklari, kimlik ve gevre gibi konular toplumsal hareketlerin konulari
arasina dahil olmustur ve “bilgiye erisim hakki” kavrami, bilginin 6zgurligunu ve erisilebilirligini vurgulayarak modern
bir unsur olarak ortaya ¢ikmistir. Teknolojik ilerlemeler, hareketleri sekillendiren temel hedefleri ve eylem repertuarlarini
doénusturmus, bilgiyi kullanarak politikayi etkilemeyi amaglayan hacktivizm gibi modern bir formun ortaya ¢ikmasina neden
olmustur. internet toplumsal hareketlerin dnemli bir parcasidir ve cografi kisitlamalari asarak iletisimi, ydnetimi ve aktivizmi
kolaylastirmistir. Toplumsal hareketlerin dijitallesmesine iliskin genel literatlrin aksine, bu makale Hacktivizmin bilginin
kamusal ve 6zgUr olmasi gerektigi seklinde basitge formule edilebilecek bilgi hakki mucadelesi veren baslica bir toplumsal
hareket oldugunu ortaya koymayi amaglamaktadir. Calisma ayrica, hacktivizmin politik sebeplerle hacklemeyi toplumsal
hareketler repertuvarina dahil ettigini, bilgi hakki icin mucadele ettigini, politik sUreglere daha fazla mudahil olmak ve yeni
bir toplumsal duzen insa etmek isteyen yeni bir toplumsal hareket oldugunu ileri sirmektedir. Bu savlarin gecerliligini
kanitlamak amaciyla makale, Tilly'nin toplumsal hareketlere iliskin formulasyonuna dayanan bir analiz sunmaktadir. Ayrica,
farkli 6rgUtsel yapilara ve ideolojik temellere sahip iki hacktivist grup olan Anonymous ve RedHack'in ayirt edici ézellikleriyle
birlikte, hipotezi destekleyecek drneklere yer verilmekte ve siyaset bilimi literatlrine katki saglayabilecegi ongoérulen

karsilastirmali bir analiz sunulmaktadir.

Anahtar Kelimeler: Toplumsal Hareketler, Hacktivizm, Bilgi Hakki, Anonymous, RedHack.

*This article is extracted from my master thesis entitled “Toplumsal Hareketlerin DonUsUmu ve Modern Bir Toplumsal Hareket Olarak
Hacktivizm: Anonymous ve RedHack Ornekleri” (Akdeniz University, Antalya, TUrkiye, 2013) supervised by Assoc. Prof. Dr. Sanem OZER
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Introduction
Scientia potentia est.

(Leviathan, Thomas Hobbes)

A general and widely accepted definition of social
movements consists of three elements: sustained
and organised effort to make collective claims on
target authorities, a repertoire (employment of
different political actions such as demonstrations,
petitions, public meetings, media appearance,
pamphleteering etc) and participants public
representation formulated as WUNC: worthiness,
unity, numbers, and commitment (Tilly, 2004, pp.
3-4). Social movements have perennially existed
in global and national politics, developing various
forms of struggle and action in accordance with
historical developments and conditions, and being
defined differently over time. Initially characterised
as indiscriminate aggressive behaviour with
unclear goals (Le Bon, 1997), movements have
evolved to be defined in economic and urban
dimensions with the benefits of industrialisation.
Movements diversified in their political aspects,
encompassing issues such as women’'s and
children's rights, identity, and environmental
concerns after World War Il and the Cold War
(Gayir, 1999; Topal Demiroglu, 2014). In addition
to the mentioned contention topics, the “right to
information” concept defined as the freedom and
accessibility of knowledge and communication
by everyone, has also been included as a modern

element in social movements.

Whilethe mentioned political dimensionscontinue
to change, the transformation and progress in
technology and communication methods have
also reshaped both the primary objectives and the
action repertoires of social movements. Due to
the inherent nature of the Internet, devoid of any
national or international geographical boundaries,
it has become one of the most indispensable
communication, governance, and management
tools in today’s world. Mainstream literature on
the internet use of social movements endorses
that the internet is a tool for digitalisation of the
social movements and a medium for people
to put forward their opinions and perform
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activism. This article acknowledges that modern
social movements are keen to get digitalised,
use the Internet to enhance their activities and
endorse their causes. Digital activism differs
from traditional forms by providing innovative
opportunities for action, even though many online
activities reflect offline practices. Traditional
repertoires have been replaced by new digital tools
and methods, each with distinct requirements,
uses and results. These tools represent a repertoire
of digital actions (Selander & Jarvenpaa, 2016)
On the other hand, this article also asserts that
hacktivism, by attempting to influence national
and international politics based on acquired and
liberated information and with a special focus
on the right to information, thus has features of
a new social movement in and of itself, contrary
to the wide-range literature on digitalisation of
social movements. Also, according to Milbrath
(1981, p. 200) there are three modes of political
participation. These are apathetics (persons
withdrawn from the political process), spectators
(persons who are involved in politics minimally)
and gladiators (active political combatants).
According to Milbrath'’s classification hacktivism is
a digital gladiatorial activity that provides the most
impact (George & Leidner, 2019, p. 7). According
to George and Leidner (2019) digital activism is
hierarchical and consists of ten activities which
are clicktivism, metavoicing, assertion, e-funding,
political consumerism, digital petitions, botivism,
data activism, exposure, and hacktivism. Based
on this hierarchical classification, clicktivism as its
general definition as internet activism by “liking”,
“following” or upvoting (George & Leidner, 2019, p.
4: Halupka, 2014, p. 115, 2018, p.130) and hacktivism
as using in-depth technical knowledge to hack
to achieve specific political and social objectives,
more importantly seeking for information and
distribution to online direct action (Mccaughey &
Ayers, 2013, p. 72) and can be considered as “the
radical face of online politics” (Jordan & Taylor,
2004). Therefore, clicktivism and hacktivism are
different on opposite ends.

Liberalism, as an ideology, particularly influenced
the political and economic thought history of the
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eighteenth and nineteenth centuries, and classical
liberal thought thrived on concepts of equality,
rationality, freedom, and property. According to
the principles of liberalism, individuals are created
equal and possess certain inviolable rights such
as the right to life and right to freedom. When
examining nineteenth-century liberalism, the
concept of “equal opportunity” will be seen as
one of its fundamental principles. Liberally, an
individual also has the right to meet and demand
their needs in rational ways. Liberalism holds
that people can comprehend physical and social
realities in their environments. Thus, in this
respect, liberal thought serves as a critique of
crowd theories claiming that individuals exhibit

irrational behaviour in social movements.

According to liberal thought, the individual should
be prioritised, and the individual's freedom should
be expanded. In this regard, the coincidence of
the development of Liberalism with the increased
visibility and acceptance of Social Movements
as a research field following industrialisation
and urbanisation is not a mere coincidence. As a
political doctrine, liberalism has one overriding
aim which is securing the political conditions that
are necessary to exercise personal freedom (Bell,
2014, p. 684) and a certain “conception of equality”
(Dworkin, 1985, p. 183). Based on the ideological
premises of liberal tradition and the New Social
Movements approach this article, argues that
the right to information posits a fundamental
freedom and hacktivist contention is a new social

movement which acts upon it.

Social movements require a certain democratic
level to exist, and their fundamental goals centre
around more inclusion and a desire to change the
political structure, to be involved or to effect policy-
making procedures. According to Alain Touraine
(1985) social movements are not a simple reflection
of constructing social reality but moreover a
specific mode of it. Despite being able to employ
destructive instruments, social movements
are constructive in their desire to create a new
order. Additionally, it is asserted that the right to
information, which general academic studies
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have not yet fully incorporated into the analysis of
social movements, should be considered among
the goals of social movements. The hypothesis of
this study is built on the assertion that hacktivism,
as a modern form of social movement, involves
utilizing information and technology to obtain
knowledge, form international alliances, and

influence international politics.

To comprehend the meaning of New Social
Movements, it is essential to begin with the
definition of social movements and what is
considered “old” in this context. The subsequent
sections of the study will introduce the
fundamental elements of social movements. The
definition, structures, actions, and repertoires
of RedHack and Anonymous hacker groups will
be explored by archival research to examine and

exemplify hacktivism as a new social movement.

Old and New Social Movements

Social movements have emerged as a field of study
with the recognition of changes in the method
of attaining the demands of ordinary individuals.
Undoubtedly, wars, crises, economic downturns,
fragmentation, and integrations continue to
serve as fundamental catalysts in the evolution
of the international system. However, the rise of
social movements in the twentieth century and
their unabated, albeit reasonably transformed,
continuation in the 2Ist century; particularly the
relative reluctance of states to opt for warfare
after two world wars as a factor of change and
transformation; and the inadvertent inclusion
of populations/societies/communities in this
process of change, along with the era of science
and knowledge, have led to a more frequent and
widespread occurrence of social movements. Also,
globalisation in its sense of intensification and
creation of worldwide social relations that connect
specific localities in such a way that local accidents
are shaped and affected by events developed in
distant geographies and vice versa (Giddens, 1990,
p. 64), connects social movements likewise and
furthermore lays the ground for social movements
that “connection” in technological sense, is a key
element.
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One of the foremost figures among social
movement theorists, Charles Tilly, begins his
book “Social Movements” by quoting an article
published in the Harare Daily News in December
2002. In this brief newspaper article, he essentially
summarises the three pillars of social movements:

“As the name suggests, social movements are inclusive
organisations comprised of various interest groups.
Social movements will contain the significant strata
of society such as workers, women'’s groups, students,
youth, and the intellectual component. These various
interest sectors of society will be bound together by
one common grievance which in most cases will be the
commonly perceived lack of democracy in a specific

political setting.” (Tilly, 2004, p.1,2008, p. 13)

Undoubtedly, although this represents the most
modern form of social movements, the overview
provided here offers a glance at what these
movements are, who creates them, and why
they originate. Initially, they were encapsulated
under the descriptor of “inclusive organisations
comprised of various interest groups.” Despite
having different interests, those involved in
these movements decided to act within the
same “organisation” - presumably believing that
behaving in this way would be more rational -
reaching a consensus on what their interests were
and how to achieve them. Those who decided to
form this unity varied, but they shared a common
point: they were in a certain “deprivation.” This
explained the reason for their coming together: a
lack of democracy. Tarrow et al. (2005) also share
this democratic idea that social movements have
often pushed for direct democracy and guestion
how the protesting repertoires adapt to address
institutions with low democratic accountability
and transparency.

While social movements may arise from a
lack of democracy, they utilise rights granted
by democracies, including the freedom of
assembly, march, and expression - rights that
democracies themselves have acknowledged,
and in fact, initially granted to them. Tilly (2004)
even discovers that parliamentary democracies
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contribute to social movements, finding the
essence of this contribution in the process of
parliamentarisation. The representation of rulers
(regardless of how they are elected, democratically
or fairness can be debated) as representatives of
society necessitates consideration, especially in
terms of ensuring the continuity of the presence
and legitimacy of leaders in the face of bottom-up
demands. In this context, democratisation should
be a primary assumption when studying social
movements. Additionally, it should be noted that
although social movements are not entirely new
to the discipline of International Relations, they
are relatively emerging with prominence due
to the contributions of the global process the
international system is undergoing. Their impacts
on international relations as a “destructive” and
“constructive” force should not be overlooked,
and the possibility that they may have become a
preferred new tool for systemic changes should be
considered.

Social movements have been defined in various
ways by various academics. Gustave Le Bon,
a pioneer in the study of social movements
or the irrationalist school of social movement
studies, describes these movements as the
irrational behaviour of a mass of deviant crowds
coming together. With the developments of
the twentieth century, social movements and
their definitions have evolved accordingly. In the
eighteenth century, social movements were seen
as the disturbing behaviours of deviant crowds,
as described by Gustave Le Bon (1997, p. 26),
the precursor of Crowd Theory, while Collective
Behaviour theorists, who define social movements
as irrational behaviour, suggest that these
movements consist of individuals imitating others
(Goode, 1992, p. 58). Mass Society theorists, on the
other hand, argue that in industrialised societies,
individuals who migrate to industrial cities and
become isolated and alienated only participate
in social movements because they provide
social security and refuge, and claim that when
modernisation meets these needs of individuals
the movements will cease (Kartal & Kimbetodlu,

2018, p. 35). These theories assume individuals
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and thus communities as irrational, unknowing,
imitating others, or unhappy individuals deprived
of basic rights.

For a long time, social movements were defined
as the deviant behaviours of crowds, which led
to a lack of or insufficient academic research on
the subject. However, in today's world, political
and economic issues, wars, and aggressive
state behaviours disturbing societies (with the
influence of technology making a wide range
of society aware of what is happening) have led
to an increase in grassroots social dissent. As a
result, social movements have once again become
the focus of academia and politics. For example,
focusing on what happened in Turkiye, the Gezi
protests became a focal point for advocating for
long-standing and unseen problems in Turkiye
The government’s interpretation of the Gezi
protests as a mixed provocation by external forces
and attempts at a civilian coup to seize power can
be seen as a resurgence of “Crowd” theories to
the extent that it does not analyse the protesters’

rational behaviours.

The rationalist school, which includes Resource
(Political

Opportunity), and New Social Movements

Mobilisation, Political Process
theories, argues that individuals engage in a kind
of cost-benefit calculation when participating in
action (this school prefers the term “action” over
“behaviour”(Cetinkaya, 2008, p. 21)), and they are
rational because of this calculation. It contends
that these individuals are not misguided crowds
but rather perfectly normal people. In summary,
the Resource Mobilisation approach outlines that
rational individuals resort to action through an
economic analysis aiming to reduce the losses and
increase the gains of the individuals and groups
involved in the action, The success of a social
movement is determined by achieving political
recognition and increasing material gains. In other
words, what can be achieved with an action, the
existence, variety, and use of available economic
resources, the extent to which success depends
on the use of external resources, and the tactics

used by the authorities controlling the movements

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

are all proportional(McCarthy & Zald, 1977, p. 1213).
Political Process Theory focuses on the political
system in which movements are embedded.
According to Tilly, the political process is the
struggle of marginalised and excluded groups to
enter the political scene. While the importance of
material resources is acknowledged, the existence
of a political plane where social movements can
exist, i.e., a certain level of democracy, is decisive
for the realisation of movements (Caren, 2007, p.
2; Tilly, 2008, p. 92). The New Social Movements
theory, on the other hand, has emerged due to
the influence of multiple factors. Melucci (1980,
p. 218) argues that the changes in the system
of production allow us to speak of new class
conflicts, different than it is in Marxism. As the
industrial phase of capitalism evolves, control
over consumption, services, and social relations
becomes desired by advanced societies. Hence,
social relations, social systems, and, production
and reproduction of the aforementioned effect
the production of an individual's biological and
interpersonal identity.(Melucci, 1980, p. 218) As
personal and social identity becomes more
and more of a product of the capitalist system,
class conflict gets personalised and identity-
oriented. Therefore as Melucci states, new social
movements are not manifested in the action
of a single class but of a social group, constitute
the end of the separation between public and
private space, not focused on dominating the
political system but more on gaining autonomy
or independence, last but not least having
“solidarity” as an objective, and direct participation
and rejection of representation is preferred due to
anti-hierarchical and anti-authoritarian nature of
the New Social Movements (Melucci, 1980). As well,
the New Social Movements do not rely on the self-
identification of their already established political
codes such as left/right or liberal/conservative nor
their corresponding socioeconomic codes such
as poor/wealthy or working class/middle class.
Moreover, their self-identification relies on the
categories that corresponds to the movements’
issues such as gender, age, locality etc. (Offe,
1985, p. 831, 1999, p. 66). Therefore, the anonymity
and extensiveness of New Social Movements
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participants feature as an element. Considering
the development in communication technologies
and having the internet as a new public space that
provides equality and anonymity, internet activism
and hacktivism provide a valuable research ground
under the scope of New Social Movements.

With the astonishing period of development that
communication, transportation, and technology
have entered, new identities have begun to be
constructed (Cayir, 1999, s. 8), or suppressed
identities have found the opportunity to be
expressed. One of the factors that differentiate
the social movements defined as the new
social movements paradigm from the old social
movements paradigm is their attention to which
social networks the organisers of the movements
use withinsociety (Cetinkaya, 2008, p.26). However,
simply put, old movements can be defined as
movements pursuing narrow economic goals,
aiming for revolution or the conquest of power
(Cetinkaya, 2008, p. 34) from the perspective of
new social movement theory that is rooted in
continental European political philosophy and
socialtheory constructed asan aversion to classical
Marxist reductionist economic analysis (Buechler,
1995, p. 441). Alain Touraine, on the other hand,
places new social movements in the context of
the post-industrial society model (Reid, 1979, p. 971;
Touraine, 1977, p.155). Thisis because contemporary
movements take place in the space opened by
the post-industrial society. In capitalist societies,
politics is increasingly becoming individualised.
Cultural symbols and communication tools also
play an important role in the individualisation of

politics.

Furthermore, how a social movement operates
also defines the movement, in addition to what
it is. Sidney Tarrow (2011, p. 9) defines social
movements as “collective challenges, based
on common purposes and social solidarities, in
sustained interaction with elites, opponents, and
authorities” This definition contains four empirical
features: collective struggle, common purpose,
social solidarity, and continuous interaction. These
features, on their own, define a social movement.
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One of the well-known figures in the study of
social movements, Charles Tilly, considers social
movements as inherently contentious because
when they mobilise, they will conflict with the
interests of others. He also views them as a
distinct form of politics because, in demanding
rights, whether as claimants, the objects of claims,
or controllers of the conflict, they bring about
discussions of government design in some way
(Tilly, 2008, p. 16). Tilly (2004) notes that social
movements consist of three elements: campaign,
repertoire,and WUNC (worthiness, unity, numbers,
and commitment). The combination of WUNC
display and repertoire creates the difference of

new social movements. WUNC stands for:

Worthiness: Moderate behaviour, proper attire,
participation of religious officials, high-ranking

officials, and mothers with their children.

Unity: Similar badges, banners, announcements,
costumes; marching in ranks, singing, or praying

together.

Numbers: The number of people, signatures on
petitions, messages from voters, filling the streets.

Commitment: Not giving up the action evenin bad
weather, making the elderly and disabled visible,
resistance to pressure, ostentatious sacrifice,

donations, and assistance. (Tilly, 2008, pp. 17-18)

These definitions and empirical elements define
social movements. However, there is one missing
point. The conditions mentioned above, such as
unity, worthiness, numbers, and commitment can
affect a social movement'’s success. However, the
success of a social movement is defined only by
whether its demands are met which is connected
to its effectiveness. The hacktivist struggle,
which | want to emphasise here and elaborate
on below as a social movement meets the above
conditions with a slight difference. The number
of participants might be less than a protest on
the streets. It is rather difficult to assess a social
movement's success by the number of participants

since calculating the minimum number of
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people that will determine the success is highly
relative. Instead, hacktivism may accomplish the
effectiveness element with lesser participants.
On the other hand, George and Leidner (2019, p.
4) suggest that many parts of the WUNC theory
are no longer mandatory for the success of digital
activism. Worthiness can be imitated by glossy
websites and manufactured testimonials; unity
is no longer essential as many movements have
decentralised actions and participants have
autonomy to go in their own direction creating
content and posting their opinions. Numbers
can be boosted by bots or in the case of hacker
groups such as Anonymous, talented hackers
produce impact with fewer participants. Last but
not least commitment and success are no longer
correlated as low-level activities such as social
media and #hashtags can have huge impact with
less commitment. Yet, it is important to highlight
that WUNC being less necessary does not mean
that movements retain from utilizing them.

Internet Activism and Hacktivism
Hacktivism is a portmanteau word made from the
combination of “activism” and “hack,” indicating a
fusion of technology and politics. More specifically,
hacking for political reasons is a hacktivist action
that involves using technology or creating a new
technological path to achieve a political or social
goal. With its limitless nature, constantly changing
tactics, and methodology, hacktivism is an open
process that undergoes continuous evolution. The
words “hacker/hacktivist” and “cracker” should
not be used interchangeably as “cracker” is often
used, and also signifies a person who breaks
into a computer system/interferes with a system
without permission. However, “hacktivist” refers to
a person who intervenes in a computer system for
political motivations.

Dorothy Denning (2000) defines internet activism
as the harmless use of the internet to support
an agenda or cause while questioning how the
internet has changed political discourse and
advocacy. Internet activism involves using the web
to obtain information, creating websites to share
information, distributing electronic publications
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and letters via email, and using the internet for
discussion, alliance building, and action planning
and coordination. On the other hand, she defines
hacktivism, as “using hacking methods to disrupt
normal operations but not to cause serious
damage”. Jordan (2002, p. 119) defines hacktivism
as politically motivated hacking. Examples include
online sit-ins (creating congestion on servers
to make it impossible for other regular users to
perform transactions), automated email bombs,
virtual blockades, web hacks, computer viruses
and worms and, computer break-ins. The last
category, cyber terrorism, describes the merging
of cyberspace and terrorism. Cyberterrorism
involves carrying out hacking actions for political
motivations, leading to loss of life or serious
economic damage (Denning, 2000, p. 241). An
example could be taking control of air traffic control
systems and causing planes to crash or disrupting
emergency services like 911 or 12. However,
Denning (2000) notes that as the methodology
differs among these three categories, yet the
political effectiveness does not differ as much,
considering that an electronic petition with one
million signatures could be more effective than
disturbing emergency services and, the difference
in methodology among these three categories do
not imply the boundaries. Politically, some activist
actions may be understood as terrorist actions as

one individual may play all three roles at once.

What makes internet activism, hacktivism, and
cyber terrorism important is the individual use of
technology on the internet as a public space. In
capitalist societies, politics becomes increasingly
individual. As stated above, cultural symbols and
communication tools play an important role in
the individualisation of politics per se in new
social movements. According to Offe (1985, p.
826), the liberal theory assumes that all action
can be categorised as either private or public
yet the new movements locate themselves in
an intermediate third category. This will lead us
to Keane's understanding of the public sphere.
Keane (1995, p. 1) argues that the advancement
in technology erodes the old hegemony of state-

structured and territorially-bound public space
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and, causes a complex mosaic of differently sized,
overlapping, and interconnected public spaces as
he categorised micro-, mezzo- and macro-spheres.
Hereby, | will not dig deep into Keane's messo-
and macro-public spheres however the micro-
public spheres are important in studying internet
activism as a new social movement since the
micro-public sphere is a space where the citizens
enter into disputes about who does and who
ought to get what, when and how (Keane, 1995, p.
9) which provides a bottom-up representation of
citizens in political discussion. The Internet itself
provides citizens with a space to speak up easily
and at any time possible and as Cairncross (2002)
puts it causes “the death of distance”. Moreover,
micro-media such as email, communication lists,
and personal websites (blogs), as well as internet
channels such as e-zines, can create a public space
different from mass media (Bennett, 2003, p. 13;
Sener, 2006, p. 122).

Internet activism, as far as is known, was first
successfully used by Zapatistas in Chiapas, Mexico
in 1994. Zapatista National Liberation Army (EZLN),
a guerrilla-like insurgency, used the internet to
spread their message and gain international
support which was later called by some academics
especially for the period between 1994-1996 a
“social netwar” (Mccaughey & Ayers, 2013, p. 165;
Ronfeldt & Arroyo Center, 1998, p. xi) to identify
the rise of network forms of organisation whereby
small and isolated groups can communicate,
contact and cooperate. This does not necessarily
transform the Zapatista movement into internet
activism considering that a certain number of
Zapatistas did not have water or electricity, let
alone the internet (Khasnabish, 2010, p. 184).
However, the integration of the Internet into
the Zapatista movement not only helped the
communication of different corresponding groups
but also bolstered the engagement of national
and international activists in politics. In 1998
internet activism was once again used to receive
international attention to the campaign against
the Multilateral Agreement on Investment (MAI)
(Hauben & Hauben, 1997; Katsiaficas, 2021). When
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the secret MAI negotiations were leaked to the
internet, an international campaign supported
by 600 organisations from 70 countries was
launched, and the approval of the investment
agreement text was prevented. Without the
power of the internet, a similar campaign would
not have achieved the success of the anti-MAI
campaign, as it would have used more expensive
and time-consuming methods (Ayres, 1999, p.
140; Van Aelst & Walgrave, 2002, p. 468). This
proves how much of an advantage the internet
provides for social movements. Macroeconomic
and microtechnological changes are carried
out by social network actors who perceive
concrete threats, respond to them, and perceive
opportunities and resources to cope with them
or benefit from them. (Tarrow, 2005, p. 230) One
of the microtechnological changes mentioned
here is undoubtedly the widespread use of the
internet. The use of search engines like Google has
made finding an organisation’s website and online
membership extremely cheap and easy, making
it a preferred choice for adaptation to social
movements in a short period of time.

Globalisation and advancing technology
sometimes help achieve the same or even
greater impact with fewer movement repertoires.
Hacktivism is a social movement in this context
that uses technology as its repertoire (Rolfe,
2005, p. 65). Hacktivism-based social movements
have a repertoire formed using hack elements,
which can save on numbers. They can channel
the movement through email bombs or online
signature campaigns while people sit at home
in front of the internet, without needing to pour
masses of people into the streets, bringing the
movement home instead of calling people to the
streets. With just a room full of hacktivists, not a
street full of people, they can succeed in attracting
the attention of the authorities. Hacktivists
can establish “reasonableness” by adopting a
certain ideology, order, and system, proving
their “unity” through the emblems, messages, or
mottos they use and, can achieve the principle of
“‘commitment” by eliminating the influence of bad
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weather conditions and geographical barriers on
the action, carrying out their action from anywhere

with internet, a suitable computer, and electricity.

In this context, shedding light on the historical
development of social movements and the new
forms they have taken in the modern age, it is
possible to consider Hacktivism as a new form
of social movement. However, Charles Tilly (2008,
pp. 157-158) emphasises four aspects to consider

when analysing modern social movements:

1) Avoiding technological determinism: The newest
features of social movements do not stem from
technical innovations but rather from changes in
their social and political contexts.

2) The communication technologies of the 2l1st
century, like those in the past, operate on a two-
way basis: while enhancing the communication
and motivation of those with access to them and
reducing costs, they also exclude those without
such access from the movement.

3) It should not be forgotten that most of the
2lst-century social movements rely on the local,
regional, and national organisational forms that

were dominant in the late 20th century.

4) While globalisation shapes the distribution of
social movements around the world, it should
not be assumed that globalisation and anti-
globalisation are currently dominating the social

movement scene.

Tilly's four points listed above are crucial aspects
to keep in mind when studying social movements.
Many social movements use information and
the Internet, but they occasionally rely on it.
Yet hacktivism poses an exception to Tilly's
aspect of technological determinism, as its
motivation banks on the liberation of information
sometimes in combination with digital disruption.
Describing how the technological potential of
the Internet enables individual and collective
forms of protest, Castells states (2001, p. 138),
“The cyberspace has become a global electronic
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agora where humanity’s dissatisfactions explode
in a cacophony” reminding us of the Internet’s
anarchic nature. Therefore, it is important
not to interpret all methods used to express
dissatisfaction in cyberspace, such as creating
agendas through #hashtags, solely as internet
activism. However, these methods have made the
Internet a useful, important, and pioneering tool
for social movements. The Internet is a primary
medium for new social movements for three
main reasons. (1) Social movements that emerged
in the Information Age united around cultural
values, and transferring these values through a
communicationsystem becamea priority. (2) Social
movements oppose the vertical and therefore
hierarchical organisations of previous movements,
and the internet offers the opportunity for
horizontal communication that transcends
hierarchy. (3) As power transcends nation-state
boundaries, social movements also need global
means of communication (Castells, 2001, pp. 139-
142). It is important to note that the Internet being
a medium does not underestimate the essence
and primary objectives of the social movements.
Contemporary changes in the economic, political
and social spheres such as capitalist market
structure, internationalised production systems
and labour, the interdependency of economic
and political interests (Wallerstein, 2004), and
disorganised capitalism provide a contention basis
for social movements. According to Castells (2015,
p. 15), social movements historically depended on
the existent communication mechanisms varying
from rumours, pamphlets, and traditional press, to
manifestos or whatever communication mediums
were available. In contemporary times digital
networksandmultimodalmeansofcommunication
provide horizontal, fast, autonomous, interactive
and self-expanding communication between
people. The change in the characteristics of the
communication process between the people
who engage in the movements also transforms
its organisational characteristics. More interactive
and self-configurable communication brings less
hierarchical and more participatory engagement.
Departing from this internet activism and

hacktivism can be understood as anti-hierarchical
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as engaging in and communicating through the
movement works horizontally and autonomously.
Another dimension of the anti-hierarchical
characteristics of the New Social Movements is its
criticism of representative democracy. Hardt and
Negri (2012, p. 28) assert that representation is an
unreliable mechanism for democracy furthermore,
it is not a vehicle but an obstacle to the realisation
of it. In that sense, it is possible to argue that
especially with the inclusion of the Internet social
movements and direct engagement of people
in through the internet signify objection against
being represented and politically construct direct

interference in policy-making processes.

Although the internet provides significant
advantages for social movements, it also poses
certain barriers. These include issues such as
connectivity problems, access to the internet,
technical skills, differences in written and oral
cultures, language Dbarriers, socio-economic
and gender-based digital divides, hardware and
technical problems related to access, computer
literacy, education, and cultural assimilation
of technology. For a social movement to make
its voice heard and expand its audience on the
internet, there is still a need for mass media,
and for someone newly interested in politics to
discover a new social movement, curiosity and the
need to search with the right keywords in search
engines are necessary, requiring a certain level
of education (Sener, 2006, p. 128). The change in
social movements starting from the end of the
nineteenth century (especially the marching
under banners and certain signs at the end of
the nineteenth century) and the fact that groups
expressed themselves with words, slogans, and
writings rather than pictures, was duetoincreasing
literacy rates. (Tilly, 2008, p. 79) Thus, in literate
societies, it is not surprising that as the education
level increases, the use of technology in social
movements also increases. In the next part, | will
try to demonstrate the abilities of internet activism
and hacktivism and their potential to affect
national and international policies by examining

hacking groups Anonymous and RedHack.
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Anonymous and RedHack Examples

as National and International Social
Movements

Hacktivist actions are often in the spotlight in
national and international media. The reason for
focusing only on the hacker groups Anonymous
and RedHack in this article is due to their ability to
publicise their hacktivist actions, with Anonymous
gaining attention in the international media and
RedHack in the Turkish media.

Gathering clear information about who or what
Anonymous is, can be quite challenging, as they
hide their identities, as their name implies, and do
not have a definitive organisational structure. Their
main ethos is the freedom of information and the
belief that the internetis the only place in the world
where true freedom exists. Accepting state control
in this realm is not an option for internet activism
and hacktivism (Trottier & Fuchs, 2014). However,
it is known that the formation of the Anonymous
hacktivist group dates back to 2003-2004. During
this time, a web-sharing site called 4Chan was
established, where users could share photos and
comments without revealing their identities.
Users on this site did not use nicknames, and each
image and comment posted was labelled with the
word “anonymous” ensuring that the identity of
the person commenting remained unknown. This
allowed individuals to express themselves honestly
in an environment where their identities were
not disclosed. The group's initial hacker actions
involved thousands of 4Chan users creating a
character resembling a black-suited African player
and entering game sites to have fun, entertain
themselves, and amusingly disturb other users
while drawing attention to racism.

Until then, the seriousness of users who had been
entering game sites in large numbers became
known in 2008 with the Chanology Project or
Operation Chanology, an action they took against
the Church of Scientology. The action was in
response to the Church's attempts to remove
a widely circulated interview from all sites on

the internet that featured the famous actor and
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Scientologist Tom Cruise, in which he discussed
Scientology's secrets (Article by Jeff Jacobsen on
Project Chanology, n.d.). Following the start of
the action, they announced in a video shared on
YouTube, stating that the Church of Scientology’s
efforts to remove Cruise’s interview amounted to
internet censorship, which they opposed. They
then engaged in actions intended to disturb the
Church,suchasDoSattacks,sendingfiftythousand
emails, faxes, and prank calls. In 2008, the action
continued through legal means, with non-violent
protests demanding an investigation into the tax
exemption of the Church of Scientology being
carried out at the U.S. National Revenue Service,
marking the entry of Anonymous into political
activism. Anonymous emerged as a movement
that opposed the Church of Scientology’s
behaviour, which included filing lawsuits against
press and media organisations, journalists, and
ordinary people to remove criticism and news
about Scientology. Anonymous argued that
the internet is a free space where criticism and
satire are as much a right as praise, opposing the

Church’s attempts to remove negative coverage.

Anonymous advised participants to wear masks,
not bring any weapons, and dress in a coordinated
manner (remember: Tilly's characteristic of “unity”
in WUNC demonstrations) due to Scientology’s
practice of tracking and threatening legal action
against those who wanted to join a march they
planned. Several marchings organised at locations
where Scientology Churches are located in, nearly
all major cities around the world. Through a video
released on January 21, 2008 organisers issued
a call to action which would be on February
10, 2008. Despite expecting few participants
(Knappenberger, 2012) hundreds of people
gathered in front of Scientology Church buildings
in different cities worldwide. In a gesture in line
with the theme, hundreds of protesters gathered
wearing Guy Fawkes masks (which later became
a symbol of Anonymous) referencing the movie “V

for Vendetta” in various places.

About 500 protesters in Times Square in New York
(USA), 250 protestersin Sydney, over 200 protesters
in Adelaide, Perth, and Melbourne (Australia)
each, more than 100 protesters in Tel Aviv with
Israelis and Palestinians standing together; 600
protesters in London (UK), 300 protesters in
Clearwater, Florida (USA), 200 protesters in Berlin
(Germany), and over 1000 protestersin Los Angeles
(USA) gathered in the streets to protest against
the Church of Scientology.l This was the turning
point of Anonymous’' online action became an

international social movement.

The event in which Anonymous first confronted
a state occurred in Australia, where government
websites were hacked in response to the
government's proposal to censor the internet.
Behind the global fame of Anonymous lies the
consequences of another information struggle.
As will be recalled, Wikileaks, founded by Julian
Assange in 2006, carried out one of the largest
information leaks in the history of the American
Defence, based on the freedom to acquire and
disseminate information, leaking over ninety
thousand documents. Among these documents
were significant ones related to the wars in Iraq
and Afghanistan, as well as documents concerning
Turkiye. When PayPal, VISA, MasterCard, and
Amazon closed the avenues for donating
to Wikileaks over the internet, Anonymous
responded by “Operation Payback” (Addley &
Halliday, 2010), launching DDoS (Distributed Denial
of Service) attacks against the websites of PayPal,
MasterCard, VISA, and Amazon. These attacks
helped Anonymous get even more well-known.

With the Arab Spring, the political orientation and
depth of the actions became more pronounced
(Ugckan, 2012a). During the Arab Spring that
flared up in Tunisia, Tunisian activists united
against the Tunisian State, which censored the
internet and stole many people’s Facebook
accounts. Tunisian

Anonymous  supported

activists in response to the oppression of the

1 Numbers are approximate, info from “We are Legion” documentary which includes one on one interviews with

Anonymous’ members aka “Anons”.
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Tunisian government and influenced the course
of the revolution. Hacktivist attacks were not the
primary cause nor key actions in the Tunisian
revolution however, assisting information flows
and organisation through these interventions was
part of the revolution (Howard et.al. 2011, as cited
in Jordan, 2015, p. 177). Following the spread of
the Arab Spring, the Egyptian government shut
down the internet nationwide on January 27-28,
2011, to restrict the communication of protesters.
Anonymous collaborated with Egyptian protesters
by providing technical assistance to restore the
internet and explaining how to protect themselves
from tear gas. As a retaliation for the government
restraining people’s right to communication,
Anonymous also brought down the website
of the Egyptian government (Somaiya, 2011).
Another hacktivist group called LulzSec (aka.
Lulz and AntiSec) also supported protesters
and cyber-activists in some of these actions. It
is possible to observe that with the inclusion of
other hacker groups like LulzSec, cyber-activism
internationalised and professionalised?2 rapidly and
support networkswere established ontheinternet.
It is obvious that the action repertoire, which is a
necessity of social movements, has been adapted
to the electronic environment. Hacktivism in cases
like Tunisia and Egypt, operated to try to bend the
information flows ensuring access to information
is possible which then allowed information to
reach multiple different places through mediums
such as social media and finally offering potential
protests promoting change (Jordan, 2015, p. 178)
As Uckan puts it:

“The internet itself, as a public space, has been a universe
where political activity has opened new fronts from the
very beginning. John Perry Barlow, the founder of the
Electronic Horizons Foundation (EHF), one of the first
civil initiatives of the online environment, published the
“Declaration of Independence of Cyberspace” in 1996
and called out to the states, “You are not wanted here”

...... The same Barlow posted the following message on

Twitter at the end of 2010 when the first attacks and
defense movements against Wikileaks' “Cablegate”
publications began: “The first serious information war
has begun. The battlefield is Wikileaks, and you are the
armies.”"(Ucgkan, 2012b)

As a public space, the internet has become an
arena where information wars take place, and
anonymous hacktivists have begun to stand
alongside the subalterns against states and
international companies, forming the new
class movement of the informational world by
demonstrating their ideological, political, and
economic lines: hacktivism against political or
economic powers. Surely, there are efforts to
develop mechanisms against this hacktivist
contention.

On the other hand, RedHack posits a different
aspect of organisational structure compared to
Anonymous. RedHack defines itself as “the attack,
defence, research, and development power of the
proletariats of various nationalities, TUrkiye and the
world in the technological field” and continues,
“RedHack is a socialist organisation aiming to use
technologyforthebenefitofthe people,committed
to revolutionary solidarity, basing on similarities
rather than differences among revolutionaries,
and rejecting no means” (Aybasti, 2013). In this
context, RedHack differs from Anonymous in
termsofideology and organisational dimension. As
mentioned above, while Anonymous has adopted
the mask symbolised by the V For Vendetta film,
RedHack has chosen the hammer and sickle
figure in connection with its ideology. There are
also illustrations of this hammer and sickle figure
created using a mouse and keyboard. Another
difference between RedHack and Anonymous is
their preference to identify themselves with the
names of characters from The Smurfs cartoon,
which was banned in Turkiye for communist
propaganda reasons, rather than an anonymous
identity. For example, the organisation’s leader is

2 LulzSec is a black hat hacker group that conducted several high-profile attacks to affect national and international

politics such as taking CIA's website down or organizing attacks to show the racist and corrupt nature of the military

and law enforcement.
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referred to as “Sirin Baba” (Papa Smurf).

In general, the most fundamental action of
Wikileaks, Anonymous, and RedHack is leak
journalism, which shares information with the
public that the state and companies do not reveal
or do not want to reveal, in essence. GreenLeaks,
which publishes leaks related to environmental
issues, Tradeleaks, which spills international
trade secrets, BrusselLeaks or Ruleaks, which
publishes the scandals in the European Union,
and country-specific national leak sources like
TuniLeaks and IndolLeaks, are other examples of
such organisations.

RedHack has become known for its attacks on
government institutions and companies in Turkiye
since around 2010, but its history and actions
date back further. One of their first major actions
was to erase all traffic fines in Istanbul in 2005.
(Savasta, 2007). A RedHack member shared their
pseudonym and stated that although they have
been active since 1997, RedHack was discovered
by both society and the press relatively late due
to “the society's acquaintance with the internet
and active use of the internet being closer to
a more recent period.” (Kara, 2013, p. 88) The
increasing awareness of Turkish society through
social networks led them to encounter RedHack
for the first time with a striking event like the
crash of the Ankara Police Department’s website,
which made RedHack suddenly well-known. The
RedHack member using the pseudonym “Sirine”
(the Smurfette) emphasised that the key was
to increase awareness and that the number of
actions taken before 2012 was unpredictable and
not particularly important. Sirine also emphasised
that the internet is not the only repertoire they use
but just one of them. (Kara, 2013, p. 88). Although
hacktivist contention combines digital and
traditional repertoires it is highly motivated by
attaining the right to information and deliberate
it. Taken into account the nature of new social

movements focusing on freedom, identity values,

post-materialistic values, freedom of expression
etc. and its inclusion of the new middle class,
young people and educated people (Offe, 1985)
right for information and inclusion of official or
self-educated hackers, hacktivist contention
has the potential to form a distinctive new social
movement therefore it should be considered
as a part of social movements practically and

academically.

In 2011, when the Information Technologies
and Communication Authority of Turkiye (BTK)
announced the central filtering decision by the
state under the name of “safe internet” both the
BTK and the Telecommunications Communication
Presidency (TiB) websites were attacked and
remained closed for a period, and similar attacks
were launched on other state institutions. Some of
these attacks were claimed by Anonymous under
the name “#OpTurkey” (Turkey Operation)3, while
the organisers of some remained as a secret, as well
as what kind of information was obtained during
these infiltrations. However, hacktivists continue
to act politically and militantly to intervene in the
policies pursued by states other than their own
and to change the course of policy. In February
2012, the RedHack group also temporarily disabled
nearly 350 police department websites nationwide
in TUrkiye. Some examples of RedHack's attacks in

chronological order are;

- Deleting traffic tickets by infiltrating into istanbul
Police Department’s internet system in 2007
(Savasta, 2007)

- Hacking Ankara Police Department’s website in
February, 2012 (‘Ankara Emniyet MudurlGgu’nu
Hacklediler’, 2012)

- Publishing the entire text file containing the
77-megabyte-sized tips they had previously
obtained from the Ankara Police Department’s
website after threats to supporting academics

and journalists (‘RedHack Elindeki Tum Belgeleri

3 Turkey's name changed to Turkiye in 2022 upon Turkiye's application to the UN. Hereby | preferred to use Turkiye in

sentences where the state is mentioned. However, in cases like “#OpTurkey” and when information provided from

press archives for the sake of historical correctness, | abide by the original.
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Acikhyor’, 2012)

- Leaving a message on a subpage of the Ministry
of Interior's website, in April 2012 (‘RedHack icisleri
Sitesini Hackledi’, 2012)

- Disrupting the internet service of the Internet
service provider TTNet (a Turkish internet and
gsm provider) for about 2 hours on April 27, 2012
(‘Red Hack, TTNet'e Interneti Dar Etti’, 2012),
TiB confirmed the attack but denied reports of
internet interruption (‘TIB Saldinyr Dogruladi,
Kesintiyi Yalanladr, 2012)

- Conducting a cyberattack on the website of
Turkish Airlines to support a strike, on May 29, 2012
(‘THY’nin Resmi Sitesi Hacklendi’, 2012)

In May 2012, infiltrating the system of the
Turkish Armed Forces Command and disclosing
the information of some Turkish Armed Forces
personnel (‘Redhack Yapti Yine Yapacagini!’, 2012)
The Turkish Armed Forces later denied the news,
stating that the documents claimed to be obtained
by RedHack were old and contained outdated
information created by personal users (‘internetin
Tartisilan Korsanlari... RedHack Kimdir?’, 2016)

- In July 2012, hacked the website of the Ministry
of Foreign Affairs to criticise Turkey's Syria policy
by stating “We dedicate this to the people of
Turkey and Syria” (‘Redhack Disisleri Bakanhgi'ni
Hack’ledi’, 2012)

- Targeting the file-sharing site of the Ministry of
Foreign Affairs, resulting in the publication of the
identity information of many foreign diplomats
working in Turkey through the site Dropbox
(‘RedHack Kapatildi, RedHack Agildr, 2012)

- On July 17,2012, temporarily crashing the Student
Selection and Placement Center (OSYM) website
(‘Sabah Sabah OSYM'yi Cékerttiler!, 2012)

- On October 29, 2012, hacked the homepage of

the Presidency of Religious Affairs and published
a series of criticisms against the government
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and the Fethullah Gulen movement (‘RedHack
Diyanet'i Hackledi’, 2012)

- On November 2, 2012, RedHack attacked the
Public Procurement Authority (KiK) to protest the
AK Party's auctioning off for 1 penny (‘RedHack,
KiK'in Sitesine Saldirdr’, 2012)

- On December 7, 2012, hacking the Ministry of
Finance website to simulate a raise for civil servants
(“RedHack'Ten Memura Zam!', 2012)

- Conducting an operation to expose and shut
down accounts related to paedophilia (child
abusers) on December 25, 2012 (‘Pedofilleri Turk
Hacker'lar Yakalattr’, 2012)

- Hacking the website of the Council of Higher
Education (YOK) on January 8, 2013, for the second
time and publishing documents of corruption and
injustice they had obtained (‘Ogrenci Harclari lle
Rektore Luks Araba Alindr, 2013)

Publishing documents regarding Ankara
Metropolitan Mayor Melih Gékcek on February 26,
2013 (‘Redhack’ten Sok Melih Gokgek Belgeleri',
2013)

- Temporarily shutting down the official website
of the Justice and Development Party (AKP) by
leaving the message “I apologise on behalf of
my party and my nation for the comedy of the
operation that took place on Friday.” (‘RedHack,
AKP'yi Hackledi!’, 2013)

The next four news are a few examples of
international hacking cooperation;

-Anonymous’attackonTurkishNationallntelligence
Organisation (MiT), General Directorate of Security
(EGM), and Ministry of Economy in support of
RedHack in July 2012 (Anonymous, RedHack'e
Destek Icin Emniyet Genel MUdurlugu’'ndn ve
MiT'in Sitesini Hackledi!, 2012)

- Joint attack with Anonymous and hacking the
website of the Ankara Metropolitan Municipality
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(‘Pekin’de Panda Pazarligr, 2013)

- On March 23, 2013, crashing the site of the Israeli
secret service MOSSAD in collaboration with the
Anonymous group (‘israil Gizli Servisi Coktu’, 2013)

On March 24, 2013, publishing the names,
addresses, and other identification information
of 32,000 Israeli employees, including senior
bureaucrats and judges (‘Hacktivists Claim They
Breached Mossad Computers’, 2013)

These attacks given above are indicators of
autonomous actions to deliberate information
for political achievements and also forms of
international hack alliances. After these actions,
many hacking groups including RedHack, Lulzsec,
and Anonymous collaborated for #Oplsrael
(Operation lIsrael) to bring down the websites of
the Israeli Ministry of Defence, the Israeli Ministry
of Industry and Trade, and the Israeli Central
Bureau of Statistics. (‘Anonymous Hacker Attack
on lIsraeli Websites “Causes Little Real Damage”’,
2013) The total estimated damage reached over
$3 billion (‘Anonymous Provides Damage Report
for #Oplsrael, 2013). Compared to the annual
$2,9 billion military aid given by the United
States to Israel (Total U.S. Foreign Aid to Israel
(1949-Present), 2024) in the year 2013, the scale of
the action becomes clearer.

#Oplsraelisa productofatrulyinternational hacker
collaboration. The Gaza Hacker Team targeted
the lIsraeli Defence Electronic infrastructure and
government members' Facebook accounts,
and hackers from Albania and Kosovo targeted
the Israeli Police and Government Servers. The
Latin Hack Team targeted the Israeli Military
Ammunition  electronic  infrastructure, the
Pakistani hacker group Hitcher targeted the
entire Israeli National Infrastructure systems, the
Moroccan lIslamic Union targeted 8 government
sites, and Anonymous targeted 16,000 Facebook
accounts and 900 websites. Additionally, the
LIKUD Party, the Israeli Ministry of Industry and
Trade, and the Ministry of National Education were

brought down by RedHack.(‘israil'le Barismayanlar
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Da Var: Redhack ve Anonymous israil'e Saldiri
Sézunde Durdul’, 2013)

These instances provide a comprehensive look at
the power of hacktivismto interfere in international
politics as well as to attract the attention of the
international audience and create new contention
agendas. This matter maintains its importance
even today. The conflict between Israel and
Palestine routinely attracts intense interest from
politically minded hackers. After Hamas' surprise
attack on Israel on October 7,2023, leading Israel’s
counterattack on Palestine and causing more than
fifty thousand casualties in 6 months attracted
internationalhackergroups'attention.Forexample,
a hacktivist group supporting the Palestinian side
called AnonGhost has claimed that they disrupted
an Israeli emergency alert application (ICT Cyber
Desk, 2015), and AnonymousSudan announced
that they were actively targeting Israel’s critical
infrastructure although provided little evidence,
yet according to security analysts more than a
hundred websites in Israel have been defaced or
temporarily disrupted by DDoS attacks (Bing &
Satter, 2023; Dalmia, 2023). The long-term damage
of hacktivist attacks seems thin, yet it shows the
potential of international cooperation in bringing
war online.

Conclusion

Most of the social movements utilise technology,
digitalism, and the internet. While this article
does not refute this, it seeks to demonstrate
that hacktivism should be understood as a
new social movement that advocates for the
right to information while also supporting and
intersecting with the activities of other social
movements' contention basis. Since globalisation
progresses rapidly, global movements against
globalisation have emerged as the other side of
the medallion. Although this definition may seem
ironic, globalisation, which can be assumed as
the greatest integration in human history, cannot
be restrained without a comprehensive struggle.
However, it should be noted that anti-globalisation
movements are not against globalisation per se,
but against capitalist globalisation. The process
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of globalisation, which creates economic and
cultural integration, also determines how people
will organise politically, how they will generate
solutions to their problems, and the methods
they will use to do so. The increase in social and
anti-globalisation movements, evident with the
1999 Seattle Protests, has led to an increase in
internet usage in social movements. Therefore, the
Internet’s inclusion in the repertoire of contention
is not a coincidence.

This article asserts that, unlike general literature
of digitalisation of social movements, hacktivism
bears the features of a social movement and seeks
to verify this assertion by providing both technical
information regarding Tilly's formulation of social
movements and political instances that bolsters
the analysis. There are several dimensions to
consider hacktivism as a distinctive new social
movement encompassing global and anti-
globalisation aspects. Herewith, we will follow
Charles Tilly's formulation and definition of social
movements. As explained earlier, Tilly (2004)
remarks that social movements consist of three
elements, that are the campaign, the repertoire
and WUNC.

A campaign is an organised and sustained public
effort on a matter to demand collectively from
the targeted authorities. Both the examples of
Anonymousand RedHack—itispossibletomultiply
the cases—directly address grassrootsinformation
politics as an antagonism, as information politics is
contentious politics in itself (Jordan, 2015, p. 190).
A campaign should not be confused with reflexive
activism. Campaigns are generally a long time
run. Even though the targeted authorities may
change in time, hacktivists’ demand for the right
to and freedom of information, and the desire for
political change remains. Second, the repertoire.
It means the employment of various political
actions to attract attention, create awareness
and utter demands. At a social movement,
the most known versions of the repertoire are
pamphleteering, rallies, petition drives etc. The
internet activism, on the other hand, employs
hashtags, online petitions, bulk emails etc. that

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

require less digital competencies compared to
hacktivism. Hacktivism uses skilful tech-savvies
and their talents to breach sometimes very well-
protected systems to acquire information to reveal
for the public’'s opinion or simply, attract national
and international attention to their cause. Last,
is the WUNC, which stands for worthiness, unity,
numbers and commitment. As previously stated,
argue that the WUNC theory is less crucial for
digital activism success. Worthiness can be faked
with polished websites, unity is diminished with
decentralised actions, numbers can be inflated
by bots or skilled hackers, and commitment is
decoupled from success as high-impact hacking
activities can be as significant (George & Leidner,
2019, p. 4). Therefore, the significance and impact
of hacktivism ascertain that it is possible to
include hacktivism in the literature of new social

movements.

As can be understood from the analysis of the
Anonymous and RedHack groups, they have
become internationalised through actions like
#OpTurkey, #Oplsrael, or #OpBrazil. Secondly,
they are political as they develop attacks that
manipulate the domestic and international policies
of the targeted countries. Moreover, their actions
are contentious as they do not align with the
interests of political, commercial, and economic
powers, and as the nature of the technology and
methods (viruses, email bombs, DDoS attacks,
etc.) used in hacktivist movement repertoire. Also,
as they simultaneously seek to disrupt the status
quo and establish a desired political order, they are

both destructive and constructive.

According to the Mass Society Theory, socially
isolated people are more vulnerable to the appeals
of extremist movements (Buechler, 2013, p. 1).
The theory of the Mass Society stated that social
movementsresulted fromthefactthatthe benefits
of modernisation did not reach all the masses,
while including the benefits of modernisation in
the analysis and excluding its negative effects.
While capitalist globalisation opens resources
up for the use of every corner of the world with

mediums like the internet, it also widens the gap
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in political and economic disparities between
regions due to its capitalist dimension. In this
respect in areas where the Internet is available,
internet activism and hacktivism manage to
extinguish geographical distances and involve
more individuals and groups in social movements.
However, despite these efforts, it has not prevented
activists’ communication from being limited or
completely excluded from social movements in
underdeveloped areas where internet access or
technology is unavailable and/or widely used.
Still, even if they do not demonstrate hacktivist
skills, significant participation and expressing
social demands are possible through social media
channels, chatting applications and #hashtags.
Despite all its limitations social movements
combined with internet activism, can spread to
larger areas, and become increasingly inclusive
and powerful.

This also indicates how the Political Opportunity
Structures of Tarrow reflect on the practice of
social movements. According to his approach,
political opportunity structures and threats
affect the anticipation of success or failure of
people in participating in collective behaviour.
These opportunities are not necessarily formal,
permanentornational. Threats might berepression
or the authorities’ capacity to present a solid front
to insurgents (Tarrow, 2011, p. 32). It is important
not to take the Political Opportunity Structures for
granted as it has been modified by Tarrow himself
arguing that opportunities may not be structural
but perceived and situational. Anticipation of
opportunities may also promote the construction
and participation of a social movement. However,
here in this article, we argue that Hacktivism
as a new social movement uses technological
opportunities to intervene in the political sphere
where political opportunity structures may be
scarce. Considering Anonymous and RedHack'’s
attacks on governmental institutional websites
and databases and their collaboration with
international hacker groups such as during the
Arab Spring indicates that scarcity of political
opportunities or threats

against  political

contention can be breached.
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The utilisation of the internet in activism and
hacktivism in the context of a political opportunity
structure feeds and enhances social movements.
As a social movement, internet activism and
hacktivism are both intriguing in terms of
revealing the usage of global communication
systems —which is one of the biggest weapons
of globalisation itself— against globalisation and
discovering the Achilles’ heel of globalisation.

The hacktivist movement does not have a one-
and-only ideological aspect and may have
interconnected ideologies corresponding to the
contention basis of other movements. Forinstance,
unlike Anonymous which does not develop
actions based on a single political ideology but
on the claim of freedom of information, RedHack
defines its actions based on a socialist/communist
ideological basis and uses the freedom of
information as an impetus. Along with many other
hacktivist groups, Anonymous and RedHack may
assist other movements' causes by employing
hacktivist repertoires. It is possible to sum up
that internet activism and hacktivism attempt
to minimise international injustices within the
framework of their ideologies, aiming for the
globalisation of true justice, and on the other
hand, aiming to resist predatory globalisation.
Another important aspect is that by penetrating
the panopticon of states, they aim to change
the direction of the information hierarchy or to
continue it in a reciprocal direction.

While social movements grow by including
individuals on one hand, hacktivism has to some
extent eliminated the perception of exclusion of
those who do not have access to the movement on
the other hand. Insomuch as in the Tunisian leg of
the Arab Spring revolution chain, the authoritarian
state blocked the internet, which was the
biggest material of the movement. International
hacktivists' helping local protesters to turn on the
internet by providing technical information is an
indication of how they managed to minimise the

exclusion from the political arena.

On a national level, Turkiye ranks high among
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countries with internet censorship, even though
freedom ofexpressioniscountedasaconstitutional
right. In terms of the number of detainees and
convicts for expression crimes, Turkiye also ranks
high globally. However, the situation is not very
differentforotherinternational cases.Suchasinthe
United States, a young man named Aaron Swartz
was sentenced to 35 years in prison for accessing
and sharing articles from MIT University’s internet
access to the JStore, after which he committed
suicide (Schwartz, 2013). While the intellectual
basis of hacktivism uses Hacker Ethics grounded
on the idea that information is public property and
must be free, against such obstacles from states
and “liberal” authoritarianism, declaration in Article
19 of the Universal Declaration of Human Rights
“Everyone has the right to freedom of opinion
and expression; this right includes freedom to
hold opinions without interference and to seek,
receive and impart information and ideas through
any media and regardless of frontiers.” per se

legitimises hacktivists' contention.

Ultimately, although internet activism and
hacktivism require a certain democratic and
technological level for their contention and
existence, they act with the motto of “more global
democracy”, and have “destructive” features from
the perspective of the targets (yet hacktivists
claim that their actions never result in irreversible
consequences) but are “constructive” from
their own perspective as they have constructive
demands to protect the public interest and
establish global justice yet “contentious” as they
have disrupting and disturbing methodsand finally
“international” as they build a global hacktivist
solidarity which unravels itself as international

modern social movements.
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Genisletilmis Ozet

Bu calisma, internet kiriciligr ya da daha yaygin
adiyla bilinen *“hack” ile toplumsal hareketleri
kendi buUnyesinde bir araya getiren dijital
aktivizm ydntemlerinden “hacktivizmm” olgusunu,
Anonymous ve RedHack gruplar Uzerinden
degerlendirmektedir. Bu baglamda makale,
bu iki grubun kuresel ve kuresellesme karsiti
hareketlerdeki rolU, toplumsal degisim ve politik
muUcadele zemini olarak bilgi hakkina dayall
mucadelesini analiz ederek hacktivizmi yeni
toplumsal hareketler teorilerinin genis kapsami
icerisine dahil etmektedir.
Bu c¢alisma toplumsal hareketlerin eylem
repertuvarlari ve MBSM gdsterileri ile kolektif
kimligin ifade edildigini 6ne sdren Charles Tilly’'nin
toplumsal hareket teorisini temel almaktadir. Bu
cerceve Anonymous ve RedHack gibi hacktivist
gruplarin kaynaklarini nasil mobilize ettigini, birlik
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hissiyatini nasil olusturduklarini ve amaclarina
ulasmak igin nasil stratejik eylemler gelistirdiklerini
anlamak icin kullanilmistir. Calisma ayni zamanda
politik firsat yapilarina dikkat cekerek, politik
baglamin  toplumsal hareketlerin  olusumu
ve gelisimini nasil  etkiledigini gdstermeye

calismaktadir.

Bu baglamda bu c¢alisma o6ncelikle, aktivizm,

clicktivizm, hacktivizm ve siber terorizm

kavramlarinin  tanimlarint  ve  birbirlerinden

farkhhklarini ortaya koymakta, sonrasinda
Anonymous ve RedHack orneklerini birer vaka
analizi niteliginde ele almaktadir. Bu iki grubun
eylemleri, benzerlik ve farklliklari ve eylemlerinde
yapmisolduklariis birlikleridolayisiyla hacktivizmin
uluslararasi bir toplumsal hareket olduguna dair
niteligi gosterilmeye c¢alisiimis ve bu iki grup

Uzerinden karsilastirmali bir analiz de sunulmustur.

Internet aktivizmi, bir konuya dikkat cekmek
veya bir davayl savunmak icin internetin en genel
anlamda kullanimidir. Siber terérizm adindan da
anlasilabilecegi Uzere sanal alan ve terdrizmin
birlesimini tanimlar ve politik motivasyonlarla
gerceklestirilen siber saldirilarla can kaybi veya
maddi hasara yol agilmasi anlamina gelmektedir.
Bu iki kavramdan farkli olarak hacktivizm, hack
ve aktivizm kelimelerinin birlesiminden turetilmis,
politik amaclar dogrultusunda gergeklestirilen ve
aktivizmden farkli olarak daha nitelikli beceriler
gerektiren hack unsurlari iceren bir eylem olarak
tanimlanmaktadir. Hacktivizmm web sayfalarinin
kullanilmaz hale getirilmesi gibi basit eylemlerden,
DDoS (hizmet aksatma saldirilari) ve verisizdiriciligi
gibi daha karmasik saldirilara kadar genis capl
eylemleri icermektedir. Hacktivistler, politik ve
yasal zeminin disinda faaliyet gostererek, politik,
toplumsal ve ekonomik konulara mudahale etmeyi,
degisiklik yapmayi ya da degdisiklik taleplerini dile
getirmeyi ve/veya bu konulara dikkat cekmeyi

amaclamaktadirlar.

Anonymous, net bir érgutsel yapisi bulunmayan
ve Uyelik surecinin ve Uyelerinin kimliklerinin
belirsizligi ile bilinen uluslararasi ve merkezsiz
(decentralised) bir hacktivist grubudur. 2008
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yilinda interneti sansurlemek isteyen Scientology
Kilisesine karsi gerceklestirdikleri “Operation
Chanology” eylemiile adini duyurmus ve dikkatleri
Uzerine c¢ekmistir. 2008'den sonra “Operation
Payback” olarak bilinen ve WikiLeaks'e bagdis
yapilmasini engelleyen sirketleri hedef alan
eylemleri ve Arap Bahari sUrecinde Tunus ve
Misir'daki protestoculari desteklemeleri gibi farkli
eylem turleri de gelistirmislerdir.  Anonymous,
kendisine sembol olarak V for Vandetta filmiyle
Unlenmis Guy Fawkes maskesini kullanmasi,
bilgi &zgurlugu ilkesine baghligl, sansur ve
devlet kontroline karsi ideolojik durusuyla éne
cikmaktadir. Anonymous grubuna uyelik icin belirli
bir sure¢ olmadigr ve katki saglayacak herkese
eylemlere katilm acik oldugu gibi tum Uyeleri

grubun ismiyle misemma anonimdir.

RedHack ise sosyalist ideolojiyi benimsemis
olmasi ve orgutsel bir yapisi ve hiyerarsisi olmasi
dolayisiyla Anonymous'tan farklilasan bir hacktivist
orguttdr. RedHack kendisini proleter 6rgutl olarak
tanimlamakta ve siklikla devlet kurumlarini hedef
alan eylemler gerceklestirmektedir. RedHack
saldirilar, istanbul  Emniyet  Madurlagi’nan
web sayfasinin ele gegirilerek hassas bilgilerin
sizdirilmasi gibi populer saldirilari icermektedir.
Anonymous'tan farkli olarak RedHack Uyeleri
kendileri icin komuUnizm propagandasi icerdigi
iddiasl ile Turkiye'de gdsterimi yasaklanan Sirinler
cizgi filmi karakterleri olan rumuzlar tercih etmis
ve anonimlige ve toplumsal katilima farkl bir

yaklasim sergilemeyi tercih etmistir.

Anonymous ve RedHack bir toplumsal hareket
formu olarak hacktivizmi tercih etseler de 6rgutsel
yapilari ve ideolojik temeli acisindan farkhlik
gostermekle birlikte, eylem hedefleri ve bilgi
hakkina yaptiklari vurgu acisindan benzerlikler
gostermektedir.  Anonymous daha  ademi
merkeziyet¢i bir yapilya ve ideolojik cesitlilige
sahipken, RedHack net bir sosyalist gundeme
sahiptir. Farkliliklarina ragmen iki grup da interneti,
destekcilerini harekete gecirmek, bilgiyi erisilebilir
kilmak ve yayginlastirmak icin kullanmakta,
devletlere ve kurumsal sirketlere meydan

okumak amaciyla eylemler gerceklestirmektedir.
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Anonymous ve RedHack'in de dahil oldugu birden
fazla hacker grubunun is birligi ile gerceklestirilen
ve israil hikimetinin web sitelerine yénlendirilmis
saldirilardan olusan #Oplsrael gibi eylemler,
hacktivizmin nasil ulusal sinirlari astigini ve
uluslararasi bir nitelik kazandigini géstermektedir.

Sonug olarak, bu c¢alisma hacktivizmi, diger
toplumsal hareketlere de mudahil olabilen,
internet kiricihgini (hacking) bir repertuvar olarak
kullanan, ancak kendi iddia noktasi olan bilgi hakki
savunuculuguyla yeni bir toplumsal hareket olarak
ele alinmasi gerektigini ve uluslararasi ittifaklar
kurarak sadece ulusal degil uluslararasi politik
sureclere de mudahil oldugunu gostermeye
calismistir. internet, kanunilik, etik, devlet goézetimi
ve kapitalist sirketlesme karsithgr konusunda
onemli konulari gundeme getirmek igin politik
aktivizm sayesinde kamusal bir alan saglamaktadir.
Hacktivizm, toplumsal hareketler konusunda yeni
bir cephe temsil etmekte ve geleneksel protesto

ve aktivizm ydntemlerini donusturmektedir.
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Implications of Sharing Their Children
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ABSTRACT

Sharenting refers to parents sharing information about their children on social media platforms, such as pictures, videos, and
text. This study examined parents' motivations for sharing information about their children and family life on social media, the
effects of feedback and social comparison behaviors, and their attitudes towards laws, regulations, and conventions enacted
to protect children. According to the findings, parents find it fun to post on social media, especially to share content about
special occasions. While positive feedback motivates them, negative feedback causes anxiety and fear. Parents also compare
themselves to other parents' content, which creates a sense of inadequacy. It was found that parents do not have sufficient
knowledge about children's rights. In the light of the answers given, 23.3% of the parents know the content of the United
Nations Convention on the Rights of the Child, 16.4% know the content of the European Convention on the Exercise of the
Rights of the Child, 28.5% know the content of the Universal Declaration of the Rights of the Child and 31.5% know the content
of the Child Protection Law. The other participants have either never heard of these conventions, declarations, and laws or have
heard of them but do not know their content. When we look at the reasons why parents do not post about their children on
social media, contrary to what is expected or predicted, it is seen that the rate of parents who do not post to protect the privacy
of children, in other words, not to open the door to child abusers, remains at 10.9%. On the other hand, the rate of parents who
do not post because they think children will be disturbed by the posts is 5.2%. As a conclusion of the studly, it is recommended
that social media policies and legal regulations should raise awareness of parents in the context of sharing motivations, effects

of negative feedback, social comparison behaviors, and knowledge of children's rights through social media usage guides.

Keywords: Sharing, Privacy, Social Media, Digital Parent, Child Rights.

oz

Sharenting, ebeveynlerin sosyal medya platformlarinda ¢ocuklari hakkinda resim, video ve metin gibi bilgiler paylasmasianlamina
gelmektedir. Bu ¢alismada ebeveynlerin sosyal medyada ¢ocuklari ve aile yasamlari ile ilgili paylasimlarinin motivasyonlari, geri
bildirimlerin etkileri ve sosyal karsilastirma davranislari ayrica, cocuklari korumak icin ¢ikarilan yasa, yonetmelik ve s6zlesmelere
yoénelik tutumlari da incelenmistir. Arastirmanin bulgularina gére, ebeveynler sosyal medyada paylasim yapmayi, 6zellikle de ozel
gunlerle ilgili icerik paylasmayi eglenceli bulmaktadir. Olumlu geri bildirimler onlari motive ederken, olumsuz geri bildirimler
endise ve korkuya neden olmaktadir. Ebeveynler ayrica kendilerini diger anne-cocuk icerikleriyle kiyaslamakta, bu da yetersizlik
hissi yaratmaktadir. Ebeveynlerin cocuk haklari konusunda yeterli bilgiye sahip olmadiklari tespit edilmistir. Verilen cevaplar
1si§inda ebeveynlerin %23,3'U Birlesmis Milletler Cocuk Haklari Sézlesmesi'nin igerigini, %16,4'0 Cocuk Haklarinin Kullaniimasina
iliskin Avrupa Sézlesmesi'nin icerigini, %28,5'i Cocuk Haklari Evrensel Beyannamesi'nin icerigini ve %315'i Cocuk Koruma
Kanunu'nun icerigini bilmektedir. Diger katilimcilar ise bu sézlesme, bildirge ve kanunlari ya hi¢ duymamis ya da duymus
ancak icerigini bilmemektedir. Ebeveynlerin sosyal medyada c¢ocuklariyla ilgili paylasim yapmama nedenlerine bakildiginda,
beklenenin ya da tahmin edilenin aksine, ¢ocuklarin mahremiyetini korumak, bir baska deyisle ¢ocuk istismarcilarina kapi
acmamak icin paylasim yapmayan ebeveynlerin oraninin %10,9'da kaldigi gérilmektedir. Ote yandan cocuklarinin paylasimdan
rahatsiz olacagini distindugu igin paylasim yapmayan ebeveynlerin orani ise %5,2'dir. Calismanin sonucusu olarak, sosyal medya
politikalarinin ve yasal duzenlemelerin sosyal medya kullanim rehberleri araciliiyla ebeveynleri paylasim motivasyonlari, olumsuz

geri bildirimlerin etkileri, sosyal karsilastirma davranislari ve cocuk haklari bilgisi baglaminda bilinglendirmesi dnerilmektedir.
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Introduction

The term "sharenting",a combination of the words
"sharing" and "parenting", refers to the growing
habit of parents sharing photos, videos, and other
identifying information about their children on
their personal social media accounts. On average,
parents share 300 photos and sensitive data
about their children online every year. The top
3 most used destinations for these photos are
Facebook, Instagram, and Twitter (Ferrara et al,,
2023). Sharing textual and audiovisual content
about minors online by their parents or guardians,
also known as "sharenting", is a part of digital
cultures that emerged thanks to the opportunities
provided by new media technologies (Tartari et al,,
2024). Sharenting is an emerging trend on social
networking sites where parents share identifiable
information about their children online (Esfandiari
& Yao, 2022). Mothers intensively disclose personal
information and photos of their children on
social media as they aim to share their parenting
experiences with their followers (Van den Abeele
et al,, 2024).

According to Peng (2023), sharenting is the
behavior of sharing their children's personal
information online.Sharenting meansthat parents
share private information about their children
online, which poses privacy risks for children and
may interfere with their autonomy to construct
their own online identities (Cai, 2023). Holiday
et al. (2021) state that sharenting is practiced
at every stage of childhood from pregnancy to
adolescence, and that despite parental privacy
concerns, parents share social media posts about
their children everywhere. Siibak (2019) argues
that today's parents regularly post about their
children on social media and disclose details about
their children without considering the emergence
of a child with data, the loss of privacy, and the
potential distress that sharing practices can cause
to the parent-child relationship. In support of this
argument, Jorge et al. (2022) argue that there
are multiple tensions between parents' right to
share their parenting experiences online and their
children'sright to privacy and participation, taking
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into account children's digital identities. Fox et al.
(2023) argue that parents perceive their and their
children's information as sensitive but are still
inclined to share it. Cino et al. (2020) argue that
parents who share their children are motivated by
perceiving that the likes they receive on their posts
are an endorsement of their parenting. Cimke
et al. (2018) also argue that unconscious sharing
by parents can cause children to be harmed in a
period extending into adulthood, and can also
cause abuse as a result of a behavior that opposes
children'sright to privacy and oblivion. Burn (2022)
argues that regardless of whether the shared
children are healthy or sick, in other words, sick
and disabled children are no different from other
children in matters such as identity and privacy,
and that publishing their ilinesses on social media
platforms violates this right. To address the threat
posed by sharenting, Kravchuk (2022) argues
that conceptualizing child privacy not only as a
right but also as in the best interests of the child
will ensure greater protection of privacy, as it will
require authorities to consider privacy "all actions
related tochildren"and ensure that privacyisgiven
due weight when balancing the rights of others.
Dobrila (2021) argues that during the pandemic
period, parents and teachers were not sufficiently
informed, and therefore the sharing of videos and
audio of students in online education processes
was not considered within the scope of children's
rights. Lavorgna et al. (2023) draw attention to
the criminological dimension of sharing and
argue that the information shared can enable
both heinous crimes and other types of harmful
behavior. Ugwudike et al. (2024) also argue that
child-centered data can lead to subsequent use in
thevillage.Lazard etal.(2019) argue thatthereason
for mothers' social media posts is to “showcase”

good parenting.

Esfandiari and Yao (2022) found in a study of
Iranian parents that parents improved their social
and family relationships by disclosing their
children's personal information, while few
participants' concerns about the disadvantages of
cultural

sharenting stemmed from the

manifestation of the 'evil eye'. Peng (2023), in a
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study of parents living in the US, UK, and Nepal,
found that parents have a misunderstanding of
information ownership and are not aware of
children's rights over jointly owned information.
Healsofoundthatsharing behaviorsareinfluenced
by audience comments, family members'
perceptions of privacy, cultural values, and
exposure to negative news. Ogel-Balaban (2021)
conducted a study on 491 participants, 264
women, and found that most photos were shared
for special events (birthdays, celebrations), trips/
holidays with children, and events with family
members/friends. In a study of 40 mothers,
Hashim et al. (2021) found that parents often share
about social events, moments, activities,
memories, school, food, entertainment, and
milestones. She also found that the reasons for
sharing included sharing memories, just sharing,
staying connected and interacting with others,
motivating, encouraging, and inspiring others,
personal fulfillment, and sometimes no reason.
Staes et al. (2023), in a study of 17 grandparents
aged between 52 and 83 in Flanders, Belgium,
found that participants shared to inform others
about their grandchildren's development; to
interact with other grandparents; to give advice;
role confirmation; to show that they were proud of
their grandchildren or happy to be grandparents;
andtorecord memories. Inastudyof 613 Australian
parents, Barnes and Potter (2021) found that
parents were not aware of or did not fully
understand the privacy of children violated by
sharenting practices. Van den Abeele et al. (2023)
conducted a study on 20 Dutch mothers and
found that although participants were concerned
about their children's privacy and took some
privacy-related measures to protect it, cognitive
biases (unconsciously) reduced their risk
perceptions. Elorriaga-lllera et al. (2022) found that
viewers were uncomfortable with the use of
minors in videos posted by Spanish YouTuber
Verdeliss on YouTube. Blum-Ross and Livingstone
(2017), in a study of 17 parent bloggers, found that
bloggers grapple with deep ethical dilemmas
when telling their stories on their blogs;
representing their identities as parents inevitably
makes some aspects of their children's lives public
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and paradoxically exposes them to risks they are
obliged to protect. Stoycheff and Stoycheff (2024),
in a study of 1562 parents from different countries,
found that American parents' privacy concerns
were more intense because America's global
technology giants are often involved in major
privacy scandals. Cino and Vandini (2020) found
that nursery and primary school teachers' posts
about their students weakened parents' social
media sensitivity and protection processes
regarding their children. Unli and Morva (2020)
found that parents primarily prefer to share special
days, family photos, and photos of their children
with their children at an early age; if the child is
older, they tend to consult the child before sharing
the content, but they do not pay enough attention
to keeping the child's identity confidential and not
sharing personal information. Wang et al. (2024),in
a study of 23 urban middle-class Chinese mothers,
found that mothers' sharing reflexes were based
on strengthening motherhood, expanding
motherhood through sharing, and redefining
motherhood through sharing and that discourses
of intense motherhood, scientific motherhood,
and moral motherhood emerged. Lipu and Siiba
(2019) conducted a study on 14 Estonian mothers
and their children between the ages of 9 and 13
and found large differences between the views of
childrenand parentswhenuploadingchild-related
content to social media. Pre-adolescent children
were disappointed with the posts and a privacy
gap emerged between parents and children.
Ouvrein and Verswijvel (2019), in a study of 46
Dutch secondary school students aged between
12 and 14, found that although adolescents
generally seemed to approve of sharing and most
adolescents trusted their parents, the practice
occasionally led to some frustration. Adolescents
identified contradictions between the image they
were trying to create online and their parents'
posts, which could create embarrassing situations.
To avoid conflicts, adolescents indicated that
parents should respect a few boundaries about
what kind of posts can be shared, how often, and
with whom; moreover, they emphasized the need
to ask for permission before posting about their
children. Verswijvela et al. (2019) found in their
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studyamong 1262 studentsfrom 13 different Dutch
schools that adolescents believe parents share
information about their children mostly for
informational-archival motives. It also showed that
adolescents largely disapprove of sharing. They
considered it mostly embarrassing and useless.
Kopeckya et al. (2020), in a study of 1460 Czech and
Spanish parents, found that a significant
proportion of parents shared photos of their
children on social networks that their connections
could access without considering privacy.
Williams-Ceci et al. (2021) found that a video
explaining the dangers of sharenting to 246
parentsreduced parents'willingnesstoshare both
inappropriate and appropriate content about
children, but did not change parents' attitudes
aboutasking permission from theirchildren before
sharing. Er et al. (2022) found that children's faces
were mostly accessible in socially sensitive posts
made by parents with the hashtags #evdekal and
#tkorona during the COVID-19 pandemic, which
posed a problem in terms of privacy. Blanco and
Gutiérrez (2024) emphasize that in a sample of 89
influencer mothers and fathers on Instagram,
there is an extremely high inclusion of minors in
the posts of influencer mothers and fathers, and
although less than 15% of them are identified as
advertisements, they often serve as vehicles for
brands (96.71% of the mothers' posts include
brands), which shows that the image of minors is
abused. Baloglu (2023) conducted a study on 6143
posts with the hashtag #child between June 1-15,
2023, and found that children were included in the
posts as a commercial commodity and that
parents tried to create an ideal parental image
with their posts while violating the right to privacy
with private images and information belonging to
the child. Omur and Uyar (2022) conducted a
study on 20 social media users with children under
theage of13living in Turkey and found that parents
list the reasons for sharing as being appreciated
and making themselves happy and that parents
care about privacy settings even if they do not
apply them while sharing. Zhu et al. (2024)
conducted a study with 16 Chinese mothers and
found that the most important motivation for
mothersto share is to document special occasions
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such as their child's graduation, receiving awards,
and birthdays. Another motivation is to receive
interaction. Lastly, she found that they also shared
to receive information and emotional support,
although not as prominent as the others. Boufares
Tayaa and Bouzaabia (2022) found that women
entrepreneurs on social media in Tunisia share
their private lives as well as their children as
determinants of their success. This study contrasts
with other studies in the literature. Vizcaino-Verdu
et al. (2023) found in a study conducted with 350
lbero-American parents that parents found that
children turn into promotional assets and
emphasized the importance of protecting them.
KUgukali and Sercemeli (2019) conducted a study
with the participation of Ataturk University
academic staff and found that academics were
careful in their posts about their children on social
media platforms and took into account the legal
aspects of the posts. In addition, the academics
participating in the study stated that the accounts
they follow do not pay attention to child privacy in
the posts made in the accounts they follow and
that there are elementsin the posts that will reveal
the position of children. Salcines-Talledo et al.
(2022) conducted a study on 51 Spanish parents
and found that parents do not post content about
their children on social networks very often and
when they do, they avoid providing identifying
information. In addition, he found that adults have
a high level of knowledge about existing legal
regulations. Ogel-Balaban (2022) conducted a
study on 537 parents and found that parents share
images of happy moments spent with family and
relatives, such as vacations, trips, family and
relatives, while they do not share images of
unhappy moments, which is motivated by the
motivationtocreateapositiveimageofthemselves
and their parenting, to be appreciated and liked.
Akpinar et al. (2020) found that parents are
sensitive in their social media posts about their
children. Walrave et al. (2022), in a study of 30
parents and adolescents, found that parents share
information about their children because they are
proud of their adolescent children or to inform
family and friends; in contrast, adolescents'
approval of their parents' sharing behavior
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depends on the content that parents disclose
online. Adolescents perceive sharing as positive as
long as they are portrayed in a nice way and
positive events are shared. Walrave et al. (2023), in
astudy of 16 Belgian parents, found that as parents
were aware of the potential benefits of sharing,
they implemented strategies to ensure their
children's privacy while continuing to enjoy the
benefits that sharing offered them. These
strategies included photographing the child from
a distance, having the child look away from the
camera, focusing only on a part of the body,
covering the face with an expression, blurring the
face, or cutting out recognizable parts. Garmendia
et al. (2022) found that among 2900 children
between 9 and 17, a significant portion of the
participants whose parents posted about them
asked their parents to delete the post. Dogan
Keskin et al. (2023) conducted a study among 427
people over the age of 18 and found that a
significant portion of the participantsthought that
sharing children's photos and videos on social
media platforms could lead to child rights
violations and abuse. At this point, it does not
matter whether the sharers are mothers, fathers,
relatives, or caregivers. In a study of 418 parents,
Hoy et al. (2023) found that a variety of children's
information is perceived as sensitive and that
some information, such as videos and photos that
parents easily share through social media, is highly
sensitive. The study results also reveal that fathers
and single parents are more likely to perceive their
children's information as sensitive and are more
willing to share it. Porfirio and Jorge (2022)
conducted a study of 1116 posts about children on
four Instagram formats, namely Post, Instastory,
IGTV, and Reels, by 6 male and female celebrities
living in Portugal and found that children were
mostly depicted in spontaneous moments of daily
life, which were perceived as intimate and private
moments. Lazard (2022) conducted a study on 20
mothers between the ages of 24 and 50 and listed
thereasonsforsharingasemotional sharingwhere
emotional events such as family togetherness are
shared, digital sharing where all the sharing is
done in "happy" moments, and pride sharing
where proud moments are shared. Ni Bhroin et al.
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(2022),in a study of 5,630 parents living in England,
Estonia, Germany, Poland, Russia, Poland, Russia,
and Spain with children between the ages of 9 and
17, reached different paradoxical results. They
found that parents with higher levels of digital
skills were more likely to be sharers, that parents
who actively mediate their children's internet use
and are more concerned about their children's
privacy are also more likely to be sharers, and, to
further emphasize the complexity of this relational
practice, many parentsdo not ask for their consent
before sharing information about their children.
Overall, parents seem to think that the social
benefits of sharing outweigh the potential risks for
both themselves and their children. Wardhani and
Sekarasih (2021) found that the perceived benefits
of sharing outweighed the perceived risks in a
study of 20 parents with at least one child under 13
in Jakarta. The study also found that parents
shared for four reasons: to document their child's
development, to receive social support from their
social media followers, to overcome loneliness as
new parents, and parents' low self-efficacy in
protecting their child's privacy online. In a study
conducted on 130 mothers, Kili¢ et al. (2024) found
that mothers with more followers shared more
posts, and while doing so, mothers shared posts
that showed their children alone, showing them
playing games, containing children's identity
information, and violating their privacy. In a study
conducted by Ranzini et al. (2020) on 320 parents
with children under the age of 13, Ranzini et al.
(2020) found that situational or general privacy
concerns do not affect parents' sharing actions,
while frequent sharing habits make it more likely
to share more frequently. Jiménez-Iglesias et al.
(2022) analyzed 1000 posts on Instagram and
found that 45.6% of the posts included minors and
that these posts received 41% more likes than
those without children. Klucarova and Hashford
(2023) found that parents try to be the center of
attention through their children. According to
Esgin and Eken's (2020) study on 503 parents, the
degree of importance given by the participants to
the concepts of privacy and confidentiality is
directly proportional to the concerns about social
media use. In addition, mothers share more than
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fathers, but parents over the age of 30 are more
concerned about sharing about their children on
social media, while parents under the age of 30 are
less concerned.

Otero (2017) lists some suggestions for parents
when sharing online information about their
children and to manage the process in a healthy

way:

- Parents should familiarize themselves with the
privacy policies of the sites they share information
with.

- Parents should set up notifications to alert them
when their child's name appearsin search engines

(e.g. Google alerts).

- Parents who decide to share information about
their child's health problems or illnesses should

consider sharing this information anonymously.

- Parents should be careful before sharing their
child's real location or full name.

- Parents should give their children “access
authorization” over online disclosures.

- Parents should not share pictures showing their
children in any state of undress.

- Parents should consider the impact that sharing

may have on their child's current and future status.

Method

Theresearchgroupofthestudyconsistedofparents
with children in one or more of the preschool,
primary, and secondary education levels. The data
were collected between 17.10.2024 and 01.12.2024
with the decision numbered "04" taken at the
meeting of Sakarya University Social and Human
Sciences Ethics Committee dated 16.10.2024 and
numbered 75. 403 parents participated in the
study. The sample size was determined according
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to the ratio specified in the study conducted by
MacCallum and Widaman (1999). This ratio is 5 or
10 times the number of variable items used in the
study. The scale items used to collect data in the
study were 17. Based on this, it was concluded that
the sample size was sufficient. Data were collected
according to the convenience sampling method.
Golzar and Tajik (2022) define the convenience
sampling method as collecting data from the
main mass in an easy, fast, and economical way.
The data collection form was delivered to the
participants online. There is no missing data
in the collected data. The data collection form
consists of four sections. In the first section,
there are questions directed to determine the
demographic characteristics of the participants.
In the second section, questions were asked to
determine the participants' behaviors of sharing
about their children on social media. In the third
section, there are questions directed at measuring
the level of awareness of parent mothers about
the contracts, regulations, and laws issued to
protect children. The demographic questions in
the study conducted by DoJan Keskin et al. (2023)
were utilized to form the questions in the first
three sections. In the fourth and final section, the
Sharing Parenting Scale developed by Alemdar
and Kahraman (2023) was used to determine the
behaviors of parents regarding their sharing on

social media.
Table 1
Cronbach’s Alpha and KMO Value

Cronbach’s Alpha Kaiser-Meyer-Olkin (KMO)

1922 ,883

SPSS 23.0 statistical program was used for the
analysis of quantitative data. The value obtained
in the reliability analysis is .992. According to
Taber (2018), data with a Cronbach's Alpha value
between 0.91 and 0.93 are excellent. Based on
this, it can be said that the data is perfect. Factor
analysis was performed for the statements in the
study and it was seen that the loads were collected
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in 4 items. The KMO value was found to be .883.
According to Kaiser (1974), in the interpretation of
KMOQO, values of 0.90 and above are considered as
excellent, values of 0.8 and above are considered
as high, values of 0.7 and above are considered as
medium and mediocre, values of 0.5 and above are
considered as poor, and values of 0.5 and below
are considered as unacceptable. In light of these
data, it is concluded that the KMO value obtained
is high.

Results and Discussion
In this study, which was prepared to examine the

sharing behaviors of parents, the frequency was
used in the analyses conducted to determine the

Table 2

Faruk DURSUN - Betul AK 92

demographic characteristics of the participants,
their their

approaches to sharing, and their perspectives on

perspectives on social media,
sharing. In addition, the participants' responses
to the statements were analyzed by factor
analysis, and the factors in which the statements
were collected were determined. The chi-square
test was applied to determine the relationships
between the number of children, education level,
income distribution, income level, occupation

employment status, and sharing.

Of the 403 parents who participated in the study,
20.3% were between the ages of 20-30, while the
number of parents between the ages of 31-40 was
229. There are 80 parents between the ages of
41-50 and 12 parents over 50. Of the parents who

Demographic Findings

between 20-30 82 20,3 between 1-3 account 376 93,3
Social Media
Account Owned
between 31-40 229 56,8 4 and above account 27 6,7
Age
between 41-50 80 199  IsyourSocial Media  veg 347 86,1
Account restricted
to general access
50 and above 12 3 (hidden account)? No 56 139
Male 107 266 Cu(rlous about what people are s 144
doing
Gender
Female 296 73,4 Receive information 213 529
Low 50 12,4 Providing information 17 42
Income Level Middle 345 856 Increasing the number of 4 10
Reasons for Using followers and likes
Social Media _
High 8 20 See What well-known people 12 30
are doing
Working 252 625 Staying connected to the 66 16,4
Employment social environment
Status
Not Working 151 375 Shopping 30 7,4
) Generating revenue by
Housewife 133 330 collaborating with brands 3 0.7
Self-employment 48 19 Should Children's Yes 381 94,5
Permission Be
Asked Before
Officer 82 203 Sharing? No 22 55
Profession Worker 48 9 In the womb 130 323
When do parents
Teacher/Academician 62 154 start sharing With childbirth 59 14,6
images/photos/
videos of their ;
. After birth - before 2 years of
Engineer 16 4,0 children on social a Y 57 141
) ge
media platforms?
Doctor/Nurse(e) 14 35 After 2 years of age 157 39,0
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93

Create an archive about the

Primary School 28 6,9 child 188 46,7
Middle School 33 8,2 Socialization 81 20,1
What do you think — -
Graduation High School al 22,6  Isthe main reason providing information and 25 6,2
for sharing posts advice to others
Associate Degree - about children o )
Bachelor's Degree 223 553 oh social media Recognition, being known 81 20,1
platforms?
Postgraduate 28 6,9 Verifying parentage 24 6,0
between 0-3 231 95,5 Limited social media accounts 4 1,0
Affects emotionally (words,
between 4-7 n 4,5 comments, etc. that affect/will 60 14,9
In which area does i i
) the sharing of Affects economically
Child Ages between 8-11 105 26,1 children's images/ (advertising, use for income 6 15
photos/videos generation, etc.)
on social media .
between 12-15 70 17,4 platforms affect Affects privacy 308 76,4
children the most?
16 and above n 2,7 Does not affect 29 7.2
Do you share
How many between 1-3 383 95 photos and videos Yes 237 58,8
children do you of your child on
have? 4 and above 20 5 social media No 166 412
platforms?
Preschool 217 53,8 Every day 8 2,0
Level of ! )
Education Primary education 105 26,1 How often do you A few days a week 38 9,4
share photos and
Secondary Education 70 17,4 videos of your child A few days a month 96 23,8
on social media
High School n 27  Platforms?
Facebook 13 32 A few days a year 95 23,6
Instagram 347 86,1
Pinterest 10 2,5
Most Frequently
Used Social Telegram 4 1
Media Platform
TikTok 2 0,5
Twitter (X) 19 4.7
LinkedIn 8 2

participated in the study, 85.6% characterized
themselves as middle-income. 12.4% had low
income and 2% had high income. While 62.5%
of the participants were employed, 37.5% stated
that they were not employed. Regarding their
occupations, 33% were housewives, 11.9% were
self-employed, 20% were civil servants, 11.9% were
laborers, 15.4% were academicians/teachers, 4%
were engineers and 3.5% were doctors/nurses. Of
the parents, 55.3% were associate’s or bachelor’s
degree graduates, 22.6% were high school
graduates, 6.9% were primary school graduates,
8.2% were secondary school graduates and
6.9% were postgraduate graduates. While 95%
of the participants had 1-3 children, 5% had 4 or
more children. When the education levels of the
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children of the participants are analyzed, it is seen
that 53.8% of them have pre-school education.
This is followed by primary education at 26.1%,
secondary education at 17.4%, and high school at
2.7%. Instagram is used most intensively by 86.1%
of the parents participating in the study. It is seen
that 93.3% of the parents who are social media
platform users have between 1 and 3 social media
accounts. 52.9% of the participants use social
media platforms to get information, 16.4% to stay
connected to the social environment, and 14.4%
because they are curious about what people are
doing. According to the participants, parents start
sharing information about their children after the
age of 2. The reasons for sharing are generally to
create an archive about the child, to socialize, and
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Table 3

Awareness of Conventions, Declarations, and Laws on Children

94

Never heard of it

heard of it, but | don't

know its content I know its content

N % N % N %
United Nations Convention on the Rights of the Child 97 24,1 212 52,6 94 233
European Convention on the Exercise of the Rights of 145 26 191 474 &7 164
the Child
Universal Declaration of the Rights of the Child 80 19,9 208 51,6 n5 28,5
Child Protection Law 53 13,2 223 553 127 315

to be recognized and known. Regarding how
the posts will affect the child, the majority of the
participants think that the images of the child may
lead to neglect and abuse and that the privacy
of the child will be violated, such as sharing the
images of the child on inappropriate sites. 58.8%
of the parents who participated in the study
stated that they share photos and videos of their
children on their social media accounts. Mothers
share photos of their children more than fathers.
167 mothers share photos and videos of their
children on social media. They do this a few days
a week, a few days a month, and a few days a year.
Parents who share every day constitute 2% of the

participants.

According to Table 3, a significant portion of the
participants do not have sufficient knowledge
about the United Nations Convention on the
Rights of the Child, the European Convention on
the Exercise of the Rights of the Child, the Universal
Declaration of the Rights of the Child and the Child
Protection Law. In the light of the responses given,
23.3% know the content of the United Nations
Convention on the Rights of the Child, 16.4% know
the content of the European Convention on the
Exercise of the Rights of the Child, 28.5% know the
content of the Universal Declaration of the Rights
ofthe Child and 31.5% know the content ofthe Child
Protection Law. The other participants have either
never heard of these conventions, declarations,
and laws or have heard of them but do not know
their content. The most important international
document on children’s rights is the one prepared
by the United Nations. Adopted on November 20,
1989, the United Nations Convention on the Rights
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of the Child is the most influential international
document on children’s rights. This convention
consists of 54 articles to ensure that children
continue their development in an environment
free from neglect, abuse, and violence and has
been ratified by 193 countries. The Convention is
based on four fundamental principles: The best
interests of the child, equality, participation, and
the right to life, survival, and development. Turkey
signed this important convention on September
14, 1990 (Ozcan, 2023). The 2l-article European
Convention on the Exercise of the Rights of the
Child, signed in Strasbourg on January 25, 1996,
entered into force on July 1, 2000. Turkey signed
the Convention on June 9, 1999, and ratified it on
January 18, 2001. This Convention aims to promote
the rights of children to recognize procedural
rights, and to facilitate the exercise of these rights,
taking into account their best interests. Believing
thattherightsand bestinterestsof children should
be promoted and recognizing the importance of
children having the opportunity to exercise these
rights, in particularin family proceedings affecting
them, it emphasizes the need for children to
receive the necessary information and for their
views to be duly considered. It also recognizes the
importance of the role of families in protecting
and promoting the rights and best interests of
their children and considers that States should,
where necessary, contribute to this protection and
promotion. However, it envisages that in cases of
disagreement, itisappropriate for familiesto try to
find a solution before bringing the problem before
a judicial authority. Adopted on November 20,
1959, by the United Nations General Assembly, the
“Declaration of the Rights of the Child” includes
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Table 4

The Relationship Between Demographic Characteristics and
Sharing Behavior

Do you share photos and videos of your child on P
social media platforms?

Number of Children 014
Education Level ,004
Income Level 123
Employment Status 110
Profession 149

provisions on the Principles of Equality, Protection
and Development, Identity and Citizenship, Social
SecurityandHealthServices,RightsofChildrenwith
Disabilities, Family Environment and Love, Right
to Education, Protection and Rescue, Protection
against Abuse and Exploitation, Discrimination
and Tolerance. These principles aim to protect
and promote the rights and freedoms necessary
for children to lead healthy, safe, and dignified
life. All segments of society bear responsibility for
the realization of these principles. Law No. 5396
on Child Protection covers the measures to be
taken against children in need of protection, the
procedures and principles of security measures
to be applied to children dragged into crime,
and the provisions on the establishment, duties,
and powers of juvenile courts. Child in need of
protection: A child whose physical, mental, moral,
social, and emotional development and personal
safety are in danger, who is neglected or abused,
or who is a victim of crime, Child dragged into
crime: Achild whoisinvestigated or prosecuted for
allegedly committing an act defined as a crime in
the law or for whom a security measure is decided
due to the act committed.

There is a significant relationship between the
number of children and sharing. p=,014. It was
determined that parents with fewer children
shared more. There is a significant relationship
between education level and sharing. p=,004
was found. It was found that sharing increased
as the level of education increased. There is no
significant relationship between income level
and sharing. p=123 was found. Therefore, low,
medium, or high-income levels do not affect
the participants’ sharing behavior. There is no
significant relationship between whether the
participants work or not and sharing. P=, 110 was

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Table 5

Reasons for not sharing about their child on social media

N %

I think my child might be uncomfortable

L 21 52
with it
| don't want my private life out in the open. 96 238
It could open the door for child abusers. 44 10,9
My husband does not want me to share

) 3 0,7

about our child.
I think | might get a negative reaction from 1 02

my environment.

found. Whether the participants are employed
or not does not affect their sharing behavior.
There is no significant relationship between the
participants’' occupation and sharing behavior. p=,

149 was found.

When we look at the reasons why parents do not
post about their children on social media, contrary
to what is expected or predicted, it is seen that
the rate of parents who do not post to protect
the privacy of children, in other words, with the
concern of not opening the door to child abusers,
remains at 10.9%. In addition, the rate of parents
who do not share because they think their child
will be disturbed by the sharing is 5.2%. According
tothedatainTable 3, parents do not share because

they do not want their private lives to be exposed.

According to the table above, the statements used
in the data collection form are categorized under
4 factors. These factors are sharing behavior, social
comparison behavior, positive feedback effect,
and negative feedback effect. In the context of the
scale used, there are no statements that do not
carry factor loadings.

Test values obtained as a result of factor analysis:
Barttlett's test value p=0.000<0.05 and Kaiser-
Meyer-Olkin sampling value 0.883, which is within
the acceptance limits. The single factor obtained
explains 77.4% of the total variance. When we look
at the validity of the factors within themselves,
we see that the sharing behavior factor is .893,
the social comparison behavior factor is .926, the
positive feedback effect factor is .926 and the
negative feedback effect factor is .889. When the
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Table 6

Distribution of factor loadings

Faruk DURSUN - Betul AK

96

Sharing
Behavior

Social
Comparison
Behavior

Positive
Feedback
Effect

Negative
Feedback
Effect

Mean

Std.
Deviation

Cronbach’s
Alpha

Posts about my child on social media
(photos/videos/posts) include special
occasions.

0,828

| share posts (photos/videos/posts)
about my child on social media
because | find them enjoyable/
entertaining

0,816

Posts (photo/video/writing) about my
child on social media include our travel
memories.

0,796

| share (photo/video/writing) about my
child on social media.

0,758

| find it right to share (photos/videos/
writings) about my child on social
media.

0,747

Posts about my child on social media
(photos/videos/posts) include our
home life (meals/activities/games).

0,718

2.4

5,07986

0,893

The parent-child content | follow
on social media makes me feel
inadequate.

0,879

The parent-child content | follow on
social media makes me feel under
pressure.

0,87

The parent-child content | follow on
social media leads me to compare
myself with other parents.

0,844

The parent-child content | follow on
social media leads me to compare my
child with his/her peers.

0,83

1,88

3,923013

0,926

Likes and positive comments on posts
(photos/videos/articles) about my child
on social media motivate me.

0,858

Likes and positive comments on
posts about my child on social media
(photos/videos/posts) make me proud.

0,808

Likes and positive comments on posts
(photos/videos/writings) about my
child on social media make me feel
comfortable.

0,804

Likes and positive comments on posts
(photos/videos/articles) about my child
on social media make me happy.

0,659

2,458

4,52246

0,926

Negative comments/criticism on posts
(photos/videos/writings) about my
child on social media frighten me.

0,785

Negative comments/criticisms on
social media posts about my child
(photo/video/text) make me worry.

0,74

Negative commments/criticisms on
posts (photos/videos/texts) about my
child on social media make me angry.

0,69

1,99

3,196581

0,889
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statements under the factor of sharing behavior
are examined, it is seen that parents generally
find it right and fun to share about their children
on social media and that they share, and that their
posts include home life such as meals and games,
special days, and travel memories. The most
striking point is that the most common sharing
content is photos/videos/texts about special
occasions. The efforts of people to show that they
are happy in their posts can be evaluated as an
effort to prove to the viewers that there are no
negative processes such as unhappiness in their
lives and how important special days are for family
members and that they are not forgotten. The
result obtained from the statements of the factoris
similar to the studies conducted by Ogel-Balaban
(2022) and Lazard (2022). Based on the answers
given to the statements bearing the factor of
positive feedback effect, it was determined that
the positive reactions given to the participants’
posts by the viewers motivated and made the
participants happy and that they were proud and
relieved with these positive reactions. The fact
that the participants prepare an environment in
which they will receive positive reactions to their
posts and share their children’s achievements
and special days can be considered as a reflex in
which they relax themselves and get themselves
approved. In other words, these outputs, which
can be evaluated as a channel where they
approve their parenting, are similar to the studies
conducted by Cino et al. (2020) and Walrave et
al. (2022). In light of the responses received from
the participants in the negative feedback factor,
it is seen that viewers' criticisms of social media
posts are considered important by the posters.
In other words, the negative reactions of viewers
to the posters' posts worry, anger, and frighten
the posters. This result overlaps with Peng (2023).
In that study, parents were concerned about bad
news, while a similar result was found in this study.
The statements in the social comparison behavior
factor show that the parent-child content that the
participants follow on social media makes them
feel inadequate, put pressure on them, makes
them think of the need to compare themselves
with other parents, and, even more strikingly, they
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comparetheirchildrenwith other childrenwhoare
the subject of the posts. Since the posts contain
only “happy, successful, honored, together”
moments, the negative effects of this factor and
its factor loadings on both the sharer and the
children who are the subject of the posts are
indisputable. A parent who feels inadequate and
compares himself/herself with other parents will
inevitably exhibit a number of negative behaviors
both to make up for his/her inadequacy and to
realize the “ideal” child profile presented to him/
her in social media on his/her child and to receive
praise in social media posts. Trying to make the
child take on an identity that he/she has never
been and asking him/her to exhibit such behaviors
will create the impression of inadequacy and a son
who is not worthy of his/her parents and will open
wounds that are difficult to repair in the child’s

world.

Conclusion

The study provides valuable findings in terms of
understanding the motivations of mothers’ posts
about their children and family life on social media,
the effects of the feedback they receive, and their
social comparison behaviors in depth. In the
light of these findings, detailed conclusions and
recommendations can be summarized as follows:

Sharing Motivations:

Finding It Fun and Right: Parents perceive sharing
on social media as a fun and correct activity and
therefore share.

Sharing Topics: Parents’ posts usually include
home life such as meals and games, special
occasions, and travel memories. Especially photos,
videos, and articles about special days are among

the most frequently shared topics.

Positive Feedback: Positive reactions to posts
motivate, make parents happy and proud. This
feedback contributes to the continuity of parents’

use of social media.

Effects of Negative Feedback:

Anxiety and Fear: Negative feedback on posts
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creates anxiety, anger, and fear in parents. This
situation may cause parents to act “as the viewers

want to see” in terms of sharing.

Importance of Criticism: Negative reactions are
taken seriously by parents, and these reactions
negatively affect their mood. There is a possibility
that criticism may undermine parents’ self-

confidence.

Social Comparison Behaviors:

The feeling of Inadequacy: Parents compare the
parents-child content they follow on social media
with themselves and their children, which creates

a sense of inadequacy and pressure on parents.

Need to Compare: Parents need to compare
themselves with other parents and compare their
children with other children. Thiscausesstressand

anxiety in parents.

Knowledge of Children’s Rights:

Lack of Knowledge: Parents do not have sufficient
knowledge about the United Nations Convention
on the Rights of the Child, the European
Convention on the Exercise of the Rights of the
Child, the Universal Declaration of the Rights of
the Child, and the Child Protection Law. This lack
of knowledge may cause parents to be inadequate

in protecting their children’s rights.

Suggestions

Information and Education Campaigns:

Awareness of Children's Rights: Awareness
campaigns should be organized about the effects
of parents’ social media posts on children’s rights
and privacy. These campaigns will make parents

more aware of children’s rights.

Education Programs: Training programs should
be organized for parents on children’s rights and
social media use. In particular, parents should be
provided with detailed information on issues such
as the United Nations Convention on the Rights of
the Child and the Child Protection Law.

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Creating Support Groups:

Emotional Support: Support groups and
counseling services for parents should be offered
to reduce the effects of negative feedback. These
groups can provide emotional support and help
parents cope with negative feedback. Educators
play an important role in raising awareness
among parentsabout the dangers associated with
online sharing and should empower families with
advocacy strategies to protect children’s privacy

(Gatto et al., 2024).

Sharing Experience: Platforms should be created
where parents can share their experiences on
social media and support each other.

Social Media Usage Guides:

Healthy Sharing Habits: Social media usage guides
should be prepared for parents and guidance
should be provided on sharing in accordance with
children’s rights. These guides can help parents

develop healthy sharing habits.

Protection of Privacy: Information materialsshould
be created to ensure that parents are careful about

protecting their children’s privacy.

Reducing Social Comparison:
Promoting Positive Content: Campaigns should
be organized to promote positive and supportive
content on social media. These campaigns can
reduce parents’ tendency to compare themselves
and their children with others.

Awareness Raising: Parents should be made aware
of the negative effects of making comparisons on
social media. Psychological support and guidance

services can be provided in this regard.

Policy and Regulations:

Social Media Policies: Social media platforms
should introduce stricter policies and regulations
to minimize negative feedback on users' postsand

protect children’s privacy.

Legal Regulations: Legal regulations should be put
in place to protect children on social media and
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the implementation of these regulations should
be strictly monitored.

These recommendations can help parents
manage social media use in a healthier and
more child-rights-compliant manner and reduce
negative effects. Increasing the level of awareness
and consciousness of parents regarding social
media useisimportant both in terms of protecting
children’s privacy and supporting the emotional
health of mothers.
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Genisletilmis Ozet

Sharenting, ebeveynlerin c¢ocuklari hakkinda
sosyal medya platformlarinda fotograf, video ve
metin gibi igerikleri paylasmasi anlamina gelir.
Ebeveynler genellikle bu paylasimlari iyi niyetle
yapar; 6rnedin, uzaktaki akrabalarin ve tanidiklarin
cocuklarinin gelisimlerini takip edebilmelerini
saglamakamaciylabupaylasimlarigergeklestirirler.
Bununla birlikte, bu eylem hem cocuk hem de
ebeveyn i¢in bazi sorunlar dogurabilir. Cogdu
zaman bu paylasimlar, cocuklarin mahremiyetleri
g6z o6nunde bulundurulmadan yapilir. Ayrica,
ebeveynlerin kendiebeveynliklerinionaylamaveya
“mutlu” anlari paylasma gibi bilingalti duygularla
da bueylemigerceklestirebildikleri gdrulmektedir.

Bu calismada, ebeveynlerin cocuklari ve aile
yasamlari hakkinda sosyal medyada yaptiklari
paylasimlarin motivasyonlari, geri bildirimlerin
etkileri ve sosyal karsilastirma davranislari
incelenmistir. Ayrica, cocuklari korumak amaciyla
¢cikarilan yasa, duzenleme ve soézlesmelere karsi
tutumlari da ele alinmistir. Arastirma grubunu,
okul 6ncesi, ilkokul, ortaokul ve lise seviyelerinde
cocugu olan ebeveynler olusturmustur. Calismaya
403 ebeveyn katilmistir. Veriler, kolayda 6rnekleme
yontemiyle toplanmistir ve veri toplama formu
katilmcilara

cevrimici  olarak ulastirilmistir.

Toplanan verilerde eksik bilgi bulunmamaktadir.

Calismanin Bulgulan

Calismanin bulgularina goére, ebeveynler ozellikle
ozel gunlerle ilgili icerik paylasmanin eglenceli
oldugunu dusunmektedirler. Cocuklarinin
dogum gunleri, mezuniyetleri veya tatiller gibi
ozel gunlerde yapilan paylasimlar, ebeveynler icin
keyif verici bir etkinlik olarak goérulmektedir. Bu
tar paylasimlar, ebeveynlerin sosyal ¢cevrelerinden
gelen olumlu geri bildirimlerle daha da tesvik
edilmektedir. Pozitif geri bildirimler, ebeveynleri

motive ederken, negatif geri bildirimler ise endise
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ve korkuya yol acmaktadir. Ornegin, paylasimlarin
elestirilmesi veya olumsuz yorumlar, ebeveynlerde
kaygl yaratabilmekte ve sosyal medyada daha
dikkatli olmalarina neden olabilmektedir.

Ebeveynler ayrica diger anne-cocuk igerikleri ile
kendilerini kiyaslamakta ve bu durum yetersizlik
duygusuna neden olmaktadir. Sosyal medyada
surekli olarak diger ebeveynlerin cocuklari ile olan
aktivitelerinigdrmek, bazi ebeveynlerde yetersizlik
hissi yaratmakta ve kendi ebeveynlik becerilerini
sorgulamalarina yol ag¢maktadir. Bu durum,
ebeveynlerin sosyal medyada daha iyi gérunme
cabalarini artirabilmekte ve daha fazla paylasim
yapmalarina sebep olabilmektedir.  Sosyal
medya Uzerindeki bu gérunudrluk, ebeveynlerin
kendilerini daha fazla baski altinda hissetmesine
ve mUkemmel ebeveynlik idealiyle basa ¢ikmakta
zorlanmasina yol acabilir.

Cocuk Haklar Bilgisi

Calismada, ebeveynlerin ¢cocuk haklari konusunda
yeterli bilgiye sahip olmadiklari belirlenmistir.
Katilimcilarin yalnizca %23.3'U Birlesmis Milletler
Cocuk Haklari Sézlesmesi'nin icerigini bilmektedir.
Avrupa Cocuk Haklarinin Kullanilmasina Dair
Sézlesme'yi bilenlerin orani %16.4, Cocuk Haklari
Evrensel Bildirgesi'ni bilenlerin orani %28.5 ve
Cocuk Koruma Kanunu'nu bilenlerin orani ise
%31.5'tir. Diger katilimcilarise bu sézlesme, bildirge
ve kanunlari ya hi¢c duymamis ya da duymalarina

ragmen iceriklerini bilmemektedirler.

haklari

konusundakifarkindaliginin artirilmasi gerektigini

Bu sonuglar, ebeveynlerin  gocuk
gostermektedir. Ozellikle sosyal medyada yapilan
paylasimlarin ¢ocuklarin  mahremiyetine zarar
verme potansiyeli gbéz 6nunde bulundurularak,
ebeveynlerin bu konuda bilinglendirilmesi buytk

onem tasimaktadir.

Ebeveynlerin Sosyal Medyada Cocuklari
Hakkinda Paylasim Yapmama Nedenleri
Ebeveynlerin

cocuklari hakkinda sosyal

medyada paylasim yapmama nedenlerine
bakildiginda, beklenenin aksine, c¢ocuklarin

mahremiyetini koruma amaciyla yani c¢ocuk
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istismarcilarina kaplr agmamak icin paylasim
yapmayan ebeveynlerin oraninin sadece %10.9
oldugu gdérulmektedir. Bu oran, c¢ocuklarin
dijital mahremiyetinin korunmasi konusundaki
farkindahgin dusuk oldugunu gostermektedir.
Diger yandan, cocuklarinin paylasim nedeniyle
rahatsiz olacaklarini dusundukleri igin paylasim
yapmayan ebeveynlerin orani %5.2'dir. Bu sonuclar,
ebeveynlerin ¢ocuklarinin gelecekteki duygusal
durumlarini yeterince dikkate almadidini ortaya
koymaktadir.

Sonug ve Oneriler

Calismanin  sunucusu olarak, sosyal medya
politikalari ve yasal dUzenlemelerin ebeveynleri
paylasim motivasyonlari,olumsuzgeribildirimlerin
etkileri, sosyal karsilastirma davranislari ve ¢ocuk
haklari  bilgisi  baglaminda bilinglendirmesi
gerektigionerilmektedir.Bu,sosyalmedyakullanim
kilavuzlari araciligiyla gerceklestirilebilir. Sosyal
medya kullaniminin giderek arttigi gunumuzde,
ebeveynlerin sharenting davranislarinin sonuclari
ve ¢ocuklar Uzerindeki etkileri Uzerine daha fazla
farkindalik olusturmak énemlidir.

Ebeveynlerin, cocuklarinin mahremiyetini
koruma konusunda daha bilingli olmalari, bu
tdr paylasimlarin olasi olumsuz sonuglarini goéz
énunde bulundurmalar gerekmektedir. Ozellikle,
cocuklarin ileride bu paylasimlar nedeniyle
rahatsiz olabilecegini ve bu durumun onlarda
duygusal zararlara yol acabilecedini anlamalari
gerekmektedir. Bu baglamda, sosyal medya
platformlarinin da bu tur paylasimlar icin 6zel
gizlilik politikalart gelistirmesi ve ebeveynlere

yonelik rehberlik saglamasi dnemlidir.

Ayrica, yasal dUzenlemeler ve cocuk haklarina dair
uluslararasi sozlesmeler hakkinda bilgilendirici
kampanyalar duzenlenerek ebeveynlerin
bu konularda bilinglendirilmesi  saglanabilir.
Cocuklarin mahremiyeti ve gtvenligi, dijital cagda
daha fazla 6nem kazanmaktadir. Bu nedenle,
sharenting davranislarinin sinirlarinin belirlenmesi
ve ebeveynlerin bilingli bir sekilde hareket
etmesi, cocuklarin gelecekteki dijital kimliklerinin

korunmasi acisindan kritik bir Sneme sahiptir.

Sayl 18, Bahar (2025)



Sosyal Medya Fenomeni Ebeveynler: Cocuklarini Paylasmanin Kisisel ve Toplumsal Etkileri = Faruk DURSUN - BetUl AK 105

Bu baglamda, ebeveynlere yonelik bilinglendirme
kampanyalarive editim programlari, sosyal medya
platformlarinin da desteklemesi gereken 6nemli
biralanolarak karsimiza ¢cikmaktadir.Ebeveynlerin,
sosyal medya kullanimiile ilgili olarak cocuklarinin
mahremiyetini ve gluvenligini koruma konularinda
daha fazla bilgi ve farkindalik kazanmalari,
cocuklarin dijital dunyada daha saglikli bir sekilde
yer almasini sadlayacaktir. Ayrica, bu tur egitim
programlari, ebeveynlerin kendi davranislarini
degerlendirmelerine ve ¢cocuklarinin dijital izlerini
daha bilin¢li bir sekilde yonetmelerine yardimci
olabilir.

Bunun yani sira, sosyal medya platformlarinin
ebeveynlere yonelik egditim materyalleri ve
rehberlik

sharenting davranislarini  daha

hizmetleri sunmasi, ebeveynlerin
bilingli  bir
sekilde gerceklestirmelerine katkl saglayabilir.
Ebeveynlerin, sosyal medyada c¢ocuklarinin
mahremiyetini koruma konusunda daha fazla
destek almalari, gocuklarin gtvenli dijital kimlikler
olusturmasina ve bu kimlikleri surdurebilmesine

yardimci olacaktir.
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ABSTRACT

Inthe context of networked environments, communication with other network users can introduce the element of violence
into everyday life. In this case, users may encounter data violence in social media applications, which is a form of violence
transferred to networked environments. In this study, data violence encountered by users in social media environments is
discussed.|dentifyingthefactorsthatleadtodataviolenceisimportantinidentifyingthe problem.Thisstudyaimsto provide
aframeworkforwhatcan be doneintheface ofthese actionsthat cause serious harm,alongwith the factorsthat cause data
violence to occur and continue. The complaints of ordinary users about social media environments on an online complaint
platform were collected through document analysis and qualitative content analysis was applied to the data. The findings
showed that data violence occurs under different categories, from user to user or platform to user. Platforms' solutions to
dataviolence are inadequate. To prevent data violence caused by the technical infrastructure of the platforms, the need for

ethical design and ethical operation of the platforms was emphasized and the duties of the authorities were emphasized.

Keywords: Data, Data Violence, Social Media, Users, Ethics.

oz

Ag baglantili ortamlarda gerceklesen iletisimde agdaki digerleri ile temas etmek gundelik hayattaki siddet unsurunu
bu ortamlara tasiyabilmektedir. Bu durumda kullanicilar sosyal medya uygulamalarinda siddetin ag baglantili ortamlara
tasinmis bicimi olan veri siddeti ile karsilasabilmektedir. Bu arastirmada kullanicilarin sosyal medya ortamlarinda
karsilastiklar veri siddeti ele alinmistir. Veri siddetine yol agan etmenlerin ortaya koyulmasi sorunun tespitinde énemlidir.
Bu calismada veri siddetini ortaya ¢ikaran ve sirmesine neden olan etmenlerle birlikte ciddi zarar olusturucu bu eylemler
karsisinda neler yapilabilecegine dair bir gergeve sunulmasi amaglanmistir. Bir gevrimigi sikayet platformunda yer alan sosyal
medya ortamlariyla ilgili siradan kullanicilarin sikayetleri dokiman incelemesi teknigiyle toplanmis ve s6z konusu verilere
nitel icerik analizi uygulanmistir. Bulgular veri siddetinin farkli kategoriler altinda, kullanicidan kullaniciya ya da platformdan
kullaniciya seklinde gergeklestigini gostermistir. Platformlarin veri siddeti konusundaki ¢ézUmleri yetersizdir. Platformlarin
teknik altyapilarindan kaynakli veri siddetinin dnlenebilmesi igin yine platformlarin etik bir bicimde tasarlanmasi ve etik bir

bicimde isletilmesi gereginin Uzerinde durulmus, otoritelerin gérevleri vurgulanmistir.

Anahtar Kelimeler: Veri, Veri Siddeti, Sosyal Medya, Kullanicilar, Etik.
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Introduction

Data shared in networked environments causes
ordinary people to be subjected to data violencel.
Essentially, this action is a form of everyday life
transferred to networked environments. These
acts are frequently encountered when violence
in everyday life is transferred to networked
environments through data. The victims of
this action are wusually ordinary people. The
victimizers are both the perpetrators and the
platforms themselves. Platforms have to prevent
victimization. Platforms need to manage data well,
protect privacy, and prevent conflicts of interest
so that users are not victimized in the same way
as in real life. All this is necessary to prevent users
from being subjected to different categories of
data violence in the networked environment. Data

violence occurs when these tasks are not fulfilled.

Despite the long-standing presence of data in
our lives, the history of our engagement with its
networked form is a recent development. Since
its emergence, there has been no consensus on
how to approach it, with the initial approaches
to networked data being accompanied by
instrumental approaches and a technological
determinist perspective. However, the possibility
of data misuse has also been discussed. The
extent to which digital monitoring implemented
by different institutional actors can contribute
to injustice and inequality has been discussed.
However, there have been no positive
developments in protecting or informing users
against the algorithmic processes of networked
technologies, supported at the institutional level.
In particular, issues such as digital literacy, public
access, privacy, or especially how networked
data is shared regarding the internet and digital
devices are not experienced equally by all users
(Nissenbaum, 2010; Gangadharan, 2017: 597).
Luciano Floridi attributes this to the two-faced
nature of technology. The optimistic side of such
technologies focuses on the users and consists

of the interfaces that allow them to use them.
However, the part that operates with different
protocols, is technically invisible to users, and they
begin to perceive the technology with optimism as
they did in its first use (Floridi, 2024: 62). This is the
reason for both users' frustration and reactions to
the data violence they experience in social media

environments.

Problems with data usage

Currentacademicdiscourseconcerning networked
technologies oscillates between evoking a sense of
moral panic and conceptualizing technology as a
comprehensive solution. The inherentinaccuracies
in data-driven systems, the inadequacy of
algorithmic frameworks, or a combination of both
factors, give rise to discrimination predicated on
"advanced technology," as evidenced in media
narratives and prevailing societal discourses,
particularly within the American context. The
repercussions of misclassifications, excessive
targeting, systemic barriers, and erroneous
predictions have a disproportionate impact
on particular demographic cohorts, especially
those who have been historically marginalized.
To mitigate this predicament, a diverse array of
scholars advocate for the adoption of equitable,
accountable, and transparent machine-learning
frameworks to avert the reinforcement of biased,

racist, or sexist systems (Leavy, 2018).

However, it is evident that further actions are
imperative. With each subsequent scandal
involving surveillance, electoral manipulation,
and workforce displacement, the significance of
ethical practices within technological domains
becomes increasingly apparent. Technology
corporations themselves also underscore the
enduring consequences of digital technologies
internally yet offer limited direction on how ethical
considerations can be integrated into technical
processes beyond the formal structures of the
organization. These methodologies further treat

1 Data violence is a concept closely associated with digital inequalities. For a more detailed discussion of this topic, please

refer to the following sources: Kayis, H. H. (2021). Dijital Esitsizlikleri Yakindan incelemek: Dijital Ugurum Buzdaginin

Géranen Yzl Muduar? Ege Universitesi iletisim Fakultesi Yeni DUsUnceler Hakemli E-Dergisi, (15), 109-124.
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ethics as a hierarchical set of directives, formulated
by CEOs and subsequently executed by designers.
A robust techno-ethics must challenge these
hierarchical tendencies (Amrute, 2019: 57). Despite,
or perhaps owing to, such sensitivities concerning
ethics, numerous high-profile corporations,
organizations,and communities are utilizing public
discourse to articulate their ethical commitments.
Nevertheless, many of these initiatives are
deficient in a coherent vision for the ethical or
responsible advancement of Artificial Intelligence
and Machine Learning systems, wherein "values"

are not adequately considered.

It would be more fitting to elucidate this
circumstance through a specific illustration. In
May 2013, a cohort of 200 esteemed individuals
was convened at the Grove Hotel in Hertfordshire,
England for Google's annual Zeitgeist Conference.
This assembly featured prominent speakers
from relevant sectors, alongside numerous
governmental representatives. The  event
commenced with a musical tribute extolling the
emancipatory potential of technology, presented
by Google CEO Eric Schmidt (Bridle, 2020: 246-
247). At this juncture, Schmidt (2013) articulated,
"Perhapsduetothenatureofour political processes,
or possibly because of the operational dynamics
of the media... | believe we are overlooking certain
aspects. Our level of optimism is insufficient...
There exist numerous favorable advancements
for humanity, both within Google and on a global
scale, and we ought to place our trust in the
inherent trajectory of innovation and adopt a more
positive outlook concerning our future"(2013). In
the subsequent discussion session following this
address, he paradoxically responded to a utopian
inquiry derived from George Orwell's literary work,
1984, endeavoring to elucidate how technological
advancements, particularly the proliferation of
mobile devices, have rendered the world a more
habitable place (Bridle, 2020: 247). Schmidt (2013)
supported this argument by stating that it has
become more difficult to commit systematic evil in
the digital age. As an example, he gave the horrible
events in Rwanda in 1994, even the genocide in his
own words. He said that if every individual had a
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smartphone in 1994, people would not have been
massacred with machetes. He argued that people

could prevent the events with technology.

James Bridle suggests that information about the
possibility of genocide was available to the former
colonial powers in the area, such as the United
States, France, and Belgium, weeks or even months
before the genocide took place. In addition, many
non-governmental organizations, ambassadors,
and various officials, including representatives
of the United Nations, were in the area, but they
all decided to leave. Intelligence agents simply
listened to radio broadcasts of threats and death
announcements. For along time, the United States
denied having any intelligence at the time of the
genocide. In 2012, during the trial in the United
States of one of the participants in the Rwandan
massacre, the prosecution presented high-
resolution satellite images showing the full extent
of the genocide. These images clearly showed
all the details, including mass graves and bodies
strewn in the streets (2020: 247-248). Bridle's point
implies that the main issue under discussion goes
beyond technology. This observation highlights
the understanding that having a lot of data does
not automatically lead to stopping violence.
Furthermore, contrary to Schmidt's assertion,
the large amount of data has led to a new kind of
violence (Kayis, 2021: 115-116).

The aforementioned developments give rise
to a plethora of interrogations. They establish
the tenor for discourses surrounding ethics
and AI/ML, concurrently engendering novel
conflicts and simultaneously eclipsing prevailing
tensions. They advocate for AI/ML ethics and
proffer recommendations for their discourse and
implementation. Conversely, they mitigate the
contentious ethical concerns (Greene et al., 2019:
2123). To avoid such pitfalls, a more thorough
examination of the ethical issues is essential.

Itis evident that ethical sensitivities regarding data
are applicable to both technology producers and
individuals. Anexamination ofthethreatofdataand

algorithmic decision-making from the perspective
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of CEOs reveals an increased risk of a deterioration
in the distribution of important liberal goods, such
as rights, opportunities, and wealth (Persson &
Kavathatzopoulos, 2018). As Mimi Onuoha (2018)
describes, this threat is alarming not only because
it can create new inequalities, but also because
it has the power to conceal and magnify existing
ones. In the United States, the problem has found
its manifestation in rights and anti-discrimination
discourses. According to experts in academia,
industry, and government, if left unchecked, these
tools are highly likely to produce discrimination.
However, an uncritical approach to these tools risks

perpetuating traditional forms of discrimination.

As computer algorithms play a bigger role in our
lives,weworrymoreaboutthe biasesthey mayhave
and the real effects of those biases (Davis, 2021).
As algorithms become increasingly pervasive in
everyday life, concerns regarding their biases and
impacts are mounting. Notable incidents include
a black developer being misclassified by Google's
photo software, Facebook suspending Native
American users'accounts for using real names, and
facial recognition technology struggling to identify
black faces. Additionally, airport body scanners
have erroneously flagged transgender individuals
as threats, and Google Translate has produced
biased translations of gender-neutral pronouns.
While the use of the term "violence" in this context
may appear exaggerated, it is important to
recognize the harmful outcomes stemming from
flawed data collection and algorithmic decisions.
These outcomes can be considered analogous
to the "data violence" described by Dean Spade
(Hoffmann, 2022: 324). Consequently, "data
violence" emerges as a significant phenomenon.
There exists no assurance that these processes
will not culminate in both indirect and overtly
detrimental, or potentially lethal, repercussions
(Hoffmann, 2021: 3547).

Algorithms are the main culprits for data
violence.

Nick Seaver's approach to algorithms, Al, and
MLs also suggests that data can be misused and
turned into violence in algorithmic processes.
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In 2013, at a conference on algorithms, he drew
attention to the main problem through a question
asked by a scientist. The scientist said: "For all this
talk about algorithms, I've never heard anyone
talk about a real algorithm; everyone talks about
a filtered ranking function. Seaver also noted
that the speakers covered algorithmic topics
ranging from Google's autocomplete feature to
credit scoring. However, he also agrees with the
questioner. Filtered ranking cannot be seen as a
simple algorithmic function because additional
contextual understanding is required. The
filtered sorting implied by the questioner is a real
algorithm. Functions like autocomplete serve
different purposes (Seaver, 2017: 1-2). While this
example is a bit confusing, the confusion gets to
the heart of the matter.

It is imperative to acknowledge that when
contemplating algorithms, it is essential to refrain
from reducing them to technical jargon. The
Governing Algorithms conference at New York
University was a seminal event in the application
of humanities and social science approaches to
algorithms in the growing interdisciplinary field
of critical algorithm studies (Gillespie & Seaver,
2016). A key tension within this field pertains to
the extent of knowledge held by humanities and
social scientists regarding the objects of this field,
which until recently were the domain of computer
scientists (Seaver, 2017: 2). There is a consensus in
contemporary discussions about the significance
of the technical aspects of discrimination,
particularlyinrelationtoalgorithmicdiscrimination.
While interpretations of its causes and effects
vary, the research emphasizes the potential for
algorithmic discrimination to reflect traditional
forms of discrimination. Engineers and computer
scientists are regarded as having the capacity
to promote justice through the implementation
of  discrimination-sensitive  data  practices.
Conversely, data justice experts concentrate on
human-centered governance, acknowledging
technology's transformative capacity as a tool for
justice. Technology is central to the agendas of
both fields (Kleinberg et al., 2018).
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The domain of justice, accountability, and
transparency studies is concerned with ethical
dilemmasassociated withautomated systems,and
it places emphasis on engineering and technical
solutions to mitigate risks to vulnerable groups
(Novellietal.,2024:1872). The examination of equity,
responsibility, and openness was initially aligned
with the preliminary investigation into the essence
ofbiasinthearchitecture ofcomputational systems
and the safeguarding of privacy in data mining
endeavors. (Zhang & Zhao, 2007: 53). Computer
science has seen a discourse on the potential for
data mining and machine learning algorithms,
which underpin automated systems, to exhibit
discriminatory tendencies towards individuals
(Pessach & Shmueli, 2023: 870). To circumvent the
creation of systems that give rise to bias, unfair
treatment, and illegal discrimination, researchers
in the fields of computer science and engineering
have conceptualized and modeled methodologies
for the identification and avoidance of such risks
in automated decision systems (Dechesne, 2020:
18). Consequently, contemporary researchers have
identified numerous criteria for determining the
fairness of machine learning systems. However,
these advances have semantically shifted from
the detection and prevention of harm, bias, or
discrimination. Nevertheless, such advances still
hold algorithmic decision-making and automated
systems to standards of fairness, accountability,
and transparency (Birhane et al., 2023).

Moreover, studies of justice, accountability,
and transparency fail to fully account for anti-
discrimination. In addition, existing literature
tends to neglect important debates in the field of
political philosophy about the extent to which all
instances of inequality are objectionable (Lippert-
Rasmussen, 2015: 210). Consequently, the field is left
with technical solutions that are overly simplistic
and ill-equipped to adapt to the intricacies of
social life. Indeed, endeavours focused on justice,
accountability, and transparency frequently
overestimate the transformative capacity of
technology and overlook the barriers to justice
in automated computer systems or parametric
decision rules, especially when attempting
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to achieve intended design or engineering
objectives. In contrast to scholars who focus
on justice, accountability, and transparency,
an emerging group of researchers who focus
on data justice offer a broader perspective to
address the problem of algorithmic discrimination
(Rosenbaum & Fichman, 2019: 238-239). These
studies elucidate the purpose of equitable data
collection, data analytics, and automated data-
driven decision-making. That is, while justice,
accountability, and transparency studies focus
on identifying justice constraints, data justice
studies consider the purpose of equity. In essence,
while justice, accountability, and transparency
emphasise the technical, data justice emphasises
the sociotechnical. With its focus on data-driven
harms and opportunities, data justice operates on
a contentious border between technological and
social determinism (Taylor, 2017). Nevertheless, it
is of paramount importance to recognize that this
issue carries with it a level of social significance that
is far too substantial to be limited or restricted by
any sort of predefined or established boundaries
that may exist.

What does data violence cost?

Data violence is now ubiquitous, pervading all
aspects of data and automated systems that
accompany our lives. Our tracking and shopping
habits, our health and fitness tracking, our
financial information - all of it is produced about
us by third parties, and data-driven systems are
at the ready (Hoffmann, 2018). The shift towards
automation in contemporary monitoring and
surveillance strategies is therefore unsurprising.
The imminent dominance of driverless vehicles on
roads, and the subsequent potential obsolescence
of practices such as speeding and red light
violations, are indicative of this trend. While these
developments are undoubtedly beneficial, they
concomitantly entail a consolidation of centralized
forms of information gathering and control. It is
acknowledgedthatthisprogressionisacontinuous
process, and that, in part due to the emergence
of "smart" technologies, there is an imminent
shift towards a scenario in which corporate and
government agencies will possess exhaustive
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profiles of every element of our professional,
personal, and social lives. The future is not merely
a concept relevant to our telephones, our vehicles,
our places of work, and our urban environments; it
is a reality. The technological capabilities of digital
media facilitate comprehensive data collection,
and the enhanced control that this enables makes
it a desirable outcome. Consequently, data today
possesses the potential to eradicate uncertainty
and lack of control (Andrejevic, 2019: 9).

The severity of unintended consequences
associated with the use of technology can be high.
For example, there are striking parallels between
plutonium, a material with limited non-military
applications, and artificial intelligence and facial
recognition systems. Plutonium is a by-product
of nuclear energy and a major component of
nuclear waste. In very small quantities it is used
as a power source for specialized scientific
instruments such as space probes. Plutonium
has a limited number of highly specialized
and strictly regulated applications. If allowed
to proliferate, it could have harmful effects in
the hands of various organizations. As a result,
plutonium can be seen as a material metaphor
for digital facial recognition technologies. It is
harmful to public health and will therefore be
subject to strict restrictions. Its use would have
extremely harmful consequences for public
health, outweighing potential benefits (Stark, 2019:
1-5). This assertion is further supported by Hartzog
and Selinger (2018), who states that "the future of
human development depends on banning facial
recognition technologies before they become too
ingrained in our lives". "Otherwise, people will not
know what it is like to be in a society without being
automatically identified, profiled, and potentially
exploited" (Hartzog & Selinger, 2018: 1-5). To avoid
social toxicity and racial discrimination, it is crucial
to understand facial recognition technologies for
what they are. In other words, they should be seen
as a threat that needs to be handled with extreme
caution (Bacchini & Lorusso, 2019: 321-322).

Digital should therefore be
approached as legitimate objects of ethical

technologies
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concern, with human values embedded in them.
This argument may seem obvious to researchers
who recognize the importance of human value
in technological production, but this is not the
case. Technological neutrality is just a discourse
in Silicon Valley and elsewhere (Russo, 2018: 656).
There is currently no consensus on the moral
responsibility of computer engineers and data
scientists for their inventions. Consequently, an
emerging movement known as 'ethical design'
has emerged with the aim of either establishing
such a consensus or at the very least, formalizing
the terms of debate, in the fields of Al and machine
learning (Stahl & Wright, 2018: 27-29).

Is a new ethical approach necessary?
The dichotomy of technical and ethical
perspectives on the issue does not allow for a
clear position on the data. However, as mentioned
above, there are some developments and
ethical steps that can be taken. For example,
egalitarianism is the idea that people should be
treated equally and (sometimes) certain things of
value should be distributed equally. Egalitarianism
makes discrimination wrong. Surprisingly, this
connection has been resisted by many of the
previously mentioned theorists of discrimination,
ascan be seen from the gap between the technical
and ethical views. Some have even argued that
the link between anti-discrimination laws and
equality is negligible (Holmes, 2005: 175). Others
argue the opposite. There are those who believe
that only a direct appeal to egalitarian norms can
satisfactorily explain everything that is wrong
with discrimination (Segall, 2012: 82). For present
purposes, this debate can be safely avoided. This
is not because the debate is uninteresting or
unimportant, as a philosophical project. Rather,
the aim here is to examine how egalitarian norms
might develop an account of why, and when
algorithmic systems might be considered unjust
(Binns, 2018: 5-6). Therefore, common sense is
needed to develop new concepts for data injustice
and data violence based on inequality. The new
data ethics also need an umbrella definition of

such discussions.
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Inthiscontext,itbecomesimportanttounderstand
the power of algorithms and to make sense of
the epistemologies on which they are based. The
absenceofsuchknowledgeallowsthe perpetuation
of algorithm-driven and big data-driven violence.
It is, therefore, better to seek critical analyses
of algorithmic processes, the social world they
inhabit, and the alternative futures they can bring
us, rather than focusing solely on the algorithm
itself. Therefore, technologists and academics have
a significant role in tackling the epistemological
ignorance embedded in algorithms, ie., the
"ethical significance of algorithmic mediation".
They also have a significant role in how algorithmic
processes can promote justice and humanitarian
considerations (Mittelstadt et al., 2016: 12). It needs
to be recognized that algorithmic processes,
including those in financial and urban planning
sectors, can perpetuate systemic biases. However,
the way data is generated is also called into
guestion. Questions about the politics of data
creation and the definition of valid data are
sparking new concerns and debates. The issues
at stake in these debates include data production,
management, ownership, transparency, and
access. Digital divides the consequences of
'smart' technologies, and the ethics and politics
of public sector collaboration with private data
owners and managers can also be investigated.
The accountability, transparency, bias, and justice
of algorithmic design, and the extreme racial
bias of the technologies themselves, also require
an ethical approach. These debates are not only
about technological design but more importantly
about addressing how data-driven assessments
and predictive modeling have the power to bring
futures into being (Introna, 2016: 25; LeszczynskKi,
2016: 1695; Shelton, 2017: 3).

In sum, by drawing attention to these limits,
we are not suggesting that they are absolute or
impossible to overcome. In fact, in asserting and
examining the intertwined insidiousness of data
and discrimination, it is necessary to point to
productive points that can overcome them, not to
offer fatal diagnoses. However, the problems resist

any easy solutions. Nor can we simply discuss a fix
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that can be applied at the coding level. We need
to focus our iterative critical attention on them,
looking for these problems not only in system
failures, but also in the kinds of worlds constructed
through  the
implementation of data-intensive, algorithmically
mediated systems (Hoffmann, 2019: 910).

design, development, and

In short, given that data violence is born, there
are symbolic ethical concerns at the institutional
level, but this is not likely to be overcome. It has
always been difficult to speak and understand
the language used by engineers. Therefore, it
is imperative to adopt a critical social theory
approach in the new data ethics. In this way, a
protective shield can be created for the individual

against algorithmic processes.

Aim and methodology

This study will examine data on Vviolence
experienced by ordinary people in social media
environments. The challenges faced by ordinary
people in networked environments have
diversified with the widespread use of social
media applications. The fact that ordinary people
can encounter people, groups, and masses that
they would not be able to meet in daily life without
networked environments has led to different
types of data violence. Data violence in networked
environments can cause serious harm to users.
The psychological, financial, and social effects of
data violence can extend beyond the online realm,
impacting real-life circumstances and manifesting
in physical forms of violence. Anna Lauren
Hoffmann's research on data violence, as it relates
to data-intensive systems and platforms, examines
the concept of data violence in the international
literature. The concept of data violence is also
examined in the context of intersectionality in the
works of Hoffmann et al., specifically in Imagining
Intersectional Futures: Feminist Approaches in
CSCW (2017) and Data, Technology, And Gender:
Thinking About (And From) Trans Lives (2017).
To date, there have been no scientific studies in
Turkiye that directly address the concept of data
violence. However, the findings of studies such
as the Social Information and Communication
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Association's (Toplumsal Bilgi ve iletisim Dernegi
-TBID) Digital Violence Research in Turkiye
(Turkiye'de Dijital Siddet Arastirmasi -2021) are
relevant to the concept of data violence.

Itisimperative to ascertain the specificdimensions
and causes of data violence that social media users
in TUrkiye may encounter. The form of violence in
networked environments is analogous to violence
in real life; therefore, solutions to such problems
can be developed. The objective of this study is to
comprehend the problem from the perspective
of platforms and users by elucidating the data
violence that users encounter as a result of their
use of social media and the factors that cause this
data violence. The research study was designed to

address the following four research questions:

RQ1: Can violence in everyday life be transferred to

the networked environment?

RQ2: Do social media applications cause data

violence?

RQ3: What types of data violence do ordinary
people experience in networked environments
and who is responsible?

RQ4: \Whatisthe cost of data violence in networked

environments?

The issue will be approached from an ethical
perspective, recognizing that the new types of
data emerging from networked technologies and
the problems arising from their processing are
the main concerns of data violence. A theoretical
framework will be used to examine the data of
social media users in order to explore new ethical
issues between the producers and users of
technology. In order to trace the problems related
to data violence faced by social media users,
a selected online complaint platform partially
resolves and adjudicates complaints against
brands and companies in Turkiye. The reason for
selecting the designated complaint platform is
its independence from social media applications.
Users try to resolve problems with social media
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applications through the designated units of
these applications. However, if they do not find
a solution to the problems, they lose confidence
in the application and the processes and turn to
alternative methods. Therefore, the fact that the
designated platform is independent and the most
prominent complaints platform in the country was
a decisive factor in the selection of the sample. On
this platform, there are many complaints created
by users of YouTube, TikTok, X (Twitter), Facebook,
and Instagram. Of these complaints, 25 from
Facebook, 36 from Instagram, 35 from TikTok, 6
from X, and 28 from YouTube were included in the
research sample to be analyzed. The complaints
included in the sample are cases of data violence
experienced by users. Usersattempttoresolve data
violence victimization on social media applications
primarily through the in-app complaint system.
The fact that users who cannot find an in-app
solution to their complaints turn to a neutral
complaint platform shows trust in the platform.
The sample is limited to this complaint platform
because the complaints reveal real victimization.

The research used the technique of document
analysis to collect complaints about data violence.
Document analysis is the detailed study of
documents produced in a wide range of social
practices, including written and visual images.
Such research is important for uncovering the
meanings associated with the historical conditions
of documents (Wharton, 2006: 79). Following the
compilation of all complaints submitted from the
first complaint to 30 November 2024, qualitative
content analysis was applied to the data obtained.
Qualitative content analysis aims to find concepts
and relationships that can explain the data
collected. In this process, different themes and
concepts can be discovered. In addition, efforts
are also made to reveal the facts hidden in the
data (Yildirm & Simsek, 2018: 242). Qualitative
content analysis was conducted within the
framework of eight themes. These are biased in
representation, harassment and cyberbullying,
misinformation and manipulation, privacy violation
and data security, discrimination, digital labor

exploitation, polarization, and data exploitation.
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The identification of these themes was informed
by a preliminary analysis of the most recurrent
forms of data violence reported on the complaints
platform. The principles of research ethics were
taken into account when analyzing and presenting
the findings within each of the themes. Since the
complaints in question contain data about an
individual and an institution, the posts in question
were categorized and evaluated, and the name of
the platform on which the complaint was made
was masked. In this way, ordinary people were
not harmed by the unauthorized use of their data,
which they did not wish to share as an example for
scientific research.

Findings

This research, conducted to uncover the data
violence that occurs as a result of communication
in networked environments, has identified several
forms of new data violence. The findings, which
provide a detailed perspective on the position of
platforms in the new data ethics, show that data
violence can occur under multiple headings.

Figure1

Social media applications and types of data violence

The results in Figure 1 show the distribution
of ordinary social media users' complaints by
category. Here, the social media applications
in question generally cause data Vviolence
in categories such as bias in representation,

harassment and cyberbullying, privacy and data
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security violations, discrimination, and data
exploitation. Complaints about polarisation,
misinformation and manipulation, digital labor
exploitation, and data exploitation were found
to be less common than other categories in the
sample. Each category seems to differ depending
on the social media application. This shows that
the applications may contain unique forms of
violence. Therefore, evaluating each social media
application separately in terms of the data violence
it generates may explain this situation. Commmon
issues can then be identified through a general

overview.

First,theresultsof YouTube,anonlinevideo-sharing

and social media application, are presented.

Figure 2
Data Severity Findings for YouTube

The most common forms of data violence on
YouTube are harassment and cyberbullying. These
are examples of harassment and cyberbullying
where users' personal information is at the center,
and where users are often the perpetrators.
Examples include mutual bad-mouthing in
video comments or the constant harassment of
a user by people posing as investors they met
through their YouTube channel. Victimization
in the form of unjustified channel suspensions,
problems with distribution revenues, and loss of
monetization opportunities can be read as digital
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labor exploitation through the harm caused by
YouTube to users. This type of data violence is
the second most common example found on
YouTube. Similarly, data exploitation includes
examples where users who do not use YouTube
for financial gain are subjected to financial harm
(usually unauthorized withdrawal of money from
their account by YouTube), and examples such
as engagement with content that is not typically
followed by the purchase of subscriptions are
assessed under the category of data exploitation.
The fact that similar examples make up the third
most common category can be interpreted as
YouTube managing personal data in a way that
causes data violence against ordinary users. There
are also complaints about privacy and security
issues on YouTube. It is common for inappropriate
and disturbing content to be shared from accounts
created using users' photos and numbers. The
existence of complaints about misinformation and
manipulation also shows that YouTube content
can cause data violence by manipulating and
misinforming users. For example, complaints
allege that users have suffered material and
moral harm as a result of misinformation and
manipulative content. In addition, complaints have
been received where YouTube has been accused
of bias in representation and discrimination. Users
whofeltthat YouTube wasbiased inits presentation
also criticized it for discrimination. For example,
the user interpreted the fact that the channel in
guestion dropped down the list of recommended
channels when content glorifying an ethnic group
started to be shared as representation bias and
discrimination. In another study, YouTube was
accused of being polarising by highlighting videos
from one group and not recommending videos
from other groups. The involvement of children
in data violence in all of these findings shows that

data violence is a threat to vulnerable groups.

In the case of TikTok, another social media
application, complaints have generally centered
on the idea that there are discriminatory elements
in the way the application operates. Complaints
include allegations that TikTok's management
takes sides in value attacks. The allegations of
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discriminatory data violence shown in Figure 3
are common on TikTok. Similarly, users complain
that TikTok is biased in its representation. Users
accused TikTok of bias in content moderation,
even though posts containing slang and profanity
were not removed, while their posts that did
not violate any community rules were removed.
The number of complaints about TikTok's use
of data is also high. As with YouTube, there are
complaints about TikTok that can be interpreted
as data exploitation, such as irregular deductions
from users' bank accounts and the disappearance
of TikTok gift money. Similar complaints have
also been made by those who earn commercial
income from TikTok. These practices, which can
be interpreted as digital labor exploitation, include
allegations that the videos of accounts with a very
high number of followers are unfairly blocked and
that the number of views has decreased because
they do not pay a fee to TikTok.

There are also complaints from users that privacy
and data security issues constitute data violence.
Complaints often include victimization caused by
users' photos being taken without permission by
other users, diverted from their original purpose,
and shared inappropriately. These photos include
images of users' spouses and children. In addition,

some users respond with profanity to those who
Figure 3. Data severity findings for Tiktok
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warn others about violating community rules
in their posts. They engage in harassment and
cyberbullying. These complaints are examples
of harassment and cyberbullying leading to data
violence. Users claiming that polarisation leads to
data violence also stated that TikTok encourages
polarisation by positively discriminating against
posts that engage in polarising discourse between

different segments of society.

There are fewer examples of actions that may
constitute data violence coming from application
X than from other social media applications. When
the posts related to data violence on the relevant
complaint platform were scanned, problems
related to harassment and cyberbullying were
identified. An example of harassment and
cyberbullying complaints in Figure 4 is when a
video of an ordinary user is taken and shared on
another account, and insults and abuse are made
under this post. In this case, the video was shared
to be abused and insulted by others. Although
the user has asked for help from the X authorities
to deal with the abuse, he has not received any

results.

There have also been complaints about privacy
and data security issues. For example, users were
identified on the X application who claimed that
they had been subjected to data violence due
to the publication of sexually explicit videos of
ordinary people. The X application also identified
complaints from other users whose user
information was used in a misinformative and
manipulative manner. In addition, the closure of
the first account complained about as a result of

Figure 4
Data severity findings for X
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two users arguing that X was seen by the user as

biased and discrimination in representation.

Looking at Facebook's results in Figure 5, it is
clear that privacy violations and data security
complaints are the primary forms of data violence.
There are examples of data violence in different
contexts due to Facebook's failure to ensure the
privacy and security of users' data. For example, a
cascading effect occurred when a user's username
and password, which should have been kept
confidential and secure, were stolen. The person,
who also used his stolen account for commercial
activities, received no support from Facebook
and was exposed to data violence through data
breaches.

Another category of data violence commonly
seen on Facebook is data exploitation. Similar
to incidents in other social media applications,
users' financial information has been exploited
and money has been taken from their accounts
without their knowledge. It is also noteworthy
that there are many cases where practices
involving bias and discrimination in representation
constitute data violence. Users generally
complained about the removal of comments
due to Facebook's community rules, the removal
of only one side's post in the case of insults and
swearing, punishment, discrimination against a
particular group, and bias. In addition, individuals
and businesses that use Facebook for commercial
Figure 5

Data Severity Findings for Facebook
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purposes suffer losses due to problems arising
from the application, which can be considered
in the category of digital labor exploitation. For
example, a company that wanted to advertise on
Facebook was unable to place the ad because it
did not receive the code from Facebook. Therefore,
the user claimed to have suffered a commercial
loss. The existence of individuals who have been
harassed and cyberbullied shows that Facebook

can also cause data violence in this context. One
Figure 6

Data Severity Findings for Instagram

woman who once posted her phone number was
constantly harassed and was unable to remove it,
making the data violence permanent.

Harassment and cyberbullying, which can be
interpreted as data violence, rank lowest in
complaints about Facebook, but highest for

Instagram, as shown in Figure 6.

Examples include defamation by secret users who
put people in difficult situations, the creation of
user accounts with images of ordinary users, and
the sharing of inappropriate content. Privacy and
data security issues also often lead to data violence
on Instagram. For example, when one user saw
a video shared by an unknown person, another
user was disturbed by the situation, complained,
and asked for a solution. Many similar complaints,
where users feel that their privacy and security
have been violated, can be assessed in the context
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of data violence. One category on Instagram that
constitutes data violence, and is not common on
other social media applications, is misinformation
and manipulation. The complaintsindicate thatitis
common to tag and share other users in any video
or photo on Instagram and that these posts are
not liked by other users. The complaints also show
that this practice, which constitutes data violence,
victimizes users. It is also possible to encounter
new forms of data exploitation on Instagram. One
user stated that he had received coupons from an
Instagram account that sold ready-made virtual
betting coupons, but they did not work. On the
contrary, the victimized user was constantly asked
for money; the user was exposed to material and
moral losses due to the demands for payment.
Although the user asked Instagram for help,
people in similar cases have been harmed by the
exploitation of their data. Bias and discrimination
in  representation, common in other social
media applications, were also identified against
Instagram. Users argued that Instagram practiced
ethnic discrimination and representation bias
based on the way comments were deleted. These
examples are prevalent in the removal of posts
that do not comply with community rules. One
user reported that his gaming account, in which
he had worked and earned commercial income for
many years, was stolen and his content deleted. In
this way, Instagram failed to protect the security
of a user's account, resulting in digital labor

exploitation.

Discussion and conclusion

The phenomenon of violence continues to exist
in networked environments that resemble the
real world. As Nick Seaver (2017: 1) states, artificial
intelligence shows that data can be misused in
algorithmic processes, which can lead to violence.
Itis clear that individuals in TUrkiye are using social
media applications in ways that can affect their
daily lives. The violence that results from these uses
has similarities to the examples that inspired the
concept of data violence. Similar to the suspension
of Native Americans' Facebook accounts for using
their real names, examples of discrimination and

bias in representation have been observed in
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the use of networked technologies in Turkiye.
Therefore, the exposure of social media users in
Turkiye to data violence cannot be considered
independent of the technical accidents, data
collection processes, and algorithmic stages of
these technologies. As such, users in Turkiye are
exposed to data violence in a manner similar to
physical violence in the real world (Hoffmann,
2022: 324).

While data violence occurs in networked
environments, this research shows that the act
of data violence occurs in different categories
depending on the social media application. The
YouTube, TikTok, X, Facebook, and Instagram
applications examined in the research are known
to have different user audiences and purposes.
Different audiences and purposes also lead to
different types of data violence experienced.
Those who use YouTube for commercial purposes
often report being subjected to digital labor
exploitation, which is linked to financial losses due
to the medium's algorithms. TikTok, on the other
hand, often inflicts data violence by exposing users
to discriminatory practices. This has sometimes
occurred when a user has been discriminated
against by another user,orwhendiscrimination has
been practiced directly by TikTok. The prevalence
of harassment and cyberbullying on social media
applications such as X and Instagram, which are
widely used in Turkiye, shows that the elements
of violence that individuals may encounter in their
normal lives are also transferred to the online
environment. Companies have not taken any
initiative to address the data violence that users
have suffered as a result of defamation based on
an image or idea they have shared; or as a result of
defamation by people they do not even know for
fraudulent purposes. As a result, users stated that
they had tried all possible ways to resolve their
victimization and had resorted to the complaints
platform as a last resort. On Facebook, it was
observed that complaints about privacy and data
security violations, which constitute data violence
against users, were frequent. lllegal access to
users' accounts, photos, and videos caused data

violence against users.
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A striking aspect of the complaints and grievances
raised by users is that, despite their unconditional
trust in the platforms, they are being subjected
to data violence. Users still expect the platforms
to provide redress. Nevertheless, users have
experienced every category of data violence in
every social media environment. Therefore, it
makes sense to categorize platforms as the main
actors in data exploitation. The only question to
ask of platforms that cannot prevent and manage
defamation of ordinary users and common acts
such as fraud is what benefit they derive from
all this. Therefore, all categories of data violence
found indicate that platforms are engaged in data
exploitation. Platforms generate value only from
exploiting users' data, leaving other complaints
unresolved due to administrative patterns such as
community rules.

Once the confidentiality and security of personal
data are breached, the other categories are likely to
occur. There is an open-ended series of scenarios
regarding the potential harm that data can cause
to individuals. Users who are aware of all this can

only contact the platform itself.

After that, the application is inconclusive and the
user exposed to data violence desperately applies
to the complaint platform. However, from the way
the platform works, it can be said that all these
complaints are inconclusive. When a problem is
solved on the complaints platform, it is marked as
"solved". As a result, the reputational damage and
the financial and material losses suffered by users
become data violence. The platforms' automated
complaint and feedback mechanisms, which
include algorithms, do not help to overcome
this. The findings therefore point to the need for
platforms, as perpetrators of data violence, to take
action. Platforms have the most important role
in overcoming data violence by identifying and
addressing it. There is a need for mechanisms
that clearly define and prevent data violence.
Furthermore, the categories of data violence in the
examples analyzed do not overlap with freedom
of expression. These acts of data violence directly

target individuals.
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Therefore, new data ethics can be advocated by
examining what causes data violence in social
media environments, which are products of
technological design, and how it can be overcome.
When ethics are not embedded in technological
design, as in the social media environments
examined in this study, examples of data violence
will emerge. Therefore, as Daniel Greene et al.
(2019: 2123) state, computer engineers, data
scientists, or those responsible for these processes
should act in accordance with the principles of
‘ethical design'. Otherwise, technologies designed
in a discriminatory and inequitable way will
create new and more severe examples of data
violence. Elisa Holmes (2005: 175) also states that
the dichotomy between technical and ethical
perspectives does not contribute to solving
problems; designers caught between technique
and ethics prioritize technique over ethics as the
main source of the problem. It is imperative to
combine technique and ethics in order to design
technological products that are not inequitable,
do not cause discrimination, and do not cause
data violence. Otherwise, as seen in this research,
proposed solutions to the problems identified by
users will be met with resistance. Instead, it will
remain an accepted and widespread practice for
the technology used to constantly involve data
violence. The countries where such technologies
are used also have an obligation here. In a situation
where the technologies used cause data violence
to people, states can protect users through legal
processes. With appropriate laws and sanctions,
technology companies can be forced to take steps
in this direction and users can be protected. In this
way, it can contribute to understanding the new
dimensions of social media platforms in relation to
data violence identified in this study and support
a better understanding of the responsibilities of

platforms.
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Genisletilmis Ozet

Ag baglantili ortamlarda paylasilan veriler siradan
insanlarin  veri siddetine ugramasina neden
olmaktadir. Esasen bu eylem glndelik hayatin ad
baglantiliortamlara tasinmis bir bicimidir. GUndelik
hayatta yer alan siddetin veriler araciliiyla ag
baglantili ortamlara tasinmasiyla bu eylemlerle
sik¢a karsilasiimaktadir. Bu eylemin magddur
tarafinda olanlar genellikle siradan insanlardir.
Magdur edenler ise eylemi gergeklestirenler
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ve bu eylemin gerceklestirildigi platformlarin
kendisidir. Magduriyetin ortaya ¢ikmamasi adina
platformlarin  Uzerine dusen goreviler vardir.
Platformlar kullanicilarin gergek hayattaki gibi
siddete ugramamasi igin verileri iyi yonetmeli,
gizliligi korumali ve farkli c¢ikar catismalarini
onlemelidir. TUm bunlar kullanicilarin ag baglantih
ortamda farkli tirden veri siddeti kategorilerine
ugramamasi icin gereklidir. Bu gorevler yerine
getiriimediginde veri siddeti ortaya cikar.

Bu arastirmada sosyal medya ortamlarinda siradan
insanlarin ugradiklari veri siddeti incelenecektir.
Ag baglantili ortamlarda karsilasilan veri siddetinin
kullanicilara ciddi zararlari s6z konusu olabilir.
Cesitli psikolojik, finansal ve sosyal etkiler ag
baglantili ortamlarin disina tasip gercek hayati
etkileyerek siddet olgusunu somutlastirabilir.
Turkiye'deki sosyal medya kullanicilarinin somut
olarak karsilasabilecedi veri siddetinin boyutlarini
ve nedenlerini ortaya koymak onemlidir. CUnku
siddetin ag bagdlantili ortamlardaki bi¢ciminin
gercek anlamdaki siddetten herhangi bir farki
yoktur. Bu tur sorunlarin ¢ézimune yoénelik yol
haritalarinin bu sekilde cizilebilecegi soéylenebilir.
Bu dogrultuda bu arastirmada kullanicilarin
sosyal medya kullanimlari sonucu karsilastiklari
veri siddeti ve bu veri siddetine neden olan
unsurlar ortaya koyularak, soruna platformlar ve
kullanicilar agisindan bir bakis agisi kazandirmak
amacglanmistir.

Ag baglantili  teknolojilerin  ortaya cikardigi
yeni veri turleri ve bunlarin islenmesinden
kaynakli sorunlarin veri siddetinde temel ugrak
noktalari oldugu kabul edilerek konuya etik
bir perspektiften yaklasiimistir. Sosyal medya
kullanicilarinin karsilastiklar veri siddetiyle ilgili
sorunlarin izini surebilmek icin Turkiye'de marka
ve firmalar hakkinda sikayetlerin kismen ¢6zUm ve
karara baglandidi bir cevrimici sikayet platformu
secilmistir. Bu platformda Youtube, Tiktok, X
(Twitter) Facebook ve Instagram uygulamalarini
kullananlarin  olusturdugu bircok sikayet yer
almaktadir. Bu sikayetler arasinda yer alan ve
kullanicillarin = veri  siddetine maruz kaldigini
belirten Facebook'tan 25, Instagram'dan 36,
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Tiktok'tan 35, X (Twitter)'ten 6 ve Youtube'dan 28
sikayet incelenmek Uzere arastirma orneklemine
dahil edilmistir. Ornekleme dahil edilen sikayetler
kullanicilarin tecrube ettigi veri siddeti vakalandir.
Kullanicilar sosyal medya uygulamalari kaynakli
ugradiklart veri siddetiyle ilgili magduriyetleri
oncelikle uygulamaigisikayetsistemiile gidermeye
calistigi bilinmektedir. Sikayetlerine uygulama igi
¢6zUm bulamayan kullanicilarin gérece tarafsiz bir
sikayet platformuna ydnelmeleri ilgili platforma
guveni gdstermektedir. Bu yuzden o6rneklemin
bu sikayet platformu ile sinirlandirilmasi ele alinan
ornek sikayetlerin gercek magduriyetleri ortaya

koymasi nedeniyledir.

BireylerinTurkiye'desosyalmedyauygulamalarinda
gundelik hayatlarini etkileyebilecek kullanimlar
ortaya koydugu aciktir. Bu kullanimlar sonucu
ortaya ¢ikan siddetin tipki veri siddeti kavraminin
tanimlanmasinda ilham alinan orneklerle
benzesen yanlari vardir. Yerli Amerikahlarin gergek
adlarini kullandiklarinda Facebook hesaplarinin
askiya alinmasindakine benzer sekilde ayrimcilik
ve temsilde yanliiga benzer  &rneklerin
Turkiye'deki ag baglantili teknoloji kullanimlarinda
ortaya ciktigr gorulmustur. Dolasiyla Turkiye'deki
sosyal medya kullanicilarinin  veri siddetine
maruz kalmalarini bu teknolojilerin muhendislik
kazalarindan, veri toplama suUrecglerinden ve
algoritmik  asamalarindan  badimsiz  olarak
dusunulemeyecegi goérulmuastur. Bu  haliyle
Turkiye'deki kullanicilar gercek dunyadaki fiziksel
siddete benzer bir bicimde (Hoffmann, 2018) veri

siddetine maruz kalmaktadir denebilir.

Arastirmada incelenen Youtube, Tiktok, X,
Facebook ve Instagram uygulamalarinin her
birinin  farklh  kullanici  kitleleri ve amaclari
oldugu bilinmektedir. S6z konusu farkl kullanici
kitleleri ve amaclari tecrUbe edilen veri siddeti
taranu de farkhlastirmaktadir. Youtube'u
ticari amaclarla kullananlar genellikle ortamin
algoritmalari nedeniyle maddi kayiplarla baglantil
dijital emek sOomurltstne maruz kaldiklarini
sdylemektedir. Tiktok ise genellikle kullanicilari
ayrimcl uygulamalarla karsi karsiya getirerek

veri siddeti uygulamaktadir. Bu durum kimi
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zaman kullanicinin baska bir kullanici tarafindan
ayrimciliga ugradiginda ya da dogrudan Tiktok
tarafindan uygulanan bir ayrimcilik s6z konusu
oldugunda ortaya ¢ikmistir. X ve Instagram gibi
Turkiye'de kullanimi yaygin olan sosyal medya
uygulamalarinda ise taciz ve siber zorbaligin
yaygin olmasi bireylerin normal hayatlarinda
karsilasabilecekleri  siddet  unsurlarinin  ada
da tasindigini  gdstermektedir.  Kullanicilarin
paylastiklari bir gdrsel ve fikir kaynakl ya da
hic tanimadiklari insanlar tarafindan sadece
dolandiricilik amagh atilan iftiralar sonucunda
ugradiklart veri siddeti konusunda sirketler
de herhangi bir girisimde bulunmamistir. Bu
yUzden kullanicilar yasadiklari magduriyetlerin
giderilmesi icin  her yolu denedikleri ve

son secenek olarak sikdyet platformuna
basvurduklarini belirtmiglerdir. Facebook'ta ise
gizlilik ihlallerinin ve veri glvenliginin kullanicilara
veri siddeti olusturduguna dair sikayetlerin siklikla
gerceklestigi  gdérulmustdr. Kullanicilarin - yasal
olmayan yollarla erisilen hesaplari, fotograf ve

videolarinin kullanicilara verisiddeti olusturmustur.

Kullanicilarin olusturduklari sikayetler ve sikayet
konularinda dikkat ¢eken bir husus kullanicilarin
platformlara duydugu kosulsuz guven karsisinda
veri siddetine ugradiklaridir. O halde birer
teknolojik tasarim UrUnu olan sosyal medya
ortamlarinda veri siddetine nelerin neden oldugu
ve bunun nasil Ustesinden gelinecedi noktasinda
yeni veri etigi savunulabilir Bu arastirmada
incelenen sosyal medya ortamlarinda oldugu gibi
teknolojik tasarimlarin icerisine etik girmediginde
bunun gibi veri siddeti érnekleri ortaya c¢ikacaktir.
Bu yUzden bilgisayar muhendisleri, veri bilimciler
ya da bu sUreclerden sorumlu olanlar “etik tasarim”
ilkelerine uygun bir bicimde hareket etmelidir. Aksi
halde ayrimci ve esitsizlikgi tasarlanan teknolojiler
veri siddetinin yeni ve daha agdir 6rneklerini ortaya
cikaracaktir. Elisa Holmes (2005: 175) da konuya
teknik ve etik iki ayri bakis ikileminin sorunlari
¢dzmede bir katki saglamadigini belirtmektedir.
Teknik ve etik arasinda kalan tasarimcilarin etik
yerine teknigi 6ncelemesi bu dogrultuda sorunun
asil kaynagidir. Esitsizlik¢i olmayan ve ayrimcilik
Uretmeyen, veri siddetine neden olmayan
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teknolojik Urunler tasarlayabilmek igin teknik ve
etigin birlestirilmesi zorunludur. Aksi halde bu
arastirmada goruldugu Uzere kullanicilarin talep
ettigi sorunlarin ¢ézUmleri ¢édzUme direnecektir.
Bunun yerine kullanilan teknolojinin surekli veri
siddeti icerecegi kaniksanmis ve yayginlasmis
bir uygulama olarak kalacaktir. Burada bu tar
teknolojilerin  kullanildigi Ulkelere de gorevler
dUsmektedir. Kullanilan teknolojilerin insanlara
veri siddeti dogurdugu bir durumda devletlerin
yasal surecglerle kullanicilarin korumasi séz konusu
olabilir. Uygun yasalar ve yaptirimlarla teknolojik
sirketler bu yonde adim atmaya zorlanabilir ve
kullanicilar korunabilir.  Boylelikle bu calismada
tespit edilen sosyal medya platformlarinin veri
siddetiyle iliskili yeni boyutlarinin anlasilmasina
katkisaglanabilirve platformlarinsorumluluklarinin
daha iyi kavranmasi desteklenebilir.
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ABSTRACT

Thisresearchaimedtorevealthegeneraltrendsofthestudieson parents’'socialmediapostsabouttheirchildreninTurkiye.
For this purpose, 36 studiesthat metthe research criteriawere included out of 79 in the National Thesis Centre, Dergipark,
TR Index, Web of Science, Scopus, and ERIC databases. The research’s findings revealed that studies on sharenting
behavior in Turkiye have primarily been published in the National Thesis Center database, with a notable increase in
publications in 2022. In these studies, a qualitative research approach has primarily been adopted, surveys were used
for data collection, and the data were analyzed using content analysis techniques. In addition, special moments such as
first step/first tooth, birthday celebration, new year celebration, and graduation ceremony/year-end performance were
prominentin parents’social media postsabout their children. Parents shared these posts for socialization, feeling happy,
exchanging ideas about their parenting, collecting memories, commercial gain, and seeking parental approval. While
such shares had emotional effects on the parents, including feeling happy and having a fun time as well as educational

effects, including acquiring information, they had the highest violation and the lowest emotional effect on the child.

Keywords: Sharenting, Parent, Children, Social media, Systematic Literature Review.

oz

Bu arastirma, Turkiye'de ebeveynlerin ¢ocuklariyla ilgili sosyal medya paylasimlari Uzerine yapilan calismalarin genel
egilimlerini ortaya koymayi amaglamistir. Bu amagla Ulusal Tez Merkezi, Dergipark, TR Dizin, Web of Science, Scopus ve ERIC
veri tabanlarinda yer alan 79 ¢alismadan arastirma kriterlerini karsilayan 36 calisma arastirmaya dahil edilmistir. Arastirmanin
bulgulari, Turkiye'de sharenting davranisini ele alan ¢alismalarin daha ¢ok Ulusal Tez Merkezi veri tabaninda yayinlandigini
ve 2022 yilinda yayinlarda belirgin bir artis oldugunu ortaya koymustur. Bu ¢alismalarda cogunlukla nitel arastirma yaklasimi
benimsenmis, veri toplama igin anketler kullaniimis ve veriler icerik analizi teknikleriyle analiz edilmistir. Ayrica, ebeveynlerin
cocuklariyla ilgili sosyal medya paylasimlarinda ilk adim/ilk dis, dogum gUnu kutlamasl, yeni yil kutlamasi ve mezuniyet
térenifyil sonu gosterisi gibi 6zel anlar dne ¢ikmistir. Ebeveynler bu paylasimlari sosyallesme, mutlu hissetme, ebeveynlikleri
hakkinda fikir alisverisinde bulunma, ani biriktirme, ticari kazang saglama ve ebeveynligini onaylatma amaciyla yapmislardir.
Bu paylasimlarin ebeveyn Uzerinde mutlu hissetme ve eglenceli vakit gegirme gibi duygusal etkilerinin yani sira bilgi edinme

gibi egitsel etkileri de bulunurken, cocuk Uzerinde en yuksek ihlal ve en dusuk duygusal etkiye sahip oldugu belirlenmistir.

Anahtar Kelimeler: Sharenting, Ebeveyn, Cocuk, Sosyal medya, Sistematik LiteratUr Taramast.

*This research is derived from the master’s thesis titled “ Systematic Review of The Studies Investigating Parents’ Social Media Posts
About Their Children in TUrkiye” by the first author.
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Introduction

The development and spread of the internet have
increased the number of people using social
media platforms day by day. The upward trend is
also observable in the rates of active social media
usage. According to the We Are Social (WAS) 2024
report, 62% of the world’'s population uses social
media. In TUrkiye, the number of people using
social media platforms in 2024 constitutes 66.8%
of the total population (Kemp, 2024).

Individuals use social media platforms for
different purposes. According to Allen et al. (2014),
individuals use social media platforms to meet
their entertainment and social activity needs.
While individuals use social media platforms to
interact with their friends by creating identities
(Griffiths, 2012; Kuss & Griffiths, 2011), teachers
prefer these platforms for teaching and learning
purposes (Acun et al, 2017). From the parents’
perspective, social media has become an integral
part of life (Brosch, 2016). Parents post on social
media platforms for many reasons, such as sharing
parenting experiences, getting information about
the positive or negative aspects of parenting,
giving advice to other parents (Duggan et al., 2015;
Verswijvel et al., 2019), and recording information
about the child's developmental stages (Kumar &
Schoenebeck, 2015).

Parents have started to include their children in
social media posts over time. As a result, parents’
social media sharing about their children has given
rise to the concept of sharenting. Sharenting was
first used by Stevan Leckart in 2012 and defined for
the first time in 2015. Sharenting is a combination
of the words “share” and “parenting”. It literally
means that a parent shares information about their
child on social media platforms (Collins Dictionary,
2024). Such sharing may lead to the violation of
the child’s rights to privacy (Lipu & Siibak, 2019),
protection of personal data, and confidentiality of
private life in the future (Steinberg, 2016). Photos
shared without the child’s consent or social media
accounts opened on behalf of the child violate the
child’s right to privacy (KuguUkali & Sercemeli, 2019).
However, creating online identities is a right that
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belongs to the child, and this identity should be
created by the child, not the parent (Otero, 2017).
Since parents create a digital identity for their
child in their posts, such problems arise (Kopecky
et al,, 2020). Parents knowingly or unknowingly
share information about their children on social
media platforms. This information usually consists
of the child’'s behavior, appearance and personal
information, location information, and special
clothes (Ammari & Schoenebeck, 2015; Bastemur
et al, 2021). In addition, parents use the social
media platform as a digital diary by sharing every
aspect of their children since birth, as well as their
school experiences and adolescence (Erisir & Erisir,
2018). Parents not only share information about
their children but also use social media platforms
to verify parenting tasks, receive information from
other parents, and share parenting (M. Davis et al.,
2021, Wagner & Gasche, 2018). When the studies
on sharenting behavior in Turkiye are examined, it
is seen that no research reveals the trends of the
studies with a systematic literature review. In this
context, analyzing and interpreting sharenting
behavior studies on a national scale can contribute
to a deeper understanding of this behavior, reveal
its multifaceted nature, and guide policymakers

and researchers.

Literature Review

In order to fulfill the sharing behavior, the shared
post must be seen by a large audience, and
the child must be recognized (Alemdar, 2022).
Sharenting behavior has started to develop and
become widespread. In a study conducted with
parents who use Instagram, parents share at least
one photo of their children on the social media
platform (Balaban, 2022). According to another
study, the majority of the parent's posts on their
social media accounts were photos related to their
child (Bastemur et al., 2021).

The parent who posts on social media can be a
mother, father, or both. As a result of the studies,
although the mother is the parent who posts the
most (Er et al., 2022), the posts made by fathers
continue to be the subject of research. In a study
conducted with parents with children over the age
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of 10 in Turkiye, both mothers’ and fathers’ posts
about their children on social media platforms
were analyzed (Balaban, 2022). At this point,
the frequency and content of parents' posts are
noteworthy rather than which parent posts. In
a study conducted with 196 social media user
parents, it was found that mothers posted more
frequently than fathers (Ocakogdlu et al, 2023).
Parents need to get permission and pay attention
to confidentiality before sharing posts about their
children.

In Tarkiye, there may be more than one reason for
parents to post on social media platforms. Parents
post for reasons such assharing loneliness through
communication on social media (Erisir & Erisir,
2018), learning educational information about the
parenting task (Blum Ross, 2015), and proving their
existence to society (Blum Ross & Livingstone,
2017). Parents share posts about their children to
make them happy, to share their happiness, and to
collect memories (Omur & Uyar, 2022). In addition,
parents share their parenting duties, happiness,
and solutions to the problems they encounter in
parenting (Brosch, 2016).

Parents often post about their children’'s daily
life activities and special moments such as
gender parties, birthday parties, and graduation
ceremonies. As a result of the survey conducted
with 401 parents with children between the ages
of 4-6, the content of the parent's sharenting
behavior includes trips, travels, and vacations with
their child, time and activities spent at school,
special days such as birthdays and dental parties,
and time spent at home (Aslan & Durmus, 2020). In
another study conducted with 25 parents, parents
indicated the name and location of the child in the
posts and shared the child’s private posts (Erisir
& Erisir, 2018). Moreover, parents can also share
photos that they find funny about their children
(Kopecky et al., 2020).

Sharenting behavior has several effects on both
the parent and the child. While it has an impact on
the parent, such as having a fun time on the social
media platform (Er et al., 2022), providing control
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over the child (Morva & Unla, 2021), and reaching
a broad audience with sharing (Girgin & Gonal,
2020), sharenting behavior has more negative
effects on the child. These effects include privacy,
child abuse, digital kidnapping, digital footprint,
and the child's inability to defend themselves
against risks. The World Health Organization
(WHO) defines child abuse as the neglect of the
person taking responsibility for the child to meet
the child's developmental needs (WHO, 2020).
When the mother, father, or caregiver who is
responsible for taking care of the child leaves the
child's needs incomplete in all aspects, the child
may be exposed to emotional, physical, economic,
and sexual abuse (Kepenekci, 2001; Polat, 2004;
Runyan, 2002). Economic abuse is the violation
of the child’s rights, low-paid labor, and failure
to meet the needs necessary for development
(Isikli, 2008). Physical abuse is when a person
responsible for the care of a child under the age
of 18 physically harms the child, and the child is
harmed as a result (Hanci, 2002; Polat, 2004, Taner
& Gokler, 2004). Emotional abuse is any behavior
applied to a child by adults that harms the child’s
personality and development
2001). According to the World Health Organization

(2020), children may be exposed to sexual abuse

(Sahiner et al,

when they are not developmentally ready and do
not give consent. If the child feels responsible for
the abuse they are exposed to by the parent, the
emotional damage to the child is greater (Ollier &
Hobday, 2004). Especially when the abused person
becomes an adult, the likelihood of passing on the
abuse to the next generation will increase (WHO,
2020). In a study conducted in Turkiye, it is stated
that measures should be taken for child abuse in
sharenting behavior as a result of the increase in
social media users over time (Dogan Keskin et al.,
2023).

Method

Research Approach

In this research, a systematic literature review
approach was used to reveal the general trends
of studies on parents’ social media posts about

their children in Turkiye. A systematic literature
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review is the identification, evaluation, and
interpretation of studies in literature related to the
guestion, topic, or phenomenon addressed in the
research (Kitchenham, 2004). This approach also
includes the process of synthesizing all the data
by scanning according to predetermined criteria
to answer the questions in the research (Armitage
& Keeble-Allen, 2008; Pati & Lorusso, 2018). In line
with this approach, studies on sharenting behavior
in TUrkiye were examined and summarized within
the framework of the research questions through

a systematic literature review.

Determination of Databases and Keyword
Selection

An extensive search across major academic
databases was conducted to identify studies
focusing on sharenting behavior in TurkiyeThe
databases used were the National Thesis Center,
Dergipark, Web of Science, Scopus, ERIC, and TR

Index.

-Inthe National ThesisCenter database, “sharenting”
was used as the keyword, with “all” selected for the

search field, permission status, and thesis type.

-Inthe Dergiparkdatabase, the keyword “sharenting”
was entered without any restrictions being applied.

Figure 1

- In the Web of Science database, the keyword
“sharenting” was entered, and “TURKIYE" and
“TURKEY"” were selected under the Countries/

Regions filter.

-Inthe Scopus database, the keyword “sharenting”
was entered, and “TURKIYE"” and “TURKEY” were
selected under the Countries/Regions filter.

- In the ERIC database, the keyword “sharenting”

was entered, and the location: “Turkey” was

selected under the Location filter.

- Inthe TRDizindatabase, the keyword “sharenting”

wasentered without any restrictions being applied.

Selection of Studies

The Preferred Reporting Items for Systematic
(PRISMA)
diagram technique was utilized to determine the
studies to be included in the research. The PRISMA

flow diagram covers the process of removing

Reviews and Meta-Analyses flow

duplicates and studies that are not suitable for
the research scope after the database search
and determining the included studies (Pollock &
Berge, 2018). The PRISMA flow diagram used in the
research is shown in Figure 1.

PRISMA flow diagram
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In the literature review on sharenting, a total of 79
records were obtained from six different databases.
After removing duplicates and ineligible studies,

36 studies were included in the systematic review.

Research Group

Studies on sharenting behavior in Turkiye were
obtained by typing keywords and applying
filtering processes in databases. As a result of the
review, 36 studies were included in the systematic
literature review. While analyzing these studies,
specific criteria were applied. The criteria used for
these studies are as follows:

- Being of Turkiye origin,

- Being accessible,

- Having been conducted between 2016-2024,

- Addressing parents’ social media posts about

their children,

- Collecting data from primary data sources

Figure 2 shows the distribution of the studies
included in the research by publication type.

Figure 2
Publication types

In Turkiye, studies on the behavior of sharenting
consist of 23 research articles, 12 master’'s theses,
and one doctoral thesis.
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Data Collection

Data from the studies included in the research
were collected using the publication classification
form developed by Goktas et al. (2012). The
subject headings and subheadings contained in
the relevant form have been referenced during
the data collection process. These include the
title of the article, the author/authors, the year,
the name of the journal, the type of the article,
its subject, approach and model, data collection
tools, sample level, sample size, sample selection
method, and data analysis method. In addition to
the headings in the form, the following headings
were also examined in line with the purpose of
the research: the databases where the studies
were published, the types of content shared in
sharenting behavior, and the effects and causes
of sharenting behavior. An electronic spreadsheet
containing the identified headings was created,
and the data obtained from the reviewed studies
were processed under the relevant headings,

completing the data collection process.

Data Analysis

The studies were subjected to descriptive
analysis according to the categories of the year
of publication, database, research approach and
model, sample level, sample size, sample selection
methods, data collection tool, and data analysis
method. The findings have been presented using
appropriate tables and graphs. The data relating to
the types of content shared in sharenting behavior
and the effects and causes of sharenting behavior
in the studies were subjected to content analysis.
In this context, after the themes were determined,
the studies were coded. After the coding process,
the data were categorized into relevant categories.
After all these processes, the findings obtained
were presented in tables in the form of categories

and codes.

Validity and Reliability

In this research, which conducted a systematic
literature review, validity and reliability are
critical to show that the study is based on strong
foundations and that the results are reliable (Bosch
& Card, 2012). Therefore, the selection of articles
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that meet the specified criteria, as well as the
systematic collection and analysis of data, enhance
the validity of the research (Moher et al.,, 2009).
Additionally, the use of coding forms and the
establishment of inter-coder reliability contribute
to the reliability of the findings (Higgins, 2003). In
this context, a field expert with a doctoral degree
was consulted to determine the criteria and select
the studies. As a result of the literature review, data
was systematically collected from the 36 studies
included in the research using coding forms. In
this process, 10% of the studies were randomly
selected and evaluated by different coders to
calculate inter-coder reliability (McHugh, 2012). Out
of the 36 studies, four were randomly selected and
coded by experts and researchers, with Cohen'’s
Kappa value calculated as 0.82. After the coding
process, the expert and the researcher exchanged
ideas and made co-decisions regarding the codes.

Findings

Distribution of Studies by Databases

Studies on sharenting behavior in Turkiye have
been scanned in the National Thesis Center, TR
Index, Dergipark, Web of Science, Scopus, and

Figure 3

Databases

ERIC databases. Figure 3 shows the databases in
which the 36 studies included in the research were
published.

According to Figure 3, the database with the
most publications in the examined studies is
the National Thesis Center (f=13). Twelve of these

publications are master's theses, and one is
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a doctoral thesis. The National Thesis Center
database was followed by the TR Index and

Figure 4

Distribution by year
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Dergipark databases, respectively. The database
with the fewest publications in the studies is ERIC
(f=1).

Distribution of Studies by Year
Figure 4 shows the distribution of studies on

sharenting behavior in Turkiye by year.

Figure 5

Research approaches

According to Figure 4, the studies began to be
published in 2016 and increased year by year.
However, most studies were published in 2022
(f=12).

Research Approaches and Models

Figure 5 shows the research approaches used in
the studies on sharenting behavior in Turkiye.
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Table 1

Research approaches and models

Quantitative Research Approach

Research Model Frequency (f) Percentage (%)
Survey 4 1
Scale development 3 83
Cross-sectional 3 83
Comparative-Descriptive 1 2,7
Descriptive 1 2,7
Experimental 1 2,7
Not specified 4 ml
Total 17 47,2

Qualitative Research Approach

Research Model Frequency (f) Percentage (%)
Case study 4 ml
Descriptive 4 1A

Document analysis 2 55
Netnographic 2 55
Survey 1 2.7
Discourse analysis 1 2.7
Not specified 4 m
Total 18 50
Mixed Research Approach
Exploratory sequential design 1 2,8

According to Figure 5, half of the studies used
the qualitative research approach (f=18). Similarly,
researchers frequently used the quantitative
research approach as well (f=17). Additionally, the
mixed research approach was used in only one
study.

Table 1 shows the research approach used in
the studies and the preferred research model

according to that approach.

According to Table 1, in the studies using the
guantitative research approach, the survey model
(f=4) was preferred the most, while in qualitative
research,the case (f=4) and descriptive (f=4) models
were preferred more. In contrast, comparative-

descriptive, experimental, exploratory sequential

Figure 6

Data collection tools
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design, and discourse analysis are also the least
preferred models. One study was conducted with

each of these models.

Data Collection Tools
Figure 6 shows the data collection tools used in

studies on sharenting behavior in Turkiye.

According to Figure 6, the survey (f=11) ranks
first among the data collection tools used in the
studies, followed by the scale (f=10). However,
document (f=8) and interview form (f=8) are less

frequently used.

Sample Selection Methods
Figure 7 shows the sample methods used in
studies on sharenting behavior in Turkiye.

Figure 7.

Sample selection methods
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According to Figure 7, the most commonly used
sample selection method in the studies was
criterion sampling (f=15), one of the purposeful
sampling methods. That is followed by the
convenience sampling (f=7) and snowball
sampling (f=7) methods. The least preferred
sample selection method by researchers is total
population sampling (f=1).

Sample Sizes
Figure 8 shows the sample sizes of studies on
sharenting behavior in Turkiye.

Figure 8

Sample sizes

According to Figure 8, the study sample sizes are
mostly in the range of 1-100 (f=10). That is followed
by studies with sample sizesin the ranges of 101-200
(f=5), 301-400 (f=5), and 401-500 (f=5). Additionally,
there is one study each in the sample size ranges of
201-300, 501-600, and 801-900.

In some of the studies, the social media accounts of
parents or the photos/videos they shared on social
media were considered samples. Table 2 shows
the distribution of the studies according to the
number of parents whose social media accounts
were examined and the number of photos/videos
shared on social media.

Table 2 shows eight studies that analyze parents’
social media accounts. A large portion of these
studies examine parents’ social media accounts
(f=6). In other studies (f=2), the photos/videos
shared by parents on social media were examined.

Sample Levels

Table 2

Distribution of studies examining parents’ social media accounts

Number of Number Number of photos/ Number
parents whose of videos examined of
social media studies  on parents'social studies
accounts were media accounts
examined
1-10 4 401-500 1
21-30 2 6001-7000 1
Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Figure 9 shows the sample levels in studies on
sharenting behavior in Turkiye.

According to Figure 9, most studies were
conducted with parents (f=24) at the sample level.
When the studies were examined as parental
roles, the research conducted with mothers (f=7)
was more prevalent. However, only one study was
conducted with fathers.

Data Analysis Methods
Table 3 shows the data analysis methods in studies

Figure 9

Sample

Parent (Mother and father) 24
Mother 7
Child over 18 2
Child under 18 2
Father W 1

Sample level

0 5 10 15 20 25 30

Frequency

on sharenting behavior in Turkiye.

According to Table 3, the data analysis methods of
the studies are addressed in two parts: qualitative
data analysis and quantitative data analysis
(descriptive  statistics, inferential statistics-
parametric tests, and inferential statistics-non-
parametric tests). In these studies, inferential
statistical techniques (f=53), including parametric
and non-parametric tests, were used more
frequently as the data analysis method. Among
the inferential statistical techniques, factor
analysis (f=8) ranked first, followed by the t-test
(f=7) and ANOVA/ANCOVA tests (f=7). The content
analysis technique (f=12) stands out in qualitative

data analysis methods.

Types of Content Shared

Table 4 shows the types of content shared
by parents about their children in studies on
sharenting behavior in Turkiye.

According to Table 4, the types of content shared in
the studies were categorized as special moments,
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Table 3

Data analysis methods

Frequency (f) Percentage (%)

Qualitative Data Analyses 19 19,7
Content analysis 12 125
Descriptive analysis 2 2
Other (Thematic analysis) 3 32
Other (Cluster analysis) 1 1
Other (Discourse analysis) 1 1
Quantitative Data Analyses

Descriptive Statistics 24 24,8
Percentage 8,3
Frequency 7,2
Mean 5 52
Standard Deviation 4 4
Inferential Statistics-Parametric Tests 29 30
Factor analysis 8 8,3
t-test 7 72
ANOVA/ANCOVA 7 72
Correlation 4 4
Regression 3 32
Inferential Statistics-Non-Parametric Tests 24 24,8
Chi-square 6 6,2
Kolmogorov-Smirnov test 5 52
Mann-Whitney U test 4 4]
Kruskal-Wallis H test 4 4
Spearman correlation 3 32
Friedman test 1 1
Wilcoxon signed-rank test 1 1

activities, personal information, emotional state,
education, daily routines, commercial, and
inappropriate. Parents shared the most content
related to special moments (f=18) about their
children on social media. In contrast, they shared
the least content related to commercial (f=4) and

inappropriate (f=4) categories.

The Effects of Sharenting Behavior
Table 5 shows the effects of sharenting behavior in
studies on sharenting behavior in TUrkiye.

According to Table 5, the effects of sharenting
behavior in the studies have been addressed
under the themes of parents and children and
divided into categories such as violation, abuse,
risk, emotional, and educational. The effects of
sharenting behavior are predominantly researched
on children (f=39). Furthermore, the most effect of
sharenting behavior on children is a violation (f=17),
while the least effect is educational (f=1). Parents

experience emotional effects, such asfeeling happy
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and having a fun time (f=2), as well as educational
effects, such as acquiring information (f=1).

Reasons for Sharenting Behavior
Table 6 shows the reasons for sharenting behavior in
studies on sharenting behavior in Turkiye.

According to Table 6, the reasons for parents’ sharenting
behavior in the studies are categorized under
socialization, feeling happy, exchange of ideas, collecting
memories, commercial gain, and seeking parental
approval. Among

the categories, parents primarily engage in sharenting
behavior due to socialization (f=22). That is followed by
the reason of parents feeling happy (f=18), which results
from responses such as receiving likes, positive feedback,
and having fun after sharing posts about their children.
Among the reasons for sharenting behavior, commercial
gain (f=9) and seeking parental approval (f=6) are ranked
last.
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Table 4

Types of content shared through sharenting behavior
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Category

Code

Frequency (f)

Percentage (%z

Special Moments

Ultrasound image
First step/First tooth
Birthday celebration
New Year celebration
Graduation Ceremony / Year-End Performance

22

2316

Activities

Sports
Art
Singing
Dancing
Playing
Holiday/Trip

18

18,95

Personal Information

Name and surname
Date of birth
Identification information
Location information

14

14,74

Emotional State

Unhappy moments
Funny moments
Fun moments

12,63

Education

Educational activities
School life/Success
Educational games

1,58

Daily Routines

Sleeping
Eating
Home life

10

10,53

Commercial

Economic gain
Advertisement sharing
Product promotion

4,21

Inappropriate

Naked photos
Kissing on the lips photos

4,21

Table 5

The effects of sharenting behavior

Thema Category Code Frequency (f)  Percentage (%)
Privacy
Violation Right 17 40,48
Confidentiality
Emotional
Economic
Abuse 12 28,57
Sexual
Child Pedophilia
Digital Identity
Risk Digital Footprint 7 16,67
Digital Kidnapping
The evil eye
Emotional 3 714
Feeling Unhappy
Total 39 92,86
Feeling Ha
Emotional 9 PRy 2 4,76
Fun time
Parent
Educational Acquiring information 1 2,38
Total 3 714

Discussion, Conclusion, and
Recommendations

When studies on parents’ social media posts
about their children in TUrkiye are examined by
publication type, most of them are published
as articles rather than theses. Considering the
comprehensive literature review, methodological
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detailing, long writing process, and defense phase
required for theses (Hartley, 2008), the publication
process for theses takes longer compared to
articles. These characteristics of publication
types explain why studies on sharenting behavior
predominantly consist of articles. The fact that

sharenting behavior has been researched beyond
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Table 6

Reasons for sharenting behavior

Category Code

Frequency (f) Percentage (%)

Interaction with others

Socialization Alleviating loneliness

Keeping immediate surroundings (e.g.,
uncles, aunts, friends) informed about

the child's development

Staying in touch with immediate
surroundings

22 2716

Showing love
Feeling Happy Feeling good
Receiving likes
Receiving positive feedback

Having fun

18 22,22

Sharing information

Exchange of Ideas Advising parents

Sharing parenting experiences

Expressing emotions and thoughts

14 17,28

Creating an archive

Collecting Memories . .
Saving memories

Creating digital albums

12 14,81

Generating income

Commercial Gain Product promotion

Using the child as a brand face

9 nn

Seeking Parental
Approval

thesis studies indicates that the topic is becoming

Demonstrating good parenting

more widespread in the literature.

When the studies are examined by publication year,
most studies were published in 2022. Additionally, a
trend of increasing publication numbers from 2016
to 2022 has been identified. Furthermore, in recent
years, there have been studies on developing
scales to measure sharenting behavior (Alemdar
& Kahraman, 2023; Cansizlar & Sahin, 2024; Goral,
2022). Due to both the influence of the developed
scales and the novelty of sharenting as a research
topic, it is expected that the number of studies on

this subject will continue to increase over time.

When studies are analyzed based on research
approaches, most studies are conducted using
a qualitative approach. These studies aim to
determine parents’ views on their social media
2020),
identify the content of such posts (Baloglu, 2023),

posts about their children (Gunug,

determine factors influencing these posts (Aslan,
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6 7,40

2022; Turgut et al,, 2021), evaluate the impact of
these posts on children (Bastemur et al, 2021)
and examine parents’ sharenting behavior legally
(Zorluoglu Yiilmaz, 2021). The in-depth examination
of the behavior of sharenting, which is a current
topic from the perspective of parents and children,
is important for understanding the situation in
Turkiye. The increased preference for the case and
descriptive research modelsin the relevant studies
indicates support for this purpose. Therefore, it
is expected that qualitative research approaches
will be used more frequently. Moreover, the
recent increase in scale development studies has
likely triggered a rise in quantitative research on
this topic (Tavsancil, 2019). That situation can be
explained by the preference for survey and scale
development research models in conducted
guantitative studies. Indeed, the survey model
offers the opportunity to understand parents’

sharenting behavior through larger samples.

When data collection tools analyze studies, the
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survey is the most commonly used tool. The use
of surveys as a data collection tool in qualitative,
guantitative, and mixed-method research could
be the result. Surveys make it easy to gather
information about emotions, thoughts, beliefs,
attitudes, perceptions, and values from large
groups (Johnson & Christensen, 2014). The
scale is the second most used data collection
tool, followed by surveys. It offers objective
and comparable data to measure participants’
attitudes, skills, and behaviors (BUyuUkozturk,
2020), enabling more systematic statistical
analyses (DeVellis, 2017). The increase in scale
development studies can be said to contribute to
the strengthening of the quantitative dimensions
in research and to help researchers measure the
complex processes related to sharenting behavior.
Additionally, in seven of the studies reviewed,
documents related to parents’ social media posts
were used as data collection tools. Such studies
are significant in that they examine behaviors
in their natural environment rather than relying
solely on self-report tools. In self-report-based
data collection tools, participants’ tendency to
respond in accordance with social expectations
may lead to subjective bias, not reflecting the
actual situation (Podsakoff et al.,, 2003). Therefore,
to properly understand sharenting behavior, it
is recommended that mixed methods be used
to examine participants' social media posts in
addition to self-report-based data collection tools.
In terms of data analysis, inferential statistical
techniques have been more frequently used in
the reviewed studies, with factor analysis standing
out among these techniques. Factor analysis, as a
result of scale development research,isexpectedto
be the most commonly used inferential statistical
technique. Indeed, factor analysis plays a critical
role in the scale development process by ensuring
the validity and testing of the structural integrity
of the scales(Field, 2013). Criterion sampling is the
most used method when studies are analyzed
based on sampling methods. Criterion sampling
enables the selection of individuals with specific
characteristics, thereby aiding the research in
achieving its objectives and being commonly used
in studies involving target populations (Cohen et
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al., 2018). Sharenting is a unigue behavior involving
parents sharing posts about their children on social
media. Therefore, the use of specific criteria, such
as parents who use social media, having children
within a specific age range, or having shared
content about their children on social media at
least once, makes the widespread use of criterion
sampling necessary in studies. The sample sizes
determined through relevant sampling methods
most frequently range between 1-100. This
situation can be explained by the researchers’
aim to gather in-depth information from fewer
participants and the preference for small sample
sizes inherent in qualitative research (Patton, 2015).

When sample levels were analyzed, most studies
were conducted with both mothers and fathers.
However, more studies have been conducted with
mothers than fathers in terms of parental roles.
Similarly, the literature indicates that studies on
sharenting behavior are predominantly conducted
with mothers (Huang et al., 2018; Turgut et al., 2021).
This can be attributed to mothers sharing more
frequently on social media than fathers (Duggan
et al,, 2015). The need for mothers to be perceived
as good mothers (Fox & Hoy, 2019), the desire to
feel proud and envied about their child (Wagner
& Gasche, 2018), and the desire to be recognized
and liked (Celik, 2019) lead mothers to share more
about their children on social media. Additionally,
only one study has been conducted on sharenting
involving fathers (Citil Akyol & Sumbas, 2023). The
limited number of studies conducted with fathers
is not unique to Turkiye (Ouvrein & Verswijvel,
2019). That situation may also be related to gender
roles and expectations (Ammari & Schoenebeck,
2015). Conducting more research on fathers’
sharenting behaviors could contribute to a better
understanding of gender differences among
parents. However, in future studies, fathers’
interactions on social media and their sensitivity to
their children’s privacy could be explored in depth

through qualitative research.
When examining parents’ social media posts

about their children, the content is categorized as

special moments, activities, personal information,
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emotional states, education, daily routines,
commercials, and inappropriate. Among these,
special moments, which include ultrasound
images, first steps/firstteeth, birthday celebrations,
New Year’s celebrations, and graduation ceremony
/ year-end performance, stand out.

Marasl et al. (2016) stated that parents share
special moments related to their children on
social media. Similarly, parents also share their
children’s activities and enjoyable experiences
in special moments (Choi & Lewallen, 2018). The
findings of the research and the existing literature
indicate that “special moments” are the most
shared content within the behavior of sharenting.
However, another prominent category is ‘activities,
which includes sports, art, singing, dancing,
playing, and holiday/trip. In the literature, there
are studies indicating that parents share photos/
videos of their children related to holidays, trips,
sports, playing, etc., on social media (Balaban, 2021;
Udenze & Bode, 2020). The personal information
and inappropriate content shared by parents
pose some risks for children. By sharing personal
information about their children on social media,
parents end up exposing their children (Davidson-
Wall, 2018). Parents need to be conscious in
their posts to protect their children’s personal
information (Walrave et al., 2022). Therefore, it is
recommended that parents be informed about
the risks of sharenting behavior (Williams-ceci
et al,, 2021). Furthermore, sharing inappropriate
content, including naked photos and photos of
kissing on the lips, by parents can expose their
children to the risk of abuse. Indeed, it is observed
that as a result of such sharing by parents, their
children are exposed to the risk of abuse (Brosch,
2018; Ouvrein & Verswijvel, 2019). Therefore, a
person who commits or contributes to child abuse
is considered to have both committed a crime
and violated children’s rights (Lanzarote, 2007).
To protect against these risks, awareness-raising
training on ensuring the privacy of children’s
digital footprints and the risks of sharenting can
be organized in educational institutions and on
social media platforms (Yilmaz, 2023; Kili¢, 2023).
Seminars and educational activities on the risks of

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

136

sharenting behavior can be organized for parents
in schools and family health centers, and content
on sharenting behavior can be added to the
Ministry of National Education’s parent education
programs. Activities related to digital privacy can
be carried out through municipalities and local
administrations to raise parents’ awareness of
sharenting behavior. Social media platforms can
also develop content filtering systems that protect
children’'s rights against parents’ sharenting
behaviors, configure privacy settings, and send

informative messages.

When analyzing the effects of sharenting behavior,
they are categorized under two themes: child
and parent. The child theme includes categories
of violation, abuse, risk, and emotional, while the
parent theme includes emotional and educational
categories. Considering these categories, it has
been concluded that sharenting behavior affects
children more. The behavior creates negative
effects on children and adversely impacts the
parent-child relationship (Dogan Keskin et al,
2023; Ouvrein & Verswijvel, 2019). Additionally, this
research concluded that sharing behavior has only
positive effects on parents. Similarly, Latipah et al.
(2020) emphasize that sharenting creates positive
effects on parents by enabling them to acquire
new knowledge. These positive effects on parents
can be considered efficient in the continuity of
their sharing of their children. While sharenting
behavior generally creates positive effects for
parents, it poses risks and dangers for children.
Among these, the violation category, which
includes privacy, rights, and confidentiality, has
stood out. In the literature, there are many studies
indicating that the behavior of sharenting violates
the privacy of children (Cataldo et al., 2022; Holiday
et al, 2022; Kopecky et al., 2020; Latipah et al.,
2020). At this point, parents need to take specific
measures to protect their children’s privacy.
Sharing a photo where the child's face is not clearly
visible, hiding the child’s face with digital tags and
emojis (Autenrieth, 2018), and using only the child’s
initials or a nickname (Locatelli, 2017) are a few
of the measures that can be taken. Additionally,

parents need to take measures to reduce the
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other negative effects of sharenting behavior on
children. These measures include raising parents’
awareness of sharenting behavior, knowing their
digital parenting duties and responsibilities,
setting social media accounts to private, not
providing identifying information in posts about
their child, and asking for the child’'s consent
regarding sharing, taking into account the child'’s
age and development (Blum Ross & Livingstone,
2017). In this context, educational programs and
workshops can be organized for parents to reduce
the negative effects of sharenting behavior on
children. In this way, parents can become informed
about how to act responsibly in the digital world
and can alsoincrease their awareness of protecting

their children’s privacy.

When examining parents’ sharenting behaviors
in studies, the reasons for sharing have been
categorized as socialization, feeling happy,
exchanging ideas, collecting memories,
commercial gain, and seeking approval as parents.
In this context, the socialization category has been
highlighted by parents’ desire to alleviate feelings
of loneliness, maintain communication with their
immediate social circle, and inform their relatives
about their children's development. The literature
includes studies that indicate parents share about
their children on social media to stay in touch
with their immediate social circle (J. C. Davis et al.,
2015; Duggan et al., 2015; Wagner & Gasche, 2018).
Another prominent reason for parents’' sharenting
behavior is feeling happy. Bartholomew et al.
(2012) highlight that sharing posts about their
children is emphasized as contributing to parents’
happiness by fostering a positive family image.
This indicates that social media plays a significant
role in shaping perceptions of parenting. However,
there are studies in the literature that have reached
similar conclusions regarding the collection
of memories, which is one of the reasons for
parents’ sharenting behavior (Aslan & Durmus,
2020; Verswijvel et al., 2019; Wen et al.,, 2022). In
these studies, parents have stated that by sharing
content related to their children, they are creating
digital albums for their children and archiving
the memories they have collected. Additionally,
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it has been determined in this study that seeking
parental approval is the least expressed reason
for the behavior of sharenting. The studies in the
literature on seeking parental approval, which
involves demonstrating being a good parent and
seeking appreciation, are quite limited (Wagner
& Gasche, 2018). In this context, research may be
suggested to understand how parents evaluate
their parenting on social media platforms and how
they perceive feedback from society. Categories
such as socialization, feeling happy, exchanging
ideas, and collecting memories, which are among
the reasons for parents’ sharenting behavior,
are important for understanding the motivation
behind this behavior and its impact on parenting
dynamics. Therefore, it may be suggested that
in-depth studies be conducted on less frequently
mentioned categories, such as seeking parental
approval and commercial gain, as well as
exploring different reasons for sharing. Thus, it
can enrich the literature in the field and contribute
to the development of a more comprehensive
understanding of parents’ use of social media. This
researchislimitedtostudiesaddressing sharenting
behavior in Turkiye. Conducting comparative
studies on parents’ social media posts about their
children by considering different cultures and
social structures may contribute to understanding

the issue in a universal context.
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Genisletilmis Ozet

Ebeveynlerde dahil olmak Uzere bireyler; fotograf,
video ve kisisel deneyimlerini paylasmak icin sosyal
medya platformlarini kullanmaktadirlar (Cataldo
vd., 2022). Ebeveynler sosyal medya paylasimlarina
zamanlagocuklarinidahiletmeye baslamislardir. Bu
dogrultuda ebeveynin sosyal medyada ¢cocuguyla
ilgili paylasim yapmasli, sharenting kavraminin
ortaya cikmasina sebep olmustur. Sharenting
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yeni bir kavram oldugundan ulusal ve uluslararasi
literatUrde sinirh sayida arastirma bulunmaktadir
(GUnug, 2020). Turkiye'de sharenting davranisini
ele alan arastirmalar incelendiginde arastirmalarin
egilimlerini sistematik literatlr taramasi ile ortaya
koyan herhangi bir arastirmanin mevcut olmadigi
gorulmustur. Bu sebeple bu galismada, Turkiye'de
ebeveynlerin sharenting davranisini ele alan
arastirmalarin  sistematik literatdr taramasi ile
incelenerek genel edilimlerinin ortaya konulmasi
amacglanmistir. Bu bagdlamda ilgili ¢alismalarin
veritabani, yayin yili, arastirma ydntemi, érneklem
secimi, bUyUklugu ve duzeyi, veri toplama araci,
veri analiz yontemine gore dagilimi belirlenmistir.
Bununla birlikte ebeveynlerin cocuklariyla ilgili
sosyal medya paylasimlarinin igerik turleri,
nedenleri ve etkileri incelenmistir. Bu calisma
ulusal ol¢cekte sharenting davranisini ele alan
arastirmalarin  analiz edilerek yorumlanmas;;
sharenting davranisinin kapsamli incelenmesi, cok
yonlU dogasinin anlasiimasi, politika yapicilara ile
arastirmacilara yol gdstermesi agisindan énem arz
etmektedir.
Turkiye'de ebeveynlerin cocuklariyla ilgili
sosyal medyada yaptiklari paylasimlari ele alan
arastirmalarin genel edilimlerini ortaya koymak
amaclyla sistematik literatdr tarama yaklasimi
kullaniimistir. Sistematik literatdr tarama yaklasimi
ile Turkiye'de sharenting davranisina yonelik
arastirmalar, arastirma sorulari c¢ercevesinde
incelenerek &zetlenmistir. Turkiye'de sharenting
davranisini ele alan arastirmalari belirlemek
icin veri tabanlarinda tarama islemi yapilmistir.
Kullanilan veri tabanlari; Ulusal Tez Merkezi,
Dergipark, Web of Science, Scopus, ERIC ve TR
Dizindir. Bu veritabanlarinda “sharenting” anahtar
kelimesi ve uygun filtrelemeler kullanilarak
literatlr tarama islemi yapilmistir. Calismaya
dahil edilecek arastirmalarin belirlenmesinde
Sistematik incelemeler ve Meta-Analiz Protokolleri
icin Tercih Edilen Raporlama Ogeleri (PRISMA)
akis semasi tekniginden yararlaniimistir. Yapilan
tarama islemlerinden sonra 79 arastirma elde
edilmistir. inceleme sonucunda tekrar eden,
erisime acik olmayan ve dahil etme kriterlerine

uygun olmayan arastirmalar c¢ikarilmistir. Bu
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dogrultuda 12 yUksek lisans tezi, 1 doktora
tezi ve 23 makale olmak Uzere 36 arastirma
calismaya dahil edilmistir. Calismaya dahil edilen
arastirmalardan veri toplanmasi strecinde Goktas
vd. (2012) tarafindan gelistirilen Egitim Teknolojileri
Yayin Siniflama Formu kullaniimistir. Arastirmalar
yayinlandigi veri tabani, yil, arastirma yaklasimi
ve modeli, 6rneklem duzeyi, orneklem sayisi,
orneklem secim sekilleri, veri toplama araci ve
veri analizi ydntemi kategorilerine goére betimsel
analiz yapilmistir. Elde edilen bulgular uygun tablo
ve grafikler kullanilarak gosterilmistir. Sharenting
davranisinda paylasilan igerik turleri, sharenting
davranisinin  etkileri ve nedenlerine ydnelik
arastirmalar icerik analizine tabi tutulmustur. Bu
kapsamda temalar belirlendikten sonra ele alinan

arastirmalar kodlanmistir.

Turkiye'de ebeveynlerin ¢ocuklariyla ilgili sosyal
medya paylasimlarini ele alan arastirmalar yayin
tdrlerine gore incelendiginde, tezlere nazaran daha
¢cok makale tUrunde yayin yapildigi goérulmustur.
Arastirmalar yayin yillarina goére incelendiginde,
en ¢ok 2022 yilinda yayin yapildigr goértlmustur.
Ayrica arastirmalarin yayin yili 2016'dan 2022 yilina
kadar artan bir egilimde oldugu tespit edilmistir.
Ayni zamanda yapilan arastirmalara bakildiginda
son yillarda sharenting davranisini dlgmek icin
olcek gelistirmeyle ilgili arastirmalarin yapildigi
gorulmektedir (Cansizlar ve Sahin, 2024; Alemdar
ve Kahraman, 2023; Goral, 2022). Arastirmalar
yaklasimlarina gore incelendiginde, arastirmalarin
cogunlukla nitel arastirma yaklasimiyla
yuratualdtkleri  gorlUlmustdr.  Arastirmalarda en
cok kullanilan veri toplama aracinin anket oldugu
ortaya clkmistir. Arastirmalarda en ¢ok amaca
uygun (6lcut ornekleme) ornekleme kullanildigi
goérulmustur. Arastirmalarin gogunlukla anne ve
babalarin birlikte yer aldigi érneklem duzeyinde
yarataldugu goérulmustar. Arastirmalarda
ebeveynlerin cocuklariyla ilgili sosyal medyada
paylastiklari iceriklerin 6zel anlar, etkinlikler, kisisel
bilgiler, duygusal hal, egitim, gunlUk rutinler,
ticari ve uygunsuz olarak kategorilendirildigi
tespit edilmistir. ilgili kategoriler arasinda
ultrason goéruntusdy, ilk adim/ilk dis, dogum gunu

kutlamasi, yilbasi kutlamasi ve mezuniyet/yil sonu

Sayl 18, Bahar (2025)



Systematic Review of The Studies Investigating Parents’ Social Media Posts About Their Children in Turkiye« Serap KAL KORKMAZ - Yigit

Emrah TURGUT

goOsterimini iceren 6zel anlar kategorisinin 6ne
ciktigl belirlenmistir. Arastirmalarda sharenting
davranisinin etkilerinin cocuk ve ebeveyn olarak
iki tema altinda toplandigi goérulmustir. Cocuk
temasi ihlal, istismar, risk ve duygu; ebeveyn
temasi ise duygusal ve egitsel kategorilerini
icerdigi ortaya cikmistir. ilgili kategoriler g6z
onunde bulunduruldugunda sharenting
davranisinin  ¢cocuklari daha fazla etkiledigi
sonucuna varilmistir. Arastirmalarda ebeveynlerin
sharenting davranisinin nedenlerinin sosyallesme,
mutlu hissetme, fikir alisverisi, ani biriktirme,
ticari kazang ve ebeveynligini onaylatma olarak
kategorilendirildigi belirlenmistir. Bu baglamda
sosyallesme kategorisi, ebeveynlerin yalnizlik
hissini giderme, yakin gevreyle iletisimi surddrme
ve cocuklarinin  gelisimi hakkinda yakinlarini

bilgilendirme istegiyle 6ne c¢iktigi gordimustur.
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ABSTRACT

The 21st century draws attention as the history of rapid social changes as well as technology. The phenomenon of
westernisation as an important expression of development and modernisation in the historical process is accepted as an
important scope of human rights and freedom of expression. The fact that the newspaper, as the first mass media, began
to reach people in the 17th century brought the expanding effect of freedom of expression on the masses to the agenda.
During the following 300 years, the means of reaching the masses have continuously developed and diversified. Although
the limits of freedoms vary from society to society, the gains have been recognised as a universal necessity with the concepts
of human rights, the right to information and freedom of expression. The important breaking point is the unprecedented
power and function of the Internet, which is characterised as the 5th power, in reaching the masses. With people becoming
producers in a medium for the first time, a media medium has faced new problems brought about by ‘limitlessness’; the
internet has not been able to guarantee the maintenance of a democratic environment. The aim of this study is to develop a
discussion on how the ideal of freedom of expression and democracy in the Westernization process has turned into a brutal
power in social media. In this direction, the study is a source where current problems related to social media are presented
together. It is examined how Westernization, which means reaching the level of development of western countries around
the world, has revealed experiences with enriching media channels and turned into a “Wild West" environment. While
offering important perspectives on social media, the study aims to bring to the fore that the sanctity of human life is as

important as the unlimited freedom of these platforms. This study invites readers to a discussion on social media.

Keywords: Westernisation, Wild Westernisation, Social Media, Human Rights, Freedom of Expression.

oz

21.yuzyilteknolojininoldugu kadar hizlitoplumsal degisimlerin de tarihiolarak dikkat cekmektedir. Tarihsel stiregte gelismenin,
¢agdaslasmanin 6nemli bir ifadesi olarak batililasma olgusu insan haklari ve ifade 6zgurliginun 6nemli bir kapsayani
olarak kabul gérmektedir. ilk kitle iletisim araci olarak gazetenin 17. ylzyildan itibaren insanlara ulasmaya baslamasi, ifade
6zgUrlagunun kitleler Gzerinde genisleyen etkisini gindeme getirmistir. Takip eden 300 yil boyunca kitlelere ulasma araglari
surekligelismis ve cesitlenmistir. OzgurlUklerin sinirlari her ne kadar toplumdan topluma degisiklikler gésterse de; kazanimlar,
insan haklari, bilgi edinme hakki ve ifade 6zgurligu kavramlariyla evrensel bir gereklilik olarak kabul edilmistir. Onemli
kirllma noktasi ise, 5. gUc olarak nitelenen internetin kitlelere ulasmada benzeri gérilmemis glict ve islevidir. insanlarin ilk
kez bir mecrada Uretici konumuna ge¢gmesiyle bir medya mecrasi “sinirsizigin” getirdigi yeni sorunlarla ylUzlesmistir; internet
demokratik bir ortamin strdUrtdlmesinin teminati olamamistir. Bu ¢alismanin amaci, Batililasma surecinde ifade 6zgurlugu
ve demokrasi idealinin, sosyal medyada nasil vahsi bir glce doénUstigu Uzerinde bir tartisma gelistirmektir. Bu dogrultuda
calisma sosyal medyaya iliskin guincel sorunlarin birarada sunuldugu bir kaynak 6zelligi tasimaktadir; dinya genelinde
bati Ulkelerinin gelismislik seviyesine ulasiimasini ifade eden Batililasmanin, medya alaninda zenginlesen mecralarla nasil
tecrUbeler ortaya koydugu ve adeta bir “Vahsi Bati” ortamina dénustugu irdelenmistir. Calisma, sosyal medya Uzerine dnemli
perspektifler sunarken, insan yasaminin kutsalliginin séz konusu platformlarin sinirsiz 6zgurlugu kadar 6nemli oldugunu géz

onune getirmeyi amaglamaktadir. Bu ¢alisma, okuyuculari sosyal medyaya dair bir tartismaya davet etmektedir.

Anahtar Kelimeler: Batililasma. Vahsi Batililasma, Sosyal Medya, Insan Haklarl. ifade OzgUrlug .
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From Westernisation to Wild Westernisation: The Power of Social Media

Introduction

In modern democracies, individual freedoms have acquired
a special value and importance; they are no longer subject
to interference by the state or anyone else. However, in a
civilised and democratic nation, the meaning of such a high
and valuable individual freedom cannot be understood
in the unlimited sense of the word freedom. The freedom
in question is the freedom of the social and civilised man.
Therefore, when considering individual freedom, the
common good of each individual and finally of the whole
nation and the existence of the state must be taken into
account. The rights and freedom of the other and the

common good of the nation limit individual freedom.

Ataturk

The media has evolved into a virtual village where
anyone can become a journalist, make his/her
voice heard and show himself/herself to the world
with the introduction of the Internet. The birth
of the press in the West, freedom of expression
and the realisation of polyphony are accepted as
the source of strength of democratic societies. In
this context, it is possible to say that human rights
and freedom of expression are the achievements
of the steps taken by humanity in the process
of westernisation or modernisation. With Web
2.0 technology enabling unlimited global
interaction in communication, people's media
usage practices have moved to a different stage;
people have reached unprecedented freedom and
opportunities in communication possibilities and
access to information.

In this respect, social media tools have provided
a platform for different forms of freedom of
expression for all segments of society (Sen & Sen,
2015: 133). However, the freedom of sarcastic,
offensive and hateful expressions on social media
- while the same expressions cannot find a place
in traditional media in terms of journalistic ethics
- is almost normalised in the virtual environment
where anyone can be a content producer.
Therefore, in addition to the deterioration in
professional ethical codes that develop in parallel
with journalism today, it is also necessary to
mention the erosion of social ethical values.
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According to We Are Social (2024), 5.4 billion of
the 8.8 billion world population are social media
users. The fact that this new medium has radically
changed the direction of communication has
increased the importance of ethics. New media
has also transformed the social functions of the
media. What needs to be taken into account in
the user-based structure of Web 2.0 is the ground
for the establishment of the cult of amateurism
(Keen, 2007), the rise and diversification of implicit
or explicit violence propaganda in channels where
millions of personal truths are presented, the
development of a common ‘look at me' cyber
culture while no progress can be made in cultural
diversity, and the proving of the contagious
effect of prejudiced comments. In other words,
this brings up new conditions that need to be
addressed in the world of ‘everything everywhere

at every moment'.

In this context, the phenomenon of violence,
which is the subject of many studies, experiences
two different phases as “before social media and
after social media”: Users eliminate the possibility
of physical harm by experiencing violence in the
digital environment (Bayrak, 2017:36). Therefore,
hate speech, which manifests itself in the form of
exaggeration, distortion, insinuation or innuendo
in traditional media, has started to take place
directly as swearing, insult and humiliation in the
active participation environment of new media
and has become popular (Oztekin, 2015: 926).

With the introduction of social media, the
limitations of time, space and feedback have been
overcome in the face of 300 years of traditional
media history and habits. The aim of this study
is to develop a discussion on how the ideal of
freedom of expression and democracy in the
Westernization process has turned into a brutal
power in social media. In this direction, the study
is a source where current problems related to
social media are presented together. The study
is a qualitative research; qualitative research is a
method that seeks to understand the form of the
problem in its natural setting through an inquiring
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and interpretive approach to the problem being
studied (Baltacl, 2019). Events and phenomena are
not separated from their original context or reality,
and efforts are made to preserve them in the form
in which they occurred (Miles & Huberman, 1994).
For this purpose firstly, the relationship between
the phenomenon of Westernization and the
media in the historical process will be discussed.
Following a comprehensive review of the literature,
the potential of the nature of the social media
environment, which offers wider opportunities for
freedom of expression than ever before in history,
will be discussed through current threats. In this
context, national and international studies will be
discussed together with current data. The goal
is to emphasize a human-centered framework
in social media technologies. The study aims to
highlight the need for new theoretical frameworks
in the field while referencing existing theories and
concepts. Unlike traditional media, social media
is not subject to any editorial control process, and
participation and production in social media far
exceeds that of traditional media. As production
increases, so does responsibility. The study offers
a vision of how freedom of expression, as an ideal
of Westernization, has gone beyond its idealized
potential with social media.

Westernization Phenomenon And Media
Relation

The concept of Westernisation, in its most
general sense, can be defined as the common
expression of political, social and cultural initiatives
undertaken by other countries and societies in
order to reach the level of development produced
by and represented by Western civilisation (Tekin,
n.d.). Westernisation is a concept with similar
definitions such as modernisation, modernisation
or innovation. The definition of Westernisation also
necessitates the existence of a single and unique
subject to whom an unqguestionable superiority
is attributed and which must be accepted and
approved by the rest of the world. This subject is
none other than Western civilisation, which was
shaped in Europe and North America as a result of
a series of political, social, cultural, economic and
scientific developments that began to emerge in
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the 16th-17th centuries and intensified in the 19th

century (Tekin, n.d; Hanioglu, n.d).

It is concluded that the modernity constructed
in the West is a new world shaped by the
Renaissance, Enlightenment, Revolution, nation-
state, republican regime, social changes, class
struggles, and so on. The values of capitalist
economy are decisive in  Westernisation
(Dellaloglu, 2018: 11-12, 14). After the acceptance of
the superiority of Western civilisation, countries
and societies outside this civilisation had to either
completely surrender to the West and lose their
identity or maintain their existence and become
like the West. The second option was followed
in the Ottoman and Russian empires as the first
examples of the Westernisation process (Tekin,

n.d.).

In Europe and America, the source of the
phenomenon of Westernisation, the ideas that
laid the foundations of modernisation since the
17th century have enabled journalism to develop
with the mission of being the voice and power of
the people. In the formation phase of modernity,
especially with the invention of the printing press,
the printing and circulation of a large number of
publications criticizing Scholastic thought and
defending positive thought has an important
place in the formation of free thought. One of
the most important functions of the press and
broadcasting organs characterized as media is
that they prepare the ground for the expression
and formation of this free thought (GUnduz, 2009:
6). Therefore, Western civilisation, which has a
significant historical accumulation on human
rights and freedom of expression, has also shaped
and developed the history of the media. In this
respect, the USA, which accepted freedom of
the press and freedom of expression as the first
amendment to its constitution, and the UK,
where the first struggles against censorship were
fought to achieve these gains, can be considered
the homeland of the media. The first flag raised
against censorship was the famous English poet
John Milton's ‘Areopagitica of Milton’, published in
1644. John Milton found censorship inappropriate
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and defended the freedom of the press with the
following words: ‘To kill a human being is to destroy
a sentient creature. But to destroy a valuable
printed matter is to destroy consciousness itself’.
While the struggle for freedom of the press began
in England in the 1600s, it would take another
200 years, i.e. the period of Mahmut I, when
westernisation movements accelerated in the
Ottoman Empire, to see the press on Turkish soil
(Atmaca, 2019:16).

Although the focus of this study is not to analyse
the reasons for the late introduction of the
newspaper in Turkey in detail, it will be useful to
present the general picture of the process. Until
the end of the 16th century, the Ottoman Empire,
the most powerful state in Asia and Europe, had
difficulty in accepting the superiority of the West
and this process took a long time. In the late 17th
and 18th centuries, the defeats against Europe
led some Ottoman intellectuals to the idea of
counteracting the West by acquiring its weapons
and techniques. In the 18th century, a period
of rapprochement between the Ottomans and
Europeans began, ambassadors were sent and
developments in the West were examined on
site (Onsoy, 1989: 365-367). The innovation of this
process, which started gradually with the Tulip
Period, was the establishment of the printing
press in the Ottoman Empire. The period of Sultan
Mahmut I, when the Westernisation movements
intensified, was the first period in the history of
Turkey when the first newspaper started to be
published, albeit by the state. Whether expressed
as Westernization or Modernization, the means of
communication have a special importance in the
progress of development in all countries of the

world.
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Looking at the historical process of media in
the West, the oldest news paper, which can be
considered the ancestor of the newspaper, is
shown as Acta Diurna (daily events) published in
Rome by Julius Caesar in 59 BC (Campbell, w.date,
p. 265). The world's first news agency, Havas,
was established in France; the electric telegraph
was established in the USA; and circulations of
millions in the press were reached in the USA with
new printing technologies. Radio and television
technology is also a product of western civilisation.
In  the 20th century, internet technology,
which gathered all mass communication tools
under a single roof, changed the direction of
communication and created a brand new medium
called new media. Developed in 1969 in the USA
for military purposes to connect the defence of
the country, this technology is a universe where
the power of individuals to communicate their
thoughts has become unlimited, especially with
social media channels that are widely used around

the world.

As a matter of fact, The Economist magazine
expressed the new values of the new millennium
on the cover of its issue dated 6 May 2017 with
the titles ‘The world's most valuable resource,
Data and the new rules of competition’. The cover
image of the magazine featured the names of
technology companies such as Google, Facebook,
Amazon and Microsoft. On the other hand, it has
been revealed that the United States, which hosts
Facebook, Twitter (X), Google, Amazon, Yahoo, and
four-fifths of the world's dataistransmitted directly
through its continent, monitors all communication
with the National Security Agency (NSA)L The
National Security Agency (NSA), one of the biggest
state secrets of the USA, is a gigantic shelter of
electronic communication on this planet. Former

1 In 2013, the National Security Agency (NSA), created in 1952 from a unit of the US Department of Defence, quietly

inaugurated the Utah Data Center, the largest computer centre of recent years. The NSA's activities also include the

Echelon Programme, a worldwide communications interception system. This programme is a joint system of the

United States, the United Kingdom, Canada, Australia and New Zealand. The European Parliament established a

commission to investigate the espionage activities of this programme. The Commission's report made the following

observation: ‘There can no longer be any doubt about the existence of a world-wide communications interception

system, which is a joint operation of the United States, the United Kingdom, Canada, Australia and New Zealand (Aust

& Ammann, 2018).
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NSA chief William Binney said that the real danger
is that America presents itself to the outside world
as a democratic country, but inside it is still a
surveillance country. Although not included in any
membership agreement, probably all of humanity
has long been a member of the worldwide NSA
community. Humanity voluntarily contributes by
participating in Google, Apple, Microsoft, Amazon
- Big Brother's technological and legal allies (Aust
& Ammann, 2018).

The Power Of Social Media: The
Emergence Of Producer Identity

It may not be easy for millennials to imagine a
world without the internet and social media.
Developments in the field of communication
have created a new type of media called ‘social
media’. The main characteristics of social media
types, which can be listed as blogs, microblogs,
wikis, social networks, video sharing networks,
audio and music sharing networks, location-based
tools, social signalling networks and virtual worlds
according to the purpose of use and content
type, are that they are more interactive, have high
opportunities to reach large masses and are open
to manipulation (Ulug & Yarci, 2017:98). Social Media
and User Generated Content can be expressed
as two complementary phenomena. Kaplan and
Haenlein (2010, p. 60-61) consider Web 2.0 as the
platform for the evolution of Social Media. Web 2.0,
a term introduced in 2004, marks a shift in how
the World Wide Web is used.

The social media era that started with Web 2.0
turned into the information-oriented 'semantic
web' with Web 3.0 from 2010 onwards (Durukal
& Armagan, 2019). As of 2020, a virtual reality-
oriented digital world started with Web 4.0. In
this digital era where technology has become
wearable and devices can connect with each
other, it can be said that humanity needs to be
aware of the dangers it faces. In particular, Artificial
intelligence is at the center of discussions with its

potential for multidimensional threats ranging
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from manipulation and disinformation to foreseen
and unforeseen threats.

As of 2024, Professor Geoffrey Hinton, who laid
the foundation of today's Al technology, updated
his predictions about the possibility of artificial
intelligence bringing the end of humanity and
announced that the probability of this risk being
realised in the next thirty years is up to 20 percent
(TRTHaber, 2024).

The problems experienced in this process, which
can be expressed as a breaking point in media
history, will be discussed under the headings of
hate speech, self-presentation culture, amateur
cult, addiction, artificial intelligence effects, lynch

culture, privacy and security.

Hate Speech

In this study, it is considered important to present
a perspective on the phenomena that have come
to the agenda as a result of social media use and
have been the subject of various studies. The first
of these is hate speech. At this point, it is necessary
to draw attention to the phenomenon of migration
as an important result of global changes. The
United Nations (UN) International Organization
for Migration (IOM) reported that there are 281
million international migrants globally, and the
number of displaced persons has reached 117
million (Arslan, 2024). When it comes to hate
speech -or cyberbullying as a concept produced
in accordance with the medium-, what needs to
be asked is where the limit is in the context of
freedom of expression. Indeed, there is a need for
a balance between freedom of expression and the
security of individuals.

Working out what is ‘dangerous speech’ in the age
of mass migration and the internet is not easy, and
the Brandenburg criterion of ‘imminence? should be
modified accordingly. Then there is verbal aggression,
intimidation and harassment directed at an individual or

individuals: speech directly to, not simply about. Even if

2 The “imminence” criterion of Brandenburg, established in the 1969 Brandenburg v. Ohio case by the United States

Supreme Court, defines the limits of free speech. It states that for speech advocating violence or illegal actions to be

punishable, two conditions must be met: The speech must create a high likelihood of illegal actions being carried out

immediately and the speech must aim to incite illegal actions (Ash, 2016).
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the result is not physical injury, bullying with threatening
words and abusive gestures clearly can do psychological
harm to its victims. You can't take a photograph of
the inner cuts and bruises, but who would doubt that
in many cases serious damage is done? Our ordinary
life experience, and a library of memoirs and novels,
tell us this is so. Even the American First Amendment
jurisprudence, which does not criminalise hate speech,
outlaws ‘fighting words. The definition has been
traditionally confined to those delivered ‘face-to-face’,
but what exactly is face-to-face in the age of Facebook?

(Ash, 2016: 215-216).

Hate speech is the starting point of the process
leading to hate crime, ie. the expression of
intolerance and intolerance that paves the way for
hate crime (inceoglu & Sozeri, 2012: 24). Therefore,
hate speech damages mutual respect and the
culture oftolerance and preventsthe fair evaluation
and consideration of various viewpoints. Hate
speech also harbours potential violence. One of the
functions of hate speech is to prepare the ground
for violence. It does this by creating a network of
various beliefs or judgements (Aglan & Sensever,
2010: 16-17). Since social media channels do not
depend on a structure of ownership and control
as in traditional media, they allow individuals to
express themselves freely and uncontrollably. At
this point, hate speech on social media is rapidly
spreading (Yasa & Oksuliz, 2020: 1392). However, the
following warning by Reuters clearly describes
the basic approach to this issue: A person's race,
colour, ethnic or religious affiliation should only
be mentioned if it is relevant (Adlan & Sensever,
2010:18).

The classification of hate speech can be analysed
under six headings: hate speech based on beliefs
and sects, race-based hate speech, gender-based
hate speech, political hate speech, hate speech
against foreigners and immigrants, hate speech

against the disabled and various diseases (Binark
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& Comu, 2011). A striking example: On 10 October
2012 the Canadian teenager Amanda Todd
committed suicide after years of cyber-bullying
and harassment (Bruhn, 2013). On the other hand,
online gamescause young peopletocarryviolence,
bullying and harassment to real life3. It seems that
more studies will be needed on the effects of

cyberbullying on children and adolescents.

There are two different approaches to the
evaluation of the relationship between hate speech
and freedom of expression. The first approach
argues that freedom of expression should be
unlimited as long as it does not incite violence
and that limits would narrow this right. The
second approach, on the other hand, argues that
hate speech has destructive consequences that
individuals cannot fight alone and therefore should
not be considered within the scope of freedom of
expression. Moreover, excluding hate speech from
freedom of expression and prohibiting it would
also guarantee freedom of expression itself. Since
the fear, exclusion and otherisation created by hate
speech aims to silence those who are different, the
meaning of freedom of expression narrows and
harms the use of this freedom (Kaymak, 2010: 273,
276).

In social media, humiliating expressions written
by ordinary people under any post are frequently
seen. However, it is seen that famous names
respond quickly to situations of humiliation and
discrediting at the legal level. The most recent
of the numerous examples is the comment
written by a 73-year-old man under a news article
published on Facebook about singer Yavuz Bingdl:
‘Your understanding of freedom is that much,
that's how much an ox's head works'’. Bingol filed
a criminal complaint on the grounds that his
personal rights had been attacked (CNN Turk,
2024). These discourses, which are considered by

some as a part of freedom of expression or an ‘act

3 For this reason, the Republic of Turkey banned the game Roblox (Kalkandelen, 2024). On the other hand, a young man

in Eskisehir stabbed 6 people in a live broadcast by turning the violence he saw in games into reality (Cumhuriyet,

2024; Milliyet, 2024). Previously, it is known that games such as mavi balina (blue whale) have driven children to

suicide (BBC News Turkish, 2019).
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of venting', have become a natural part of social
networks, blogs, microblogs, forums, participatory
dictionaries, photo, video and music sharing sites,
digital game sites, and reader comments (Oztekin,
2015: 926).

Among online dictionaries, Eksi Sozluk is one of
the rare social media environments that develops
a control mechanism against hate speech, but it is
also one of the environments where hate speech
is widely produced and easily circulated. Hate
speech can be generated on almost any subject
such as individuals, institutions, countries, nations,
religions, sects, etc. (Oztekin, 2015: 931). However,
hate speech and hate crimes pose a threat to
the principle of equality in a democratic society
and increase discrimination and marginalisation.
The structure of social media, which enables
the production of content by users, expands the

debates specific to these platforms.

Self-Presentation Culture (Look At Me!)

With the cyber culture created by social media, it is
almost as if it qualifies a stage of ‘civilisation'. Cyber
culture is the cultural rules and behaviour that
have developed due to the widespread computer
networks of the modern world and the reality of
online interaction. In this context, one of the new
concepts is the ‘look at me’ or ‘self-presentation’
culture born from social media. Sherry Turkle
(1995) argues that the influence of computers and
virtual environments has led to a decentralized
and multiple sense of identity. She states that
trends in computer design, artificial intelligence,
and virtual environment experiences confirm
a dramatic shift in our concepts of self and the
world. Turkle refers to this as a second identity. It is
clear that social media has an important function
in strengthening globalisation and capitalism
through communication and interaction. Before
social media, individuals did not provide so much
information about their private lives to people
they did not even know; humanity has evolved
into an age where digital screens have turned into

showcases.
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In order to explain this change, it would be
appropriate to refer to Zygmunt Bauman's
following statement: “In fact, today we are not
so much afraid of someone entering our private
lives and exposing us, on the contrary, we are
actually afraid of being prevented from sharing
our information” (Aust & Ammann, 2018). The point
where the desire to be visible on global platforms
has reached; the desire for lives to be watched
by everyone on purpose is a contradiction of the
understanding of freedom specific to the 2lst

century.

With respect to the social dimension of Social Media,
the concept of self-presentation states that in any type
of social interaction people have the desire to control
the impressions other people form of them. On the
one hand, this is done with the objective of influencing
others to gain rewards (e.g., make a positive impression
on your future in-laws); on the other hand, it is driven by
a wish to create an image that is consistent with one’s
personal identity (e.g., wearing a fashionable outfit in
order to be perceived as young and trendy) (Kaplan &

Haenlein, 2010: 61-62).

As Ulug and Yarci point out, social media has
rapidly spread among young people, allowing
individuals from all corners of the world to
showcase themselves on different platforms.
While it facilitates intercultural interaction,
some scientists view the impact of social media
positively, while others see it negatively (2017: 96).
However, at some point the desire to ‘share’ can
become almost hysteria.

Relationships are strained or ended because of
misinterpreted tweets. Reputations are damaged by
ill-considered updates. These are not hypothetical
scenarios — they're the reality for a lot of folks who have
fallen victim to their own oversharing. And the risks
aren’t just external. When we're always performing for
an audience, always curating our experiences for public
consumption, we're losing touch with our selves..This
constant curation of our lives for public consumption
creates a dangerous feedback loop. We don't value

experiences for their intrinsic worth — we value them
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solely for their shareability. We judge our lives by
how they look to others, not by how they feel to us

(Westenberg, 2024).

While social media enriches communication
opportunities, it is a surprising fact that human
interaction with human beings has evolved in
a negative direction. Social media is a different
universe that makes us see what has not been
seen before, shows us the unknown and brings us
closer to the unreachable. It would not be wrong
to say that people are perhaps alienated from
themselves in this universe.

Linch Culture

Another problem related to social media platforms
is the so-called “lynch culture™. Levent Eraslan
evaluated these behaviours, which are aimed at
humiliating, embarrassing, targeting individuals
or institutions, and attacking the other party, as
social media aggression; The consequences of
behaviours such as image manipulations and
deliberate publication of fake news, mocking
under the name of humour on social media
users can range from the slightest sadness and
shame to suicide in young people (Sakarya, 2020).
Tamer Bayrak's (2017) study on violent messages
on Twitter showed that individuals can exhibit
behaviours that are considered disgraceful in

society through social media.

The content and results of 18 messages selected from
Twitter show that the traditional act of violence is
transformed into digital violence in social media. In this
context, some individuals who acquire virtual identities
in the digital world use expressions that they cannot
express in real social life. The main reason for this is that
user individuals have the chance to hide their identities.
It is observed that individuals who use their social,
economic and cultural accumulation in social life and
live in socially acceptable norms take on a highly variable
personality in the context of new media technologies

(Bayrak, 2017: 44).
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The ‘content producer identity’ created by Web
2.0 technology also has the power to direct public
opinion. According to a study by the University of
Wisconsin, insulting comments by internet users
(trolls) in articles published online contribute to
polarising the opinions of readers (Foucart, 2013).
Another study by the University of Pennsylvania
proved that an engaged minority can change
the opinion of the majority; the increasingly
widespread use of social networks facilitates
sudden changes in social consensus (Centola et al,
2018).

Addiction Potential

The contribution of social media to the socialization
of humanity expresses a contradiction. At this
point, an important problem caused by social
media is its potential to “develop addiction”.
Different studies reveal clear, common results
regarding addictions: Social media addiction
scores decrease with increasing age, but increase
slightly in retirement. The highest social media
addiction scores were found among students aged
14-18 and unemployed people. There is a positive
relationship between social mediaaddictionscores
and the time spent on social media; it is higher in
singles than in married people and in women than
in men (Uslu, 2021: 370; Guney & Tastepe, 2020: 183;
Bilgilier, 2018: 368). Sometimes, communication
is only used to maintain the state of ‘being
connected’ and social ties without exchanging any
meaningful information. Therefore, the content
of the communication and the message may be
secondary (Ulug & Yarci, 2017: 98).

The negative impact of social media on attention
and focus spans is a hotly debated topic. It is
known that the increased amount of time the
human mind now spends on short and engaging
images reduces the brain's capacity to absorb
voluminous information. Indeed, scientists have
announced that the intelligence level (IQ) of
humanity, which they have been measuring since

1932, has decreased for the first time in 100 years.

4 The concept of lynch culture does not correspond to “cancel culture” used in English-speaking countries. “Cancel

culture” is based more on the idea of boycotting a person and ensuring social justice (Romano, 2020).
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While artificial intelligence technologies continue
to increase their functionality in the service of
humanity; current research draws attention to
the fact that the decline is especially in the 18-22
age group (Dworak et. al., 2023). On the other
hand, the fact that technology, which has reached
the peak of its time with Al, has become an
indispensable part of daily life, has also brought
new psychological problems. Social media can
cause nomophobia, orthopedic problems, inability
to stay away from social networks, reduced time
allocated to human relations, social isolation,
attention disorder, internet addiction, decreased
self-esteem, isolation, depression, physical
ailments, photolurking and many other physical,
social and psychological disorders. These social
media-induced disorders directly affect the
individual's inner world, interaction within the
family, communication with other people and,
accordingly, productivity in professional life. In
addition to the disorders it causes, social media
can also trigger or exacerbate existing disorders in
some cases. One of these disorders is alexithymia,
which is expressed as emotional deafness or
difficulty in expressing emotions (Kalaman et al,,

2019: 47-48)

Amateur Cult

Another paradox of the online world is that it
creates a breeding ground for misinformation
and the cult of amateurism. In the digital world,
misinformation sophisticates threats with brand
new concepts, while user-generated content
contributes to the unlimited spread of these
falsehoods. The new media, which offers a
miracle-like opportunity compared to traditional
media, has started an unprecedented period of
opportunity by eliminating all control mechanisms
in traditional media.

According to American internet critic Andrew Keen
(2007:17), one person's truth becomes as “true” as
anyone else’s. Today's media is dividing the world
into billions of personalized truths, each seemingly
equally valid and valuable.

In today's self-broadcasting culture, where amateurism
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is celebrated and anyone with an opinion, however ill-
informed, can publish a blog, post a video on YouTube, or
change an entry on Wikipedia, the distinction between
trained expert and uninformed amateur becomes
dangerously blurred. When anonymous bloggers and
videographers, unconstrained by professional standards
or editoria! filters, can alter the public debate and
manipulate public opinion, truth becomesaCcommodity

to be bought, seid (Keen, 200711).

As Andrew Keen argues in his book “The internet
is not the answer” (2015), “far from being a
democratising force in society, the internet has
only amplified global inequities”. Based on Keen's
ideas, it is seen that the mass media, which is an
instrument of capitalism, serves neoliberalism,
which is considered a brutal stage of capitalism, in
the process of its evolution into new media.

The more important truth about the internet, Keen
thinks, is that it has evolved into a global machine for
creating a world characterised by vast and growing
inequality. “The error that evangelists make,” he writes,
“is to assume that the internet's open, decentralised
technology naturally translates into a less hierarchical
or unequal society. But rather than more openness and
the destruction of hierarchies, an unregulated network
society is breaking the old centre, compounding
economic and cultural inequality, and creating a
digital generation of masters of the universe. This new
power may be rooted in a borderless network, but it
still translates into massive wealth and power for a tiny

handful of companies and individuals.” (Naughton, 2015).

Today, social media, which has dramatically
transformed the communication and interaction
spheres of both individuals and societies, is being
banned by many Western countries due to its
negative effects on the development of children
and adolescents, indicating the magnitude of the

danger.

Privacy And Safety

The term privacy cannot be said to be a term used
in ancient times; the importance of privacy has
emerged with the onset of modernization and
the individual's participation in society. With the
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modernization process, the boundary between
people's private and public spheres has become
clearer (Semi-Turkoglu, 2018:170)

It can be said that social media is the area where
the biggest change in humanity's perception
of privacy is seen. Many behaviors that could be
interpreted as exhibition, flaunting or vulgarity
before social media have become normalized
in this medium. Although how social media is
effective in people's communication and how it
shapes their relationships is a research topic in
itself, the process requires caution against threats
that have diversified and become more complex

with artificial intelligence.

With digitalization, the possibility of unlawful
actions that can be carried out using personal
data is increasing. The principles of privacy are
insufficient to protect the rights on personal data.
The right to protection of personal data should be
considered as a fundamental right in itself and
should be handled more comprehensively (Varol,
2023: 46).

At a time when many devices can connect to the
Internet, the protection of privacy has become a
priority issue. In his article “Your Facebook Profile
Makes Marketers’ Dreams Come True”, tech
journalist Eliot Van Buskirk points out that social
networks seem free, but we pay for them in ways
we may not readily realize. The rich personal data
many of us enter into these networks is a treasure
trove for marketers. Media analystsremind usofthe
value of face-to-face communication (Christians
et al, 2006: 125). New media presents unique risks
and opportunities, with online situations often
carrying ethical consequences. While cyberspace
will eventually be regulated, the specifics of how
this will happen and who will benefit or suffer
remain uncertain (Davis et al,2009: 8). On the other
hand, the potential of artificial intelligence, whose
area of use and capacity are being developed
day by day, to assist in malicious uses should not
be ignored. Various examples of this are seen in

fake advertisement videos on YouTube, which are
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usually created by copying the images and voices
of celebrities (AA, 2023).

Artificial Intelligence Impacts

Artificial Intelligence (Al) is rapidly expanding its
uses, from video creation to painting and song
composition. However, these developments have
raised concerns rather than benefits for human
labor and power. Especially the power of “deep
fake” content to instantly spread manipulation and
disinformation to the masses on social media is a

threat mechanism in itself in the “post-truth era”.

According to Kaplan (2020: 153) Artificial
Intelligence represents a threat to democracy
which needs to be taken seriously. There are at
least three areas in which Al might be a danger
to democratic life and mechanisms: supervision,
manipulation, and frustration.

Fuchs, on the other hand, argues that social
networks are “the world's largest advertising
agencies”; at the same time, he highlights the
fascist potentialsthat can be created by integrating
each “trace” left on the web by people surveilled on
social media into a single profile and transforming
them into analyzable data, and the dangers that
can arise from surveillance and guidance based on
algorithm logic (2020:84).

When a perspective is developed for the future, it
does not seem far away that Web 5.0 technology
will bring machines that can think emotionally,
which is a feature unique to humans, in addition
to ultra-intelligent robots, machines and other
technologies developed with the update of the
new generation technologies brought by Web 4.0
(Ersoz, 2020: 64).

Today, it has become normalized to manipulate the
masses with false news created solely on the axis
of attractiveness from fraudulent content created
with images of celebrities on social media. On
behalf of humanity, Al poses economic problems
with the threat of creating unemployment in
various fields on the one hand, and legal problems
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in all areas of society with security risks on the
other. Therefore, it is possible to say that while
the era of socializing on the internet has begun
with social media channels since Web 2.0, it has
almost imprisoned society in a universe full of
contradictions and dangers.

Ethics And Freedom Of Expression: The
Search For A Common Ground

Freedom of expression is a fundamental right in
democraticsocieties. It can be said thattheinternet
is unigue among all media in the enjoyment
of freedom of expression. Media consumption
habits have been revolutionized as more and
more people are drawn to social networks. In this
limitless universe, everyone can create their own

world through social networks.

It is clear that social media does more harm than
good in maintaining communication, which is an
indispensable act of human life, for the benefit
of both individuals and societies. Today, when
individuals are closer to each other than ever
before and can reach each other more easily than
ever before, there is a greater need to think about

control, balance and limits.

Article 19 of the 1948 UN Declaration of Human Rights
states that everyone has the right to freedom of opinion
and expression, including the freedom to seek, receive,
and impart information and ideas through any media,
regardless of borders. This was groundbreaking at a
time when international broadcasting was new and the

internet was still a distant concept (Ash, 2016: 27).

Freedom of speech is critical to the growth and
maturation of societies and is a much vaunted
benefit of living in the United States. However,
that freedom has not always led to the collective
improvement of all citizens (Thesis, 2002: 5).
The digital world contains many elements that
threaten human life in various ways. At one end of

the picture revealed by the unlimited freedom of
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the new media is the damage to human dignity
with hate speech, and at the other end is the
normalisation of everything in this universe with
its structure that blurs the distinction between
virtual and real.

The right to say something doesn't always mean it's right
to say it, and the right to offend doesn't imply a duty to
offend. This challenge involves exploring ways to make
free speech productive and creative without causing
societal harm. Ultimately, the question of how free
speech should be practiced is crucial for determining
how free it should be, emphasizing self-management

over legal enforcement (Ash, 2016: 79-80).

When it comes to social media, experience shows
that all past stereotypes of freedom of expression
need to be reconsidered. Indeed, it has also been
argued that the current information regime
creates the illusion of an environment of freedom,
but on the contrary exploits it (Byung-Chul Han,
2022:9) argues that digital information technology
transforms communication into surveillance.
Meanwhile, in the information regime, people do
not feel that they are being surveilled, but that
they are free. Paradoxically, it is precisely the sense
of freedom that secures sovereignty. According
to Han, the information tsunami created by the
digital world has transformed democracy into
infocracy, the timeliness of information is short;
the ‘frenzy of constant topicality’ and the ‘lure of
surprise’' force us to accelerate. This causes time-
consuming cognitive practices such as knowledge
and comprehension to be pushed aside (2022: 17,
22).

It is an experienced fact that capitalism and
neoliberal policies use technology effectively,
and that technology shapes the social structure
(Castells,2008:78). China constitutesan interesting
example in this struggle for Western dominance.
While American-made platforms such as Google,
Facebook and Twitters are widely used in most of

51n 2021, US President Trump's account was closed by Twitter due to the risk of inciting violence. Twitter was bought by

Elon Musk in 2022 and renamed X. Musk opened Trump's account as a result of a survey of users; He stated that 51.8

per cent of more than 15 million Twitter users surveyed supported giving Trump his account back. In his message,

Musk used the Latin phrase ‘Vox Populi, Vox Dei’, which means ‘The voice of the people is the voice of God’' (BBC News

Turkish, 2022).
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the world, in China Baidu is used instead of Google,
RenRen for Facebook, Sina Weibo instead of
Twitter and Tencent's Weixin/WeChat application
instead of WhatsApp (Ash, 2016: 40).

It should be underlined here again that, unlike
traditional media, the content created by non-
professional producers causes differentiation of
ethical problems and increased security concerns
in social media; the ordinary individual, who
could not own a radio, television or newspaper
in traditional media, now owns his own channel.
According to HUseynova's research on the social
media phenomenon born of the digital revolution
in Azerbaijan, the main ethical problems include
manipulation, the use of misleading headlines, the
spread of hate speech, violation of privacy, failure
to specify the primary source of the news, the use
of fake profiles, trolling and violation of language
rules (2022: 403).

Figures make the importance of ethical
responsibility in social networks much more
understandable. More than 4 billion videos were
uploaded to Youtube in 2023 alone. The number
of videos uploaded from 2006, when the platform
was established, to 2023 is 13 billion 325 (NTV,
2023). The control of this global content production
is of course beyond human power. Therefore, in
addition to artificial intelligence, every YouTube
user must also have an ethical responsibility.
Here is Youtube data that shows why ethical
mechanisms need to be strengthened: In just
the first 3 months of 2024, YouTube removed
103 million 815 thousand 590 videos. Again, the
number of channels closed in these 90 days was 15
million 799 thousand 880. Among the reasons for
the removal of approximately 104 million videos,
the top three reasons were the safety of children,
harmful and dangerous, violent or censored
content (Youtube, 2024). Again, among the top 10
countries where the videos removed in the first 3
months of 2024 were uploaded, India, Brazil and
the USA are in the first three places. Turkey ranks
8th in this list and Germany ranks 9th. The number
of people who comment even if they do not upload

videos on Yotube is higher. In the first 3 months,
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1 billion 443 million 821 thousand 162 comments
were deleted due to ethical problems (Youtube,
2024). However, these high figures do not mean
that all problematic comments and content have
been cleaned. We can easily see this fact on any

social platform.

However, before Web 2.0 technology, Virginia Shea
(1994), in her book Netiquette, identified 10 basic
rules about ethical behaviour on the Internet and
explained the importance of complying with them.
These rules are briefly as follows: 1) Remember that
you are talking to a person, not a computer, and
that you can injure them. 2) Follow the same rules
and standards of behaviour that you follow in real
life. 3) Think about where you are in cyberspace:
Netiquette varies from place to place. 4) Respect
others' time and traffic: Don't force anyone to
waste it. 5) Pay attention to how you ‘look’: write
about what you understand and be polite. 6)
Share your experience and knowledge. 7) Keep
conflict situations under control. 8) Respect the
privacy of others and do not read other people's
correspondence. 9) Do not abuse your power. 10)
Forgive people for their mistakes: You were once a

beginner yourself (Shea, 1994).

At a time when humanity has not yet met social
networks where interaction is at its historical peak,
the rules of etiquette set out by Shea 30 years ago
should be emphasised as the common principles
of platforms where young people are concentrated
today. Sherrry Turkle, in her book ‘Alone Together:
Why We Expect More from Technology and Less
of Each Other’, she found that while technology
blunts the aspects that make people human, it
also maintains loneliness in its own ways. In the
new etiquette, turning away from those in front of
you to answer a mobile phone or respond to a text
has become close to the norm. When someone
holds a phone, it can be hard to know if you have
that person’s attention. A parent, partner, or child
glances down and is lost to another place, often
without realizing that they have taken leave (Turkle
2011 161). It is obvious that virtual environments
have aspects that destroy reality in people's
physical life; however, it is important to remember
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that individuals are not the only cowboys in this

universe.

Turkle questions this change as follows: “Gradually,
we come to see our online life as life itself. ..
Technology reshapes the landscape of our
emotional lives, but is it offering the lives we want
to lead?” (201117). When it comes to enabling
or restricting global freedom of expression,
some corporations have more power than most
states. Were each Facebook user to be counted
as an inhabitant, Facebook would have a larger
population than China. Without their users
-us- these giants would be nothing (Ash, 2017:1).
According to the data of We are social (2024),
according to the number of users exceeding
5 billion globally, the top 5 social platforms are
respectively: Facebook, Youtube, Whatsapp,
Instagram and Tiktok. The 16-24 and 25-34 age

groups are the leading users of these platforms.

Legal regulations for these platforms where the
world is together can be a subject of study in itself.
Following the Law No. 5651 regulating the internet
law in Turkey in 2007, the following statements
were included in the proposal and justification of
the Law No. 7253 on the Amendment of the Law
on the Regulation of Publications on the Internet
and Combating Crimes Committed through These

Publications, which became law in 2020:

.. today, the intensive use of social networks on an
international scale has made it possible for people from
different cultures, nations and geographies to interact
easily in very short periods of time. This acceleration
and diversification of social relations has led to many
problems or violations of personal rights. However,
despite the large number of users of social network
providers and the billions of dollars of revenue they
obtain by utilising user data, it is observed that they
do not develop or effectively use the preventive and

protective mechanisms needed to protect the rights
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of individuals, or that they resist the justified demands
of users and states. As a result, there are difficulties in
fulfilling the positive obligation of States to protect
fundamental rights and freedoms (https://wwws5.
tbmm.gov.tr/tutanaklar/TUTANAK/TBMM/d27/c047/
tbmm?27047118ss0226.pdf)

With the new regulations, social media companies
will be required to open offices and be subject to
taxation in Turkey, and platforms may be fined if
objectionable content is not removed. There is
no universal control mechanism for social media.
While countries generally make their own legal
arrangements, social media companies say that
they carry out audits related to their own platforms.
While Germany, France, the UK, Australia, Russia
and Australia have laws that include fines for
companies, China has stricter restrictions (BBC
News Turkish, 2020).

In the light of today's experiences, the drawbacks
of humanity suddenly having an unaccustomed
freedom will be on the agenda for many years.
Indeed, to draw an analogy from history, today's
‘frenzy of limitlessness’ can be likened to the
confusion of not knowing how to use the freedom
that followed the declaration of the Constitutional

Monarchy Il in the history of the Turkish presseé.

Conclusion

Social platforms, which renew themselves day
by day, harbour a new potential for danger every
day. In the traditional media, certain principles
are observed while conveying the news to the
public, although they may differ in line with the
editorial policy. In social media, on the other hand,
not only news but also all content is shared more
unrestricted and uncontrolled. These posts can
be misleading and provocative to the public. As
a matter of fact, individuals can share the most
intimate information on the internet. Especially

in social media, it is very common for individuals

6 Following the years under control, the Second Constitutional Monarchy Period in the Ottoman Empire was described

asa ‘press frenzy’; the new period was characterised by the fact that anyone who had the urge to publish a newspaper

or a magazine could do so, just as anyone who had the urge to make a speech at a soapbox (Kologlu, 2015: 87). One

step after the aforementioned period, violent incidents expressed as the Brute Force regime started (Bardakgi, 1984).
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to use offensive expressions by hiding their
identities. Therefore, fake profiles created on social
media have led to a ‘socialisation without identity’.
This situation has brought a completely different
phenomenon of violence to the agenda of societies
as a result of social media. What escapes attention
is that the fact that the digital world is a virtual
medium does not virtualise its power of influence.
As a matter of fact, everyone, child or adult, is open
to the dangers specific to the medium.

On the other hand, the intense sharing routine
on social media causes communication between
people toremain superficial; ‘showing’ has become
synonymous with the concept of sharing. While
ethical rules form the basis of traditional media,
which are the main channels of communication,
social media seems to prioritise a freedom that is
open to debate.

These environments, which expand unlimitedly
and encompass the whole humanity, offer a new
form of reality today. Although social media is
a medium where freedoms are prioritised, the
rights that humanity has struggled for are openly
violated in digital media. It is important for social
peace to make a revolution of principles against
the dangers discussed in this study on platforms
where the age of users is decreasing day by day.

As a matter of fact, it becomes difficult to bring
together ethics and freedom of expression on the
same ground. The solution to all ethical violations
committed by hiding behind anonymity may be
platforms on social media where everyone can be
found with their real identity. In addition, although
it has never been taken into consideration, a
utilisation skill for these channels should also be
developed. The fact that the medium is based
on the producer-consumer mass has brought
about confinement in a highly individualised area.
Today, while trying to keep up with technology on
social media platforms with a history of about 20
years, we have more information about a person
on the other side of the world than our next door

neighbour.
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Thereisaneed forabalance between the unlimited
freedom of communication and human dignity in
order to prevent the loss of the gains that humanity
has achieved so far and to prevent societies from
turning into a wild west environment. For the first
time in the 300 years of media history, humanity
is experiencing an environment in its own centre
with Web 2.0. This study, which questions the
potential of social media, is also a call to remind
that man exists for man, while it is known that
artificial intelligence will be the important agenda

of the coming years.
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Genisletilmis Ozet

insan haklari ve ifade 6zgUrligu olgular, insanhgin
batiilasma surecinde kat ettigi adimlarin
kazanimlaridir. Ancak insanlik, ilk kitle iletisim araci
gazeteden bugune ulasilabilirlik ve etkilesimde
tarihizirvesinisosyal medyayla tecrlbe etmektedir.
8.8 milyarlik dinya nufusunun 5.4 milyari sosyal
medya kullanicisidir. Bu ortamda, hem iletisimin
yonu kokten degdismis, hem de medyanin
toplumsal islevleri dénusume ugramistir. ik kez
Uretici tUketici konumuna yuUkselen bireylerin
katilmiyla gelisen sosyal medya mecralarinda,
batida basinin dogusuna paralel elde edilen ifade
0zgurligu ve insan haklari gibi kazanimlarin zarar
gordligu gorulmektedir. S6z konusu ortamlarin

=

“sinirsizi@1” farkli boyutta tehlikeler dogurmustur.
kaltnun  (Keen, 2007)

yerlesmesine zemin olusturmasi, milyonlarca

Bunlar, amatorlik
kisisel dogrunun sunuldugu mecralarda ortulu
ya da acik siddet propagandasinin yukselisi ve
cesitlenisi, 6n yargili yorumlarin bulasici etkisinin
kanitlanmasi, sosyal medya bagmlihgi, kulturel
cesitlilikte ilerleme kaydedilemezken adeta
ortak bir “bak bana” ya da “kendini sunma” siber
kUltdrinUn gelismesi ve yapay zeka etkileri
gibi gun gectikge cesitlenen olgulardir. Kuresel
platformlarda insanlarin yasamlarinin bile isteye
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herkes tarafindan izlenmesini arzulamasi ise

6zgUurluk anlayisinin 21. yUzyila 6zgu bir geliskisidir.

Bu, adeta “her sey her an her yerde” dunyasi
ele alinmasi gereken yeni kosullari gundeme
getirmektedir. Bu kapsamda bircok arastirmaya
konuolansiddetolgusuda, “sosyal medyadan énce
ve sosyal medyadan sonra” iki farkli fazi tecribe
ettirmektedir: kullanicilar siddeti dijital ortamda
deneyimleyerek fiziksel agidan zarar goérme
ihtimalini ortadan kaldirmaktadirlar (Bayrak,
2017:36). Ancak sosyal medyada alayci, saldirgan
ve nefret dolu ifadelerin serbestligi -ayni ifadeler
geleneksel medyada gazetecilik etigi agisindan bu
olcude yer bulamazken- herkesin icerik Ureticisi
olabildigi sanal ortamda adeta normallesmektedir.
Dolayisiyla, gunUmulzde gazetecilige paralel
gelisen mesleki etik kodlardaki bozulmalarin yani
sira, toplumsal etik degerlerin erozyonundan da
bahsetmek gerekir. Sosyal medyanin kullanima
girmesiyle yaklasik 300 yillik geleneksel medya
gecmisi ve aliskanliklari karsisinda zaman, mekan
ve geribildirim sinirliliklar asilirken, batililasma
sUrecinde ifade 6zgUrligu ve demokrasi idealinin
yeni medya ortaminda nasil bir boyuta evrildigi
Uzerinde dusunmek gerekmektedir. Bu ¢alismanin
amacl, batililasma slrecinde ifade &zgurlugu
ve demokrasi idealinin, sosyal medyada nasil
vahsi bir glce donUstigu Uzerinde bir tartisma
gelistirmektir. Bu amacgla, &ncelikle tarihsel
sUrecte batililasma olgusu ve medya mecralari ele
alinacaktir. Ardindanifade 6zgurluguigin tarihte hig
olmadigi kadar genis firsatlar sunan sosyal medya
ortaminin dogasina iliskin potansiyel, guncel
tehtidlerle ele alinacak ve yapilmis ¢esitli calismalar
iIsiginda yeni perspektifler sunulacaktir. Medya
tarihinin bir kirllma noktasiolarakifade edilebilecek
bu surecte tecrube edilen sorunlar, nefret sdylemi,
kendini sunma kaltdrd, amator kaltd, bagimlilk,
yapay zeka etkileri, ling kulturd, mahremiyet
ve gUvenlik basliklar altinda tartisilacaktir. Bu
dogrultuda ¢alisma sosyal medyaya iliskin guncel
sorunlarin birarada sunuldugu bir kaynak &zelligi
tasimaktadir. Geleneksel medyanin aksine hicbir
editoryal kontrol surecine tabi olmayan sosyal
medyada katilim ve Uretim de geleneksel medya
Uretiminin kat be kat Uzerindedir; Uretim arttik¢a
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sorumluluk da artmaktadir. Calisma, batililasma
idealinin bir getirisi olarak ifade &zguUrlGgunun,
sosyal medya ile idealize edilen potansiyelin disina

nasil giktigina dair bir vizyon sunmaktadir.

Batililasma olgusunun kaynagi, 16.-17. yUzyillardan
itibaren belirmeye baslayan ve 19. yuzyilda
yogunlasan bir dizi siyasal, toplumsal, kulturel,
ekonomik ve bilimsel gelismenin neticesinde
Avrupa ve Kuzey Amerika cografyasinda
sekillenen Bati medeniyetidir (Tekin, ty; Haniogdlu,
ty). Avrupa ve Amerika'da 17. yUzyildan itibaren
cagdaslasmanin  temellerini atan dusUnceler
gazeteciligin halkin sesi ve gUcuU olma misyonuyla
gelismesini saglamistir. ister batililasma ister
modernlesme olarak ifade edilsin, tum dunya
Ulkelerinde gelisimin katedilmesinde iletisim
araclari 6zel bir 6neme sahiptir. Dolayisiyla insan
haklari ve ifade 6zgUurligu konusunda énemli bir
tarihsel birikime sahip bati medeniyeti, medya
tarihini de sekillendirmis ve gelistirmistir. Bugun
iseinsanlik, bircokalandasinirlarinigenisletensiber
dunyanin yaratilisina tanikhik etmektedir. Kullanim
amaci ve icerik turine gore bloglar, mikrobloglar,
wikiler, sosyal aglar, video paylasim aglari, ses ve
muzik paylasim aglari, lokasyon tabanli araclar,
sosyal isaretleme aglari ve sanal dunyalar seklinde
siralanabilen sosyal medya cesitlerinin  temel
nitelikleri daha interaktif, buyuk kitlelere ulasma
olanaklarinin  yUksek ve manipulasyona acik
olmasidir (Ulu¢ & Yarci, 2017: 98). Sonug fiziksel
yaralanma olmasa bile, tehdit edici sozler ve
asagilayici jestlerle zorbalik, magdurlarina acgikca
psikolojik zarar verebilir, neticede i¢c kesikleri ve
morluklari gérintelemek mumkun dedildir (Ash,
20716: 215-216). Kimi gevrelerce ifade 6zgurligunun
bir parcasi ya da bir “i¢ dokme eylemi” olarak
kabul edilen bu soylemler sosyal aglarin, bloglarin,
mikrobloglarin, forumlarin, katilimci sozlUklerin,
fotograf, video ve muzik paylasim sitelerinin,
dijital oyun sitelerinin, okur yorumlarinin
dogal bir parcasi haline gelmistir (Oztekin,
2015: 926).
incelendidi bir calisma, toplumca kabul edilebilir

Twitter'da siddet icerikli iletilerin
normlarda yasayan bireylerin, yUz kizartici olarak

nitelendirilen davranislari sosyal medya araciligiyla
sergileyebildiklerini géstermistir (Bayrak, 2017: 44).
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Geleneksel medyanin aksine, profesyonel olmayan
Ureticilerin olusturdugu igerikler sosyal medyada
etik sorunlarin  farklilasmasina ve guUvenlik
endiselerinin  artmasina neden olmaktadir;
Geleneksel medyada radyo, televizyon ya da
gazete sahibi olamayan siradan birey artik kendi

kanalinin sahibidir.

Youtube verileri sosyal aglarda etik sorumlulugun
onemine iliskin dikkat ¢ekici veriler ortaya
koymaktadir: 2024'Un sadece ilk 3 ayinda
Youtube 103 milyon 815 bin 590 video gocuklarin
guvenligi, zararli ve tehlikeli, siddet barindiran
veya sansUrlenmis icerik yer almaktadir. ilk 3
ayda 1 milyar 443 milyon 821 bin 162 yorum da
etik sorunlar nedeniyle silinmistir (Youtube,
2024). Mecranin Uretici- tuUketici Kitle Uzerinde
temellenmesi, son derece bireysel bir alana
hapsolmayi getirmistir. Etik ve ifade 6zgurligunu
ayni zeminde bulusturmak zorlasmaktadir.
Sosyal medyanin potansiyelinin sorgulandidi bu
calismada mevcut tehlikeler Uzerinden kapsamli
bir tartisma gelistirilmistir. insanhgin elde ettigi
kazanimlarin yitirilip, toplumlarin geriye, adeta bir
vahsi bati ortamina dénltsmemesi igin iletisimin
sinirsiz 6zgurligu ve insan onuru arasinda bir
dengeye ihtiya¢ duyulmaktadir.
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ABSTRACT

The aim of this study is to evaluate voters' levels of interest and focus on the political advertisements used by presidential
candidates during the second round of the 2023 presidential elections, utilizing the Psychophysiological Data
Harvesting technique. According to the research findings, significant differences were identified among participants’
psychophysiological outputs regarding the political advertisement videos aired during the second round of the 2023
presidential elections. In this context, participants showed high motivation towards the political advertisement of Recep
Tayyip Erdogan, with the advertisement titled “Dualar, RUyalar, Umutlar Seninle” (Prayers, Dreams, Hopes Are With You)
achieving high visual attention averages and interest percentages across all categories. It was found that participants
were influenced by imagesthat supported nationaland spiritual sentimentsand emphasized unity and togetherness. On
the other hand, participants who watched the political advertisement titled “Senin Oy'un Onun Boyunu Asacak” (Your
Vote Will Surpass Him) by Kemal Kiligdaroglu exhibited low attention values. A heat map of the scene with the highest
central attention value indicated that participants focused more on Ekrem imamoglu rather than on the presidential
candidate Kemal Kiligdaroglu. Additionally, gender-based differences were found in participants’ attention averagesand

focus amounts regarding the political advertisement videos.

Keywords: Political Commmunication, Political Advertising. Election 2023, Psychophysiological Data Harvesting, Eye Tracking.

oz

Secim kampanyalari doneminde hedef kitlelerde belirli hedefler dogrultusunda tutum degistirmeyi amaclayan siyasal
reklamlar, kritik rol oynamaktadir. Béylece secim ddénemlerinde yayinlanan siyasal reklamlarin segmen Uzerindeki
etkisinin ortaya konulmasi, siyasal basarinin élgilmesinde gerekli bir unsurdur. Bu ¢alismanin amaci, Turkiye'de 2023
yilinda gercgeklestirilen Cumhurbaskanhdi secimlerinin ikinci turunda, adaylarin siyasal iletisim suUrecinde kullandiklari
siyasal reklamlara yodnelik, segmenin ilgi duzeylerini ve odaklanma degerlerini, Psikofizyolojik Veri Hasadi teknigi ile
degderlendirmektir. Arastirma sonucunda; siyasal reklam videolarina iliskin katilimcilarin psikofizyolojik ¢iktilari arasinda
onemli farkhliklar gézlenmistir. Bu anlamda katilimcilar Recep Tayyip Erdogan’a ait siyasal reklama yuksek motivasyon
gostermis; reklam, tum kategorilerde yuUksek gorsel dikkat ortalamasi ve ilgi yUzdesi almistir. Bu anlamda katilimcilarin;
milli ve manevi duygulari destekleyen, birlik ve beraberlik vurgusunu o6ne c¢ikaran goéruntilerden etkilendikleri
bulgulanmistir. Ote yandan Kemal Kilicdarodlu'na ait siyasal reklami izleyen katilimcilarin dikkat degerlerinin ise disik
seyrettigi bulgulanmistir. Merkezi dikkat degderinin en ¢ok oldugu sahneye iliskin sicaklik haritasinda katilimcilar; Kemal
Kilicdaroglu yerine Ekrem imamoglu'na dikkat géstermistir. Ayrica siyasal reklam videolarina iliskin katihmcilarin dikkat

ortalamalarinda ve odaklanma miktarlarinda cinsiyete bagl farklilhklar bulgulanmistir.

Anahtar Kelimeler: Sivasal iletisim, Sivasal Reklam, Secim 2023, Psikofizyolojik Veri Hasadi, Gz Takibi.

*Bu ¢alisma, Adnan Menderes Universitesi Sosyal Bilimler Enstitist bunyesinde, Prof. Dr. Asli ICIL TUNCER danismanhginda hazirlanan “Siyasal Reklamlarin
Secmen Uzerindeki Etkisi: 2023 Cumhurbaskanligi Seciminin Psikofizyolojik Veri Hasadi Teknigi ile Degerlendiriimesi” baslikli yUksek lisans tez calismasindan
Uretilmistir.
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Introduction

Political communication includes communication
activitiescarriedoutwiththeobjectivesofgathering
supporters, persuading, spreading political
thought and winning votes. These activities aim
to influence people’'s decision-making processes
by using different communication tools and
techniques. Election campaigns are necessary for
the governed to convey their views, suggestions
and opinions to the rulers. It can be assumed
that voters try to obtain information from their
immediate environment, mass media and digital
media in order to develop attitudes towards
candidates. This information is usually delivered
to voters through mass media, media and other
communication channels. This process increases
participation in democracies and contributes to
voters making informed choices. Digital media
provides political leaders with the opportunity
to reach wider audiences and directly reach the
target audience in order to communicate their
messages more effectively (Barlas, 2021, p. 269).
On the other hand, political communication
is not only the process of leaders telling their
own stories; it is also part of a practice that is
constantly evolving depending on the dynamics
of society and technology. In this regard, political
advertisements, which appear as an effective
political communication tool, are used in line with
certain objectives during election campaigns
and according to the qualifications of the target

audience.

It can be argued that political advertisements
are important in terms of being prepared in
line with an interesting and persuasive mission
for the promotion process of political parties
or candidates. On the other hand, measuring
the impact of political advertisements on voter
behavior mediates the measurement of political
success. Recently, there has been an increase in
studies using psychophysiological methods to
explain variation in political attidues and behaviors
(Bucy & Bradley, 2011; Settle et al., 2020; Tuncer, icil
Tuncer & Demirel, 2025). Within the scope of the
study, the impact of political advertisements on
voters during the presidential elections held in
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2023 was evaluated with the Psychophysiological
Data Harvesting Technique, which offers a
method approach based on the biometric and
psychophysiological outputs of the participants.
The aim of the study is to reveal the interest
levels and focus values of the voters towards the
advertisements used by the candidates in the
political communication process in the second
round of the 2023 Presidential elections. In this
sense, the unique value and importance of the
research is the use of a unique technique that
can reveal the unconscious level that significantly
affects human behavior in the examination of the

effect of political advertisements on voters.

Political Advertisements as a Political
Communication Tool

Political communication is a comprehensive
concept created by political science and
communication disciplines together. The concept
of political communication is essentially an
interactive and dynamic process of transferring
information between politicians and voters,
especially through the media, in order to influence
voting preferences by persuading the target
audience. McNair (2017, p. 55) defines political
communication as the communication activity
related to politics, emphasizing that the main
characteristic of political communication is the
message that emerges in the communication
process rather than the source. From another
perspective, according to Ozkan (2007, p. 23), who
considers political communication as a form of
two-way communication, political communication
is the continuous efforts made by utilizing
advertising, propaganda and public relations
techniques according to the requirements of the
conjuncture in order to come to power by ensuring
public trust and support. On the other hand, in
addition to the classical definitions (Perloff, 2021;
Negrine & Stanyer, 2023) that consider political
communication as the information flow process
between politicians, media and the public triangle,
there are also definitions (Bektas, 2018; Aziz, 2014)
that consider this process as the techniques used

to impose various policies.
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It can be assumed that political actors in
democratic countries use political communication
activities effectively. In this way, they can introduce
themselves to the public, present their vision and
share their messages with people (Hardiyansyah,
2022, p.12). These actors include: the head of state,
the government, politicians, political parties, local
governments, public opinion researchers, civil
society organizations, lobbies and voters (Bostanci,
2014, p.84). Asa matter of fact, in order for a political
campaign strategy to be successful, political
actors need to develop and implement well-
designed strategies. The emergence of political
actors and new actors with social changes has
led to the production of new political messages.
Thus, a constant change has been observed
in the technigues used to convey messages to
the target audience (Perloff, 2021, HaBler et al.
2023), and political communication, which was
first seen as political discourse and propaganda,
has later become a concept that includes areas
such as elections, election campaigns and the
voting process (Butkowski, 2023, p. 2399). Political
communication methods, which were applied
without a specific nomenclature in the past,
have become a broad scientific concept with the
changeinthe structure of society, developmentsin
communication and transportation technologies,
increasing population and the emergence of new

political actors.

Political advertising refers to the process by which
political actors communicate political messages
that they create by buying time and space from
the media in order to promote certain political
attitudes and behaviors (Kaur & Sohal, 2022, p.
5). Moreover, political advertisements introduce
political candidates and images to potential voters,
promote political ideas, create an agenda and
build a candidate image (Balci, 2006; Schill, 2012;
Lalancette & Raynauld, 2019). In this sense, political
advertisements, which serve as a strong bridge
between the public opinion and politicians, ensure
that political organizations or ideas are accepted
by the society and contribute to the strengthening
of the democratic system (Cokluk, 2019, p. 282).

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

166

Today, political actors who realize the interactive
power of digital media use digital communication
technologies as an element of political
communication campaigns. In fact, political
actors today prefer digital media to inform voters,
interact with them, form public opinion and direct
their vote preferences. Moreover, in the political
communication process, using the preferred mass
media to reach voters is extremely important in
terms of cost, time and labor. In this sense, it is
necessary to choose the right platform. As a matter
of fact, in the literature, there are studies finding
that X is used effectively in the circulation of the
words used by political candidates by creating
their own style among voters (Atabek, 2020, p. 32),
Instagram is used effectively in terms of creating
a candidate image (Kutlu, 2019: 730), Youtube
platform is preferred for conveying information
about past actions (Dogu Oztirk & Zeybek,
2020, p. 92) and websites are used intensively
(Gaglar & Koklu, 2017, p. 148). On the other hand,
TikTok is preferred as an effective tool in the
political communication process in the context
of the concept of politainment (Surld & Goksu,
2024, p. 28). In addition, political advertisements
used on these digital media platforms have
become an indispensable element of the political
communication process.

Types of Political Advertisement

The sole mission of political parties and candidates
is to direct political participation by reaching out to
the electorate. The main objective in the election
campaign process is to learn the expectations of
the electorate and develop new strategies with
the feedback received. In this sense, especially
political advertisements have a remarkable role.
In this direction, many strategies and approaches
are used in political advertising campaigns in line
with the candidate image to be created. In this
regard, we come across political advertisement
types. Although there are different classifications
in the literature on political advertisement types
(Gankaya, 2008; Johnson & Copeland, 2013; Holtz,
2017), there are basically two types of political
advertisements (Tokgdz, 2020, p. 60). These are

positive political advertisements and negative
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political advertisements.

In their political advertising strategies, political
parties design positive messages to present the
candidate’s ideas and draw attention to his/her
absolute leadership qualities (Fowler et al. 2021,
p. 130). Political parties that have a strong base
and a certain mass draw a strong image of power
by applying positive message strategies. In this
sense, positive political advertisements, which are
mostly preferred by strong governments against
the opposition, correspond to advertisements
that emphasize the ideal characteristics of the
candidate with positive language and themes, as
the name suggests (Polat, 2015, p. 458). Moreover,
positive political ads emphasize the candidate’s
promises and characteristic features in the eyes of
the society, strengthening the candidate’'s image
and affecting it positively (Sivritepe, 2016, p. 125).
In addition, positive political advertisements,
which instill feelings of hope and trust, offer a
new perspective in solving current problems
(Ulug & Yurttas, 2018, p. 1179) and play an active
role in reaching voters. From another perspective,
Johnson and Copeland (1997, p. 2) found that
positive political advertisements are preferred to
establish a bond between the candidate and the
target audience, to increase the awareness of the
candidate’s name, to adopt positive characteristics
by creating a hero image, and to emphasize that
the candidate has characteristics that are in line

with the voters.

Negative political ads, which are mostly preferred
by opposition parties and candidates, draw
attention to negative criticism of the rival party
and have a deterrent feature (Johnson & Copeland,
2013; Morey, 2017). Moreover, negative political ads,
which directly target rival parties or candidates in
an effort to denigrate them, undermine their trust
in the eyes of voters by emphasizing the failures of
the candidates in question with a condescending
tone, and refer to their shortcomings and
misdeeds. At this point, Johnson and Copeland
(1997, p. 33) categorized negative political ads into
three different categories: direct attack ads, direct
comparison ads and implied comparison ads.
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Direct attack ads, which correspond to a direct
targeted attack without any comparison with
the rival party or candidate, are directed solely
at the opponent and do not mention the
superior characteristics of the party or candidate
running the ad (Johnson and Copeland, 1997 p.
25). Moreover, in ads with the aforementioned
characteristics, the name of the rival candidate or
party is directly mentioned or various adjectives
may be used. However, direct attack ads that make
claims by denigrating the opponent may damage
the reputation of the party or candidate that runs
the ad (Wei and Lo, 2007, p. 367). On the other
hand, direct attack ads have been found to have
an impact on voters with low levels of education
(Geer and Geer, 2003, p. 70). As a result, direct
attack ads include persuasive political messages
that focus on directly attacking the positions of a

rival candidate or party.

Direct comparison advertisements, on the other
hand, have the mission of making comparisons
by targeting the party or candidate on the
opposing side. For this reason, while the current
candidate or party highlights its strong features, it
emphasizes the weak features of the other party
(Balcl, 2013, p. 122). Direct comparison ads, whose
primary purpose is to instill trust, exhibit a more
rational understanding, are preferred in elections
with low turnout, and have a stronger persuasion
capability than other types of negative political
ads (Campbell et al. 2023, p. 2). As a result, direct
comparison ads pursue a comparative strategy
by addressing the opponent as well as the current

candidate.

The third type of negative political ads, suggestive
comparison ads, direct voters to make inferences
about the rival party or candidate based on their
own experiences (Gerber et al. 2011, p. 135). Implied
comparison ads, which reveal the privileged
aspects of the party or candidate running the ad,
rely on the voter’s ability to make comparisons by
creating associations and are not entirely negative
(Goldstein and Ridout, 2004, p. 205). As a result,
suggestive comparison ads are used as a political

advertising strategy by persuading voters. In
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conclusion, the impact of political advertisements
transmitted through mass media on individuals
is worthy of discussion in democratic systems.
Political advertisements, whose ultimate aim is to
influence voters and direct their vote preference,
create four different effects: the effect of providing
political information, the effect of creating a
candidate image, the effect of directing voter
behavior and the effect of political participation
(Burg, 2024, p. 22). Studies on the effects of
political advertisements have revealed that
political advertisements provide recognition to
the candidate, strengthen the candidate image
and identity by increasing the recognition of
the candidate, strengthen voter preference and
reinforce voting behavior (Dogan & Aslantas, 2015,
p. 38). On the other hand, the effects of political
advertisements on voters may vary depending
on factors such as socio-economic status, culture,
age and gender (Bekiroglu & Bal, 2014, p. 114). As
a result, when all these issues are evaluated, it is
necessary to investigate the impact of political
advertisements on voters.

Methodology

In  this study, the Psychophysiological Data
Harvesting technique, a mixed-methods approach
that combines qualitative and quantitative
methods, was applied. Psychophysiological Data
Harvesting is based on the timeline of collecting
psychophysiological data consisting of individuals’
reactions to a specific stimulus and supporting
these data with field observations (Aydin, Tuncer, &
Demirel, 2023, p. 3404). Psychophysiological Data
Harvesting developed by Aydin Adnan Menderes
University Advanced Media Technologies Research
Laboratory (AMT-LAB) researchers corresponds to
the measurement of users’' biometric data within
the scope of human-computer interaction (HCI)
discipline, which adds credibility to the related
field (Tuncer et al. 2023; Erdem & Aytekin, 2023). In
this sense, depending on the autonomic nervous
system, individuals show biometric outputs that
cannot be manipulated in response to various
stimuli (Aytekin, 2019, p. 1575). This is because the
autonomic nervous system includes the parts of
the body that work reflexively, and when faced
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with any stimulus, it takes action based on the

fight-flight principle.

Biometric variables that occur under the roof of
the sympathetic nervous system in response to
visual, auditory or sensory stimulus change create
biological reflexes of users that change without
intervention (Aydin, Tuncer, & Demirel, 2023; Tuncer
et al. 2023). Moreover, according to cognitive
neuroscientists, 95 percent of our behaviors and
decisions take place at the unconscious level
(Girisken, 2015, p. 5). Thus, the psychophysiological
techniques used transform these reactions, which
constitute eye and facial muscle movements, into
outputs through devices and software. The data
obtained are processed through existing software
and transformed into quantitative and qualitative
outputs, and supported through surveys and
interviews. At this point, Psychophysiological Data
Harvesting analyzes autonomic nervous system-
related biological data such as eye-tracking,
electrodermal data analysis (GSR), fMRI, facial
action coding system, electroencephalography
(EEG) and heart volume and rhythm (PPG &
ECG). As a result, the Psychophysiological Data
Harvesting technique corresponds to a holistic
study of experience harvesting.

This research aims to evaluate the interest levels
and focus values of voters towards the political
advertisementsusedbythePresidentialcandidates
in the political communication process in the
second round of the 2023 Presidential elections
with the Psychophysiological Data Harvesting
technique. Psychophysiological data collection
techniques, which are adopted as techniques
belonging to this discipline, which are frequently
used within the scope of neuromarketing research,
are accepted as reliable and valid data over 95
percent within the scope of the international HCI
discipline due to this quality (Rosenberg & Ekman,
2020, p. 200). As a matter of fact, the unique value
and importance of this research is the use of a
unique technique that can reveal the unconscious
level that significantly affects human behavior in
the examination of political advertisements on

voters. Moreover, the qualitative and quantitative
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data in the study corroborate each other, thus
maximizing the accuracy of the findings. The
attention value measured in eye-tracking research
provides information about the participants’
concentration on a stimulus and their ability to
process various information (Aldayel et al. 2020;
Aydin, Tuncer, & Demirel, 2023). In this sense, an
attention value between 0 and +1 indicates central
attention, while an attention value between 0 and
-1 indicates peripheral/ambient attention. Within
the scope of the research, the following questions
are sought to be answered regarding the political
advertisement videos broadcast in the second

round of the 2023 Presidential elections:

1. Is there a difference/similarity in the level of
interest and attention of voters regarding

political advertisements?

2. Is there a difference/similarity in the level of
interest and attention of 18-year-old voters
regarding political advertisements?

3. Is there a difference between the mean
visual attention and focusing amounts for the
advertisement videos of the candidate they
support and the mean visual attention and
focusing amounts for the advertisement videos

of the candidate they do not support?

4. |s there a gender-based difference in attention
averages and focusing towards political
advertisements?

The population of the study consists of women and
men aged 18-55+. A total of 40 participants were
included in the study, including 8 participants
aged 18 (4 women and 4 men) and 32 participants
aged 19-55+ (16 women and 16 men) who watched
at least one of the advertisements selected as
the sample and voted for the first time in the
Presidential elections held on May 14, 2023. This
sample, which was included in the research from
the population, was selected from convenience
sampling, one of the non-random sampling types.
For the purpose of the study, no demographic
data other than age and gender were collected
from the participants included in the sample.
Moreover, within the scope of the research,
18-year-old individuals who voted for the first
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time were specifically categorized in a separate
category. The number of voters who voted for the
first time in the presidential elections is 4 million
904 thousand 672 (https://data.tuik.gov.tr/). For
this reason, it is important to analyze the impact of
political advertisements broadcasted in the 2023
elections on the first-time voters of Generation
Z. Biometric research, by its nature, reaches
saturation with a small number of participants
as a threshold, and it becomes possible to collect
in-depth, valid and secure data with a rapid field
experience. Before the data collection process,
an ethics committee report dated 11.08.2023
and numbered 436 was obtained from Aydin
Adnan Menderes University Social Sciences and
Humanities Research Ethics Committee. The eye
tracking data of the participants were collected
and analyzed with the software of Realeye.io. Data
were collected between 11.08.2023 and 03.09.2023,
corresponding to 3 weeks after ethics committee

approval.

In the study, data were collected through political
advertisement videos of the candidates who made
it to the second round of the presidential election.
Within the scope of the research procedure, the
participants were first shown the advertisement
videos. The order of the advertisement videos
was randomly changed for each participant.
Immediately after this screening, open-ended
guestions were asked through the software of
Realeye.io. In the first part of the open-ended
questions, demographic data (age and gender) of
the participants were collected, and in the second

part, the following questions were asked:
1. Which of the commercials you watched
impressed you the most? Explain why.

2. What was the most memorable scene among
the commercials you watched?

3. Which candidate did you vote for in the second
round of the 2023 Presidential Elections?

The research has some limitations: The main

limitation of the research is related to the
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applicability of the technology. This is because the
participants were required to have characteristics
such as advanced eye disease, other physical
ailments that prevent them from using the
technology, mental disorders, and the ability to
use the technology correctly. On the other hand,
the research is limited to the boundaries of social

sciences.

Selection of Advertising Videos Included in the
Study

The 2023 Presidential and 28th Term Parliamentary
General Elections were held on May 14, 2023.
The first round of the presidential election was
between 3 candidates. In the first round, Recep
Tayyip Erdogan received 49.52 percent of the
votes, Kemal Kiligdaroglu received 44.88 percent
and Sinan Ogan received 517 percent (https://
secim.aa.com.tr/). Thus, the 2023 presidential

Figure 1
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elections remained to the second round held on
May 28, 2023. In the second round, Recep Tayyip
Erdogan and Kemal Kiligdaroglu competed. The
political advertisement videos shared on the
YouTube platform by the parties represented by
the candidates who made it to the second round
were included in the study. On May 15, 2023, the
2.11-minute political advertisement titled “Prayers,
Dreams, Hopes With You” shared on the AK Party
YouTube channel received 3,481,230 views. On May
26, 2023, a 54th second political advertisement
titled “Your Vote Will Surpass His Height” shared
on the Republican People’s Party YouTube
channel received 904,805 views. Viewing data was
collected on August 12, 2023.

Figure 1 shows an excerpt from the political
advertisement video titled “Prayers, Dreams,
Hopes With You with the song of the same name

“Prayers, Dreams, Hopes With You” advertisement

Figure 2

“Your vote will exceed his height” advertisement
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performed by Della Miles, Kibariye and Yucel
Arzen, which was shared on the AK Party YouTube
channel on May 15, 2023.

Figure 2. shows an excerpt from the political
advertisement video titled “Your vote will exceed
his height” shared on the Republican People’s
Party YouTube channel on May 26, 2023. The
population of the study consists of men and
women aged 18-55+. A total of 40 participants were
included in the study, including 8 participants
aged 18 (4 women and 4 men) and 32 participants
aged 19-55+ (16 women and 16 men) who watched
at least one of the advertisements selected as
the sample and voted for the first time in the
presidential elections held on May 14, 2023. This
sample, which was included in the study from the
population, was selected by convenience sampling
from non-random sampling types. In line with the
purpose of the study, no demographic data other
than age and gender were collected from the
participants included in the sample. In addition,
18-year-old individuals who cast their first vote
within the scope of the research were specifically
classified in a separate category. In fact, the
number of voters who voted for the first time in the
presidential elections was 4 million 904 thousand
672 (https://data.tuik.gov.tr/). For this reason, it
is important to analyze the impact of political
advertisements broadcasted in the 2023 elections
on the first-time voters of Generation Z. Biometric
research, by its nature, reaches saturation with a
small number of participants as a threshold, and
it becomes possible to collect in-depth, valid and
secure data with a rapid field experience. Before
the data collection process, an ethics committee
report dated 11.08.2023 and numbered 436 was
obtained from Aydin Adnan Menderes University
Social Sciences and Humanities Research
Ethics Committee. The eye tracking data of the
participants were collected and analyzed with the
software of Realeye.io. The data were collected
between 11.08.2023 and 03.09.2023, corresponding
to 3 weeks after the ethics committee approval.
In the study, data were collected on political
advertisement videos of the candidates who
made it to the second round of the presidential
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election. Within the scope of the research
procedure, the participants were first shown the
advertisement videos. Immediately after this,
open-ended questions were asked through the
software of Realeye.io. Prior to the data collection
process, Aydin Adnan Menderes University Social
and Humanities Ethics Committee of Sciences
Research Ethics Committee dated 11.08.2023,
number 436 report has been received.

Findings and Interpretations
Table 1 lists the findings obtained from the

demographic information of the participants.

Fifty percent of the participants were female

Table 1

Profile of participants

Participants Gender Age  Participants Gender Age

P1 F 23 P21 M 18

P2 F 27 P22 F 56
P3 F 23 P23 F 55
P4 F 24 P24 F 60
P5 M 32 P25 M 57
P6 F 50 P26 M 55
P7 F 43 P27 M 56
P8 M 25 P28 M 58
P9 F 26 P29 M 42
P10 F 35 P30 M 44
PN F 51 P31 M 54
P12 M 51 P32 F 49
P13 F 61 P33 M 35
P14 F 18 P34 M 26
P15 F 18 P35 M 40
P16 F 18 P36 M 24
P17 F 18 P37 F 25
P18 M 18 P38 F 20
P19 M 18 P39 M 22
P20 M 18 P40 M 23

and 50 percent were male. Twenty percent of
the participants are 18 years old, 20 percent are
between the ages of 19-25, 20 percent are between
the ages of 26-40, 20 percent are between the ages
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Figure 3

Participant attention graph for the advertisement “Prayers, Dreams, Hopes With You”

of 41-55 and 20 percent are 55 years and above.

R.Q. 1: Is there a difference/similarity in the level of
interest and attention of voters regarding political

advertisements?

Differences were found in the level of interest
and attention of voters regarding political
advertisement videos. The participant attention
graph of the findings obtained from the
psychophysiological data of the participants is
presented in Figure 3.

It is seen that the attention values of the
participants who watched the advertisement
were in the range of -0.8 to +1. The average visual
attention value of the participants was measured
as 0.38. It is observed that central attention

reached the highest value in the 11th second of

the advertisement and in two different scenes
belonging to the 1.24th minute. In the first scene
where the central attention value reaches the
highest value (+1), a newspaper is seen lying on
the ground on an old street with cobblestone
sidewalks in a rainy weather. The headline
reads “Armed forces have seized power” and a
citizen passing by steps on this newspaper. The
temperature map of the first scene with the

highest attention value is presented in Figure 4.

As seen in Figure 4, participants paid a high level
of attention to the scene in which the newspaper
on the sidewalk was stepped on. The fact that the
citizen continued on his way by stepping on the
newspaper can be explained with a connotation
that coupsare athing of the past (Cakmak & Tavlan,
2023, p. 42), and the reason for the attention to the
current scene can be evaluated in the context of

Figure 4

Temperature map of the scene with the highest (+1) attention value in the “Prayers, Dreams, Hopes With You" commercial
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Figure 5

Temperature map of the scene with the highest (+1) attention value in the “Prayers, Dreams, Hopes With You” commercial

this connotation.

Figure 5 shows the heat map for the second scene
in which the central attention value for Erdogan’s
advertisement is the highest (+1). In the scene,
President Erdogan greets the applauding citizens
in a rally area. This scene also corresponds to the
chorus of the song used in the advertisement and
the lyrics “Stand tall, don’'t bend” attract attention.
This attention is associated with the connotative
messages in the advertisement that Erdodan is
supported by a wide audience and works tirelessly
(Cakmak & Tavlan, 2023, p. 46). In addition, in the
heat map, visual attention is concentrated on
the microphone behind Erdogan. This can be
explained by the participants’ readiness to listen to
a speech. Moreover, the fact that the participants
directed attention to Erdogan despite the crowd
on the stage and the lighted background can be
explained by the effect of the leader image in the
advertisement (Boyraz & Balim, 2015; Baloglu &
Ucak, 2023). On the other hand, the participants
responded to the question “What was the most
memorable scene among the commercials you
watched?” with the answers “Hagia Sophia scene”,
“July 15 scene” and “The scene where the power
comes from the Creator”. In addition, “Which of
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the commercials you watched affected you the
most? Explain why.” Among the participants who
responded to the question, K9 (P/26) stated that
Erdogan’s advertisement appealed more to their
national feelings: “I was impressed by Erdogan’s
advertisement because it stirs up national feelings,
and the songs and images were worked on
more”, while K11 (P/51), who touched on the same
point, said: “I was more impressed by Erdogan’s
advertisement. It included national values”
Another factor affecting the participants is that
the advertisement appeals to their emotions. The
prominent responses in this sense are as follows:

P5 (M/ 32): “Erdodan, a more emotive and more

inclusive and powerful advertisement”

P10 (F/ 35): “Erdogan because he is the leader of
the century and they reflected that in the ad.”

P29 (M/ 42): “Erdogan’s ad is more striking and

impressive”

P40 (M/ 23): “Erdogan because the words are very

striking and meaningful”

P18 (M/ 18): “Erdodan ad because it is more
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emotional”

P23 (F/ 55): “Erdodan ad because it made me
emotional”

P37 (F/25): “Erdogan because he is a strong leader”

As can be seen, it was found that the participants
were affected by national and spiritual elements.
When the qualitative and quantitative data are
evaluated together, the fact that the attention
value of Erdodan’s advertisement reached the
highest value especially in two different scenes
can be associated with the preference of emotional
appeal type with positive advertising type and
emphasizing national and spiritual feelings
accompanied by lyrical themes (Baloglu & Ucak,
2023, p.182). In this sense, the psychophysiological
data and discourses of the participants regarding
the scenes where the attention value was found to
be the highest (+1) are compatible with each other.
From another perspective, the following responses
stand out among the participants regarding the
question “What was the most memorable scene
among the commercials you watched?":

P5 (M/ 32): “The moment the black artist starts

singing. It creates a brief astonishment”

P38 (M/ 20): “Prayers dreams hopes chorus sung
with you”

P28 (M/ 58): “The scene where the black singer

sings”

P40 (M/ 23): “The scene where the refrain “You
stand tall, don't bend” is sung”
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In another aspect, the participants were asked
“Which of the advertisements you watched
affected you the most? Explain why.” The following
responses among the participants regarding the
question are noteworthy:

P14 (F/ 18): “Erdodan advertisement because the

voices are so strong”

P34 (M/ 26): “I was impressed by the Erdogan ad,
the songs are impressive”

P39 (M/ 22): “I was impressed by Erdogan, the
music and effects are beautiful and the message
is powerful”

Similarly, these findings are in line with the heat
map in Figure 23, where the lyrics “Stand tall,
do not bend”, which corresponds to the chorus
part of the song, were found to have the highest
central attention (+1). The effect of the use of music
as an element of emotional appeal in political
advertisements (Vodinall & Cotok, 2015; Ates, 2016)
may explain this compatibility. From another
point of view, the following responses among the
participants to the question “What was the most
memorable scene among the commercials you

watched?” are also noteworthy:

P26 (M/ 55): “The last scene of children hugging
Erdogan”

P37 (F/ 25): “Recep Tayyip Erdodan hugging the
children”

This is in line with the findings of Aydin, Tuncer
and Demirel (2023, p. 3415), who found that the

Figure 6

Participant attention graph for the advertisement “Your vote will exceed his height”
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Figure 7

Temperature map of the scene with the highest attention value (0.70) in the advertisement “Your vote will exceed his height”

child element, which attracts and maintains visual
attention in the advertisement, creates significant
differences in the number of participant focus.

Itisseenthattheattentionvaluesofthe participants
who watched the commercial were between -0.4
and 0.70. As seen in the graph, the highest score of
the central attention value, +1, could not be reached
in any scene. The average visual attention value of
the participants in the commercial was measured
as 0.33. The scene where the attention value was
measuredthe mostcorrespondstothe 47thsecond
of the advertisement. In this scene, Presidential
candidate Kemal Kiligdaroglu, together with
Ankara Metropolitan Mayor Mansur Yavas, Istanbul
Metropolitan Mayor Ekrem imamoglu and Selvi
Kiligdaroglu greet the citizens at the rally area. In
addition, the slogan of the election period, “Those
who love their homeland should come to the ballot
box”, is spoken by Kilicdaroglu in the background.
The low attention value of the advertisement can
be argued to be due to the preference of a negative

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

type of advertisement. This is because Kiligdaroglu
makes negative references to President Erdogan
throughout the commercial (Baloglu & Ugak, 2023,
p.186). The heat map of the scene with the highest
attention value is presented in Visual Figure 7.

Figure 7 shows the heat map for the scene where
the central attention value for Kiligdaroglu's ad was
the highest (0.70). Although the main character of
the political advertisement and the Presidential
candidate was Kemal Kiligdaroglu, the participants
paid attention to Ekrem imamoglu and Mansur
Yavas. This can be explained by the low visual
leader image of Kemal Kiligdaroglu. Moreover,
in response to the question “What was the most
memorable scene among the commercials you
watched?”, the following responses stand out
among the participants:

P22 (F/ 56): “Mansur Yavas greeting people on the
balcony at the end”
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Mean visual attention and focus averages and percentage of interest for participants’ eye data

Visual Attention Average

Average Amount of Focus

Interest Percentage

Erdogan's ad Kiligdaroglu's ad Erdogan's ad

0,35 0,28 303,15

Kiligdaroglu's ad

122,67

Erdogan's ad Kiligdaroglu's ad

% 98.7 % 87.6

P4 (F/ 24): “The scene with Ekrem Imamoglu”

P31 (M/ 54): “The scene with Ekrem Imamoglu and
his wife”

P27 (M/ 56): “Mansur Yavas”

P12 (M/ 51): “Mayors meeting with citizens”

P6 (F/ 50): “The scene where CHP counts the

provinces it won”

In this sense, the psychophysiological data and
discourses of the participants in the scene where
the attention value was found to be the highest
(0.70) overlap with each other. In addition, the
participants gave the following answers to the

same question:

P3 (F/ 23): “The scene where Kilicdaroglu said ‘We
shook in the first round, we will win in the second

round’™

P8 (M/ 25): “The scene where he says your game is

out of his league”

P13 (F/ 61): “The part with the slogan “Stand up
Turkey”

This situation reminds once again the effect of
slogans used in political advertisements (Balcl,
2006; Fatema et al. 2022; Yuksel, 2023). Similarly,
the question “Which of the advertisements you
watched affected you the most? Explain why.",
the following responses were given among the
participants:
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P6 (F, 50). “I was impressed by Kilicdaroglu's
advertisement, because | saw the metropolitan

mayors”

P17 (F, 18): “Kiligdaroglu because | saw my favorite

mayors”

P16 (F, 18): “Kiligdaroglu ad because | voted for him”

P21 (F, 18): “Kiligdaroglu’s ad because | am a CHP
member”

P8 (M, 25): “Kiligdaroglu ad, because of my political

views"

On the other hand, visual attention averages,
focusing numbers and interest percentages of the

participants’ eye data also support all findings:

In addition, “Which of the commercials you
watched affected you the most? Explain why.”
Among the participants who responded to the
guestion, Erdogan’s advertisement appealed to
their nationalfeelingsmore, Table 2showsthevisual
attention averages, focusing amount averages
and interest percentages of the participants’ eye
data regarding Erdogan and Kiligdaroglu's political
advertisements. In this regard, it is seen that
Erdogan’s political advertisement is significantly
in terms of visual

higher attention average,

focusing amount average and interest percentage.

R.Q. 2: Is there a difference/similarity in the level
of interest and attention of 18-year-old voters
regarding political advertisements?
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Figure 8

Participant attention graph for the advertisement “Prayers, Dreams, Hopes With You" for 18-year-old participants

In the second round of the 2023 presidential
elections, differences were found in the level of
interest and attention of 18-year-old voters who
voted for the first time regarding the political
advertisementvideos broadcasted. The participant
attention graph of the findings obtained from the
psychophysiological data of the participants is
presented in Figure 4.6.

It is seen that the attention values of 18-year-
old participants who voted for the first time
after watching Erdogan’s advertisement were
between -09 and 0.94. In this advertisement,
the average visual attention value of the

participants was measured as 0.31. The scene

where the central attention value reaches the
highest value corresponds to the 0.57th second
of the advertisement. In this scene, Erdogan is
seen boarding Turkey's National Fighter Aircraft
“KAAN" with a confident and smiling expression.
In addition, the lyrics of the song “You defy pain”
are played in the background. In this sense, the
temperature map of the first scene with the
highest attention value is presented in Figure 9.

Figure 9 shows the heat map for the scene with the
highest central attention value (0.94) for Erdogan’s
advertisement. In this sense, it was found that the
18-year-old participants who cast their first vote
paid attention to a different scene than the other

Figure 9

The heat map of the scene with the highest attention value (0.94) in the advertisement “Prayers, Dreams, Hopes With You" for 18-year-
old participants
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Figure 10

Participant attention graph for the advertisement “Your vote will exceed his height” for 18-year-old participants

participants in the 19-55+ age range. 18-year-old
participants paid attention to Turkey’'s National
Fighter Aircraft KAAN and the “patch” designs of
aviation culture on the right shoulder of the flight
jacket worn by Recep Tayyip Erdogan. In these
patches, ASTH (Heavy Class Attack Helicopter) is
written on the upper side, while the patch worn on
the lower side has a design specially prepared for
KAAN, Turkey's National Fighter Jet. In addition,
the responses of 18-year-old participants to the
question “What was the most memorable scene
among the commercials you watched?” support
this finding:

P18 (M/18): “The scene where Erdogan boards the

aircraft wearing a vest”

This can be explained by Recep Tayyip Erdodan’s
vision of the “Teknofest Generation” (Yaman,
2022; Oztidogru, 2023), which corresponds to the
definition of a new generation that will rise with
national capital and production. Moreover, the
responses from the other 18-year-old participants
to the question “What was the scene you
remember the most among the commercials you
watched?"” are as follows:

P19 (M/18): “The scene with the old woman praying”

P17 (F/ 18): “Scene with people waving Turkish
flags”

P15 (F/ 18): “The scene where they pray in Hagia
Sophia”

P14 (F/18): “July 15th scene”

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Thus, this situation is consistent with the data of
other participants in the 19-55+ age range who

were affected by Erdogan’s advertisement.

It is observed that the attention values of
the 18-year-old participants who watched
Kiligdaroglu's advertisement and cast their
first vote were between -0.6 and 0.99. In this
commercial, the average visual attention value
of the participants was measured as 0.35. The
scene where the attention value was measured
the most corresponds to the 47th second of the
advertisement, supporting the table in Figure
2. In this scene, Kemal Kiligdaroglu, together
with Mansur Yavas, Ekrem imamoglu and Selvi
Kiligdaroglu, greets the citizens in the rally area.
In addition, in the background, the slogan of the
election period, “Those who love their homeland
should come to the ballot box” is spoken by Kemal
Kiligdaroglu.

Figure 11 shows the temperature map for the
scene where the central attention value for
Kiligdaroglu's ad was the highest (0.99). Similar to
the temperature map in Figure 3.7, although the
main character of the political advertisement and
the Presidential candidate was Kemal Kiligdaroglu,
18-year-old participants also paid more attention
to Ekrem imamoglu. On the other hand, the
responses to the open-ended questions also

support the attention value.

P21 (M/ 18): “The scene with Mansur Yavas and
Ekrem Iimamogiu”
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Figure 1

Temperature map of the scene with the highest attention value (0.99) in the advertisement “Your vote will exceed his height” for
18-year-old participants

P20 (M/ 18): “I was impressed by the scene with
CHP mayors”

P16 (F/18): “Ekrem Imamoglu’s balcony speech”

R.Q.3:Isthereadifference betweenthe mean visual
attention and focus of the participants towards
the advertisement videos of the candidate they
support and the mean visual attention and focus
of the participants towards the advertisement
videos of the candidate they do not support?

Differences were found between voters' visual
attention averages and focusing amounts
regarding political advertisement videos.

Table 3 shows the visual attention averages

and focusing numbers of the participants who

watched Erdogan’s political advertisement. In both
categories, participants who voted for Erdogan
showed more attention. This can be explained by
the fact that, as Boyraz and Balim (2015, p. 347)
point out, AK Party voters find their party more
fascinating, attractive and cheerful than voters of
other parties.

Table 4 shows the visual attention averages
and focusing numbers of the participants who
watched Kiligdaroglu's political advertisement. As
can be seen, the highest attention to Kiligdaroglu’'s
advertisement came from his own voters.
However, when Table 2 and Table 3 are compared,
it is concluded that Kiligdaroglu voters focused
more on Erdogan.

R.Q. 4: Is there a gender-based difference in

Table 3

Data on Recep Tayyip Erdodan’s political advertisement

Visual Attention Average

Average Amount of Focus

Participants who voted for Participants who voted for

Participants who voted for  Participants who voted for

Erdogan Kiligdaroglu Erdogan Kiligdaroglu
0,30 0,27 2474 280,9
Table 4

Data on Kemal Kiligdaroglu’s political advertisement

Visual Attention Average

Average Amount of Focus

Participants who voted for Participants who voted

Participants who voted for Participants who voted for

Erdogan for Kiligdaroglu Erdogan Kiligdaroglu
0,22 0,29 101,2 105,5
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Data on female participants

Visual Attention Average

Average Amount of Focus

Erdogan's advertisement Kiligdaroglu's Erdogan's advertisement Kiligdaroglu's advertisement
video advertisement video video video
0,30 0,18 2659 75,25
Data on Male Participants
Visual Attention Average Average Amount of Focus
Erdogan's advertisement Kiligdaroglu's Erdogan's advertisement Kiligdaroglu's advertisement
video advertisement video video video
0,42 0,35 328,65 219

attention averages and focusing towards political
advertisements?

In the second round of the 2023 presidential
elections, gender-related differences were found
in the attention averages and focus amounts of the
participants regarding the political advertisement
videos broadcasted.

Table 5 shows the data of female participants.
Based on these data, it was found that the mean
visual attention and the mean amount of focus for
Erdogdan’s advertisement were significantly higher
between the two advertisements.

Table 6 shows the data of male participants. Based
on these data, similar to Table 4, it was found that
the mean visual attention and the mean amount
of focus were significantly higher for Erdodan’s
political advertisement. In addition, male
participants were more affected by Erdogan's

political advertisement than female participants.

Conclusion

Election campaigns correspond to the activities
carried out in order to present party ideologies
and candidate promises to the target audience
during the election process. In this context,
correctly directed and implemented election
campaigns bring the desired political success.
Political advertisements, which are presented

with an interesting and persuasive mission on the
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way to this success goal, are important in terms of
mediating the understanding of political parties
or candidates. On the other hand, revealing the
impact of political advertisements broadcasted
during election periods on voters is a necessary
element in measuring political success. In this
context, within the scope of this study, the impact
of political advertisements on voters during the
presidential elections held in 2023 was evaluated
with the Psychophysiological Data Harvesting
Technique, which offers a method approach based
on the biometric and psychophysiological outputs

of the participants.

In the second round of the 2023 presidential
elections, differences were found in the level of
interest and attention of voters regarding the
political advertisement videos broadcasted. It was
found that the attention values of the participants
who watched the advertisement of Recep Tayyip
Erdogan were high. Within the scope of the
research, the participants were asked the question
“What was the most memorable scene among the
commercials you watched?”, and the participants
who were influenced by Recep Tayyip Erdogan’s
commercial emphasized “the scene of prayer in
Hagia Sophia”, “the scene of July 15th”, and “the
scene with the praying mother”. From another
perspective, in response to the question “Which
of the commmercials you watched affected you the
most? Explain why.” to the question ‘Which of the
commercials you have watched affected you the
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most?’, the responses of the participants who were
influenced by Recep Tayyip Erdogan’s commercial
emphasized that ‘it stirs up national feelings’ and
‘national values are included'. As a matter of fact,
Recep Tayyip Erdodan's political advertisement,
which mostly adopts the characteristics of
positive advertising, frequently includes images of
mosqgues, public meetings, rallies, the night of July
15, and images that support national and spiritual
feelings and emphasize unity and solidarity, and in
this sense, it establishes an emotional bond with
the audience. The music used in the advertisement
and the song composed for Erdogan also
emphasize lyrical themes. Thus, the theme of the
advertisement and the psychophysiological data
and discourses of the participants are compatible
with each other.

It was found that the attention values of
the participants who watched the political
advertisement of Kemal Kiligdaroglu were low.
Considering the heat map for the scene with the
highest central attention value, the participants
paid attention to Ekrem imamoglu instead of
Kemal Kiligdaroglu, the Presidential Candidate.
This situation supports each other with the
answers given by the participants in response to
the question “What was the most memorable
scene among the commercials you watched?”.
Because the emphasis on “Ekrem imamoglu”
stands out among the answers of the participants.
On the other hand, the visual attention averages,
focusing numbers and interest percentages of
the participants’ eye data reveal that Erdogan’s
political advertisement has a high average and
percentage in all categories among both political
advertisements. Moreover, while the central
attention value reached the highest score in two
different scenes in Erdogan's commercial, the
highest score of the central attention value in
Kiligdaroglu's commercial was not reached in any
scene. On the other hand, in Kiligdaroglu's political
advertisement, participants paid attention to
Ekram imamoglu, not to him as the Presidential
Candidate. This can be explained by the fact that
Erdogan’s political advertisement adopted the
positive type, whereas Kiligdaroglu's political
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advertisement adopted the negative type.

Differences were found in the level of interest
and attention of 18-year-old voters who voted for
the first time regarding political advertisement
videos. It was found that the attention values of
18-year-old participants who watched Erdogan’s
advertisement were high. This finding supports
the research of Tuncer, icil Tuncer & Demirel (2025),
who found that the visual attention and focus of
Generation Z voters who cast their first votes in
the 2023 Presidential Elections towards Recep
Tayyip Erdodan’s advertisements were high.
Also participants paid attention to the moment
when Erdogan boarded Turkey's National Fighter
Aircraft KAAN. In addition, in response to the
question “What was the most memorable scene
among the commercials you watched?”, 18-year-
old participants who were influenced by Erdodan’s
commercial emphasized “the scene where
Erdodan gets on the aircraft with a vest”. This can
be explained by Erdogan’s vision of the “Teknofest
Generation” (Yaman, 2022; Ozidogru, 2023), which
corresponds to the definition of a new generation
that will rise with national capital and production.
On the other hand, it was found that the attention
values of 18-year-old participants who watched
Kilicdaroglu's advertisement were low. Supporting
the findings of the participants in the 19-55 age
range, although the main character of the political
advertisement and the Presidential candidate was
Kilicdaroglu, 18-year-old participants also paid

attention to Ekrem imamoglu.

Considering the visual attention averages and
focusingnumbersoftheeyedataofthe participants
who watched Erdodan’'s political advertisement,
participants who voted for Erdogan showed more
interest in both categories. This can be explained
by the fact that, as Boyraz and Balim (2015, p. 347)
point out, AK Party voters find their party more
fascinating, attractive and cheerful than the voters
of other parties. On the other hand, considering the
visual attention averages and focusing numbers
of the participants who watched Kiligdaroglu’'s
political advertisement, the highest interest in

Kiligdaroglu's advertisement came from his own
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voters. This result supports Cokluk (2022), who
found that CHP respondents have high motivation
towards the leader of the political party they vote
for. However, it is concluded that Kiligdaroglu

voters focused more on Erdogan.

Within the scope of the research, gender-related
differences were found in the mean attention and
focusing amounts of the participantsregarding the
political advertisement videos. Based on the data
of female participants, it was found that the mean
visual attention and the mean amount of focus
on Erdodan’'s advertisement were higher with a
high difference between the two advertisements.
On the other hand, based on the data of male
participants, it was found that the mean visual
attention and the mean amount of focus for
Erdogdan’s advertisement were higher with a high
difference. In addition, male participants who
watched Erdogan’s political advertisement were
more affected than female participants.

As a result, within the scope of the study,
significant differences were found between the
psychophysiological outcomes of the participants
regarding the political advertisement videos
broadcast during the 2023 Presidential elections.
In this sense, participants showed high motivation
to Erdogan’'s political advertisement, and
Erdogan’s political advertisement received high
visual attention averages and interest percentages

in all categories.

Finally, for future research, studies that offer the
possibility of finding differences in audience
perception of political leaders’ videos of positive
and negative political advertisement types may
provide interesting data. Again, investigating
the effect of the music element in political
advertisementvideoswiththe Psychophysiological
Data Harvesting technique can be suggested for

comparisons on interest and attention values.
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Genisletilmis Ozet

Ydrutllen segcim kampanyalari, seg¢im sudreci
icerisinde parti ideolojilerini aday vaatlerini
hedef kitleye sunmak maksadiyla ortaya konan
calismalara karsilik gelmektedir. Bu kapsamda
dogru yonlendirilen ve uygulanan seg¢im
kampanyalari, beraberinde arzu edilen siyasal
basarlyi da getirmektedir. Bu basari hedefine
giden yolda ilgi ¢ekici ve ikna edici bir misyon
ile sunulan siyasal reklamlar, siyasal parti ya da
adaylarin anlasilmasina aracilik etmesi bakimindan
énemlidir. Ote yandan secim dénemlerinde
yayinlanan siyasal reklamlarin se¢cmen Uzerindeki
etkisinin ortaya konulmasi, siyasal basarinin
olculmesinde gerekli bir unsurdur. Nitekim bu
baglamda c¢alisma kapsaminda 2023 yilinda
gerceklestirilen Cumhurbaskanhgi secimleri
sUrecinde yayinlanan siyasal reklamlarin segmen
Uzerindeki etkisi, katiimcilarin biyometrik ve
psikofizyolojik ¢iktilarina dayanan bir yontem
yaklasimi sunan Psikofizyolojik Veri Hasadi Teknigi

ile degerlendirilmistir.

2023  Cumhurbaskanhgi

turunda yayinlanan siyasal reklam videolari iliskin

secimlerinin  ikinci

secmenin ilgi ve dikkat duzeyinde farkhliklar
bulgulanmistir. Recep Tayyip Erdogan’a ait reklami
izleyen katilimcilarin dikkat degerlerinin yuksek
seyrettigi bulgulanmistir. Arastirma kapsaminda
katilimcilara yoneltilen “izlediginiz  reklamlar
arasinda en c¢ok aklinizda kalan sahne neydi?”
sorusuna, Recep Tayyip Erdogan’a ait reklamdan
etkilenen katilimcilar arasinda gelen yanitlarda;

nou

“Ayasofya’da namaz kilinan sahne”, “15 Temmuz

sahnesi”, “Dua eden annenin oldugu sahne”
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vurgulari dikkat cekmektedir. Bir baska acidan,
katilimcilara yoneltilen “izlediginiz reklamlardan
hangisisizi daha ¢ok etkiledi? Nedenini aciklayiniz.”
sorusuna, Recep Tayyip Erdogan’a ait reklamdan
etkilenen katilimcilar arasinda gelen yanitlarda
“milli duygulari deprestiriyor” ve “milli degerlere
yer verilmis” vurgulari dikkat cekmektedir. Nitekim
Recep Tayyip Erdodan’a ait olan ve ekseriyetle
pozitif reklam turG ozelliklerini benimseyen siyasal
reklam; siklikla camiler, halk bulusmalari, mitingler,
15 Temmmuz gecesi ve milli ve manevi duygulari
destekleyen, birlik ve beraberlik vurgusunu 6ne
cikaran goruntuleri icermekte, bu anlamda izleyici
ile duygusal bir bag kurmaktadir. Reklamda
kullanilan muzik ve Erdogan icin bestelenen
sarki da destekler sekilde lirik temalari 6n plana
cikarmaktadir. Boylece reklamda islenen tema ile
katilmcilarin katilimcilarin psikofizyolojik verileri
ile sdylemleri birbiri ile uyumluluk arz etmektedir.

Kemal Kilicdaroglu'na ait siyasal reklami izleyen
katihmcilarin  dikkat degerlerinin ise dusuk
seyrettigi bulgulanmistir. Merkezi dikkat degerinin
en ¢ok oldugu sahneye iliskin sicaklik haritasi g6z
onudne alindiginda katilimcilar; Cumhurbaskani
Adayr olan Kemal Kilicdaroglu yerine Ekrem
imamoglu'na dikkat gdéstermistir. Bu durum,
katilimcilara yoneltilen  “izlediginiz  reklamlar
arasinda en c¢ok aklinizda kalan sahne neydi?”
sorusuna karsihik katillmcilarin verdigi cevaplar
ile birbirini desteklemektedir. Zira katilimcilarin
cevaplari arasinda “Ekrem imamogdlu” vurgusu
dikkat cekmektedir. Ote yandan katilimcilarin géz
verilerine ait gorsel dikkat ortalamalari, odaklanma
sayllari ve ilgi ylUzdesi de her iki siyasal reklam
arasinda Erdodan'a ait siyasal reklamin tim
kategorilerde yUksek ortalama ve yuzdeye sahip
oldugunu ortaya koymaktadir. Dahasi Erdogan’a
ait reklamda iki ayri sahnede merkezi dikkat
degeri en yuksek skora ulasirken; Kilicdaroglu'na
ait reklamda merkezi dikkat degderinin en yUksek
skoruna hicbir sahnede ulasilamamistir. Ote
yandan Kiligdaroglu'na ait siyasal reklamda
katilimcilar, Cumhurbaskani Adayi olarak kendisine
degil; Ekram imamoglu'na dikkat gostermistir. Bu
durum, Erdogan’a ait siyasal reklamin pozitif taru
benimsemesine karsin Kiligdaroglu'na ait siyasal
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reklamin negatif tird benimsemesiile agiklanabilir.

Siyasal reklam videolari iliskin ilk kez oy kullanan
18 yasindaki se¢cmenin ilgi ve dikkat duzeyinde
farkhhklar bulgulanmistir. Erdodan’a ait reklami
izleyen 18 yasindaki  katilimcilarin  dikkat
degerlerinin yUksek seyrettigi bulgulanmistir. Bu
bulgu, 2023 Cumhurbaskanhdi Secimlerinde ilk
oylarini kullanan Z Kusagi se¢menlerinin Recep
Tayyip Erdogan'in reklamlarina ydnelik gorsel
dikkat ve odaklanmalarinin yuksek oldugunu
tespit eden Tuncer, icil Tuncer ve Demirel'in (2025)
arastirmasini desteklemektedir. Ayrica arastirma
sonugclarinagore katilimcilar; Erdogan’in Turkiye'nin
Milli Muharip Ucadi KAAN'a bindigi ana dikkat
gostermistir. Bu anlamda arastirma kapsaminda
katilimcilara yoneltilen  “izlediginiz  reklamlar
arasinda en c¢ok aklinizda kalan sahne neydi?”
sorusuna, Erdodan’a ait reklamdan etkilenen
18 yasindaki katilimcilardan gelen yanitlarda
“Erdogan’in yelek ile hava aracina bindigi sahne”
vurgusu dikkat ¢cekmektedir. Bu durum, Turkiye
YUzyil'nin insasinda en c¢ok genclikten atilim
bekleyen Erdogan'in milli sermaye ve Uretimle
yUkselecek yeni bir kusagin tanimlamasina karsilik
gelen “Teknofest Kusagl” vizyonu (Yaman, 2022;
Ozudogru, 2023) ile aciklanabilir. Ote yandan
Kiligdaroglu'na ait reklami izleyen 18 yasindaki
katilmcilarin dikkat degerlerinin dusuk seyrettigi
bulgulanmistir. 19-55 yas araligindaki katilimcilarin
bulgularini destekler sekilde; konu olan siyasal
reklamin esas karakteri ve Cumhurbaskani adayi
Kiligdaroglu olmasina ragmen, 18 yasindaki
katihmcilar da Ekrem imamoglu'na dikkat

gostermistir.

Erdogan’a ait siyasal reklami izleyen katilimcilarin
goOz verilerine ait gorsel dikkat ortalamalari ve
odaklanma sayilari géz 6nUne alindiginda; her
iki kategoride de Erdogan’a oy veren katilimcilar
daha fazla ilgi gostermistir. Bu durum, Boyraz
ve Balim'in (2015, s. 347) da isaret ettigi Uzere;
AK Parti se¢cmeninin, partisini diger partilerin
se¢cmenlerinden daha buUyuleyici, cezbedici
ve neseli bulmasi ile aciklanabilir. Ote yandan
reklami

Kiligdaroglu’'na ait siyasal izleyen

katiimcilarin  gdéz verilerine ait gorsel dikkat
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ortalamalari ve odaklanma sayilari g6z o6nUne
alindiginda, Kiligdaroglu'na ait reklama en yuksek
ilgi kendi se¢cmeninden gelmistir. Bu sonug,
CHP'li katilimcilarin oy verdikleri siyasal partinin
liderine karsi motivasyonlarinin yuksek oldugunu
ortaya koyan Cokluk (2022)un arastirmasini
desteklemektedir. Ancak Kilicdaroglu segmeninin
Erdodan’a daha fazla odaklanma gosterdigi

sonucuna ulasiimaktadir.

Arastirma kapsaminda siyasal reklam videolarina
iliskin katihmcilarin  dikkat ortalamalarinda ve
odaklanma miktarlarinda cinsiyete bagli farkhliklar
bulgulanmistir. Kadin katiimcilara ait verilere
dayanarak; her iki reklam arasinda Erdogan’a ait
reklama iliskin gérsel dikkat ortalamasinin ve
odaklanma miktari ortalamasinin yuksek farkla
daha fazla oldugu bulgulanmistir. Ote yandan
erkek katilimcilara ait verilerde Erdogan’a ait
reklama iliskin goérsel dikkat ortalamasinin ve
odaklanma miktari ortalamasinin yuksek farkla
daha fazla oldugu bulgulanmistir. Ayrica Erdogan’a
ait siyasal reklami izleyen erkek katilimcilar, kadin

katilimcilara kiyasla daha fazla etkilenmistir.

Sonu¢ olarak arastirma kapsaminda, 2023
Cumhurbaskanligi secimleri sirecinde yayinlanan
siyasal reklam videolarina iliskin katilimcilarin
psikofizyolojik ciktilari arasinda onemli farkhliklar
bulgulanmistir. Bu anlamda katilimcilar Erdogan’a
ait siyasal reklama yuUksek motivasyon gdstermis,
Erdogan’a ait siyasal reklam, tum kategorilerde
yUksek godrsel dikkat ortalamasi ve ilgi yUzdesi

almistir.

Son olarak, gelecek arastirmalara iliskin; siyasal
liderlerin pozitif ve negatif siyasal reklam turlerine
iliskin videolarina yo6nelik izleyici algisindaki
farkhliklarin

calismalar ilging veriler sunabilir. Yine siyasal

bulgulanmasi imkani sunan
reklam videolarinda muzik unsurunun etkisinin
Psikofizyolojik Veri Hasadi teknigi ile arastiriimasi
ilgi ve dikkat degerlerine yonelik kiyaslamalar icin

onerilebilir.
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Digital Media Engagement Among Preschool Children
During the COVID-19 Pandemic: Parental Perspective

Cagla BANKO BAL « Esma EROGLU « Seymanur BATTAL - Berrin AKMAN

Arastirma Makalesi Basvuru 04.03.2025+ Kabul 13.06.2025

ABSTRACT

This study aims to investigate children’s usage among digital media during distance education because of the
COVID-19 pandemic. The case study approach was used and the convenience sampling method is used. 270 parents
who have children between 0-6 years old and did not send their children to preschools or day-care centers after the
Covid-19 Pandemic. Results show that children mostly access televisions easily and they generally devote two hours a
day to digital media. Parents said that they control their children for a while during their using digital media. However,
some children could not reach some tools about distance education recommended by the Ministry of Education
because of lack of material and technical problems. Parents say that both they and their children need more support
from their teachers like more educational activities, written resources, and some guidance for handling the current
situation. To conclude, it was determined that parents need information about using digital media correctly and
more support for distance education. In addition, all children should have the same opportunities to join education

activities so that teachers, school administrators, and policy-makers should increase their supports to parents.

Keywords: Preschoolers, Digital Media, Distance Education, Online Learning, COVID-19 Pandemic.

oz

Bu c¢alisma, COVID-19 salgini sirasinda uzaktan egitime maruz kalan ¢ocuklarin dijital medya kullanimini arastirmayi
amagclamaktadir. Arastirmada durum calismasi yaklasimi kullaniimis ve kolayda drnekleme yénteminden yararlaniimistir.
0-6 yas arasinda ¢ocugu olan ve Covid-19 Pandemisi sonrasinda ¢ocuklarini anaokullarina veya kreslere géndermeyen
270 ebeveyn arastirmaya katilmistir. Sonuglar, gocuklarin cogunlukla televizyona kolayca eristiklerini ve genellikle ginde
iki saatlerini dijital medyaya ayirdiklarini géstermektedir. Ebeveynler, ¢cocuklarini dijital medya kullanimlari sirasinda bir
sUre kontrol ettiklerini sdylemistir. Ancak bazi cocuklar Milli Egitim Bakanhgi tarafindan &nerilen uzaktan egitimle ilgili
bazi araglara maddi ve teknik nedenlere bagli olarak ulasamamistir. Ebeveynler, hem kendilerinin hem de c¢ocuklarinin
o6gretmenlerinden daha fazla egitim faaliyeti, yazili kaynaklar ve mevcut durumla basa ¢ikmak icin rehberlik gibi daha fazla
destege ihtiya¢ duyduklarini belirtmektedir. Sonug olarak, ebeveynlerin dijital medyayi dogru kullanma konusunda bilgiye
ve uzaktan egitim i¢in daha fazla destege ihtiya¢ duyduklari tespit edilmistir. Ayrica, tim c¢ocuklarin egitim faaliyetlerine
katilmak icin ayni firsatlara sahip olmasi gerektigi, bu nedenle 6gretmenlerin, okul ydneticilerinin ve politika belirleyicilerin

ebeveynlere yonelik desteklerini artirmalari gerektigi sonucuna varilmistir.

Anahtar Kelimeler: Okul Oncesi Cocuklar, Dijital Medya, Uzaktan E&itim. Cevrimici Egitim, COVID-19 Pandemi.
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Introduction

UNESCO (2020a) states that 155 million preschool
level children's education has suffered from the
disruption to the education system in the United
Nations. UNICEF (2020) explains the number of
preschool children who missed the education in
their critical years because of closed schools as
40 million worldwide. As development is so rapid
in the early years, children’s development can
be affected by big changes negatively (Ghosh
et al,2020). The living conditions were rapidly
changed after the COVID-10 and these changes
caused some problems like food shortages,
suspended work, mandatory lockdown, being
distant from education, and not able to cover the
costs(Vessey & Betz, 2020).

Studies show that children’s dietary patterns
changed and ate more high-calorie food as a
way of facing anxiety and boredom (Ammar et al,
2020), and also their physical activities declined
(Cartanya-Hueso et al, 2021). Besides, children’s
sleeping patterns became irregular, they had
longer screen time, made fewer physical activities
in addition to increased stress, and less social
interaction after the pandemic released (Wang
et al,, 2020). However, UNESCO (2020b) explained
that “interrupted learning” is the top adverse
consequence of COVID-19 school closures.

Online Education
Onlineeducationimprovesonlinelearning in which
learning is experienced through the internet in a
synchronous or asynchronous environment (Singh
& Thurman, 2019). With the onset of a pandemic,
most countries transferred to online education
from face-to-face education. Before COVID-19, the
use of screen devices by children had tripled from
2013 to 2017, and children under eight use screens
for almost 3 hours per day (Common Sense Media,
2017). Studies show that children spent more time
on screens during the pandemic. Increased screen
time causes many problems like obesity, myopia,
poor oral hygiene, health, and social or emotional
problems (McDool et al. 2020).
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Researchers have some suspicions about online
learning. Accordingly, it was emphasized that
children's readiness for school both emotionally
and socially could not support by online
learning (Zalaznick, 2019). Some researchers also
emphasized that online learning creates some
problems like social isolation, non-interactivity, lack
of participation, delayed or insubstantial amount of
feedback, addiction to videos and physical health
issues (Khurana, 2016; Radesky, 2016). There are also
some consequences of online learning for learning
processes. Besides, the teaching and learning
process via online learning had not run very well
because of less preparation made by teachers,
students, and parents (Atmojo and Nugroho, 2020).
Hartatik and Bia'yuni (2020) investigated that
teachers spend more time reaching all students
in their classrooms. Also, some students could not
reach online education due to a lack of devices and
could not print out worksheets. In addition, not
having digital advice and having limited internet
connection caused children not able to participate
in the learning process. Fison (2020) found that
parents believe distance education is less effective
than formal learning because teachers have more
responsibilities for both children and parents to
motivate them in distance learning. Pavlenko and
Pavlenko (2020) also explained that most parents
were not interested in remote work with children,
did not seek advice from teachers, and did not

want distance learning.

There are also positive outcomes of online learning.
In addition, collaboration and interdependence
between participants become easier with
its' authentic learning ecology (Aldhafeeri &
Khan, 2016). To promote children’s physical and
psychological well-being during a pandemic,
parents should be careful about balanced and
effective approaches toward screen use (King et
al., 2020). With proper parenting approaches, the
interaction between parents and children can
improve by engaging in family activities more
during mass quarantine at home (Wang et al,
2020).
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The effects of COVID-19 Pandemic in
Preschoolers

The COVID-19 pandemic has significantly
influenced the daily lives and developmental
processes of preschool children. These effects
include increased screen time, reduced physical
activity, changes in nutrition and sleep patterns,
and disruptions in cognitive and emotional
development (Clarke et al., 2021; Susilowati et al.,
2021; Brito et al., 2023).

During the pandemic, screen time among
preschool children increased significantly. Studies
indicate that digital media devices such as mobile
phones (91.6%), television (86.1%), and computers
(61%) were widely used (Susilowati et al., 2021).
Although parents acknowledged the importance
of limiting screen time, they struggled to
prevent their children from using digital devices,
particularly due to remote learning. Furthermore,
a positive correlation between screen time and
children’s levels of anger and frustration has been
reported (Fitzpatrick et al., 2023).

Increased screen time has also been linked to
symptoms of inattention (Almeida et al, 2023).
Additionally, interactive screen use (e.g., tablets)
has been associated with higher levels of anxiety
and withdrawal in children, whereas non-
interactive screen use (e.g., watching television)
has shown lower levels of anxiety and withdrawal
(OQuyang et al., 2024).

Research highlightsthe needforgreaterawareness
regarding screen time's impact on early childhood
development. The increased use of digital
devices has altered children's developmental
environments, emphasizing the importance of
structured digital engagement by educators and

caregivers (Brito et al., 2023).

Children’s Screen Time on COVID-19 Pandemic
in Turkey

In Turkey, schools and early childhood care
centers were closed after the first COVID-19 case.
Educational activities were done via only distance
learning until June 2020 via online educational
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tools. At that time, distance learning was done
with both the online education platform which
was established by Ministry of National Education
called Educational Informatics Network [EBA]
and the TV channel of this network. In EBA, some
lessons and activities are provided for children at
each level. However, this network could not include
any content about early childhood education until
October 2020. Therefore, most education activities
of young children were done with other online
platforms and teachers’ and parents’ efforts until
preschools and early childhood care centers were
opened in February. After that time, both face-
to-face and distance learning were conducted
depending on the current situation of regions.

The data of Turkish Statistical Institute [TSI]
(2021) shows that children’s usage of the internet
increased during the COVID-19 pandemic.
About 83% of children between 6 and 15 years
old use the internet, while this percentage was
%51 on 2013. Most of these children use the
internet almost every day, and the reason for
usage is mostly for homework or learning (TSI,
2021).  Studies conducted in Turkey indicate
that preschool children experienced increased
screen time during the pandemic, posing risks to
cognitive development, attention span, and digital
dependency. A study in Turkey found that parents
used digital screens as a form of childcare and
education during the pandemic (Yildiz & Yalcin,
2023). Children cared for primarily by their mothers
were at a higher risk of excessive screen exposure,
which has been attributed to a lack of parental
awareness regarding quality engagement (Caylan
et al, 2021). Excessive screen time has been
shown to negatively impact preschool children’s
cognitive process skills. Children with prolonged
screen exposure were less engaged in educational
activities, displayed shorter attention spans, and

had difficulty focusing (Sapsaglam et al., 2023).

The pandemic also contributed to a rise in digital
gaming addiction among preschool children. A
study found that 56.5% of children engaged in
digital play for more than an hour daily, with boys

being more prone to gaming addiction. A negative
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mother-child  relationship was significantly
associated with higher tendencies of digital

gaming addiction (Emiroglu Ilvan & Ceylan, 2023).

The sustainability of preschool education in Turkey
faced challenges during the pandemic. Teachers
encountered difficulties reaching students
and dealing with internet connectivity issues.
Parents reported struggles such as incomplete
assignments, lack of attention, and insufficient

learning materials (Yildirim, 2021).

The COVID-19 pandemic has significantly
impacted the developmental trajectories of
preschool children worldwide, including in
Turkey. Increased screen time reduced physical
activity, and disruptions in nutrition and sleep
patterns have had adverse effects on children’s
social and cognitive development. Studies show
that Turkish children turned to digital games
more often, and their parents did not take much
responsibility (GuUnen, 2021; Yigit & Mercan-Uzun,
2023). In addition, Yanik-Ozgen (2022) found that
children’s participation level to distance education
is low. Preschool teachers thought that distance
education had positive aspects such as providing
opportunities for different activities and increasing
technology knowledge, as well as negative
aspects such as creating focusing problems and
not contributing to motor skills (Aktan-Acar et
al.,, 2021). While these studies show that children’s
usage of dijital game or participation level, there
is no study that examines the effects of children’s
digital media usage time, parents’ control methods
and online education materials on children
together during the pandemic period. Therefore,
this study aims to investigate children’s behaviors
among screen time during online learning due to
the COVID-19 pandemic. The study tried to answer

these questions:

1. Which digital media tools are used by young
children?

2. How much do young children use digital media

tools?
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3. How do parents control children’s behaviors

among digital media?

4. How do online education tools have an impact
on children's education?

5. What are children’s needs for online learning?

Methods

Research design

The case study approach was used in this study.
The case study approach aims to show the results
for a particular situation and in-depth investigation
of one or more situations is its most prominent
feature.

A case study is a detailed study of a setting, a
topic, or a specific event. Holistic approach is used
to investigate the factors related to a situation
and the focus is on how those factors affect the
situation in question (Merriam, 2009). The case
study pattern used in this study is a nested single-
subject design.

Participants and research context

The sample determined parents who did not send
their children to preschool by the time of October
2020 by using the convenience sampling method.
Totally, 270 parents participated in the study. Their
permissions were asked with Informed Consent
Form, which gives the detailed information of
the study and states that it was a voluntary work,

before filling the questionnaire.

Asseenin Table1, all the participants were women.
Participants are predominantly between 20 and
24 (N = 8). Most participants have 1-5 years of
professional experience (N = 9). In addition, an
average of 15 children are in the participants’
classrooms. Three teachers have 16 children
in their classroom, five have 15 children, seven
have 17 children, and two have 13 children. The
participating children comprised 132 girls and 123
boys aged between 4 and 6 years. The majority of
children (45.10%) are in the 5-year-old group. Two
hundred nine participating children attend a half-
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Table 1

Demographic information about parents

Characteristic Groups n %
20-30 64 234
31-35 106 39,0
Age 36-40 79 28,8
40+ 24 8,8
Total 273 100
Central Anatolia 99 36,7
West of Turkey 83 30,2
Region South of Turkey 36 131
East of Turkey 40 14,5
North of Turkey 15 55
Total 273 100
Undergraduate 140 51,6
Graduate 43 16,4
Associate 38 13,8
Educational High School % N4
Degree
Middle School 8 29
Elementary School 8 29
Total 273 100
8001 TL and above 90 335
4001-6000 TL 60 21,8
Monthly 6001-8000 TL 51 18,5
Income 2301-4000 TL 45 164
0-2300 TL 27 98
Total 273 100
not working ns 42,5
going to work every day 56 20,4
working from home every 47 177
day
Workir;ga;zratx;;(r three 2% 87
Current
Thats reenaveion g
quitting thejoblafter the 10 36
pandemic
part-time (2-4 hoursin a 9 33
day)
Total 273 100
2 131 48,0
Number of ! 1 “.8
Children 24 29 103
Total 273 100
Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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day preschool, and 46 follow full-time preschool.
None of the children received special education
or mainstreaming. All the children came from
families where their parents lived together.

Table 2

Demographic information about children

Characteristic Groups n %
0-36 months 39 14
37-48 months 66 24
Age 49-60 months 94 35
61-78 months 74 27
Total 273 100
No 264 97
Haye not of Yes 9 3
special needs
Total 273 100
Public 141 52
The school Private 132 48
type
Total 273 100

Parents’ demographic information was given
in Table 1. Mostly, mothers were engaged to
this study (%94,9) and also most of them were
between 31-35 years old (39%). In addition, most of
them were from the central (%36,7) and followed
by west (%30,2) regions of Turkey. The majority
of the participants (%81,8) have high education
levels (College, Postgraduate, Associate). Most of
families(%66,5) has a poverty level income (7.973
TL). 42.5% of parents do not work and 20.4% go to
work every day. The percentage of children aged 2

is 48 percent of participants.

In Table 2, information about children, which
are obtained from parents, is shown. 35% of the
children’s age are 49-60 months old. Mostly, they
have no special needs (%97). The special needs of
children parents stated are visual impairment by
one, speech retardation by one, developmental
delay by one, and diabetes by one. One parent
said the special need of her child had not been
diagnosed yet. Three parents noted that their
children were allergic. Most children are enrolled

in public schools (%52).
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Ethical Issues

To collect all data, all required permissions were
firstly obtained from the Scientific Research,
Publication, and Ethics Committee of Hacettepe
University, as per the decision numbered
76942594-600/00001099976 , dated 29/05/2020.
It is announced to all parents that participation in

the research was voluntary.

Data Collection Tools

Researchers formed a questionnaire to find
answers to research questions, which was titled
“Questionnaire for Parents about Their Children’s
Media Usage”. The questionnaire had four parts:
Informed Consent Form, Form for Demographic
Information of Parents, Form for Demographic
Information of Children, and Form for Children’s
Media Usage SKkills. Firstly, there are six questions
for parents, three questions for children, and eight
questions for children’s media usage. After getting
the opinions of five experts, some necessary
corrections were done. Three questions were
eliminated in Form for Children’s Media Usage and

some word corrections were done.

A pilot study was applied with 10 parents. These
parents were not who were engaged to main the
study. They suggested some word corrections and
these corrections were represented to the forms.
Forms for parents and children remain the same,
while the form for media usage is qualified as five

193

Data Analysis
Three researchers collected the data for all
research questions separately and created codes

and subcodes by conducting content analysis.

After that, they compared their codes and
matching and most appropriate codes were
selected for related sections. Then, frequency
analysis was conducted for all the codes.

Reliability of the study

The reliability coefficient between Encoder | and Il
was found as .81, while it was found .84 for Encoder
II've llland .78 for Encoder | and Ill. It was concluded
that the reliability coefficients were high (Miles
and Huberman, 1994).

Findings

Media tools young children use

Firstly, the media tools used by young children are
examined through parents’ answers. Table 3 also
displays accessible media tools by children.

Accordingly, most children (132 children from
public school and 116 children from private school)
have access to television. Smartphones are also
another media tool children access mostly (184).
Tablets (110) and computers (81) are the other
accessible media tools. One parent stated that
her children did not access any media tools. In

questions. addition, 145 parents noted that their children
Accessible media tools
n (accumulated) % (accumulated)
Tool Public Private Total Public Private Total
Television 132 16 248 48,7 42,8 91,5
Smartphone 101 83 184 37,2 30,6 67,8
Tablet 59 51 1o 21,7 18,8 40,5
Computer/Laptop 52 29 81 19,1 19,7 38,8
Access to internet 83 62 145 30,6 22,8 53,4
Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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could reach to media tools.

Children’s usage time of digital media

Most parents stated that their children’'s usage
of digital media was mostly 1-2 hours in a day
(41%) (Table 4). 28% of them also noted that their
children spent 2-4 hours with digital media. The
percentage of children who use digital media for
less than 1 hour is %17. Those who use 4-6 hours
are 10%. 3% of children use media for more than 6
hours.

Parents’ controls on children’s usage of digital
media

Table 5 shows the ways parents preferred to

Table 4
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control their children while using digital media.

Accordingly, the most preferred controlling
method is to control what their children do
with media tools occasionally (70%). The other
methods are to stand by kids (13,5 %), to use
security modes for children (12 %). Four parents
allow children to watch or use only chosen
programs or channels by them while two parents
prefer to watch together with their children. Also,
four parents did not control their children during
their usage of digital media, as they stated.

Online educational tools children could access

Table 6 represents the information about parents’

Time to use digital media

n %
Hour Public Private Public Private Total
1-2 hours 58 54 214 19,9 413
2-4 hours 41 36 151 13,2 28,3
Less than 1 hour 23 24 8,4 8,7 171
4-6 hours 14 13 52 4,8 10
More than 6 hours 5 4 1,8 1,5 33
Table 5
Controlling during using digital media
%
Theme Public Private Total Public Private Total
Controlling once in a while 103 %0 193 377 329 706
23 37 8,4 13,5
Stand by children 14 51 ! !
13 33 4,8 1271
Using security modes for children 20 73
1 4 0,4 1,5
Not controlling 3 11 ! !
1 4 0,4 1,5
Allowing to watch/use only chosen 3 11 ! !
programs/channels
1 2 4
Watching together 1 0,4 0 08
Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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and children’s access to online education tools.
Most parents (%53) stated that they could access
online education tools like EBA TV, video and
audio calls. Most parents (%34) whose children
could access online education tools stated that the
impacts of these tools on children’s education are
at medium-level. Besides, 26%of them also said
thatthe impact levelisinadequate and 21% of them
found the impact of these tools so inadequate.

Children’s online educational needs
Table 7 shows the children’s online educational
needs according to parents. The most stated needs

Table 6

Cagla BANKO BAL
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are online materials to carry out educational
activities (134) and offering more rich content
via online education (128). Written resources to
support educational activities (120) and to guide
educational activities (107) are the other most
stated online educational needs of children.
that they need

recommendation about how to conduct the

Parents also stated some
education of activities to do with children (97),
and how to execute the educational activities
of the child on the online platform (77); to spare
more time for their children by their teachers (76),
easier access to online education (70), affordable
access to online education (57) and more activities

supplied by teachers (49).

Access to online education tools

n %

Theme Public Private Total Public Private Total

Yes 84 60 144 30,7 22 52,7

Having access to online education

tools (EBA TV, video/audio calls) No 57 72 129 209 264 473
so inadequate 25 31 56 91 N4 20,5

Impacts of online education tools on inadequate 30 40 70 n 147 257

children’s education according to the medium-level 5 41 90 187 15 337

parents
sufficient 22 14 36 8 51 131
so sufficient 13 6 19 4,8 2,2 7
Table 7
Children’s online educational needs
n (accumulated) % (accumulated)

Theme Public  Private Total Public Private Total

Online materials to carry out educational activities 67 67 134 24,5 245 49
Offering rich content via online education 72 56 128 26,4 20,5 46,9
Written resources to support educational activities 61 59 120 22,3 21,6 439
Written resources to guide educational activities 58 49 107 21,2 17,9 391
Teachers suggesnohs to the}fa}r‘mhes about the 47 50 97 172 183 355

educational activities
Sparing more time to the child by teachers 40 37 77 14,6 13,5 28,1
Teachers' suggestions on how to carry out the
educational activities of the child on the online 42 34 76 15,4 12,4 27,8
platform

Easier access to online education 42 28 70 15,4 10,3 257
Affordable access to online education 38 19 57 139 7 20,9

More activities by teachers 25 24 49 9,2 8,8 18

Yeni Medya = Hakemli, ulusiararasi, e-Dergi Say! 18, Bahar (2025)



Digital Media Engagement Among Preschool Children During the COVID-19 Pandemic: Parental Perspective « Cagla BANKO BAL

Esma EROGLU » Seymanur BATTAL = Berrin AKMAN

Discussion and implication
Thisresearchaimedtoexaminechildren’sbehaviors
among digital media during distance learning.
Firstly, it was tried to answer which media tools
are used by young children. Accordingly, television
was found as the most accessible media tool for
children. Smartphones are also used by children
very much. Besides, tablets and computers or
laptops are preferred as media tools. Jamali et al.
(2017) also found that children aged 3-6 mostly
used TV. The other studies also explained that TV is
the most used digital media tool by children even
before the pandemic (Jamali et al., 2017). Postman
(1994) stated that television is at the top of all
digital media tools because other tools are learned
through television. This information shows that TV
programs are highly important for children during
the pandemic because TV is the most used media
tool.

The findings show that most children use digital
media during 1-2 hours a day. Parents Together
(2020) showed that children’s daily screen time
had risen since the beginning of the pandemic by
approximately 3 to 6 hours. While most parents
stated that their children spend 1-2 hours on
digital media, the number of children who use
digital media during 2-4 hours is also high. With
this finding, it can be said that the usage of digital
media was high and parents should be careful
about their children’s behaviors.

Most parents in this current study said that the
control method they used is controlling children
occasionally in the time that they are using
digital media. To remove or decrease the effects
of the pandemic, parents have a protective role
by engaging in positive behaviors, appropriate
practices, and preventive interventions (Racine et
al. 2020). They are seen as mediators to prevent
harm and control children’s activities via online
platforms by rules for using technology (Nouwen
& Zaman, 2018). Parent-assisted behavioral change
can be effective for reducing children’s screen
time (Samaha & Hawi, 2017, Thompson et al,
2018). Studies show that children’s media habits
are affected by their parents’ beliefs about media

Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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(Rideout, 2007), and setting rules for screen time
decreased the screen time of children (Birken et al.,
201). American Academy of Child and Adolescent
Psychiatry (2020) warned that if parents did not
continue to limit children’s screen times and their
rules, significant daily activities can disappear, and
screen habits become dominant in children’s life
during the COVID-19 pandemic. Ozturk- Eyimaya
and Yalcin-Irman (2020) found that not having
rules for screen time and inconsistent parenting
practices are significant predictors for increased
screen time. Therefore, it can be said that
controlling children once in a while could not be
enough to decrease the screen time of children.
Parents should have more precautions about

controlling their children’s screen use.

According to the findings, most children are
able to reach online education tools which are
recommended by MoNE, most of them could
not access these tools. The other studies also
show that some children could not reach online
education (Hartatik & Bia'yuni, 2020). In addition,
most parents of whom children can access these
tools stated that online education tools have
medium impacts on their children’'s education.
Parents in other studies also thought that online
education is less effective than formal education
and they did not want distance learning (Fison,
2020; Pavlenko & Pavlenko, 2020). These findings
show that there are some educational problems
about online education such as not accessing
online education and not benefiting from these
educational activities enough.

The findings represent that children have some
needs while conducting online education,
according to parents’ answers. The most stated
online educational needs are online materials to
carry out educational activities at home. Besides,
they need teachers to offer educational activities
for children at home. Parents also stated that
they need written resources to support and guide
educational activities. In addition, it is seen that
children from public schools have more difficulties
accessing online education because of not easily

accessing and not affordable internet conditions.
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Accordingly, it can be that distance learning has
some difficulties for parents, as well as children.
Besides, children’s accessibility to media tools
differs for children from public and private schools.

Conclusion

This study explores that children use digital media,
mostly TV, and during 1-2 and 2-4 hours in a day.
Parents control their children once a while during
digital media usage, which is found inadequate to
decrease screen time. In addition, most children
could not reach online educational tools and their
parents did not find online education very effective
for their children’s learning. Besides, parents need

more support for distance education at home.

It is recommended to inform parents about how to
control their children’s usage of digital media. The
controlling methods like Program Rating Symbols,
and family protection programs can be defined
for all parents so that they can set more effective
rules and more control in their children’s usage of
digital media. To reach these recommendations,
some informative activities for parents should be
designed by teachers, school administrators, or
policy-makers. Besides, more accessible online
materials should be supplied to children by policy-
makers to prevent disparities.
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Genisletilmis Ozet
Amag¢: COVID-19

safhasinda Turkiye'de okullar ve erken egitim

pandemi doéneminin ilk
merkezleri kapatilmistir. Egitim aktiviteleri 2020
yihinin Haziran ayina kadar ¢evrimici egitim araclari
araciligi ile uzaktan egitim yolu ile devam etmistir.
Ayni zamanda, uzaktan egitim Egitim Bilisim A
(EBA) olarak adlandirilan Milli Egitim Bakanhgi'nin
cevrim ici egitim platformu ile de desteklenmistir.
EBAda her sinif dlizeyinde ¢ocuk icin dersler ve
cesitli aktiviteler sunulmustur. Fakat bu ag 2020
yilinin EKim ayina kadar erken ¢cocukluk egitimine
iliskinherhangibiriceriksaglamamistir.Bunedenle,
cocuklara yonelik bircok egitsel aktivite diger
cevrim ici platformlar araciligiyla ve ebeveynlerin
ve ogretmenlerin c¢abasi ile gerceklesmistir. Bu
durum 2021 yilinin Subat ayina kadar devam etmis,
daha sonra okul dncesi egitim merkezleri yuz ylze
egitime aciimistir. Daha sonra, bdlgelerin mevcut
durumlarina gdre egitim yUz yUze veya uzaktan
olarak devam etmistir. Cevrimici 6grenmenin
olumlu ve olumsuz etkileri bulunmaktadir. Bu
etkilerdisUnuldtgunde, bu arastirmaninamacinin
COVID-19 pandemi déneminde uygulanan ¢cevrim
ici 6grenme faaliyetleri sUrecinde ¢cocuklarin kitle
iletisim araclarina yénelik davranislarini arastirmak
olarak belirlenmistir. Arastirma asagidaki sorulara

yanit aramaktadir:

1. Okul 6ncesi donem cocuklari hangi kitle
iletisim araclarini kullanmaktadir?

2. Okul édncesi donem cocuklari kitle iletisim
araclarini ne kadar kullanmaktadir?

3. Ebeveynler cocuklarin  kitle iletisim
aracglarina yoénelik davranislarini nasil  kontrol

etmektedir?

4. Cevrimici egitim aracglarinin  ¢ocuklarin
egitimine etkisi nasildir?

5. Cocuklarin cevrimici 6grenmeye yodnelik
ihtiyaglari nelerdir?
Yéntem: Bu

arastirmada nitel arastirma

yontemlerinden biri  olan durum calismasi
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kullanilmistir. Arastirma deseni i¢c ice gecmis
tek durum desenidir. Elde edilen veriler igerik
analizi yontemi ile analiz edilmistir. Arastirmaya
uzaktan egitime katilan ve pandemi Oncesi
okul éncesi egitim kurumlarinda egitim goéren
okul oncesi ddnem c¢ocuklarinin ebeveynleri
katilmistir. Katilimcilar uygun érnekleme yontemi
kullanilarak  segilmistir. ~ Uygun  katilimcilar
cevrimici bir sekilde hazirlanan ankete katilmaya
Toplamda 270

calismaya katilmistir. Katihmcilarin gogunlugunu

davet edilmistir. ebeveyn
anneler olusturmaktadir ve yaslari 20 ile 45
arasinda degismektedir. Katilimcilar, Turkiye'nin
yedi bolgesinden secilmistir. Ayni  zamanda
katilimcilarin gogu lisans mezunudur. Katilimcilarin
sirasinda

¢ogu  arastirma calismamaktadir.

Katilimcilarin ¢cocuklari 0-78 ay arasindadir.

Arastirmanin amacina uygun olarak katilimcilar
icin  “Cocuklarin  Medya Kullanimina iligskin
Ebeveyn Anketi" cevrimici platformlar araciligi
ile olusturulmustur. Anket doért bélum olarak
hazirlanmistir:  Bilgilendirilmis  Onam  Formu,
Ebeveynlere Yénelik Demografik Bilgi Formu (6
soru), Cocuklara Yonelik Demografik Bilgi Formu
(3 soru) ve Cocuklarin Medya Kullanimina iliskin
Form (8 soru). Daha sonra5alan uzmanindan goérus
alinmistir. Gelen gorUsler sonrasinda bazi kelime
hatalari duzeltilmis; Cocuklarin Medya Kullanimina
iliskin Form'dan 3 soru elenmistir. Daha sonra, 10
ebeveyn ile pilot calisma gerceklestirilmis ve anket
hakkinda gérusleri alinmustir. ilgili duzeltmeler
sonrasinda, kelime ve anlam hatalari dlzeltilerek
Cocuklarin Medya Kullanimina iliskin Form 5 soru
olarak guincellenmis; diger formlardaki soru sayisi

sabit kalmistir.

Sonuglar: Bu arastirmanin amaci, okul oncesi
doénem cocuklarinin kitle iletisim araclarina yonelik
davranislarini incelemek olarak belirlenmistir. Bu
dogrultuda, 6ncelikle cocuklarin hangi kitle iletisim
araglarini daha ¢ok kullandigi tespit edilmistir.
Elde edilen bulgulara gére, cocuklarin ¢cogunlugu
televizyona erisebilmektedir.  Akilli  telefonlar
ise en cok kullanilan ikinci kitle iletisim aracidir.
Tabletler ve bilgisayarlar bu araglar izlemektedir.
145 ebeveyn cocuklarinin internete erisebildigini
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belirtmistir.

ikinci olarak, cocuklarin kitle iletisim araclarini
ne kadar kullandigr saptanmistir. Cocuklarin
cogunlugunun gunde 12 saat kullandigi
goérulmustur. Ancak gunde 6 saatten fazla kullanan

cocuklara da rastlanmistir.

Ebeveynlerin cocuklarin kitle iletisimm araglarini

kullanmalarini  kontrol etme  davranislarina
bakildiginda, ebeveynlerin ¢cogunlugunun arada
bir ne yaptiklarini kontrol etmeyi tercih ettigi
gorulmustur. Diger kullanilan yontemler cocugun
basinda beklemek, guUvenlik programlarini
kullanmak, yalnizcaizin verilen programlariizlemek
ve kullanmak ve ¢ocuklarla birlikte izlemek olarak
belirtilmistir. Dort ebeveyn herhangi bir kontrol

yontemi kullanmadigini belirtmistir.

Ebeveynlerin yarisina yakini ¢ocuklarin  EBA
TV, video ve sesli aramalara erisimi oldugunu
soylese de, geri kalani gevrim ici egitim araclarina
ulasamadigini  belirtmistir. Ebeveynlerin  ¢cogu
cevrim i¢i egitim aracglarinin cocuklarin egitimine
olan etkisinin orta duzeyde oldugunu belirtmisken,
bu etkinin c¢ok yetersiz ve yetersiz oldugunu

belirten ebeveyn sayisi da yUksektir.

Ebeveynlerin ¢odu, cevrimici egitim sirasinda
en c¢ok egitim aktivitelerini uygulamak icin
cevrim i¢ci materyallere ihtiya¢ duydugunu
belirtmistir. Bir diger ihtiya¢ ise c¢evrim ici
egitimin  daha zengin icerikler sunmasidir.
Egitim aktivitelerini desteklemek icin yazili
kaynaklar, egitim aktivitelerine yonelik rehber
hizmeti, cocuklarla birlikte egitim aktivitelerini
nasil  gerceklestireceklerine yonelik  oneriler,
ogretmenleriyle daha fazla vakit gecirme, cevrim
ici egitime daha kolay erisim saglama, c¢evrim
ici egitime daha ucuz bir yolla erisim saglama
ve ogretmen tarafindan daha cok etkinlik gibi

ihtiyaclar da belirtilmistir.

Bu bulgular 1siginda, ebeveynlerin cocuklarinin
kitle iletisim araclarini kullanimini nasil kontrol
konusunda

edecekleri bilgilendirilmeleri

onerilmektedir. Program Derecelendirme
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Sembolleri ve aile koruma programlari gibi kontrol
yontemleri tum ebeveynler icin tanimlanabilir,
bdylece cocuklarinin kitle iletisim araglarini
kullaniminda daha etkili kurallar koyabilir ve
daha fazla kontrol saglayabilirler. Buna ek
olarak, ebeveynler evde cevrimici egitimin nasil
yUrutulecegi, cevrimici egitim materyallerinin
nasil kullanilacagl hakkinda daha fazla bilgiye
sahip olmali ve sinif 6gretmenlerinden daha fazla
destek almalidir. Bu onerilerin yerine getirilmesi
icin &gretmenler, okul yoneticileri veya politika
belirleyiciler tarafindan ebeveynlere yodnelik
bazi bilgilendirici faaliyetler tasarlanabilir. Ayni
zamanda, esitsizlikleri 6nlemek i¢in politikaci
belirleyiciler tarafindan cocuklara daha erisilebilir

cevrimici materyaller saglanmasi onerilmektedir.
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Dijital Agoralarin Ozne Uzerindeki Etkilerini Byung-Chul
Han'in Kavram ve Yaklasimlari Uzerinden Elestirel Bir
Degerlendirme

Hakan TAN

Arastirma Makalesi Bagvuru 24.02.2025 = Kabul 04.06.2025
oz

Calisma, dijital teknolojilerle olusturulan dijital agoralara ve dijital agoralar ile etkilesime, iletisime ve isbirligine giren 6znelere
odaklanmaktadir. Dijital agoralar;sahipleri,yoneticileri ve yerlesikleri olan parsellenmis medya (yenive sosyal medya/platformalar/
araglar) uzamlaridir ve bu uzamlar iktidar iliskileri tarafindan yénetilmektedir. Byung-Chul Han'a goére iktidar ve iktidar iligkileri,
dijital, dijitallesme, teknolojik araglar, yeni ve sosyal medya Gzerinden glinimuz 6znesine, Tin'ine psikopolitik tahakkim teknikleri
uygulayarak, 6zneyi aynilastirmakta, seffaflastirmakta, ciplaklastirmakta ve bir performans 6znesine donustirmektedir. Asiri
iletisim, etkilesim, paylasim, katilim ve enformasyon, éznenin kendi kendini somuirmesine, siddet uygulamasina, bagisiklik
yapisinin ¢okmesine ve c¢esitli hastaliklara maruz kalmasina yol agcmaktadir. Han'a gore toplumdaki bu degdisim ve déntsimu
performans, seffaflik, palyatif ve yorgunluk toplumlari Uzerinden agiklamaktadir. Calisma, hem Han'in kavram, kuram ve
yaklasimlari Gzerinden dijital agoralari tanimlayarak, siniflandirarak, betimleyerek, analiz ederek ve ¢ézimleyerek akademik
alandaki eksiklige odaklanarak katki saglamakta hem de Byung-Chul Han'in kavram, kuram ve yaklasimlarini akademik alana
tanitma ¢abasindadir. Calisma, 6znenin tukenisi ile sonuglandigi, kendi kendini somurdugu sureci yaratan dijital agoralarda
gerceklesen tahakkim ve kendilik teknikleri ile bu tahakkidm ve kendilik tekniklerinin gerceklestigi toplumlari incelemeyi, analiz
etmeyi, betimlemeyi ve ¢6zimlemeyi amaglamaktadir. Calismada betimsel arastirma yontemi kullanilmaktadir. Arastirmanin
bulgularina gére dijital agoralarda enformasyon rejimi gergeklesmektedir. Enformasyon rejiminde gergeklesen yeni tahakkim
ve kendilik teknigi psikopolitikadir. Yeni rejim insan bedeninden daha ¢ok insan psikesi ile ilgilenmektedir. Enformasyon rejimi,
psikopolitika aracilidi ile insan psikesinin (ruhsal aygit) kontrolinu ele gecirmek istemektedir. Arastirmanin, hem Byung - Chul
Han'in kavram, kuram ve yaklasimlariniakademik alana tanitmasi hem de dijital agoralarin (yenive sosyal medya) 6zne Uzerindeki

etkilerinionun kavramlariGzerindeninceleyerek, literatirde eksik olan biralana odaklandigricin Snemlioldugunu disinmekteyiz.

Anaghtar Kelimeler: Dijital Agora, Ozne, Enformasyon Rejimi, Psikopolitika. Performans Oznesi, TefekkUr.
ABSTRACT

The study focuses on digital agoras created by digital technologies and the subjects who interact, communicate and collaborate with
digital agoras. Digital agoras are parceled media (new and social media/platforms/tools) spaces with owners, managers and residents,
and these spaces are governed by power relations. According to Byung-Chul Han, power and power relations apply psychopolitical
domination techniques to today's subject, Spirit, through digitalization, technological tools, new and social media, and they make
the subject identical, transparent, naked and transform it into a performance subject. Excessive communication, interaction, sharing,
participation and information lead the subject to self-exploitation, violence, collapse of the immune system and exposure to various
diseases. According to Han, he explains this change and transformation in society through performance, transparency, palliative and
fatigue societies. The study contributes to the deficiency in the academic field by defining, classifying, describing, analyzing and resolving
digital agoras through Han's concepts, theories and approaches, and also tries to introduce Byung-Chul Han's concepts, theories and
approaches to the academic field. The study aims to examine, analyze, describe and resolve the domination and self-techniques that
occur in digital agoras, which create a process in which the subject ends up exhausted and exploits himself, and the societies in which
these domination and self-techniques occur. The descriptive research method is used in the study. According to the findings of the
research, the information regime is realized in digital agoras. The new domination and self-technique that occurs in the information
regime is psychopolitics. The new regime is more interested in the human psyche than the human body. The information regime
wants to take control of the human psyche (psychic apparatus) through psychopolitics. We think that the research is important both
because it introduces Byung-Chul Han's concepts, theories and approaches to the academic field and because it focuses on an area

that is missing in the literature by examining the effects of digital agoras (new and social media) on the subject through his concepts.

Keywords: Digital Agora, Subject, Information Regime, Psychopolitics, Performance Subject, Contemplation.
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Dijital Agoralarin Ozne Uzerindeki Etkilerini Byung-Chul Han'in Kavram ve Yaklasimlari Uzerinden Elestirel Bir Degerlendirme

Hakan TAN

Giris

1959 Guney Kore, Seul dogumlu olan Byung - Chul
Han, kUltdr kuramcisi, yazar ve filozoftur. Universite
egitimini  tamamladiktan ~ sonra  Almanya'ya
tasinmistir.  GUney Kore'de dogdmus olmasina
ragmen, felsefi egitimi ve felsefi calismalarinda
yazdigi dil Almancadir. 2012 yilindan beri Berlin Sanat
Universitesi'nde ders vermektedir. Kitaplarindan on
yedisi ingilizce'ye cevrilmistir ve birkaci da Almanca
ve ispanyolca olarak da yayinlanmistir (Mufioz, 2025).
Han, dikkatini toplumun yabancilasmasi, bireysel
narsisizn  ve dijital duzenin getirdigi baskinin,
insanlarinyasamlari Uzerindekietkilerine odaklamistir
(Martins, 2023). Han, felsefe, fenomenoloji, din, kaltdr,
ahlak, kulturlerarasi, populer kultur, kapitalizm, estetik
ve medya konulari Uzerine ¢alismakta, yazmakta ve
seminerler vermektedir. Han'in eserlerinde siklikla atif
yaptigi yazarlar, Georg Wilhelm Friedrich Hegel, Karl
Marx, Friedrich Nietzsche, Walter Benjamin, Frankfurt
Okulu Temsilcileri, Guy Debord, Jean Baudrillard,
Michel Foucault ve Giorgio Agamben'dir. Kultur
kuramcisl, yazar ve filozof olan Han, insanin Urettigi
araclara, araglarin Urettigi kulture elestirel bir bakis
acisina sahiptir. Dijitallesme, dijital dénusum, dijital
arag ve teknolojiler ile iletisime, etkilesime, katilima
ve paylasima giren gunUmuz 6znesinin hem bireysel
hem toplumsal iliskileri, toplumsal yasami, toplumsal
siniflari hem de siyasal yasami degismekte ve
donusmektedir. Han, bu degdisim ve donUsumundeki
6zneyi ve toplumu tanimlamakta, siniflandirmakta,
betimlemekte, analiz etmekte ve ¢dézimlemektedir.
Calisma, hem Han'in kavram, kuram ve yaklasimlari
Uzerinden dijital agoralari ve dijital agoralarin
(yeni ve sosyal medya) 6zne Uzerindeki etkilerini
tanimlamak, siniflandirmak, betimlemek, analiz
etmek ve c¢ozumlemek ile akademik alandaki
eksiklige odaklanarak katki saglamakta hem de
Byung-Chul Han'in kavram, kuram ve yaklasimlarini
akademik alana tanitma c¢abasindadir. Calisma,
dijital teknolojilerle olusturulan dijital agoralara,
dijital agoralar ile etkilesime, iletisime ve isbirligine
giren 6znelere ve dijital agoralarin 6zneler Uzerindeki
etkilerine odaklanmaktadir.

Dijital agoralar; sahipleri, yoneticileri ve yerlesikleri
olan parsellenmis medya (yeni ve sosyal medya/

platformalar/araclar) uzamlardir ve bu uzamlar iktidar
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iliskileri tarafindan ydnetilmektedir. iktidar iliskilerinin
istedigitoplum, Antik Yunan'dakiagora (statu, konum,
rol, benligin sunumu ve pazaryeri uzami) yasamindaki
uzamdir. Dijital agoralar dijital kod ile ¢alisan ulusal,
uluslararasi, kiresel ve teknolojik sirketlerininyarattigi
mekan (benligin sunumu), pazaryeri (marka ve dijital
Oznelerin bulustugu cevrimici pazar) ve godzetim
(sUperpanoptikon) uzamlaridir. Teknolojinin yarattigi
dijital agoralarda (Facebook, Instagram, X, TikTok vb.)
ozne, birey ve politik 6znenin yaptigi igerik, paylasim,
etkilesim, katilim ve be@eniler birer metadir. Ozllce,
alinip satilan birer veri dizgeleridir (Tan, 2024a). Dijital
agoralarin  6znesinde ©One ¢lkan basat unsurlar;
performans, seffaflik, aynilik, haz, pornografi ve
girisimciliktir. Calisma dijital agoralari, iktidar, dijital
ozne, veri ve buyuk veri, seffaflik, pornografi, anlat,
homo sacer, homo dolaris, bilginin tesisi ve 6znenin
donudsUmu Uzerinden analiz etmekte, betimlemekte
ve ¢dzUumlemektedir. Tarihsel olarak agora kavrami
ve olgusu Antik Cagda Yunan sehirleri ile baslamistir.
Agora, antik cagda Yunan site devletlerinde, site
vatandaslarin gesitli faaliyetleri (sosyal, ticari, gundelik
yasam pratikleri) icin bir bulusma alani olarak hizmet
veren acik bir alan olarak tanimlanmaktadir. Agora
bir toplanti alani, pazar yeri, konusma alani olarak
sehrin ortasinda veya kamu binalari ve tapinaklarla
cevriliydi (Britannica.com, 2025). ilgili tanimlamaya
gore agora, Habermas'in kamusal alanina génderme

yapmaktadir.

Habermas'a gére kamusal alan, bireylerin kamuoyu
olusturduklari, o6rgutlendigi, 6zgurce ve elestirel
olarak bireysel, toplumsal ve yénetim hakkindaki
goruUslerini ifade ettigi, tartisabildigi, erisim hakkina
sahip olduklari ara¢ ve mekanlar (dijital agoralar)
olarak tanimladigr yasam alanidir (Yavasgel, 2014:
69; Fuchs, 2016: 251; Mutlu, 2012: 174). Habermas,
kamusal alan kavrami ile toplumsal alana, kamuya,
kamuoyuna, yoéneten ve yonetilenler iliskisine,
demokrasiye, elestirel dusunce, etik normlar ve
ahlaki davranis ve degerler cercevesinde, bireylerin
goruslerini 6zgurce ifade ettigi, esitlikgi bir uzama,
tum bireylerin  erisim hakkinin  kisitlanmadigi,
gizliliginin ifsa edilmedigi ve mulkiyetinin olmadigi
mekan ve araclara génderme yapmaktadir. Ek olarak,
Habermas, iletisimsel eylem kurami ile bireyler

arasindaki etkilesime, bir anlasma ve goérus birligi
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arayising, yalnizliktan kurtulmasina yardimci olana,
yorumlamaya, tek tarafli degil, etkilesimli, iki yonlu
olanddnguselhem bedenselhemdesoézel biriletisime
génderme yapmaktadir (2001). Dolayisiyla, iletisimsel
eylem teorisi, gundelik hayatin pratigi icinde yerlesik
bulunan rasyonellik potansiyelini agiga c¢ikartmahdir
(Habermas, 2014. 39). Habermas'a gdre kamusal
alan igerisinde, iletisimsel eyleme sahip olan 6zne
toplumu yeniden insa edebilecektir. Dijital agoralarda
Ozneler orgUtlenebilmekte, kendi gdéruslerini ifade
edebilmekte, ilgili mecralara erisebilmekte, yorum
yapabilmekte, yalnizliktan kurtulabilmektedir. Dijital
agoralari elestirel kuram cercevesinde ele alan
dusunurler ise dijital agoralarin bir kamusal alan
olup olmadigini tartismaktadir. Dusunurler, dijital
agoralarin ticari bir sistem olduguna, yodun bir
reklam, halkla iliskiler ve pazarlama faaliyetlerinin
gercgeklestigine, sanstrun olduguna, gizlilik hakkinin
ihlaledildigine, dijitalagoralarinsahiplerininolduguna
ve dznelerin somuruldugune dikkat cekmektedirler.
Fuchs'a gore, sosyal medya kullanicilar, dijital
agoralarda arti deger ve parasal karlar yaratan ve
somurulen dijital iscilerdir (2015: 405). (Marx, 1842:175)
MdUstereklere dayali medyanin “birincil 6zgurligu {...)
bir ticaret olmamasina bagli olan” iletisimi mumkun
kilar (Fuchs, 2021: 93). Detayl olarak incelendiginde,
sosyal medyanin (...) yogunlukla reklam ve pazarlama
gibi ticari amaclar taslyan bir dijital-sosyal sistemler
bUtind oldugu gorulebilmektedir (GUmus, 2023:
24). Fuchs'a goére ise, mulkiyet, sansur, dislama
ve siyasal icerik Uretimi dijital agoralarin kamusal
alan olup olmadigini belirlemeye yardimci olan
ana degiskenleridir (2015; 2016; 2021). GUnUmuz
sosyal medyasinda uygulanan sansUrdn varhgi
sebebiyle demokratik bir kamusal alandan so6z
edilemeyecegdi acik¢a ortadadir (Yegen, 2015: 134).
Yeni medya aracilidiyla Uretilen sdylem, karar alma
sureclerine dahil oldugu dlcude gergek bir kamusal
alanin varligindan séz edilebilir (Koselerli, 2017: 62).
Dijital agoralarin sahip oldugu hem nitel hem de
nicel nitelikler, 6zellikler ve sahiplik yapisi kamusal
alan  kavramini  bulaniklastirmaktadir.  Dijital
agoralar, 6zneler icin hem firsatlar hem de tehditler
parindirmaktadir. Diger yandan, dijital agoralar Kisi
ve kurumlara hakikati, dogruyu ve gercegi bildirme
ve aktarma olanagdini saglamaktadir. Bu uzamda
olmamak, bu firsati kullanmamaktir (Tan, 2022b: 372).
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Dijital agoralara 6znelerin katilimi muazzamdir, dtinya
nufusunun neredeyse yuzde kirki (U¢ milyardan
fazla) yalnizca Meta'yi ve onun platformalarini
kullanmaktadir Dijital agoralar, sadece yerlesiklerin
nUfusu ile degil hem gelirleri hem de marka degerleri
ile de 6ne ¢ikmaktadir. Interbrand’in arastirmasina
gore en degerli bes marka, Apple, Amazon, Microsoft,
Google ve Samsung'tur (Tan, 2023). BBC Turkge
servisinin haberine gére Apple'inborsadegeri3trilyon
dolara yukselmistir. HaberTurk'n haberine gore
ise Apple, Microsoft, Amazon, Alphabet ve Meta'nin
toplam piyasa degeri 8 trilyon 377 milyar dolar iken
Fed'in agiklamalari sonrasi 7 trilyon 588 milyar dolara
dusmustur (BBC Turkge, 2025; Haberturk, 2025).
Anadolu Ajansi'nin haberine goére, Google'in 2023
yilinda ulastigi yillik geliri yaklasik 306 milyar dolardir
(Anadolu Ajansi, 2025a). Dijital agoralarin hem nufusu
hem gelirleri hem de marka degerleri yUksektir.
Dijital agoralari kullanmak baslarda 6zneler icin bir
tercih iken, gunUmuzUn ruhunda bir zorunluluga
donusmustur. Dijital agoralarda olmamak gunumuz
Ozneleri icin bir davranissal rahatsizlik ya da hastalik
olarak gorulmekte ve agiklanmaktadir. Dolayisiyla
Foucault'nun da belirttigi gibi iktidar iliskileri ve
kapitalizm icin dislanan kisi yeniden sisteme (aga)
dahil edilmesi icin iyilestiriimesi gereken bir kisi
ve Oznedir (2015a: 233). Sistem, agd gunUmuzde
dijital kod ile calisan internet, yeni ve sosyal medya
mecralari ile dijital araglardir. Sosyal medya mecralari
ile dijital aracglar sermayeler yaratarak, kapitalizme

katki saglamaktadir.

Dijital medya kapitalizmin gergeklestigi dijtal
agoralarin  gelisim asamalari, feodal toplum,
merkantalist toplum ve nihayetinde kapitalist
toplumdur. Feodal toplumlardaserfler (topragiisleyen
koyluler), toprak ile alnip satilabilirlerdi (Arrighi,
2016; Braudel, 2014; Dobb vd. 2000; Huberman,
1991, Nikitin, 2012; Polanyi, 2020; Wallerstein,
2012). Kapitalizmin tarihsel gelismesinin her seyi
metalastirma yonundeki gelisimi dijital agoralarda
da devam etmektedir. Yerlesiklerin dijital medyaya
muazzam katilimi ve dijital medyadaki paylasim,
etkilesim ve isbirlikleriyle olusan veri ve veriler dizgesi
bir metalasma sUreci yaratarak sermayeyi Uretmekte
ve Uretilen sermayeler kapitalistler tarafindan

biriktiriimekte ve tekrar dolasima sokulmaktadir
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(Tan, 2023). Dijital agoralarin satis degerini etkileyen
degiskenler; yerlesiklerin sayisi, yerlesiklerin igerik
Uretimleri, yorumlari, etiketleri, etkilesimleri diger
bir deyisle Uretimleri ile uzamda yaptiklari alisveris
ve tuketimlerdir. Feodal toplumun kont, derebeyi
ve senydrlnun gunuimuz karsiligr super zenginler,
cok uluslu dev sirketler, sirketlerin sahipleri ve
yoneticileridir.

Dijital kelimesi, her seyden dnce sayilan parmagda
(digitus) gdnderme yapmaktadir. Dijitallesme,
dijital teknolojiler ve dijital agoralar ile olusan dijital
kaltar sayisaldir (numerique), saylyl ve sayilari
mutlaklastinir. Dijital ortam bir mevcudiyetortamidir.
Dijital agoralarda gergeklesen iletisim 06znenin,
kendisinin séyledigi kendisinin isittigi (yansima
sesleri) yanki odalarindan olusan bir aglar dizgesinde
gerceklesmektedir (Han, 2024d: 45-25; 2023h: 25;
2023a: 19). Han'a gore dijital agoralardaki en basat
iki unsur; sayisallasma ve varligin gérunusudur
(fenomen). Varlik, insan, Kkisi ve 0zne sadece
mekanda olan ve olmak isteyendir. Ozne bu olus
suUreci icerisinde nicel olan verilerle iliskiye girerken,
bu iliski 6zneyi donustirmektedir. Bu donusum,
dijital éznelerin kendisini uyaracak olan Oteki'yi,
Baska'yl degdil, sadece kendilerini dinledigi ve
kendilerini tUkettigi bir yasam bicimi ve kultUr ortami
yaratmaktadir. Ayrica Han'a goére dijital iletisim
horizontaldir. “Orada hicbir sey ylikselmemekte ve
hicbir sey derinlesmemektedir. Dijital araglar ve dijital
agoralardaki iletisim ortami yogun/intensif degildir,
daha c¢ok yayilimci/ekstantifdir. Diger yandan
tarih ise anlatidir (Erzahlung) ve tarih hesaplama
yapmamamaktadir” (Han 2023a: 46-47; 2024d: 45).
Ozne, dijital agoralarda, bir mesaj bombardimanlari
icerisinde yasamaktadir. Oznelerin mesaj/iceriklere
her tiklamasl, izlemesi, etiketlemesi, yorumlamasi,
etkilesimi, paylasimi ve katiimi, egemen olan ve
iktidar iliskileri tarafindan izlenmekte, islenmekte,
analiz edilmekte, depolanmakta ve islenen veriler
tekrardan piyasa sistemine bir deder ve sermaye
olarak sunulmaktadir. GUnUmuz ruhu kantitaftir
(niceldir), nitel olan (kalitatif) dusmUstir ama Han'in
da vurguladigr gibi tarih daha ¢ok kalitatiftir. Tarih
sadece nicel olan verilerden olusmaz, ayni zamanda
kalitatiftir ve her insan mevcut kosullar icerisinde
kendi anlatilari ile kendisinin tarihini yaparken,
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yasadigi doénemin tarihsel anlatilari igerisinde de
yasamaktadir. Oznelerin dijital agoralara katilmasinin
nedenini, dijital agoralarin sahip oldugu karakteristik
ozellikleridir.

Dijital agoralariniletisimde sahip oldugu karakteristik
ozellikler katilimcilk, etkilesimlilik ve paylasimcilik
olarak aciklanmaktadir. Dijital agoralar ayni gercek
uzamdakiyuUzyuzeiletisimin karakteristik 6zelliklerine
sahiptir. Dijital agoralar, bilgi teknolojilerini, iletisim
aglarinive igerikleri (medya mecralarn) yondesmesine
olanaksaglayarak,aracibir pazaryeri,sahnevealisveris
merkezine dénusmesini saglamaktadir (Flew, 2008;
Jenkins, Ford & Green, 2013; Boyd, 2014; Hayles, 2012;
Tan, 2022a). Dijital agoralarin sahipleri ve egemenleri
de bulunmaktadir. Dijital 6zneler, dijital agoralardaki
sahne, mekan ve pazar yerinde performanslarini
sergilemektedir. Dijital agoralarin sahipleri ve
egemenleri, oznelerin sergiledikleri performanslar
ile kendi kendilerini tUuketmesini de istemektedir.
Diger yandan Hanin da vurguladidi gibi siyasal
varligin performasini sergiledigi Pnika, iktidar iliskileri
tarafindan istenmemektedir. Ornegdin, kelimenin
dar anlamiyla politik 06znelerin performanslarini
sergiledigi Twitter, Elon Musk tarafindan satin alinmis
ve ismi X olarak degistirilmistir. X dijital agorasinin
ileride super AVM'ye donUsecegi haberlere konu
olmaktadir. Han'a gdre dijital 6zneler, dijital agoralar
ile iletisime, etkilesime, katiima, paylasima ve is
birliine girmesi sonucunda kantatif (Quantative-
nicel-sayilabilir) bir benlige de sahip olabilmektedir.
Dijital c¢agda, tum gundelik yasam pratikleri
nicel ve olgulebilirdir. Quantified Self (Nicelenmis
Kendilik) de ayni dustUnceden hareket etmekte ve
desteklemektedir. Quantified Self hareketi, sadece
bedensel, davranissal ve zihinsel performansi
optimize eden bir yontem ve tekniktir. Dijital
agoralar bedeni bir kontrol ve gbdzetim ekranina
donusturmekte ve dijital ag, bedeni aglastirmaktadir
(Han, 2022a: 67; 2023: 52; 2024e: 15).

Manuel Castells’e gére gunumuz bir ag toplumudur.
Ag toplumu, 6znelerin gundelik yasam pratiklerini
donuUstirmektedir. Ag toplumu ile internet, bilgi
teknoloji araglari, e-ticaret sirketleri ve sosyal medya
mecralarina génderme yapilmaktadir (Castells, 20133;

2013b; 2013c). GUnNUMUz toplumu ve dijital 6znesi bir
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dijital aglar dizgesinde yasamaktadir. Dijital 6znenin
dusunmesi, aklini kullanmasi, bilgi, bilim ve bilgelik
ile olan iliskisi, askin olani bilmesi, istemesi, tahayyul
gulcd, yargi gucu gibi yetileri kullanmasi ginimuzde
onemlidegildir. GUnUmUz 6znesive toplumlarimental
cUrdme, beyin gurimesi, hakikat sonrasi (post-truth),
gaslighting, cirime ve yozlasma ile anilmaktadir. Han
da eserlerinde aga ve ag toplumlarindaki degisim ve
donudsime gdénderme yapmaktadir. Ag Uzerindeki
enformasyona karar veren kisi egemendir. iktidarin
kendisi, ancak daha fazla gug¢ arzuladigi ve oldugu
strece vardr. iktidar, iktidar sahibi hicbir direnc ile
karsilasmadigi yerde, en guglu durumdadir (Han,
2022b:16;2022¢:100; Heidegger, 1985: 70'den aktaran
Han, 2022c: 54). iktidar kavrami, egemen, muktedir,
boyun egdiren, gu¢ sahibi olana, biat edilen varliga,
nesneye, bicime, anlama, sanal varliga, teknolojik
araglara ve teknolojik araglarin sahiplerine géonderme
yapmaktadir.

Dijital 6znelerin dijital agoralari kullanimi ile elde
edilen O ve 1'lerden olusan bitler, veri, enformasyon ve
bilgi asamalarindan gegerek buyuk veriyi (Big Data)
olusturmaktadir (Jordan, 2014: 378; Zwitter, 2014).
Han'a gore Big Data (BUyUk Veri), insan davranislarini
anlamayi, analiz etmeyi, teshis etmeyi, yonlendirmeyi
ve kontrol etmeyi mUumkun kilmaktadir. Boylelikle,
dijital 6znelerinin tabi olduklar dijital agoralardaki
ortam, sahne ve pazaryeri seffaflasmaktadir. Dataizm,
Aydinlanma idealizminin ve hUmanizminin sonunun
gelmesini saglamaktadir. insan artik Gstin bilginin
oznesi, bilginin asli faili degildir. Dijitallesme ile bilgi
gunUumuzde bilgisayar, yazilim, yapay zeka (arag-
makine) tarafindan Uretilmektedir (Han, 2023e: 31,
2022d:15;2023a: 92). Himanizm felsefesi yaklasiminin
merkezine, insan her seyin olgtsudur diyerek, evrenin
merkezine Tanri'yi degil, insan varligini, insan bilgisini,
kaltaranud ve dretimlerini almistir (Armutlu & Tan,
2024). Dijital agoralarda hUmanizm dudsmustur,
yapay zekanin yuUkselisi baslamistir. Ayrica, Han'in
da vurguladidi ve yukarida da aciklandigi gibi
gunumuzde veri,enformasyon ve enformasyonlardan
bilgi elde etme isi, yapay zeka, bilgisayarlar, yazihm
ve robotlar tarafindan yapilmasi istenmektedir.
Veri ve bUyuk veri 6znelerin yasamlarini ve davranis

bicimlerini degistirmekte ve dénUstirmektedir.
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Byung - Chul Han, “her ne kadar medya (arag-
matbaa) olmadan, akildan, dlstnceden, mantiktan
ve akil yaritmeden yararlabilen herhangi bir Buyldk
Aydinlanma olamazdi”demis olsa da ona gére medya
(dijital agoralar) insanlari korlestirmektedir. Sahitligin
olmadigi bir dinya Uretmektedir. Medya gerceklige,
dogruluga ve hakikate sahitlik etmemektedir, sadece
enformasyon Uretmekte ve biriktirmektedir. Oysa,
hakikat anlatisal ve inhisari (tekel)dir. “Anlayis (Ver-
Stand) da mesafeli bir bakisa ihtiyac duymaktadir.
Dijital iletisim bdtuin mesafeleri yikmaktadir”
(2022b: 17-54; 2023b: 92; 2024d: 12). Medya, dokuz
ile oniki yasindaki 6znenin kullandigi ve anladigi
dili, s6zU, kavrami, terimi, sembolU ve gdstergeyi
kullanmaktadir. Medyaya katilan homo dolaris, askin
ve tranzandantal ben, bilimsel, kuramsal ve teknik
dili, s6zu, kavrami, terimi, sembolU ve gdstergeyi
kullandiginda medya uzmanlar  tarafindan
anlasilamayacagi kaygisi ile uyariimaktadir. Medya
ayninindilinikullanmaktadir.Medyadagdrulensadece
imgedir ve nesnesinin olup olmamasi da medya icin
onemli degildir. Dijital agoralarin imgesi hem sanal,
arttirllmis ve genisletilmistir hem de metin, igerik
ve anlatilar, yapay zeka tarafindan olusturulmustur.
Dolayisiyla medyadaki imgenin gercekliginin de bir
dnemi yoktur. imgenin énemi yaratttigi sermaye
degeridir. Oysa, hakikat ortaya c¢iktiginda tum
gercek, dogru veya perspektifler dusmektedir.
Hakikatin ortaya c¢ikmasi icin gerekli olan mesafe
ise dijital iletisimlerin gerceklestigi dijital agoralarda
yoktur. Ozneler icin de hakikatin bir énemi yoktur,
hakikat dusmUstur; dijital agoralarda gercek, dogru
ve hakikatler Uretilebilmektedir; dijital agoralarda
olusturulan igerikler ile insan psikesi siber zorbaliga,
manipulasyona, siddete ve tacize ugrayabilmektedir;
dijital 6zneler dusuk kaliteli igerikleri tuketirken bazi
ruhsal hastaliklara da yakalanabilmektedir. Oysa
o6zne bilen, bilmek isteyen, kendi tarihini kendisi
yapabilendir. Diger yandan Baudrillard’a goére
Ozneler Urunleri degil gostergeleri tiketmekte ve
bir simUlasyon uzamlarinda yasamaktadir. Debord’a
gore ise dznelerin yasadigi simulasyon uzamlari bir
gosteri toplumudur (Baudrillard, 2009; 2013; 2014;
Debord, 2014).

Dijital agoralarin dijital 6zneleri olan takipgiler,
kullanicilar sadece gercek olan degil ayni zamanda
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olan yapay gerceklikle olusturulan sanal varlklarda
olabilen yénlendirici/etkileyici (influencerlar) kisiler
tarafindan hem egitilip hem de sagilan birer tUketici
hayvanlarkonumunaindirgenmistir. Dijitalagoralarda
dijital 6zneler metafetisizmi, gosteri toplumu, kitle
toplumu, haz toplumu ile formuna ve tuketim
toplumuna indirgenmistir. Dijital agoralardaki dijital
ozneler, benlik arzularini ve duygularini hayali olan
metalar ve medya imgeleri Uzerinden algilamaktir
(Han, 2022b: 30; 2023g: 42; 2023e: 20). GUnUmuz
toplumunda politik &zne, siyasal varlik ve siyasal
varligin performasini sergiledigi Pnika dUsmustar.
Dijital agoralara egemen olanlarin ve iktidar
iliskilerinin 6znelerden beklentisi, influencerlari ve
markalari takip etmeleri, doymak bilmez bir istah ile
alisveris yapmalari ve tuketim kultdrinun bir pargasi
olmasi ile dijital agoralarda paylasim yaparak, gosteri

toplumunun birer Uyesi olmalaridir.

Han'a gore iktidarin yeni tahakkim ve kendilik teknigi
psikopolitikadir. Enformasyon rejimi, psikopolitika
araciligi ile insan psychenin (ruhsal aygit) kontrolUnu
ele gecirmektedir. Dijital agoralar ile yukselen
yaklasim ve kuram, ge¢misin unutulmakta olan
davranis bilimleridir. Davranis bilimlerine gore insan
insani inceleyemez, insan hayvani inceleyebilir.
insan varligi, 6éznesi bir hayvan nesnesi ve imgesi
olarak davranislari gdézlemlenir, yonlendirilebilir ve
yonetilebilirdir. Han'da davranis bilimlerinin basat
unsurlari olan, beden, fizyoloji, biyoloji, davranis,
gudu, guduleme, 6dul-ceza, durtdl, algi ve algilama ile
dijital agoralarda sadece bedeni bir kontrol tekniginin
gerceklesmedigini ayni  zamanda psikopolitik
bir yaklasimin da devreye sokularak, o6znelerin
benliginin sayilabilir uzam cercevesi ve hareketi ile
donudsim gecirdigine vurgu yapmaktadir. Dijital
ozneler icin dijital agoralarin hesaplarindaki takipgi,
begeni, yorum, izleme, tiklama ve etkilesim sayilari
onemlidir. TUm bu sayilar nicel veridir. Veriler nesnel
gercekliklerdir. Diger yandan veriler enformasyonu
da dogururlar. Enformasyon ise yorumlandiginda,
bir baglama oturtuldugunda veya ona bir anlam
eklendiginde bilgi haline gelmektedir (Tan & Senkal,
2024). Dijital ozneler kalitatif degil, kantitatif bir
uzam, mekan ve pazar yeri igerisinde performans

sergilerken, aldiklar 6dul sayilabilir ve dl¢tlebilir olan
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etkilesim, takip, yorum, izleme, yeniden paylasim
ve tiklama gibi degerlerdir. Tum deger ve sayilar
dijital agoralari ve dijital 6zneleri seffaflastirmaktadir
(Kalseth & Cummings, 2001: 66; Bennett & Gabriel,
1999: 21).

Seffaflik toplumu bir glven toplumu degil, kontrol
toplumudur. Gozetleme, gdzetlenme ve teshircilik
dijital agolardaki panoptikonu, gézetim toplumunu
beslemektedir (Han, 2022d: 11; 2023c: 107). Buyuk
veri, egemen olanlar ve iktidar iliskileri icin dijital
ozneleri kontrol edebilme, denetleyebilme,
yonlendirebilme ve sinirlayabilme yontemi ile bir
rejim sekline donUsmustur. “Seffaflik (Transparenz)
ile askinlik (Transzendenz) ayni seyler degildir. Face
(ickinlik) ile bakis (aura) da ayni seyler degildir. Bakis
(Blick) icinde, i¢sel bir derinlik, bir sakinganlik ve bir
mesafe barindirir. Mesafe pathosunun ve sayginin
olmadigi bir toplum, skandal toplumu olmaya
dogru ilerlemektedir” (Han, 2022d: 26; 2023e: 65;
2024d: 11). Bakmak ile gormek, bakmak ile bakis
ayni anlamlara gelmemektedir. Bakmak bir nesne
ya da imgeye odaklanmak ise, goérmek onu analiz
etmek ve degerlendirmektir. Bakis ise icinde bir
duygu, duygulanim, his ya da anlati tasir. Han'in da
belirttigi gibi bakis icinde ayni zamanda bir mesafe
de barindirmaktadir. ickin olan (Immanenz) insan
varliginin biyolojisi, fizyolojisi, icguduleri, durtuleri,
arzulari ve hazlarinin doyurulmasidir. Oysa askin olan
(Transandantal), insan zihninin ve ruhunun, didstnsel
yasamin ve Nesnel Tin'inin ortaya ¢ikmasi ile olusan
insan varliginin kualturel dretimleridir. Askin olan
6znenin kaygisl, insan varliginin kultdrel Uretimleri
iken, ickin olan kendi dogasi ve kendi performanslari
ile elde ettigi tatmin, doyum, 6dul ve sermayedir.
Dijitalagoralarda performanssergileyen dijital 5zneler
hem aynilasirken ve seffaflasirken hem de narsisistik
bir kalturun davranis 6zelliklerini sergilemektedir.

Kapitalizm c¢iplak yasami mutlaklastirmaktadir.
Porno bir seffaflik fenomenidir. Ginimuzde gizem ve
bilmece gibi fenomenlere erisimimiz yoktur. Porno,
gosterime acilan ¢iplak yasamdir. Pornografik haz
narsisistiktir. Onun kaynagi, értUunmekten yoksun
nesnenin dolaysiz tuketimidir (Han, 2023g: 28-35;
2023a: 97). Tum gundelik yasamin dijital agoralarda
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sergilenmesi ile yasam seffaflasmis, aynilasmis ve
pornografik ¢iplak bir yasama dodru dénusmustur.
Dolayislyla, teshircilik toplumunda, dijtal agoralarda
her dijital 5znenin kendisi reklam nesnesive imgesidir.
Hersey takipgi sayisi, etkilesim, tiklanma, izlenme
ve erisim (sergi degeri) degeri, verisi ve sayislyla
olculmektedir (Han, 2023g: 35; 2023e: 39; 2022d: 27).

“Ortisiiz ve gizemsiz ciplaklik olarak pornografi,
guzelin karsi figuruddr. Erotik sahne mesafeyi sever
(..) erotik oyuncu, pornografik sergileyici degildir”.
Han'a gore dijital agoralarda erotizm degdil, pornografi
gerceklesmektedir. Erotizm bir anlatidir, mesafe
pathosuna (karsida olusan duygu, duygulanim, his)
sahiptir, erotik anlatida yaratici yazarlik ve hayal
gucu basat bir ozelliktir (2024e: 30-37-69; 2023a:
90). “Pdruzsuziik olgusu, c¢agimizin alametidir”
(Han, 2024e: 3-27). Oysa, Platon'a goére glzel veya
iyi sadece kendisine benzeyen degdismez bir seydir
(Han 20231, 15). Gunumuz dijital ¢agdinin bir basat
unsuru da puUrlzsuzltktar. Dijital agoralarda tum
Face'ler teknolojinin olanak vermesiyle purlzsuz
olarak sergilenmektedir. Dijital agoralarda ne kadar
pUrldzsUzseniz performansiniz da o kadar yUksektir.
Dijital teknolojiye, kozmetik, diyet, beslenme,
zayiflama haplari, fitnes ve guzellik uzmanlar
da eklemlenmektedir. Oysa guzel olan Otekidir,
Baska'dir, kendine benzeyen ve degismeyendir. Dijital
agoralarda &zneler aynilasmistir. GUzel olan dedgil,
purlzsUz olan daha degerlidir. GUnUmuz ruhunun
basat diger bir unsuru da anlatidir (storytelling).

Bir anlati, zamanin ruh halinin bir ifadesidir. DUnyanin
kendisi hipermetindir. Hikaye anlatma sanati tam
da bilgelik, yani hakikatin destansi boyutu oldugu
icin ortadan kalkmaktadir (Han, 2024c: 10-24;
2024b: 15). insanlik, tarihsel olarak homo sapiens
(dUstnen insan), homo faber (teknoloji Ureten
insan), homo ludens (oyun oynayan insan) ve homo
narrans (anlatan insan) asamalarindan gecmistir.
Yasam, gunUmuzde bir tiyatro sahnesi gibidir ve
her ézne tiyatro sahnesinde bir aktor/aktris gibi
rolinU ve performasini sergilemektedir ve her rolde
bir anlatinin dile getirilmesidir. Dolayisiyla anlati,
gergek yasamdaki nesne, olay, imge, kavram, gorsel,
gosterge, ses, renk ve sozcUkleri anlama gucu ile bu
nesne, olay, imge, kavram, gorsel, gosterge, ses, renk
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ve sozcUklerden gereksiz olanlari ¢ikarak bir kurgu ve
kurmaca sureciicerisinde tekrardan yapilandirarak ve
bicimlendirerek yaratma gUcudur. Anlatilar, insanlara
hayal gucuile seslenmektedir. Busesinsanin benligini
besleyerek, insanin istedigi ve doyurulmamis olan
arzularini tatmin edilebilmektedir. Oznenin hayal
gUcunu kullanabilmesi ve anlamasi, anlamlandirmasi
icin  muhayyile ve mddrike yetilerini kullanmasi
gerekmektedir. Muhayyile, duyular ile elde edilen veri
setinin bir tahayyUl gucU ve yetisi ile veri setini tutarli
bir imge seklinde birlestiren melekedir. Mddrike ise
soyut olani (imgelemi-imgeyi) kavram haline getirir
(Han, 2024e: 20). Dijital agoralardaki metin, icerik ve
anlatilarin 6zneler tarafindan muhayyil ve tahayydl
gulcu yapilmasina gerek duyulmadan, onlarin ézneler
tarafindan direk yutulmasini beklenmektedir. Ozne,
mudrike yetisiile metin, icerik ve anlatilardakiimgeleri
tahayydil gicd ile kavramlastirmaktadir. Ozllce ézne
kavramlari kullanarak dusunur. Egemen olan iktidar
iliskileri ise 6znenin mudrike yetisini kullanmasini da

istememektedir.

“Ge¢ modernitede yasam tamemen c¢iplaktir.
Anlati hayal glclnden yoksundur” (Han, 2024c:
41). Han'n da belirttigi gibi gunumuzde hikaye
anlatma sanati dismustur. Han, Benjamin'in flaneur
ve aura kavramlarina deginmektedir. Flaneur,
yonledirilmemis, amagsiz ama arayis ve kesfetmek
istegi icerisinde olan, pasajlari gezen bir kent
gezginidir. Flaneur, gundelik yasamdaki, kentteki
auralarin pesindedir. Aura anlatisaldir cinku mesafe
onun igine islemistir (Han, 2024c: 16). Aura’da ayni
bakis, guzellik ve askinlkta oldugu gibi bir mesafe
vardir. Aura ciplak ya da pornografik bir yasam ve
anlati degildir. Benjamin'e gére aura bir uzakhgin bir
defalik belirimidir. Aura 6zel bir “Burada ve Simdi'nin
pariltisi, isiltisidi, orada tekrarlanmayandir.  Yer
sayet her seyi yanina toplayip karsilayan mizragin
ucu” ise aura onun igselliginin ifadesidir. Han,
Benjamin'e atif yaparak aurayi, bulundugu yerdeki
bir defalik ve buradalik olarak aciklamaktadir. O,
guzeldir, glzel gibi essiz ve benzersizdir. Aura tum
pariltl, isilti ve guzel olanin ig¢sellestigi ve bir araya
geldigi mizragin ucu gibidir. O, bir noktadir ama bu
nokta bir yeri canlandiran anlatidir (Heidegger, 1959:
37'den aktaran Han, 2024b: 41-42). Ozne muhayyile

ve mudrike yetilerini kullanirken hem bir emek
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gerceklestirir hem de bu emegin sonucunda bir
kurtulus 6gretisine sahip olabilmektedir. GUnUmuz
oznesi dijital agoralarda zaman gecirirken, muhayyile
ve mudrike yetilerini kullanamamaktadir. Bundan
dolayi, burnout ve depresyon gibi psisik hastaliklar
gunUimuzdn en onemli hastaliklaridir.  GUnUmuz
oznesisureklibir bicimde, kendi kendisini tUketmekte,
sOmurmekte, siddet uygulamakta ve saldirmaktadir
(Han, 2023c: 46). Baska ve Oteki ile iletisim, is birligi,
etkilesim ve diyaloga girmeyen 6zne, Baska ve Oteki
olamayan &zne kendine doner, narsisistik ozellikleri
yukselir ve benligi boélunmektedir. Bu bdélunme
sadece narsisistik degdil ayni zamanda siddeti de
barindirmaktadir. Oznenin bu dénlstimi dznenin
tukenisi ile sonuclandigi kendi kendini sdomurdugu

sureci baslatmaktadir.

Agamben’e gére hayat hem zoe (yasam/anlambilim/
semantik) hem de bios'dan (yasam tarzi/bicim/
morfoloji) olusmaktadir. insana hayatina Polis (site/
devlet) ve onun olusturdugu siyasal ve siyaset
kavrami, kurami, anlati ve olgularinin eklemlenmesi
ile birey ve o&zne icguduleri, durtuleri, biyoloji ve
fizyolojisini 6zllce kendi dogasini asarak sorgulayan
bir varliga donusmek icin olus surecine girmektedir.
Agamben, olus surecindeki 6zneyi, hayati ve 6znenin
yasadigl hayati ciplak hayat-siyasal varolus olarak
tanimlamaktadir. Ona gore ¢iplak hayat, éldurulebilir
fakat kurban edilmeyen bir insan olan homo sacer’'in
(kutsal insan) hayatidir (Agamben, 2020: 17-101).
Homo sacer hem oldurUlebilir bir 6znedir ama onu
olduren cinayet islemis olarak kabul edilmez hem
de o bir sugludur ama o kurban edilmesine izin
verilmeyen de bir 6znedir. Agamben (2020: 103), bu
dilemmmanin getirdigi sonucu siddet olarak aciklar;
icine atildigi kendine has c¢ifte dislanma &zelligiyle
maruz kaldigi siddettir. Dogal olarak her siddet hem
bedensel hem psikolojik hem de toplumsal bir aciyi
da beraberinde getirmektedir. Agamben’e goére
birey ve dzneler esasen bir sehir ya da devlette degil
bir kampta yasamaktadirlar. Egemen olan iktidar
iliskileri 6zneleri bu kamplarda (dijital agoralarda)
dunyevilestirmektedir. Han'a goére ise hem siyasal
bir uzam olan Pnika hem de siyasal 6zne dUsmustur
(2024a:13; 2023f: 9).

Pnika dismusttr ama dijital agoralar hala mevcuttur

ve egemen olan iktidar iliskileri tarafindan yeni
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olusturulan agoralara 6znelerin katilmalari, takip
etmeleri, etkilesmeleri, yorum yapmalari ve
begenmeleri beklenmektedir. Oznelerin siyasal bir
varlik olmasi istenmemektedir. “Tin acidir; ancak
aciyla yeni bilgiye, daha yuksek bilgi ve biling
bicimine ulasir. Tin (..) negatiflikten ylzdnd cevirmis
bir pozitiflik olarak degil, ancak negatifin gézlerinin
icine bakip onda konakladigi zaman bir gugtar”
(Han, 2024a: 49; 2023f: 38). Han'in da vurguladigi
gibi bireyin, déznenin olgunlasmasini, uyanmasini
ve bilinglenmesini saglayan acidir. Bu aci ve kaygl,
6dul, performans ya da basariyl kazanamamanin ya
da hazzi yasayamamanin getirdigi aci degdildir. Bu
acl kendi olamamanin, kendi dogasini asamamanin,
toplumu aydinlatamamanin, faydali olamamanin
ve kendi kultdrind asamamanin getirdigi acidir.
Han'a gore acl ¢eken insan homo dolaris'tir. “Aci,
O6zneyi oto-erotik icselliginden ayirir. Aci, tamamiyla
oteki olanin kendisini ilan ettigi araliktir” (2024a:
46; 2024e: 206). Tin'in, 6znenin kendisini tanimasi,
kabul ettirmesi, bilgilenmesi ve bilgilendirmesi igin
Oteki'ye ve Baska'ya ihtiyac duymaktadir. Homo
doloris, kendi dogasindan gelen icgudu, durtu ve
hazlari asmis, pornografiye degil erotizme yonelmis,
kendisini Baska ve Oteki olarak tanimlamis, siyasal
Oznelerin  6nUNU aydinlatmak icin aci ¢ekendir.
Tarihsel baglamda her toplumda belirli bir norm,
ahlak, deger ve toplumsal wuzlaslyla saglanan
dusunce ve davranislar sistemi vardir. Byung Chul
Han'in toplumlari enformasyon, yorgunluk, seffaflik
ve palyatif kavramlari Uzerinden aciklamaktadir.
Bu calisma, 6znenin tukenisi ile sonuclandigr kendi
kendisini somurdugu sureci yaratan, dijital agoralarda
gergeklesen tahakkim ve kendilik teknikleri ile bu
tahakkim ve kendilik tekniklerinin gerceklestigi
toplumlari incelemeyi, analiz etmeyi, betimlemeyi ve
¢6zumlemeyi amaclamaktadir. Calismada betimsel
arastirma yontemi kullanilmaktadir. Betimleme neyin
ne oldugunu, seylerin nasil baslayip surdugunu ya da
bir durumun, kisinin ya da olayin neye benzediginin
resmini gcizmektir (Punch, 2014, s.16). Calismada, dijital
agoralari, dijital agoralarin 6znede (dijital agoralara
katilan, iletisime, etkilesime ve isbirligine giren)
yarattigi etkileri anlamak, aciklamak ve ¢6zUmlemek
icin betimsel arastirma yontemi kullaniimaktadir.
Calisma dijital agoralari (yeni ve sosyal medya) ve
onun 06zne Uzerindeki etkilerini, iktidar iliskileri,
performans &znesi, aynilik, psikopolitika, seffaflik ve
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yorgunluk kavramlari Uzerinden incelemektedir.

Tahakkiim ve Kendilik Teknikleri

Han'in eserlerinde 6ne c¢ikan kavram, kuram ve
yaklasimlarindan en dnemlilerinden biri de tahakkim
ve kendilik teknikleridir. Disiplin iktidar, norma
sokma, normallestirme iktidandir (Han, 2022a: 29).
Tahakkidm ve kendilik teknikleri Gzerine ¢alismalarda
M. Foucault 6ne ¢ikmaktadir. Foucault’nun yapmis
oldugu arastirmalarin temelini iktidar, iktidar iliskileri,
iktidar tahakkim teknikleri ve iktidar teknolojisi
olusturmaktadir (Foucault, 1992, 20153, 2015b, 2015c,
2015d, 2015¢, 2016). Onun arastirmalarinda, iktidar
veya iktidar iliskilerinin sahip oldugu teknik ve
teknolojileri ile 6znelere tahakkim uygulayarak,
Oznelerin toplumsal sisteme nasil itaat ettirildigi
yer almaktadir. Foucault'ya gére sosyal psikolojinin
uyma davranisinin gosterimi olan &ézdeslesme ve
itaatin kisilerde gerceklesmesinin nedeni iktidarin
sahip oldugu tahakkim ve kendilik teknikleri ile
teknolojileridir. Foucault, tahakkim ve kendilik
tekniklerini biyoiktidar ve biyopolitika basliklar
altinda incelemektedir. Foucault, biyoiktidar kavrami
ile iktidarin ayni sirket ve markalar gibi kisileri de bir
piyasa aktord (hem Uretici hem de tuketici- turetici)
haline getirmesine, Kisileri de piyasa ve ekonomi ile
butunlestirmesine, nufusun ydnetimine ve kisilerin
bedenleri Uzerinden ydnetilmesine gdnderme
yapmaktadir. Han, eserlerinde teknolojinin gelismesi
ile birlikte iktidar iliskilerinin tahakkim ve kendilik
tekniklerinin de degistigi aciklamaktadir. Han'a
gore ise iktidarin yeni tahakkim ve kendilik teknigi
psikopolitika olarak aciklamaktadir. Han'a gore
psikopolitikanin getirdigi nitelik, nicelik ve &zellikler
ile gunUmuzde olusan toplumlar; seffaflik toplumu,
enformasyon toplumu, yorgunluk toplumu ve palyatif
toplumdur. Han, seffaflik, enformasyon, yorgunluk ve
palyatif toplumlarin 6znesinin, iktidarin teknolojiler
ile yarattigi mekanlarda (galisma baglaminda sosyal
ve yeni medya) uzun zaman gegirmesi, etkilesime,
paylasima, katilama ve is birligine girmesinden
dolayl, 6znenin hem 6zgUrlUk ve anlati/eglence hem
kutsallik (homo sacer) hem de siyasal anlayislarin

degistigine ve donustugune vurgu yapmaktadir.

Antik Yunan Cagd'inda Atinalilarin politika yaptiklari
uzami, mekani, diger bir deyisle pnyx'i (pnika), kentin
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merkezinin ekonomi mekanindan, yani agora'dan
(alisveris-pazaryeri ve benligin sunuldugu sahne)
ayirdilar (Senett, 2021: 99). BugunkU tahakkim
stratejisi, aclyl ve korkuyu O6zellestirmekte ve
boylece onun toplumsalligini gizlemekte, yani
toplumlastiriimasinivesiyasallasmasiniengellemekte
yatmaktadir (Han, 2023f: 86). Antik Cag'da
Atinalilar, siyaset yapilan alani, uzami pnika olarak
adlandirmisglardir. Pnika, gunUmuz toplumlarinda
dismustdr. GUnumuUz iktidari Antik Yunan'daki
siyasal alan olarak aciklanan pnika'yl istememektedir.
iktidar iliskilerinin istedigi toplum Antik Yunan'daki
agora'da gerceklesmektedir. Ornegin, ABD Bagskani
Trump'in yeni doneminin baskanlik yemin téreninde
Amazon'un kurucusu Jeff Bezos, Meta Sirketi'nin
CEO'su Mark Zuckerberg, Apple'in CEO'su Tim Cook
ve Google CEO'su Sundar Pichai gibi teknoloji devleri
yan yana yer aldi. X'in sahibi Elon Musk, Trump’in
secilmesinde é6nemli rol oynadigi medya haberlerine
yansitmaktadir (Anadolu Ajansi, 2025b). Trump, dijital
agoralarin sahipleri ve ydneticileri ile birliktedir ve
bu yeni donem Trump 2.0 olarak adlandirilmaktadir.
Politika ile pazaryeri, superpanoptikon ve benligin
sunumu gergeklestigi uzamlar kesismekte ve tam
bir iktidar iliskileri gorunUmunu yaratmaktadir.
Hem Foucault'un hem de Han'in iktidar iliskileri
tanimlarinin  érnekleri

gunuimuzde  kolaylikla

gozlemlenebilmektedir.

Han, algoritmalar ve yapay zekanin iktidar iliskileri
tarafindan kullanilarak  6znelerin  tim yasam
pratiklerinin birer veri dizgesine indirgendige vurgu
yapmaktadir. O, bu tahakkUm bicimini enformasyon
rejimi olarak aciklamaktadir. Ek olarak Han'a goére
disiplin toplumundan basariya ve performansa
odakli topluma geciste Ustben, ideal-Ben'e evrilerek
olumlanmaktadir (2023c: 46). Ustben (Stperego),
toplumsal vicdan, ahlak ve etiktir. ideal-Ben ise
kisinin olmak istedigi, hayal ettigi ve arzuladigi
konum, statd, rol, gérunuts (fenomen) ve izlenimdir.
Oznenin tim savunma mekanizmalarini dizenleyen
ego, gunUmuz teknoloji agoralarinda id'in isteklerini
yerine getirmektedir. id’'in istekleri olarak aciklanan
arzu, tutku, sehvet, doyum ve haz, gunimuz teknoloji
agoralarindaki gosterimi basari, performans, alisveris,
eglence, seffaflik, mahremiyetin yitimi, siddet,

asiri enformasyon, benligi gosterimi, teshircilik ve
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gbzetlemedir. GUNUMUz 6znesinde toplumsal vicdan,
ahlak ve etik dismektedir. GUnUmuUz tahakkim ve
kendilik tekniklerindeki degisim calismada, Han'in
psikopolitika, performans, o6zgurlik, kutsal insan
(homo sacer) ve anlati/fedlence ile oyun kavramlari
Uzerinden betimlenmekte ve agiklanmaktadir.

Ozne ve Psikopolitika

Enformasyon rejimi, herhangi bir biyopolitikaya
dayanmamaktadir.  Yeni rejim  bedenle de
ilgilenmemektedir. Enformasyon rejimi, psikopolitika
aracihgi ile psychenin (ruhsal aygit) kontrolinU ele
gecirmektedir. GUnUmuz dijital psikopolitika ¢agidir
(Han, 2022b: 8; 2022a: 21, 2022b: 7). GUnUmMUz 6znesi,
iktidar ve iktidar iliskilerinin sahibi oldugu gunumuz
dijital teknolojik agoralarinda yasaminin buyUk bir
PoluMUNU gegirirken, eglenmekte, oyun oynamakta,
benligini sunmakta, izlenim yonetimi yapmakta,
markalar ile iletisime, paylasima, etkilesime ve is
birligine girmekte, enformasyon similasyonlari icinde
hem tUketmekte hem de Uretmektedir. TUm bu
sureg icerisinde 6zne, sosyal ve yeni medyada izler de
birakmaktadir. “Stiegler'e gére de biyoiktidarin yerini
psikoiktidarin psikolojik teknikleri alir” (Han, 2022a:
33). iktidar iliskileri, sosyal ve yeni medya araciligi ile
oznelerin tum hayatini izlemekte ve erisebilmektedir
(Cakir, 2015; Fuchs, 2016). Ayrica bu durum, 6znelerin
tum davranis, bilissel ve duygusallik o6zelliklerinin
bilinmesine, davranislarinin hem kontrol edilmesine
hem de tahmin edilmesine ve yonlendirilmesine
de yol agmaktadir. Han'a gore iktidar iliskileri, itaat
yerine Kkisileri dijital agoralara bagimli olmasini
amaclamaktadirlar (Han 2022a: 24). Dijital agoralar
ile dijital 6zneler hem sdmurulmekte hem de bagiml
hale getirilmektedir. Bagimhlik, bir varlik, nesne ya da
insanin kontrolUne girmek, onu doymak bilmez bir
istah ile tUketmek, onu bir arzu nesnesi olarak kabul
ederek asiri bir sekilde tuketmektir (Kuss & Griffits,
2020; Tarhan & Nurmedov, 2020; Ogel,2020). GUnimuz
Oznesi icin dijital agoralar birer ara¢ (medya) degdildir,
dijital agoralar 6zneler icin birer arzu nesneleridir.
Ozneler, dijital agoralari birer arzu nesneleri olarak
tUketirken, ayni zamanda 6zneler, iktidar iliskilerinin,
izlenme, erisim ve takip etme olarak agiklanan tUm
bilgilere ulasmasini da onaylamaktadir. Boylelikle
iktidar iliskileri, bUyUk verinin génullik esasina
dayandigi kolaylikla sdylemlestirebilmektedir.
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“Datacilik  kendini ikinci  Aydinlanma  olarak
aciklamaktadir. Ozglir iradeyi, akli, bilgi ve bilimi
varsayan eylemler ilk Aydinlanma’'nin  inang
sistemleriydi.  Oysa, Ikinci Aydinlanma  bunu
purlzsuzlisturerek operasyona koymaktadir. Big
Data, psikopolitik bir aractir ve o6zneleri sanki bir
kukla gibi yonetebilmektedir” (Han, 2024e: 11; 2023e:
31). Buyuk Aydinlanma, Orta Cag'da gerceklesen
cahilligi, siddeti, esitsizligi, tiranhdi, otokrasiyi,
oligarsiyi ve bilgi ile bilimsizligi tartismaya acarak,
insanhgin Nesnel Tin'in yUkselisinin baslangici olarak
kabul edilmektedir. Nesnel Tin, hUikium verendir,
objektif olarak dogruyu, gercedi ve hakikati arayan,
arastiran ve inceleyendir. Nesnel Tin sadece sdylemde
bulunmaz ayni zamanda bulundugu, yasadigi,
kalturlendigi, kulturlestigi toplumu, kaltary, siyasall,
sanati, egitimi ve bilimi insa edendir (Tan, 2024b).
Oysa Han'in acikladigi ikinci Aydinlanma (Datacilk),
Oznel Tin'in ve davranis bilimlerinin ilgilendigi dzneleri
aciklamaktadir. Oznel Tin, doga (dinya) ve insanin
dogasindan gelen durtu ve icguduler ile biyolojik,
fizyolojik, psikolojik ve sosyal psikolojik duygu ve
icgudulerden etkilenen insan varligini agiklamaktadir
(Tan,2024b). iktidar iliskileri, dijital agoralar Gzerinden,
dznelerin Oznel Tin'inin tim davranis, bilissel ve
duygusal 6zelliklerini kontrol ve tahmin edebildigi
ve yodnlendirebildigi igin, &zneleri tum yasam
pratiklerinde birer kukla gibi oynatabilmektedir.
BUyUk veri, 6znenin ruhunu ydnetmeyi iceren,
psikopolitikanin gerceklesmesini saglayan tahakkim
bilgisini Uretmektedir. Biyoiktidarin yerini psikoiktidar
almaktadir. Psikopolitika, panoptikon ile birlikte
calisarak 6znelerin dusuncelerini okuma ve kontrol
etme konumundadir. Dijital psikopolitika, bilin¢disi
mantigina eriserek kitlelerin sosyal davranislarini
da ele gecirmektedir (Han, 2023a: 93; 2024d: 90-92).
Han'a go6re biyoiktidarin  yerini  psikoiktidarin
almasindaki en o6nemli basat unsuru buyuk
veridir. BUyuk veri, psikopolitikanin uygulanmasini
saglamakta, psikopolitika da 6znelerin hem bilissel
yapisini hem de sosyal davranis ve duygularini ele
gegirerek, 6zneleri somurmektedir.

Dijital agoralar, Platon'un Devlet adli eserinde yer
alan magara alegorisiyle iliskilendirilebilir (2013).
Bu magaranin iktidar iliskileri, golgelerin sahip

oldugu retorik sanatini kullanmaktadir. Retorik bir
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inandirma, ikna etme, duygulanim ve his uyandirma,
iltifat sanatl ve bilgisidir. Retorikte, kaynagin amaci
dogrultusunda hedef kitleyi, ikna etmek, etki etmek
ve yonlendirmek amaglanmaktadir. Hakikatin bir
onemi yoktur ve retorikte hakikat dusmustur. Dijital
agoralarin golgeleri sofist, yénetimsel, benmerkezi
ve uzamsaldir. Dijital agoralarda sofist, yonetimsel,
benmerkezi ve uzamsal gdlgeler, retorik sanatini
gerceklestirmektedir (Tan, 2022b). Han'a goére de
iletisim kurmak Nietzsche'ye gére aslen, iktidarini
baskalari Uzerinde genisletmektir ve her kelime
bir iktidar ifadesidir (Han, 2022c: 32-33). Dijital
agoralar, psikopolitikanin  gerceklestigi iletisim
uzamlandir ve psikopolitika bilgi teknolojileri,
icerik ve iletisim aglari ile veri dizgeleri (sistemleri)
Uzerinden gerceklesmektedir. iktidar iliskileri, dijital
agoralar Uzerinden &znelere tahakkim ve kendilik
tekniklerini uygularken, éznelerde kendi kendilerini
tuketmektedir. Performans &znesi (.) artik kendi
iradesiyle kendi kendisini somurmektedir. S6muren
somuarulendir. Simdi sdmurUlecek olan ruhtur. Bu
yuzdendir ki bu yeni cagda depresyon ya da tukenis
(burnout) gibi ruhsal rahatsizliklar eslik etmektedir
(Han, 2023g: 17, 2022a: 38). Han, dijital agoralarda
gerceklesen psikopolitika tahakkim  teknikleri
ylUzUinden, 6znenin kendi kendini sémurdugu ve
tukettigini, bu yluzden de 6znenin hem bir tlkenis
evresine gectigine hem de dznelerde yeni psikolojik
rahatsizliklarin ~ ¢itkmasina yol actigina vurgu
yaplimaktadir.

Ozne ve Performans

Ozne, deneyimleyen ve deneyimlenen, hayal
glcd, sagduyu, irade, akla, bilince ve yargl gliclne
sahip olan, mekan ve zamanda var olan ve o6tekiler
tarafindan da kabul edilen varliktir. Foucault'ya
goére iki tip 6zne vardir: boyun egdiren ve tabi olan
(2016: 63). Foucault'’nun 6zneleri siniflandirmasinda,
yukarida da aciklanan, iktidar iliskilerin kontrolUne
giren, kendi icguduleri, biyolojisi ve fizyolojisi
cercevesinde dijital agoralara bagimli olan Oznel Tin
ile akla, yargl guclnu, disinme gucune sahip olan,
bilimi ve hakikati arayan Nesnel Tin'e génderme
yapilmaktadir. Han'a goére ise ginimuz 6znesinde
one c¢lkan basat unsurlar; performans, seffaflik,

aynilik, haz, pornografi ve girisimciliktir.
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GUnUmUz toplumu, bir disiplin toplumu degildir, bir
performans toplumudur. Diger yandan performans
O6znesi disiplinli olmaya devam da etmektedir.
“Performans toplumunda, motivasyon, inisiyatif
ve proje cadrisi basat unsurlardir ve yapabilmek
performans &6znesi olarak ben’in  fiilidir” (Han,
2023d: 19-21; 2024a: 63). Dijital agoralarda, guinimuz
o6znesinden dustnme, cogito, salt ve pratik aklin
elestirisi ya da elestirel dustinceye sahip olmasi
beklenmemektedir. iktidar iliskilerinin istedigi,
Oznelerin dijital agoralarda internet ve veri aglarina
katilmasi ve veri Uretmesidir. Ozneler ne kadar
cok veri Uretirlerse, performanslari da o kadar
blyUk olmaktadir. iktidar iliskileri, 6znelerin sadece
dijital agoralarda performanslarini sergilemelerini
istememektedir, ayni zamanda gercek uzamda
da performanslarini sergilemeleri beklemektedir.
“Performans, fitness veya botoks zombileri, yasayan
oIt halindeki bir yasamin gdrangdleridir” (Han,
2023e: 15). Performans toplumu sadece psikopolitika
Uzerinden calismamaktadir ayni zaman da beden
Gzerinde de etkilidir. Oznenin tim saglik verileri,
blUyUk veriye islenmekte ve 6zneye gore ilaglar,
beslenme sekilleri, kurler, saglik ve spor Onerileri
enformasyon aracihigr ile iletilmektedir. Ozneler
boylelikle bedenleri, saglk bilgileri ve beslenme
bicimleri ile gunUmUz kapitalizmine hizmet etmeye

devam etmektedirler.

GUnUumuz o6znesi ayni zamanda birer girisimcidir;
icerik Ureticisidir; icerik Uretebilmek 6zgurluk
olarak iktidar iliskileri tarafindan metaforlastirilir;
girisimcilik ~ 6zelligi  tum  ozneleri  aynilastirir.
Neoliberal performans anlatisi, her bireyi kendi
kendinin girisimcisine donustirmektedir. Neoliberal
tahakkUm, 6zgUrlUk yanilsamasinin ardina saklanir.
seffaflik
toplumu, ayninin cehennemidir” (Han, 2024c:. 74;
2023f: 47, 2022d: 16). Dijital agoralarda, ginimuz

o6znesi Influencer, YouTuber, TikToker veya Fenomen

“Performans  anlatilarinin  yarattigi

olabilmektedir. Oznenin yarattidi icerik ve anlatinin
begenisi, etkilesimi ve aldigi yorum ne kadar ¢ok ise
hem bulasim ve yayilim etkisi hem de performans
etkisi o kadar yuksek olabilmektedir. Performansin
yaratigi sosyal ve simgesel sermaye, dijital agoralarda
ekonomik

sermayeye de  donUsebilmektedir.

Performans ve aktiflik toplumu, arka yUzU olarak bir
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asirt yorgunluk ve tukenmislik yaratir. Performans
oznesi kendine siddet uygular. Kendini yikilip kalana
dek 6zgUrce sémurur (Han, 2023d: 54; 2024a: 39). Asirl
performans, basarma ve begenilme istegi 6zneleri
kusatmakta ve kendi kendilerini somurme ile
sonuglanmaktadir. Bu sUreg 6znelerde asiri yorgunluk
ve tukenmislik yaratmaktadir. Ayrica, 6znelerin
aynilasmasi, bireylerin  benliklerini,  kimliklerini,

kisiliklerini ve karakterlerini de aynilastirmaktadir.

“ltaat éznesi ve disiplin éznesi, karsisinda daima
Oteki'yi bilirdi. Otekinin var oldugu zamanlar
sona erdi. Bugun, OJtekinin negatifligi, yerini
ayninin pozitifligine birakmaktadir” (Han, 2023f:
55-7). Buytk Oteki kavrami, éznelerin paylastigi
Simgesel duzene karsilik gelmekte iken kuguk
Oteki kavrami ise éznenin aynadaki imgesine
karsilik gelmektedir (Ates & Tan, 2024). Han'in
vurgulamak istedigi gunUmuz &znesinin, dijital
Agoralarda (aynalarda-medyalarda) ideal benlik
kicik Otekinin
oldugudur. Yukarida da aciklandigi Simgesel

olarak aciklanan pesinde
dizen ya da buUyak Oteki, Siperego, Tanr,
Devlet, Vicdan, Akil, Sagduyu, Bilim, Bilgiler
Dizgesi, Ahlak ve Etiktir. GUnUmUz &éznesinde ise
performans, haz ve doyum basattir. Haz, insanin
pesine dusmeye cabaladigi her yerde, bir cikmaz
oldugunu agiga vurmaktadir (Han, 2024a). Han'in
eserlerinde anlatigi performans, yorgunluk ve
seffaflik toplumlarinda ve dijital agoralardaki
hazzin gosterimi ve sergilenmesi, pornografiktir.
Sinirlarin ve esiklerin toptan asindirilmasi ve
ortadan kaldirilmasi pornografiktir. “Pornografi
hi¢cbir sey anlatmaz. Dogrudan konuya girer, oysa
anlatisal olanin erotizmi 6nemsiz seylere, tesadufi
ayrintilara daskandur” (Han, 2023c¢: 107; 2024c: 42).
Han, erotizm ile pornografiyi ayirmaktadir. Ona
gore erotizm bir anlatidir; sinirlari vardir; anlatidaki
ayrintilar énemlidir. Oysa pornografide sinir ve
detay yoktur ve pornografi anlatisal degildir.
Han'in performans &znelerine tavsiyesi ise Kkisiyi
olmasi gereken yapan sey aktif yasam dedil,
aksine tefekklre dayali yasamdir (Han, 2023d:
37; 2024f). Ona gére dzne sadece Oznel Tin'i icin
yasamamalidir,aynizamanda toplumsal yasamdan
uzaklasmali, kendine donmeli ve toplumsal yasam
ile kendisini, elestirel dusUnce c¢ergevesinde

tekrardan ele almasi gerekmektedir. Oznelerin,
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Nesnel Tin'i de bu sureg icerisinde olusmaktadir.
Ozneler de bdylelikle kendi kendilerini yeniden
Uretebilmekte, elestirel dusinceye ve yasantisina

sahip olabilmektedir.

Ozne ve Ozgiirliik

GUnUmuz d6znesi ig¢in yapabilmenin sinirlari yoktur.
Performans 06znesi, kendisini 6zgur sanmaktadir,
oysa o bir kéledir. Performansta kisi sadece kendini
Uretmektedir. Basari ve performans toplumu, bir
kendini sdmuUrme (Burnout) toplumudur. Performans
(basari, rekabet, nicelenmis benlik) 6znesi, kendini
tuketinceye kadar sdbmurmeye devam edecektir (Han,
2022a: 11-12; 2023a: 23; 2023c: 20). Dijital agoralarda
yapabilme olgusu, &znelere bir kultdr, yasam ve
davranis bicimi olarak sunulmaktadir. Kdle, yukarida
da aciklandigi gibi boyun egen ve tabi olandir. Oysa
o6zne, boyun egdiren ve tabi olan arasinda se¢im
yapandir. Paylasmak birliktir. “Tuketmek kurtulustur
ve otantik kendilik, meta bicimine burdnmdas
kendiliktir. Kendini tiketim araciligiyla gerceklestirir”
(Han,2022b:13;2023f:37). Dijitalagoralarda bir kdle gibi
calisan 6zne, begenilmek, like almak, yorum almak ve
takipgi sayisini arttirmak igin igerik Uretip performans
sergilerken, iceriklerdeki kurgularin malzemelerini
Uretebilmek icin tuketmek de zorundadir. Dijital
psikopolitika insan kisiligini dlgulebilir ve yonetilebilir
bir nesne derecesine indirgemektedir (Han, 2023e:
31). Han'in da belirttigi gibi 6zne bir performans
sergilemek ve basarmak icin benligin sunar
ve Uretirken, ayni zamanda kisi kendi benligini
tuketmekte ve somurmektedir. Ona gore bu sureg
hem yorgunluk toplumunun olusmasina yol acarken
hem de &znelerde de bir tukenis yaratmaktadir.
Diger yandan kapitalizm ve iktidar iliskileri icin bu
durum olumludur. “Kapitalist ekonomi hayatta
kalmayr mutlaklastirir. Meselesi iyi yasamak degildir.
Kapitalizmi, herseyi tuketime tabi kilabilmek icin her
yerde Baska'ligr bertaraf etmektedir” (Han, 2023c: 30;
2023g:23). iktidar iliskileriicin, éznelerin birer girisimci
olarak sermaye Uretmesi, performans sergilemesi,
kendini tuketmesi ve basari odakli olmasi, yasamsal
bir zorunluluktur. Oznenin kendine dénmesi, ferdi
benligini, Nesnel Tin'ini olusturmasi ve beslemesi ile
tranzantandal bene ulagmasi i¢in Oteki'ne ihtiyag
duymaktadir. Oysa yorgunluk, palyatif ve seffaflik
toplumu ile psikoiktidar ve psikopolitika ayni olan tek

tip bir 6zne yaratmaya calismaktadir.
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Dijital agoralarda &zgurluUk ve panoptikonun
sentezlenmesi, iktidar iliskileri icin tahakkiUmuU higbir
eksigi olmayan (kusursuz) durumuna getirmektedir.
GUnudmuzde herkes kendi sirketinin kendini sémuren
iscidir. Selfieler, bos formlar icindeki kendiliktir.
“Like/Bedendim dzneler icin dijital -Amin-dir. Dijital
kapitalizmin performans &znesi, bir iktidar ve
buyuran (efendi) olmaksizin kendi kendini génullu
olarak sémurddgl olgtide salt bir kéle haline
gelmektedir. Tum &zneler, hem efendi hem de
koledir” (Han, 2022a: 15-22; 2023a: 55; 2022b: 10; 2023f:
32; 2023e: 25). Dijital agoralarda gozetim, 6znelerin
gonulltlik esasina gore islemektedir (Lyon, 1994).
Ozneler, dijital agoralardan gelen glincellenme, hesap
acma, icerik olusturma, yazihm ve aplikasyonlari
indirme gibi islemlerde onay iceriklerini okumadan
kabul etmektedir. Efendi boyun egddirendir ama
dijital agoralarda o6zneler performans segilemek,
like'lar ile Amin'ler alabilmek ve basariya ulasmak
icin kendi benliklerini ve bedenlerini sdmurmekte
ve teshir etmektedir. GUnUmUz dijital agoralarinda,
Ozneler efendiyi unutmustur. Aslinda efendi
dijital agoralarin sahipleri olan iktidar iliskileridir
ama ozneler bunu fark etmeden, 6zgurluk iginde
olduklari disinmekte, hissetmekte, Uretmekte ve
tuketmektedir. Oznelerin Urettikleri de tukettikleri de
kendileridir. Haberler anlatiya donUsturdldr. Kurmaca
ve gercgeklik arasindaki ayrim belirsizlesmektedir
(Han, 2022b: 19). Dogruyu oynayan, hakikati sdyleyen
parhesia'yi kullanan parrhesiastes, Han'in sdyleminde
Oteki ve Baska'dir. Ruh-Tin, éteki karsisinda uyanir.
Oteki'nin negatifligi onu canl tutar. Sadece kendi
kendisiyle bagintili olan, kendinde israr eden kimse
Tin'den yoksundur. DUnya, karsithdin negatifligini
giderek daha fazla yitirir. Dijital medya bu gelismeyi
hizlandirir. Dijital duUzen, yersel dlzene, yerylzunUun
duUzenine terstir (Han, 2024d: 63; 2023f: 49). Han'a
gore Oteki ve Baska dzneyi kusatarak, 6zneye Nesnel
Tin'i, dogruyu, askin olani ve hakikati hatirlatir. Oysa
dijital agoralarda 6zneler aynilik olgusu tarafindan
kusatiimistir.

“Ayninin asiri cogalmasi (...) Oteki'nin defedilisi, obez
bir bosluk yaratmaktadir. Bugun, giderek daha da
narsisistlesen bir toplumda yasamaktayiz. Oysaq,
bir insanla karsilasmak, Levinas'a gdre, bir gizem
tarafindan ayik tutulmak demektir. Varlik sadece
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kendine benzeyen bir seydir” (Han, 2023f:13;20239:10;
2023f: 79; 20231: 15). Varlk, 6zne ancak digerlerinden
ayrisarak var olabilmektedir. Ozne ayrisabilmek icin
ise Baska ve Oteki'ye ihtiyac duymaktadir. Mevcut
simdiki zaman ayninin zamansalligidir (Han, 2023g:
22). Gunumuz dijital agoralarinda, iktidar iliskileri,
Oznelerin neredeyse birer taklit (mimesis) yasama
indirgenmesini istemektedir. Antik Yunan Cagd'inda
filozoflari Varligin essiz ve taklitsizolmasi gerekliligine
vurgu yaparken, gunumuz 6ézneleri ayni olmak igin
birer performans &éznelerine ddnerek, bir burnout

sureci ile karsl karslya kalmaktadir.

Ozne ve Kutsal insan (Homo Sacer)

Agamben, Kutsal insan (Homo Sacer) kavramini, hem
dini (kurban edilmeyen, kurban ritleli, ayinin disinda
tutulankisi) hemde hukukalaninda da birdislanmislik
(kurban edilmeyen ama 6ldUrUlebilen insan) yasayan
ciplak insani tanimlamak icin kullanmistir (2020).
“Homo sacer, kdkensel olarak, bir ihlal sebebiyle
toplumun disina itilmis kisidir (..) Agamben’e gcdre,
homo sacer, mutlak olarak dlddrdlebilir yasamdir”
(Han, 2023d: 34). Homo sacer, toplumun, hukukun ve
dinin disina itilmis 6znedir. Han, Agamben'in homo
sacer tanimlamasina katilmamaktadir. GUnUmuz
Ozneleri, 6lmeyecek kadar canli ve yasamayacak
kadar oludurler. Buglunun performans 6znesi ayni
anda bir fail (Tater) hem de bir kurban (Opfer)
olabilmektedir. Performans &znesi olan homines
sacri, egemenlik toplumunundakilerden ayrilir;
oldurulmeleri ve kurban edilmeleri kesinlikle imkan
yoktur (Han, 2022a: 32; 2023c: 134; 2024d: 23; 2023c:
134). Han'a gére gunumuz homo sacer'i hukukun,
dinin ve toplumun disina atilan &znesi olarak
tanimlamamaktadir. Ona goére gunumuz &znesi,
performans 6znesidir. Ozne, performansini efendisi
icin degdil (egemen olan icin degil), Baska ve Oteki ile
ile iletisime, etkilesime ve is birligine girmek icin de
degil, sadece kendisi icin, ideal Ben'ligini beslemek
icin sergilemektedir. Ozllce, ézne arzu, haz, doyum,
like ve performansin getirdigi basarinin pesindedir.
Oysa ahlak acidir. “Ahlaki muiUkemmeliyete, yazi
azizlige giden yol bir via dolaris'tir. Kutsal olan,
Uretimin

uretimden kopmayr gerekmektedir.

totallesmesi, yasamin kutsalligini elinden
almaktadir” (Han, 2023b: 59; 2023a: 57-58; 2023c: 134).

Han'a gore 6znenin olgunlasmasi, hayatin icinde var
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olusunun farkina varmasinin yollari; aci ve tuketim ile
dretim hayatinin disinda kalarak tefekkur icerisinde
yasamaktir. Ona gore, haz ile 6znenin iliskisi, dzneyi
ayninin cehennemine giden bir yol aciklarken, aci
ile imtihanini, azizlie giden bir yol olan via dolaris
kavrami Uzerinden agiklamaktadir. Oznenin kutsal
olanla ve hayatin kutsalligi ile tanismasi icin ayninin,
total olan Uretim ve tUketimden uzaklasmasi

gerekmektedir.

Oznenin, Anlati/Eglence ve Oyun ile iliskisi
Anlati, gergek yasamdaki nesne, olay, imge, kavram,
gorsel, gosterge, ses, renk ve sdzcuklerden anlama
gucu ile gereksiz olanlarn c¢ikarak bir kurgu ve
kurmaca sureci icerisinde tekrardan yapilandirarak
ve bicimlendirerek yaratma gtcudur. iktidar iliskileri
dijital agoralar ile &znelere anlatilar izleterek,
dinleterek ve okutarak, yasadiklari gercek yasam
dunyasindan, 6zneleriyasatmak istedikleri, anlatilarin
egemen oldugu, simulasyonlar, mimesisler, aynilar
ve seffafliklar oldugu bir dinyaya dogru yolculuk
yapmalarini istemektedirler. GUnUmuUz sahnelerinde
yasanan sadece duygu krizi degildir, ayni zamanda
bir anlati krizidir. Kitle eglencesi anlam ve degerleri,
anlatisal ve duygusal yollardan dolasima sokmaktadir.
Dijital ortam bir etkilenim-duygulanim ortamidir.
“Heyecanlar seylerden daha ucgucudur. Heyecan
tuketimi narsisistik  kendilik-iliskisini  gug¢lendirir.
Tukenmisligin (Burn-out) ilk asamasi da coskudur”
(Han, 2022a: 50; 2023b: 81; 2024d: 13; 2023a: 13; 2023f:
47). Han'a gore anlatilarin sergilendigi uzamlarda
duygu krizi yasanmaktadir. Anlatilarin sahip oldugu
duygulanimlar ile ortaya c¢ikan heyecan, cosku,
duygulanim ve hisler, dijital ortama ve dijital agoralara
tasinmistir. Dijital agolardaki duygulanim ve hisler
gecicidir ama diger yandan bu duygulanim ve hisler
oOznelerin  narsisistik  6zelliklerini  tetiklemekte ve
guglendirmektedir. Tetiklenen ve guglenen narsisistik
ozellikleri, kisilerin kendi kendini sémUurmesine yol
acarken, Han'a gdére bunun nedenin ilk asamasi
duygulanim ve hisler ile uyanan coskudur.

“Eglence gunUmduzin yeni bir modeli olarak
yukselmektedir. E§lence glinimuzde (..)neyinaslinda
var olduguna karar verendir” (Han, 2023b: 114-13).
Dijital agoralarin basat unsurlardan biri de eglencedir.
GUnUumuz 6znesi, gundelik yasaminin neredeyse
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dortte birini dijital agoralarda gecirmektedir. Sosyal
medya bir Web 2.0. teknolojisidir ve 6zneler sosyal
medya mecralarinda icerik Uretmekte ve var olan
icerikler ile etkileserek eglenmektedir (Hinton &
Hjorth, 2013). Diger yandan isin oyunlastiriimasi,
homo ludens (oyun oynayan insan)i de
sémirmektedir. insan oyun oynadigi sirada, kendini
tahakkUm tekniklerini de tabi kilmaktadir. Diger
yandan, dijital agoralardaki oyunlar deterministik
(belirlenmis)tir,  indeterministik  (belirlenmemis)
degildir. Dijital agoralardaki deterministik oyunlar
oznelerin bos zamanlarini sémurdrken, diger yandan
indeterministik oyunlar oznelerin yaratici guglerini
ortaya cikarmaktadir. indeterministik oyunlar, 6zneyi

yeniden kurmakta ve yapilandirmaktadir.

Dijital agoralardaki iletisim, pathos (duygulanim,
his, duygu) odakhdir. Twitter, Facebook, Instagram,
TikTok ve Snapchat (..) bunlar birer anlati dedil,
enformasyon medyasidir. Enformasyon rejiminin
Oznesi kendini 6zgur, rekabetgi, basarili, 6zgun ve
yararci olarak goésterir. Kendini Uretir ve kendini
gergeklestirir.  Enformasyon yigilmasi dUnyadaki
bilgi yitirimini, gurultl seviyesini iyice arttirir. Oysa,
dusunce sessizligi gerektirir (Han, 2023a: 20; 2024c:
33; 2022b: 8; 2023g: 54). Han'a godre dijital agoralar
anlatilarin degdil enformasyonlar Uzerine kuruludur
ve dijital enformasyonlar 6znelerde duygulanim
ve hisleri ortaya c¢ikarmaya odaklanmaktadir.
Performans &znesi, kendinin 6zgur oldugu dusundr,
digerlerinden ayrismak icin 6zgun ve yaratici olmak
yerine, otantiklik ve yararci dzelliklerini gelistirir, Uretir
ve sergiler. Asir dijital enformasyon, hem gurultayu
arttirir hem de dUsuncenin, Nesnel Tin'in ortaya
¢itkmasini engeller. Esasen gurultinun olmasi iktidar
liskilerinin yararinadir. Asiri enformasyon ve gurultu
hakikati gizler ve ifsa olmasini engeller. Ek olarak,
neoliberal psikopolitika, (..) heyecan Uzerinden
kisiyi derinden yakalar. Kapitalizm, storytelling
yoluyla, anlatlyl kendine mal eder ve tuketime sunar
(Han, 2022a: 55-37;, 2024c: 1). iktidar iliskilerinin
dijital agoralardaki &zneleri ydnetebilmeleri igin
psikopolitikanin,  performansin,  basarinin  ve
seffafligin gerceklesmesindeki tium engeller hemen
ve ivedilikle ¢cozimlenmelidir. Han'a gére gunumuz
oznelerinin yasadigi toplumlar, seffaflik, yorgunluk ve

palyatif toplumlardir.
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Toplumlar

Seffaflik Toplumu

Seffaflik (Transparenz) kodkensel olarak ortaya
¢citkmak veya gorunur olmak anlamina gelmektedir.
GUnUmuzde ise seffaflik neoliberal bir aygittan
(Dispositiv) baska bir sey degildir. Dijital agoralarda
hersey enformasyona donusturultr ve imgeler ortaya
cikarak, gorunur olmaktadir. Han'a goére seffaflik,
dijital agoralarin ta kendisidir ve hem &zneler hem
de 6znelerin olusturdugu toplum seffaflasmaktadir.
“Enformasyon toplumu, zihinsel gerilimin yikseldigi
bir cagdir, ¢liinkl enformasyonun &zu surpriz ve
sagladigi uyaricidir” (Han, 2023e: 44, 2022a: 18;
2022b: 23). Asiri Uretim, verimlik, tUketim, iletisim,
enformasyon, icerik ve haber &znenin sadece
bagdisiklik sistemini degdil ayni zamanda psikolojik-
noronal sistemini de zorlamaktadir. “Zamanimizin
patolojik alameti bastirma degdil, depresyondur.
Yikici baski étekiden degil, icten gelir” (Han, 2024c:
20; 2023c: 97; 2023e: 43; 2023f: 7). Han'a gore dijital
agoralarda yaratilan asiri enformasyon, psikopolitika
ve psikoiktidarin tahakkim teknikleri 6znelerin
badisiklik yapisina zarar vermektedir. Oznelerin
asiri performans ve basari odakli olmasi seffaflidi

arttirirken, tukenis 6znenin icerisinden gelmektedir.

“Seffaflik neoliberal bir aygittir ve &zgudrligu
sémurmektedir. Seffaflik toplumu bir olumluluk
toplumudur. Seffaflik toplumu olumlulugu ile bir
aynilik cehennemidir” (Han, 2022d: 12; 2023e: 43;
2022d: 23). Dijital agoralar, iktidar iliskilerinin yarattigi
ve sahip oldugu ve ydnettigi bir aractir ve bu aracta,
performans, otantiklik, aynilik ve olumluluk basat
unsurlardir. Seffaflik ortaya ¢ikan ve goérunur olandir.
Oysa, hakikat tum digerlerini taca atan, kendini ifsa
eden ve digerlerine boyun egdiren efendidir. Seffaflik,
pUyunun bozulmasinin yeni ifadesidir. Seffaflik,
dunyay! veri ve enformasyon icinde ¢dzUndurerek
bUyUsunu bozmaktadir (Han, 2023c: 106; 2024d:
35; 2024c: 52). Han, seffaflik olgusu ve toplumunda
mesafelerin ortadan kalktigina, herseyin goérunur
olduguna, numenlerin yerine fenomenlerin almasi ile
erotizmin 6ldigune ve tUm bu unsurlarin yitiminin
ise pornografiye dne ¢ikardigina vurgu yapmaktadir.
Seffaflik toplumunda, gizemli anlatilarin yerini
dijital enformasyon alarak, anlatilardaki mesafe,
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gizem, anlatinin buyUsu, olay 6rglsu ve dramaturjisi

dusmektedir.

Yorgunluk Toplumu

Han, yorgunluk toplumunu Prometheus Miti
Uzerinden anlatmaktadir (Han, 2023d: 7). Han'a
gére Prometheus mitindeki, surekli buyUyen,
kendini yenileyen bir insan cigeri ile beslenen kartal
(kendilik-iliskisi-benlik ideali) ile bir kendi kendini
sOmurme iliskisi anlatilmaktadir. “Performans éznesi,
yorgunluk toplumunun koék-figuraddr” (Han, 2023d:
7). Yorgunluk toplumunun &znesi, performans
O6znesidir ve o, dijital agoralarda kendi kendini
sémuren bir girisimcidir. Ozne, iktidar iligkilerinin
sahip oldugu dijital agoralarda kendisinin Urettigi
icerikler ile hem iktidar iliskilerini hem de kendisini
beslemektedir. Dijital ézne, dijital agoralarda hem
koledir hem de efendidir. Calisma, performans ve
basarisi ile kolelikten efendilige terfi etmektedir.
Ama efendi oldugu anda yeniden kélelesmektedir.
Hemen tepki vermek ve her durtinin pesinden
gitmek zaten bir hastalik, bir ¢cokus ve tukenmislik
semptomudur. Bugun, toplum, kendini artan dlctde
immunolojik organizasyon ve savunma semasindan
bir kimelenme icinde bulmaktadir. Performans
toplumu depresif ve magluplar yaratmaktadir (Han,
2023d: 39-11-20). Dijital 6zne, yorgunluk toplumunun
oznesi, efendilerin yarattigi gudu ve durtulerden
etkilenerek hemen tepki vermektedir. Bu durumun
yarattigi asirt bagimlilik ve performans, 6znenin
badisiklik yapisina zarar vererek, 6znede bir tikenis
(burnout) semptomunun olusmasini saglamaktadir.
Oznelerin aynilasmasi ve seffaflasmasi, toplumda da
ayni rahatsizliklar ortaya cikarmaktadir. Han'a gore
kisiyi olmasi gereken kisi yapan sey oncelikle aktif
yasam degil, aksine tefekkure dayali yasamdir. Ne
kadar aktif olursan, o kadar 6zgur olacagina inanmak
bir yanilsamadir. Performans ve aktiflik toplumu, bir
asirl yorgunluk ve tUkenmislik yaratir (Han, 2023d:
37-40-54). Han'in dijital 6znelere tavsiyesi, dijital
agoralardan uzak durmasi ile 6znenin kendine ve
Nesnel Tin'ine dodnerek, kendi varliginin askinsal
yonunu fark etmesi, fenomenleri degdil, numenlerin
salt gercekligini ve salt gercekliginin  anlamini
bilmesidir. Bu bilince sahip olmanin yolu tefekkur

icerisinde yasamaktan gecmektedir.
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Palyatif Toplum

Palyatif kavrami gegici olani, bir gegistirici 6nlemi
anlatmaktadir. Dijital agoralara palyatif kavrami
yazildiginda palyatif bakim ile karsilasiimaktadir.
Palyatif bakim, kisinin kendi dogasi olarak agiklanan
hem biyolojik ve fizyolojik acilarindan hem de
psikesinde gerceklesen stres ve kaygilarindan
kurtulmasini amaglamaktadir. Han'a gore de, palyatif
toplum bir olumluluk toplumudur. “Palyatif siyasetin
aciya cesareti yoktur (..) aclyi tibbilestirerek ve
ozellestirerek siyasetten arindirmaktadir” (2024a:
28-14-24). GUnUmuz dunyasinda, zamanin ruhunda
6znenin aci ile tanismasi bile iktidar iligkileri igin
slumcul bir sorundur. Ozne aci cekmesi sonucunda,
uykudan uyanmasl, kendi dogasindan gelen
yonlendirmeleri (haz, arzu, durtl) kontrol etmesi,
kurtulus yolunu bulmasi, siyasal varligini kesfetmesi
ve siyasal dilini kullanmasi, egemen olan iktidar
iliskileri icin basat bir sorundur.

GUnUumuz yasaminda performans kavrami ve

olgusu, basaridir, kendini  gerceklestirmektir,
oduldur, statl kazanmaktadir, rekabettir, ilerlemedir,
sosyallesmektir, ideal yasami yasamaktir, ideal
benlige sahip olmak ve onu sunmaktir, ideal rolU
oynamaktir, stres, korku ve negatif duygulardan
kacabilme yoludur, belki en 6nemlisi de gug¢ ve guce
sahip olmaktir. Performans kavrami ve olgusunun
sahip oldugu boyutlar 06zneleri kusatmaktadir.
Oznenin bu boyutlara sahip olabilmesi icin kendi
kendi sdmurmesi de gerekmektedir (Han, 2024a: 47,
2022b: 48). Palyatif toplumda hakikat dusmustur,
dijital agolarlarin gercekleri ve dogrulari 6znelere
hakikat olarak dayatilmaktadir. Ozllce, palyatif
toplum hakikati olmayan bir toplumdur, ayninin

cehennemidir.

Sonug¢

Calismada, iktidar iliskilerinin  sahip  oldugdu
ve yonettigi dijital teknolgjilerle  olusturulan
parsellenmis uzamlar olan dijital agoralar (yeni ve
sosyal medya uzamlari/platformalari/araclari), Han'in
kavram, kuram ve yaklasimlari gercevesinde analiz
edilerek, ¢6zUmlenmis ve betimlenmistir. Calismanin
bulgularina goére dijital agoralarda enformasyon
rejimi gerceklesmektedir. Enformasyon rejimi, bir

disiplin toplumu degildir, bir performans toplumudur.
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GUnUumuz o6znesi ve toplumunun basat unsurlari;
performans, arzu, haz, basari, rekabet, like, begenme,
etkilesim ve takipg¢i sayilar, goérunus, gériunum,
sergileme, gozetleme ve doyumdur. Performans
oznesi, kendisinin 6zgur oldugu dusunmektedir ve
digerlerinden ayrismak i¢in 6zgun ve yaratici olmak
yerine, otantiklik ve yararci zelliklerini gelistirmekte,
Uretmekte ve sergilemektedir. Asir performans,
basari ve begdenilme istegi 6zneleri kusatmakta ve
kendi kendilerini sdmurmesi ile sonug¢lanmaktadir.
Ayni zamanda, bu sUre¢ 6znelerde asiri yorgunluk
ve tukenmislik yaratmaktadir. Ayrica, O6znelerin
aynilasmasi, 6znelerin benligi ile 6zne ve toplumun
kimligi, kisiligi ve karakterini de aynilastirmaktadir.
Dijital agoralarda performans sergileyen dijital
Ozneler hem aynilasirken ve seffaflasirken hem
de narsisistik davranis sadece &znenin degdil ayni
zamanda bir toplumsal kulttrin davranis 6zelliklerine

dogru donUsmektedir.

Enformasyon rejiminde gerceklesen yeni tahakkim
ve kendilik teknigi, psikopolitikadir. Yeni rejim bedenle
ilgilenmemektedir. Enformasyon rejimi, psikopolitika
araciligr ile psychenin (ruhsal aygit) kontrolUnu
ele gecirmektedir. Dijital agoralar, enformasyon
rejimininin, psikopolitikanin gerceklestigi iletisim
uzamlaridir. Psikopolitika, bilgi teknolojileri, internet,
icerik ve iletisim aglarinin ydndesmesi ile gergceklesen
dijital agoralardaki veri dizgeleri (sistemleri)
Uzerinden gergeklesmektedir. Biyoiktidarin yerini
psikoiktidarin almasindaki en énemli basat unsuru
dataciliktir. BUyUk veri, egemen olanlar ve iktidar
iliskileri icin dijital 6zneleri kontrol etme, denetleme,
yonlendirme ve sinirlayabilme ydntemi ile bir rejim
sekline donusmustur. BUyuk veri ile iktidar iliskileri,
dijital 6zneleri hem sémurmekte hem de onlari araca
bagimli hale getirmektedir.

GUnUmuzde, iktidar iliskileri dijital agoralarda
enformasyon gerceklestirmektedir.
iktidar iligkileri,
deneyimlenmesine saglayarak, insan yasamini

rejimini

Oznelerin  dijital agoralarda
seffaflastirmakta, aynilastirmakta ve pornografik
ciplak bir yasama donustirmektedir. Antik Yunan'da
siyasal oznenin varligini sergiledigi siyasal uzam
olarak aciklanan Pnika, iktidar iliskilerinin sahip

oldugu dijital agoralardan dusmustar. iktidar
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iliskileri, siyasal 6zneyi de istememektedir. Siyasal
6zne, normlari, adaleti, hukuku, esitligi, mahremiyeti,
6zgUrlugu, iktidari, ydnetimi, siyaseti ve siyasal rejimi
elestiren ve sorgulayandir. Siyasal 6zne, Nesnel Tin'in
ozelliklerine sahiptir. Dijital agoralarin sahipleri,
oznelerin siyasal bir varlik olmalarini istememektedir,
istenen 6znelerin kendileri sergilemeleri, sergilenen
arun, hizmet ve markalari almalari, 6zlUce gosteri ve
tuketim toplumunun getirdigi hayati yasamalaridir.
Diger bir deyisle, iktidar iliskilerinin istedigi toplum
Antik Yunan'daki agora uzaminin ozellikleridir.
Teknolojinin yarattigi dijital agoralarda (Facebook,
Instagram, X, TikTok vb.) 06zne, birey ve politik
6znenin yaptidi icerik, paylasim, etkilesim, katilim ve
begeniler birer metadir. Ozllice, alinip satilan birer
veri dizgeleridir. Dijital agoralarin 6znesinde o&ne
cikan basat unsurlar; performans, seffaflik, aynilik,

haz, pornografi ve girisimciliktir.

Enformasyon rejiminde yasayan 6zne, kendini 6zgur
sanmaktadir, gercekte ise performans &znesi bir
koledir. Performans 6znesi daima bir enformasyon
kendisi de

enformasyon Uretmektedir. Dijital agoralar anlatilarin

bombardimani  altinda  kalirken,
degil enformasyonlarin Uzerine kuruludur. Dijital
agoralar tarafindan yaratilan dijital enformasyonlar
duygu, duygulanim ve hislere sahip olan bir uyarici
olarak 6zne ve toplumlarda cosku ve heyecanlari
ortaya ¢lkarmaya odaklanmaktadir. Enformasyonun
6zU, sUrpriz ve sagladigi uyaricidir. Dijital agoralarda
yaratilan asin enformasyon, psikopolitika ve
psikoiktidar, oznelerin bagdisiklik yapisina zarar
vermektedir. Oznelerin asir performans ve basari
odakh olmasi seffafligi arttirirken, tukenis 6znenin
icinden gelmektedir. Asiri dijital enformasyon, hem
gurultlyu arttirmakta hem de dusuncenin, Nesnel
Tin'in ortaya ¢cikmasini engellemektedir. Performans
6znesinin besledigi ideal benligi degdildir, surekli
buyuyen, kendiniyenileyen ve kendi kendini sdmuren

sUper ideal benligidir.

Dijital agoralarda 6zneler, aynilik olgusu tarafindan
kusatilmistir. Ayni olan &zne igkin olana varliga
génderme yapmaktadir. ickin olan (Immanenz) insan
varliginin biyolojisi, fizyolojisi, icguduleri, durtuleri,
arzulari ve hazlarinin doyurulmasidir. ickinlik hem
6zneyi hem de yasadigi toplumu donusturmektedir.
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Bu dénusum, dijital 6znelerin kendini uyaracak olan
Oteki'yi ve Baska'yl degil, sadece kendi kendilerini
tUkettigi, kendi kendilerini dinledigi yanki odalarini,
yasam bicimlerini ve kulturel ortamlariyaratmaktadir.
ickin olan &zne kendine dénmekte, narsisistik
ozellikleri yukselmekte ve benligi bolinmektedir.
Bu boélinme sadece narsisistik degil ayni zamanda
siddeti (shadow/gdlge arketipi) de barindirmaktadir.
Yorgunluk, palyatif ve seffaflk toplumu ile
psikoiktidar ve psikopolitika ayni olan tek tip bir 6zne
yaratmaktadir. Oysa, Oteki ve Baska hem &zneyi
kusatarak, 6zneye Nesnel Tin'i, dogruyu, askin olani
ve hakikati hatirlatmakta hem de 6znenin kendine
ddénmesi, ferdi benligini, Nesnel Tin'inini olusturmasi
ve beslemesi, tranzantandal benine ulasmasini
saglamaktadir. Dijital dzneler, dijital agoralari bir
haz nesnesi olarak degdil, aydinlanmak ve Baska ve
Oteki'yi kesfetmek icin, hakikat oyununa katilip hem
kendi 6nUnU hem de yasadigi toplumun aydinlatmak
icin kullanmalidir. Oznenin kendine ve Nesnel Tin'ine
doénerek, kendivarliginin agkinsal ydnunu fark etmesi,
fenomenleri degil, numenlerin salt gergekligini ve salt
gercekligini anlami bilmesi gerekmektedir. Oznenin
bu bilince sahip olmanin yolu tefekklr icerisinde
yasamaktan ge¢gmektedir. Calisma, Han'in aynilasma
kavraminin  siyasal iletisimdeki gosterimlerinin

incelenmesini bir dneri olarak sunmaktadir.
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Extended Abstract

The study contributes to the deficiency in the
academic field by defining, classifying, describing,
analyzing and resolving digital agoras through
Han's concepts, theories and approaches, and also
tries to introduce Byung-Chul Han's concepts,
theories and approaches to the academic field. The
study focuses on digital agoras created with digital
technologies. Digital agoras are parceled media
(new and social media/platforms/tools) spaces with
owners, managers and residents, and these spaces
are governed by power relations. The society desired
by power relations is the space in the life of the
agora (status, position, role, presentation of the self
and marketplace space) in Ancient Greece. Digital
agoras are spaces of space (presentation of the self),
marketplace (online market where brands and digital
subjects meet) and surveillance (superpanopticon)
created by national, international and global media
and technological companies working with digital
code. In the digital agoras created by technology
(Facebook, Instagram, X, TikTok etc.), the content,
sharing, interaction, participation and likes of
the subject, individual and political subject are
commodities. Ozllce, they are data systems that are
bought and sold . The dominant elements that stand
out in the subject of digital agoras are performance,
transparency, sameness, pleasure, pornography and
entrepreneurship. The study analyzes, describes and
resolves digital agoras through power, digital subject,
data and big data, transparency, pornography,
narrative, homo sacer, homo dollaris, establishment
of knowledge and transformation of the subject.

In the historical context, there is a system of thought
and behavior provided by a certain norm, morality,
value and social consensus in every society. Byung
Chul Han explains societies through the concepts
of information, fatigue, transparency and palliative.
This study aims to examine, analyze, describe and
resolve the techniques of domination and selfhood
that occur in digital agoras, which create a process of
self-exploitation that results in the exhaustion of the
subject,and thesocietiesin which these techniques of
domination and selfhood occur. The study examines
digital agoras (new and social media) through the
concepts of power relations, performance subject,
sameness, psychopolitics, transparency and fatigue.
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In the study, digital agoras (new and social media
spaces/platforms/tools), which are parceled spaces
created by digital technologies owned and managed
by power relations, are analyzed, resolved and
described within the framework of Han's concepts,
theories and approaches. According to the findings
of the study, the information regime is realized
in digital agoras. The information regime is not a
disciplinary society, it is a performance society. The
dominant elements of today's subject and society are
performance, desire, pleasure, success, competition,
like, appreciation, interaction and follower numbers,
appearance, appearance, display, surveillance and
satisfaction. The performance subject thinks that he/
she is free and instead of being original and creative
in order to differentiate from others, he/she develops,
produces and exhibits his/her authenticity and
utilitarian characteristics. Excessive performance,
desire for success and appreciation surround the
subjects and result in their self-exploitation, and this
process creates extreme fatigue and exhaustion in
the subjects. In addition, the sameness of subjects
also sameness of the self of the subjects and the
identity, personality and character of the subject
and society. While digital subjects performing in
digital agoras become sameness and transparent,
narcissistic behavior transforms not only into the
behavioral characteristics of the subject but also of
a social culture.

The new technique of domination and selfhood that
takesplaceintheinformationregimeispsychopolitics.
The new regime is not interested in the body. The
information regime takes control of the psyche
(psychic apparatus) through psychopolitics. Digital
agoras are the media and communication spaces
where the information regime and psychopolitics
take place. Psychopolitics takes place through data
systems in digital agoras that are realized through
the convergence of information technologies, the
internet, content and communication networks.
The most important dominant element in the
replacement of biopower by psychopower is dataism.
Big data has become a regime form for the dominant
and power relations with the method of controlling,
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supervising, directing and limiting digital subjects.
Power relations with big data both exploit digital
subjects and make them dependent on the tool.

Digital subjects should use digital agoras not as an
object of pleasure, but to enlighten and discover
the Other and the Other, to participate in the game
of truth and to enlighten both themselves and
the society they live in. The subject should turn
to themselves and their Objective Spirit, realize
the transcendental aspect of their own existence,
and know the absolute reality and the meaning of
absolute reality of noumena, not phenomena. The
way for the subject to have this consciousness is
to live in contemplation. The study proposes the
examination of the representations of Han's concept

of sameness in political communication.
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Eko-Anksiyetenin Dijital izleri: Marmara Denizi'ndeki
Musilaj Krizi Uzerine Netnografik Bir Analiz

Mehmet Emin SATIR

Arastirma Makalesi Basvuru 12.032025 = Kabul 16.05.2025

oz

insan ve doga arasindaki iliskinin tarihsel seyrine bakildiginda belli basli dénemlerde ciddi kirilmalarin meydana
geldigi gorulmektedir. Tarim Devrimi ve Sanayi Devrimi gibi makro 6l¢ekli gelismeler, insanin doga Uzerindeki etkisini
artirmistir. Bu artisa paralel olarak ylUkselen ekolojik felaketlerin arka planinda da antropojenik temelli etkiler son derece
onemli rol oynamaktadir. Ekolojik felaketlere yonelik bireylerin hissetmis oldugu bir tUr endise, korku ve sucluluk olarak
nitelendirilen eko-anksiyete birgok ekolojik kriz aninda kamuoyunda belirginlik kazanmaktadir. Bu ¢alismanin amaci,
2021yilinda Marmara Denizi'’nde meydana gelen musilaj krizini eko-anksiyete kavrami ¢cercevesinde inceleyerek musilaj,
eko-anksiyete ve yeni medya arasindaki iliskiyi ortaya koymaktir. Calismada netnografi yéntemi kullaniimis ve Marmara
Denizi'ndeki musilaj krizine dair YouTube'da yayimlanan ve bu konu hakkinda en ¢ok izleme oranina sahip olan iki video-
habere yapilan kullanici yorumlari, eko-anksiyete gercevesinde analiz edilmistir. Calisma bulgularinda da goéruldugu
Uzere insanlar, dijital ortamlarda basta korku ve sucluluk olmak Uzere endise, belirsizlik ve keder gibi duygularla ekolojik

anksiyetelerini disa vurmaktadirlar.

Anahtar Kelimeler: Eko-anksivete, MUsilaj, Marmara Denizi, Yeni Medvya, Netnografi.

ABSTRACT

Throughout history, significant ruptures have occurred in the relationship between humans and nature. Macro-scale
developments such as the Agricultural Revolution and the Industrial Revolution have increased human impact on nature.
Parallel to this increase, anthropogenic factors play a crucial role in the background of escalating ecological disasters.
Eco-anxiety, which is defined as a kind of anxiety, fear and guilt felt by individuals towards ecological disasters, becomes
evident in the public opinion in many times of ecological crisis.The aim of this study is to examine the mucilage crisis that
occurred in the Marmara Sea in 2021 within the framework of the concept of eco-anxiety and to reveal the relationship
between mucilage, eco-anxiety and new media. The netnography method was used in the study and the user comments
on the two video news stories that were published on YouTube about the mucilage crisis in the Marmara Sea and had
the highest viewing rate on this subject were analyzed within the framework of eco-anxiety. As can be seen in the study
findings, people express their ecological anxiety in digital environments with emotions such as fear and guilt, anxiety,

uncertainty and grief.

Keywords: Eco-anxiety, Mucilage, Sea of Marmara, New Media, Netnography.
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Giris

insan ve dogda arasindaki iliski tarihsel sUrecte
bircok degisim ve ddénlusim  gecirmistir.
Baslangigta dogaya karsi tam anlamiyla bir
badimlilik icerisinde yasayan insan, tarihsel
surecte bir¢ok kirllma noktasindan sonra doga
ile kurmus oldugu iliskinin bicimini ve mahiyetini
doénustlUrmeye baslamistir. Bu noktada insan-doga
iliskisinin donemsel degisiklikler gecirdiginin altini
cizmek gerekmektedir. Ozellikle tarim devrimi,
Sanayi Devrimi ve modernlesme gibi koklu
degisimler sonucunda insanin dogdayla kurmus
oldugu iliskinin mahiyeti butunuyle degismeye
baslamistir. Nitekim bu dedisim ve doénudsum
hadisesi bircok bilim insani tarafindan Antroposen
yani insan Cagl kavramiyla adlandiriimaktadir.
insanin ekoloji Uzerindeki dénstUricl glcind
ve etkisini imleyen bir kavram olarak Antroposen
felsefi, politik, ekolojik vb. tartisma alanlarinda
insan-doga etkilesimini sorunsal haline
getirmektedir. Son kertede ekolojik problemlerin
artik gunumuz dunyasinda yaygin bir ilgiyle takip
edildigini vurgulamak gerekmektedir. Bu artan
ilgi, beraberinde son derece genis bir literaturu de
getirmektedir. Basta sosyal bilimler olmak UGzere
bircok bilimsel alanda ekolojik temelli sorunlar,
cesitli yontem ve kavramlarla anlamlandiriimaya
calisiimaktadir. Eko-anksiyete kavramini da
bu tarihsel duzlemmde ve cercevede ele almak

gerekmektedir.

Eko-anksiyete, bireylerin ekolojik temelli felaket,
kriz ve olaylara karsi gostermis olduklari pratik bir
kaygidir. insanlar ekolojik felaketlere karsi bir dizi
duygu temelinde reaksiyon gostermektedirler ve
bu reaksiyonlar da literaturdeki sekliyle ekolojik
anksiyete yani eko-anksiyete olarak kabul
edilmektedir. Dolayisiyla tipki psikiyatri ve psikoloji
ilimlerinin ele aldigi anksiyete olgusunda oldugu
gibi ekolojik anksiyetede de duygularin son derece
etkili oldugunu belirtmek gerekmektedir. Basta
sucluluk, keder, umutsuzluk olmak Uzere travma ve
ofke de eko-anksiyete ekseninde ele alinan ekolojik
duygular olarak kabul edilmektedirler (Albrecht,
2019; Kurth & Pihkala, 2022). Bu noktadan hareketle
eko-anksiyete olgusunun duygulardan bagimsiz
bir bigcimde ele alinamayacaginin altini gizmek
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gerekmektedir. Basta iklim degisikligi olmak Uzere
bircok ekolojik felaket insanlar lUzerinde basta bu
duygular olmak Uzere bircok hissi de uyararak
ontolojik bir glvencesizlik hali yaratmaktadir. Eko-
anksiyete olgusu da tam bu noktada yani ekolojik
felaketlerin yuUkselise gectigi bir ddnemde yaygin
bir akademik ilgi cekmeye baslamistir.

Yapilmis olan bu ¢alismanin amaci da eko-
anksiyete olgusunu 2021 yilinin Mayis ve Haziran
aylarinda Marmara Denizi'nde patlak veren musilaj
vakasl 6zelinden belirginlestirmektir. Calisma
kapsaminda nitel bir arastirma yontemi olan
netnografi kullaniimistir. Netnografi, bilindigi Uzere
etnografik yéntemin dijital kultGre ve alanlara
uyarlanmis halidir. Marmara Denizi'ndeki musilaj
krizine iliskin haber kuruluglari tarafindan YouTube
platformu Uzerinden paylasilan video-haberlere
iliskin yapilan kullanici yorumlari arastirmanin
temel veri setini olusturmaktadir. Arsivsel veri
niteliginde olan yaklasik 13 bin kullanici yorumu
derlenerek, temelde 4 ekolojik duygu cercevesinde
tasnif edilmis ve bu dogrultuda analiz edilmistir.
Sucgluluk, keder, umutsuzluk ve &fke duygulari
cercevesinde eko-anksiyete olgusunun ozellikle
dijital dunyada nasil ve ne sekillerde belirginlik
kazandigi sorusu bu noktada arastirmanin temel
sorusunu olusturmaktadir.

Calisma kapsaminda ilk olarak ekolojik anksiyete
kavramina iliskin literatire deginilmis ve eko-
anksiyete olgusu genis bir perspektiften ele
alinmistir. Eko-anksiyetenin duygularla olan iliskisi,
isleyisi ve genel durumu Uzerinden eko-anksiyete
olgusunun sinirlart  belirlenmeye c¢alisiimistir.
Akabinde ise eko-anksiyetenin ozellikle yeni
medya ile olan iliskisi Uzerinde durularak, eko-
anksiyeteninsekillenmesindevedisavurulmasinda
yeni medyanin oynadidi rol belirginlestiriimeye
calisiimistir. Sonraki asamada musilajin ne oldugu
hakkinda bilgi verilerek Marmara Denizi'nde
2021 yilinda yasanan musilaj krizinin tarihsel arka
planini anlatilmistir. Son asamada ise calisma
orneklemine dahil edilen veriler tematik bir analize
tabi tutularak eko-anksiyetenin dijital duUnyada
ne sekillerde disa vuruldugu ortaya c¢ikarilmaya
calisiimistir.
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Ekolojik Anksiyete

Tarihsel sUregte insanin doga Uzerindeki etkisinin
giderek daha yogun ve belirgin bir hal almaya
basladigina dair mevcut literatirde yaygin bir kabul
vardir. Tarim devrimi, sanayi devrimi, teknolojik
gelismeler ve kapitalist dUnya sistemine gegis gibi
koklu gelismeler, insanin doga Uzerindeki etkisini
pekistirmistir. Nitekim bu iliskinin bir sonucu
olarak igerisinde yasadigimiz dénem, ciddi kabul
edilebilecek bir kesim tarafindan Antroposen
yani insan Cagi olarak adlandirilmaktadir (Angus,
2016; Crutzen, P. & Stoermer, E., 2000: 17-18;
Davies, 2016). Antroposen’in en dikkati ¢eken
yonu, insan ve doga arasindaki iliskide meydana
gelen bozulmalar ve bu bozulma neticesinde
ortaya cikan ekolojik yikimlardir. insanlik, tarih
boyunca dodaya egemen olma istenciyle hareket
etmis ve dogay! aragsallastirarak kendi emelleri
dogrultusunda kullanmak istemistir. Bu istencg ise
insanhgin son derece ciddi bir ekolojik kriz ile karsi
karsiya kalmasina neden olmustur (Raffnsge, 2016:
6). Kuresel 1sinma, deniz kirliligi, tarim arazilerinin
yok olmasi, buzullarin erimesi, biyolojik turlerde
azalma vb. gibi ekolojik sorunlar, 21. yuzyilin énde
gelen sorunlari arasinda kabul edilmektedirler.

Ekolojik dengenin insan eliyle ve esasinda basta
insan olmak Uzere tum canllar aleyhine bozulmasi
noktasinda &zellikle Sanayi Devrimi son derece
belirleyici bir gelismedir. Sanayi devrimiyle birlikte
oncelikle toplumlarin enerjiye duyduklari ihtiyag
artmaya baslamistir (Smil, 2023). Ancak Sanayi
Devrimi sadece enerji ihtiyacini ortaya ¢ikartmakla
kalmamis nUfus artisi, kentlesme ve betonlasma,
tarim arazilerinin imara acilmasi, cevre Kirliligi,
su kirliligi, hava kirliligi vb. sorunlari da artirmistir
(Malm, 2016; McNeill, 2001). Nitekim ekolojik
kirlenme ve krizler hala devam etmekte ve bu
konu hakkinda ciddi tartismalar yurtttlmektedir.
Bu duzlemde her gegcen gun yeni tartisma alanlari
acllmakta ve yeni kavramlar ortaya c¢ikmaktadir.
Ekolojik anksiyete kavramida builiski cercevesinde

ortaya ¢ikmistir.
Eko-anksiyete en genel tabiriyle gevresel krizlere

ve felaketlere karsi verilen duygusal bir reaksiyon
olmakla beraber, bir tdr sucluluk, endise ve
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Uzuntl halidir (Clayton, 2020; Cunsolo & Ellis,
2018; Verplanken vd., 2020). Bu noktada eko-
anksiyete kavraminin psikoloji ve ekolojinin
kesisim noktasinda ortaya c¢iktigini belirtmek
gerekmektedir. Basta iklim krizi olmak Uzere
bircok c¢evre felaketinin insanlarin  duygu
durumlarinda etkili oldugu 2020 yilinda Amerikan
Psikiyatri Birligi (APA) tarafindan yayimlanan
anketin sonuglarinda da gérulmektedir. APAnIn
anketine katilm saglayan yetiskinlerin %68’ ile
18-34 yas arasindaki geng¢ yetiskinlerin %48'i
gunluk yasantilarinda iklim degisikligi ve etkilerine
dair kaygl duyduklarini dile getirmislerdir (APA,
2020). Goruldugu uzere basta iklim degisikligi gibi
ekolojik sorunlar, bireylerin gundelik yasantilarinda
hissedebilecekleri bir kaygilya donusebilmektedir.
Ancak bu noktada eko-anksiyetenin psikiyatrik
bir hastalik yahut da resmi bir ruh sagligi teshisi
olmadiginin altini ¢izmek gerekmektedir. Eko-
anksiyete APA'nin yapmis oldugu tanimlamada da
gorulebilecedi Uzere daha ¢ok “cevresel felaketlere
dair kronik bir korku” olarak degerlendirilmelidir
(Schreiber, 2021: 32). Dolayisiyla eko-anksiyete, en
temelde ekolojik felaketler, yitirilen ekolojik dizen
ve iklim degdisikligine dair bir tur korku halinin
disa vurumudur. Ancak eko-anksiyeteyi salt korku

temelinde de degerlendirmemek gerekmektedir.

Eko-anksiyeteye iliskin yurutulen calismalarin da
gosterdigi gibi ekolojik felaketler ve iklim krizi,
bireylerde korkunun yaninda hayal kirikligr ve
bunalmislik hissiyatina da sebebiyet vermektedir
(Ray, 2020; Verlie, 2019). Bu noktada eko-
anksiyetenin beslendigi kaynaklara g6z atmak
gerekebilir. Oncelikle iklim degisikligi ile baglantil
olarakduyulan kaygilarin temelde insanlarda bir tur
yok olma korkusu yarattiginin altini gcizmekte fayda
vardir. Nitekim 2010'lu yillarda antropojenik kuresel
bir felaketin yaklasiyor olabilmesi dusuncesi, basta
bilim dunyasi olmak Uzere bircok kesimi ekolojik
temelli anksiyete hakkinda arastirma yapmaya
itmistir (Oramus, 2023). Goruldugu Uzere insan ve
doga arasindaki bozulan iliski, son kertede yine insanin
ve toplumlarin aleyhine sonuglara yol agmaktadir.
Bu noktada eko-anksiyetenin bireysel oldugu kadar
toplumsal agidan da kritik sonuglara sebebiyet
verebilecedinin vurgulanmasi dnem arz etmektedir.

Sayl 18, Bahar (2025)



Eko-Anksiyetenin Dijital izleri: Marmara Denizi’'ndeki MUsilaj Krizi Uzerine Netnografik Bir Analiz ©+ Mehmet Emin SATIR 228

Eko-anksiyetenin kapsami ve isleyisini tumuyle
anlamak ve anlamlandirmak noktasinda kavramin
icermis oldugu duygusal yapiya da yakindan
bakmak gerekmektedir. Nitekim eko-anksiyete
kavrami, kendisine eslik eden bir dizi ekolojik
kokenli duygu gergevesinde sekillenmektedir. Bu
noktada eko-anksiyetenin duygusal yonunun goz
ardi edilmemesi gerekmektedir. En temelde eko-
anksiyeteile baglantiliolarak nitelendirilen bu “eko-
duygular”, sucluluk, keder, travma, umutsuziuk ve
ofke olarak kabul edilmektedir (Albrecht, 2019;
Kara, 2022: 891). LiteratUrde yapilan arastirmalarda
da goéruldugu Uuzere eko-anksiyete bireylerde
temelde bu duygulari ortaya ¢ikarabilmektedir. Bu
baglamda eko-anksiyetenin duygularla ilintili olma
noktasinda yaygin sekliyle bilinen anksiyete ile
benzerlik tasidiginin altini gizmek gerekmektedir.
Anksiyete, duygularla yakindan ilintili olmakla
birlikte ayni zamanda dogrudan duygulardan
dogarak da varlik sergileyebilmektedir (Pihkala,
2023 4).

vurumunu duygularda aramak gerekmektedir.

Dolayisiyla eko-anksiyetenin disa

Eko-anksiyete, ekolojik felaketlere ve ekolojik
kayiplara iliskin bireylerde duygusal reaksiyonlari
tetikleyerek,  duygu durumlarinda  6nemli
degisimlere yol acabilmektedir. Ozellikle eko-
ofke, eko-yas ve eko sucluluk gibi duygular
ekolojik kayglya zemin olusturmakta ve bireylerin
davranislarini  sekillendirebilmektedir (Kurth &
Pihkala, 2022: 1-2). Bu noktadan hareketle eko-
anksiyetenin duygusal bir cercevede ele alinmasi
anlamlandirilmasi

kavramin islevselliginin

acisindan son derece 6nemlidir.

Eko-anksiyete olgusunun psikolojik ve bireysel
yonlne vurgu yaptiktan sonra eko-anksiyetenin
toplumsal yonune de dedinmek gerekmektedir.
CuUnku eko-anksiyete, psikolojik bir olgu olmakla
beraber ayni zamanda toplumsal boyutlari
da olan c¢ok yénlU bir kavram olarak dikkati
cekmektedir. Bu baglamda kuresel duzeyde
varlik gbsteren ve her gecen gun de yukselis
gosteren ekolojik farkindalik konusu 6nem arz
etmektedir. iletisim teknolojilerindeki gelismeler
ve yeni medyanin yukselise gecmesiyle birlikte
insanlar, ekolojik kaygilarini, korkularini  ve
beklentilerini ¢esitli platformlarda dile getirmekte
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ve g¢evresel bilincin sekillenmesi noktasinda
hareket edebilmektedirler. Bu noktada eko-
anksiyetenin patolojik olmadiginin esasinda pratik
bir kaygl olarak kendisini gdsterdigini ifade etmek
gerekir. Pratik bir kaygl olarak eko-anksiyetenin
bireyleri ve toplumlari ekolojik sorunlara iliskin
problem ¢dzmeye iten bir yonunudn de oldugunun
vurgulanmasi gerekmektedir (Pihkala, 2020).
Bu baglamda eko-anksiyete, &zellikle dijital
ortamlarda bireylerin tepkileri, dusunceleri ve
yorumlarinda somutlasabilmektedir. Dolayisiyla
eko-anksiyete ve dijitallesme arasindaki iliskinin
etkilesimsel bir yonUnudn oldugunun altini gizmek
gerekir.

Yeni Medya ve Eko-Anksiyete iliskisi

Eko-anksiyete ve yeni medya arasindaki iliskinin
birden fazla ydnUnun oldugunun O&ncelikle
vurgulanmasi  gerekmektedir. Bu noktada
literatUrdeki arastirmalarin temelde iki noktada
kimelendigi gozlemlenmektedir. Oncelikle
geleneksel ve yeni medya araciligiyla kamuoyuna
sunulan ekolojik kriz ve felaket haberlerinin
bireylerin ekolojik kaygilarini, umutsuzluklarini ve
endiseleriniartirdigiyonunde bir egilim oldugunun
belirtiimesi gerekmektedir (Maran & Begotti,
2021; Olausson, 2011: 294-295; Shao & Yu, 2023).
Geleneksel ve yeni medya araciligiyla dolasima
sokulan iklim krizi, gevresel yikim ve diger ekolojik
felaketlerin bireylerde olusturmus oldugu kaygl
halinin son kertede eko-anksiyeteye ddnusmesi,
medya ve eko-anksiyete arasindaki iliskiye dair
onemli bir gosterge olarak dederlendirilebilir.
Ozellikle yeni medya araciligiyla bireysel ya da
kurumsal kullanicilar tarafindan ekolojik krizlere
dair paylasilan haberler, icerikler, gdruntuler
vb. ogeler bireylerin ekolojik krizlere dair
dusuincelerinin ve eylemlerinin sekillenmesinde

rol oynayabilmektedir (Maran & Begotti, 2021).

Yeni medya aracihidiyla paylasilan ekolojik kriz
odakli igerikler basta korku, endise, UzUntu olmak
Uzere bircok duyguyu tetikleyebilmekte ve son
kertede eko-anksiyetenin ortaya ¢cikmasina neden
olabilmektedir. Dolayislyla eko-anksiyetenin
ozellikle gunimuz agisindan bir degerlendirme

yapildiginda yeni medyadan badimsiz olarak
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ele alinmamasi gerektiginin  altini  ¢izmek
gerekmektedir. Ozellikle yeni medyada yer alan
ekolojik felaket anlatilari, krizler ve ekolojik kayiplar
yeni medya kullanicilarini surekli tetikte olmaya
davet ederken ayni zamanda korku, endise ve
caresizlik gibi duygulari da kitlesellestirerek eko-
anksiyeteyi yayginlastirmaktadir (Palat, 2023).
Bu baglamda yeni medyada yer alan yogun eko-
felaket anlatilari ile eko-anksiyete arasindaki
iliskinin son derece kritik bir rolG oldugunun altinin
cizilmesi gerekmektedir.
Eko-anksiyetenin olusmasinda ve
yayginlasmasinda toplumsal bir etken olarak
kabul edilebilecek olan yeni medya, eko-
anksiyete ve beraberindeki ekolojik duygulari
tetikleyip tirmandirirken ayni zamanda farkli bir
alan daha acabilmektedir. Bu da ozellikle yeni
medyanin bireylere sunmus oldugu kendini
ifade edebilme olanadi ile yakindan ilintilidir.
Bireyler, yeni medya sayesinde oOzellikle kendi
sosyal medya hesaplarindan duygularini,
dusuncelerini ve kanaatlerini dile getirerek bir
noktada ekolojik farkindalik olusmasinda aktif
rol oynayabilmektedirler. Ayrica yeni medya
kullanicilarigesitliplatformlardaeko-anksiyetelerini
dile getirerek bir tur sagaltimda bulunmaktadirlar.
Bu noktada guvenilir bilgi paylasimi, ekolojik
krizlere karsi ¢6zUm odakli stratejiler ve dijital
aktivizm gibi c¢esitli faktorler ise yeni medyanin
eko-anksiyete karsisinda sahip oldugu potansiyel
avantajlararasindasiralanabilir. Bu hususta 6zellikle
dijital aktivizm ve eko-anksiyete arasinda guclu bir
iliski bulundugunu vurgulamak gerekmektedir.
Bireyler ozellikle ekolojik kriz anlarinda yeni
medya araciligiyla orgutlenmekte ve ofkelerini,
Uzuntulerini ve korkularini yeni medya araclariyla
dile getirebilmektedirler (Leimbach & Palmer, 2022:
510-511). Yeni medya aracglari sayesinde bireyler
ekolojik krizler karsisinda &6rgutlenebilmekte,
dUsuncelerini kolektif olarak dile getirebilmekte
ve kamuoyunun dikkatini ekolojik sorunlara
cekebilmektedirler (Estrella vd. 2024). Nitekim
bu husus yeni medya ile eko-anksiyete arasindaki
iliskinin tek boyutlu olmadiginin vurgulanmasi

baglaminda son derece dnemlidir.
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Bireyler ekolojik temelli krizlere karsi eko-
anksiyetelerini basta sucluluk, keder, umutsuzluk
ve 6fke gibi duygular olmak Uzere gesitliduygularin
araciliglyla aciga c¢ikartmaktadirlar. Dolayisiyla
eko-anksiyetenin izinin surUlmesinde ve eko-
anksiyetenin tam manasiyla anlamlandirilmasinda
bireylerin yeni medya ile kurmus olduklari iliskinin
kapsaminin net bir sekilde belirlenmesi 6nem arz
etmektedir.

Marmara Denizi’ndeki Misilaj Krizi ve
Tarihsel Arka Plani

Deniz salyasl ya da deniz sumugu olarak da bilinen
musilaj; en temelde canliorganizmalar ve 6lU hucre
atiklarindan olusan, organik madde agisindan son
derece zengin olarak kabul edilen dogal olusumlar
olarak nitelendirilmektedir. Bu noktada musilajin
oncelikli olarak dogal bir yonunun oldugunun
bilinmesi gerekmektedir. Ancak musilaja dair esas
can alici nokta, belirli sicakliklarda su yUzeyinin
Isinmasina paralel olarak c¢ogalan tek hucreli
canlilardir. Asiriisinmaile birlikte cogalantek htcreli
canlilar, ayni oranda asirli beslenip ve akabinde
6lum dongusunu tamamlayarak beraberinde
denize belirli miktarlarda tortular birakmaktadirlar
(Koncagul vd., 2022: 74). Goruldugu uzere musilaji
esasinda dogal yasam doéngUsunun igerisinde
meydana gelen bir sonug¢ olarak degerlendirmek
mUmkundur. Nitekim musilaj biyokimsal olarak
kabul edilen pek ¢cok kosulun bir araya gelmesiyle
olusmaktadir.

Deniz suyundaki azot ve fosfor gibi besin
maddelerinin igeriklerinin  normal degerlerin
Uzerine c¢ikarak fitoplanktonlari asiri oranlarda
gelistirmesi, organik bir madde olarak kabul edilen
musilajin  olusmasina sebebiyet vermektedir
(Precali vd., 2005). Ozellikle Kkirli denizlerde
musilaj olusturan canllar ve diger planktonlarin
cUrUyerek suya karismasi, son kertede suda
bulunan organik maddeler ile bu ¢6zUnen organik
maddelerin etkilesime gecmesine yol agmaktadir
(YUmUn vd., 2022 100-101). Bu etkilesim ise
beraberinde bir dizi biyolojik ve kimyasal sureci
getirmektedir. Ozellikle denizdeki bu c¢ézinen

maddeyi parcalamak isteyen bakteriler, suda
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bulunan oksijenin bUyuk bir kismini tlUketerek
oksijen bakimindan fakirlesmeye sebebiyet
vermektedirler. Oksijenin azalmasl da denizdeki
baliklar ve diger canlilarin élmesine ve bu &élen
canlilarin ise olusan musilaj tortularina katilmasina
yol agmaktadir (Yildiz & Gonulal, 2021). Bu noktada
musilaj olusumunun esasinda bir kisir dénguye
donlstigunun altini  gizmek gerekmektedir.
MdUsilaja baglh olarak denizdeki oksijen seviyesinin
dusmesi, denizdeki biyocgesitlilige zarar vererek
musilaj  olusumunu artirmaktadir. MuUsilaj,
son kertede E-coli gibi bakteriler bakimindan
zenginleserek, deniz yasamini tehdit etmektedir
(Yetilmezsoy, 2021). Mdusilajin  ortaya c¢ikmasi
noktasinda bir dizi farkli neden de bulunmaktadir.
Musilaj, farkli nedenlerden 6tUrU stres altina giren
fitoplanktonlar tarafindan Uretilebildigi gibi ayni
zamanda deniz altinda bulunan fay hatlarindan
aciga cikan sulfur gazi da musilaj olusumuna
sebebiyet  verebilmektedir (Mackenzie vd.,
2002; Mecozzi vd., 2012). Ozetle musilajin ortaya
¢ikmasinin arka planinda tekil bir sebepten ziyada

cogul bir nedenler zinciri bulunmaktadir.

Marmara Denizinde oldugu gibi ddnyanin
bircok bodlgesindeki denizlerde ortaya c¢ikan
musilaj, ilk olarak 1729 yilinda Adriyatik Denizinde
kaydedilmistir. O tarihten sonra da basta Akdeniz
olmak Uzere bircok denizde musilaj vakalarinin
artis gosteriyor olmasi, esasinda musilajin
ortaya ¢lkmasinda insan faktorinun ve dedisen
iklim kosullarinin son derece etkili oldugunu
gostermektedir (Danovaro vd., 2009). Dolayisiyla
musilaj olusumu her ne kadar dogal doéngu
icerisinde ve cesitli biyokimyasal sureclerin
sonucunda meydana geliyor olsa antropojenik
etkiler, musilajin olusumu acisindan son derece
onemlidir. Marmara Denizi'nde raporlanan ilk
musilaj vakasi, 2007 yilinin Ekim ayinda gérulmus
olup 2021 yilinda tekrar nuksetmistir (Koncagul vd.,
2022: 77). Ozellikle Marmara Bélgesindeki yogun
sanayilesme, nufus artisi ve asiri kentlesme gibi
olgularbastadenizvesukaynaklarininkirlenmesine
yol agcarak musilaj olusumu noktasinda tetikleyici
olmustur. Ozellikle 2007 yilindaki musilaj vakasi

oOzelinde ani sicakhk degisimleri, ruzgar hiz
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ve yagdis miktari da etkili olmustur (Yentur vd.,
2013: 13-14). Goruldugu Uzere musilajin ortaya
¢lkmasinda dogal nedenler kadar beseri nedenler
de etkili olabilmektedir. 2021 yili mayis ayi itibariyle
Marmara Denizi'nde gozlemlenen ve Turkiye'nin
gundemine yerlesen Marmara Denizi musilaj
krizi, basta siyasetgiler olmak Uzere kamuoyunun
gundeminde son derece etkili olmustur. Bilim
insanlari, gazeteciler, sivil toplum &rgutleri ve
diger olusumlar farkh perspektiflerden Marmara
Denizi'ndeki musilaj sorununu ele almis ve ¢é6zim

onerilerinde bulunmuslardir.

2021 Marmara Denizi'nde meydana musilaj krizi,
toplumsal ve siyasal etkileri bakimindan ele
alindiginda eko-anksiyete kavrami ile onemli
yakinliklar ortaya koymaktadir. Kamuoyunda ve
ozellikle sosyal medyada bircok kisi korkularini,
kaygilarini ve cesitli duygularini dile getirerek eko-
anksiyete olarak nitelendirilebilecek davranislar
sergilemislerdir. Nitekim bu arastirma da Marmara
Denizi'nde meydana gelen musilaj krizini ve
bu krize dair bireylerin dijital ortamlarda dile
getirdikleri eko-anksiyetelerini belirginlestirmeyi

amacglamaktadir.

Yontem

Yapilmis olan bu ¢alismada ydntem olarak
nitel bir arastirma ydéntemi olarak kabul edilen
netnografi kullaniimistir. Genel bir ifade ile
sdylenecek olursa netnografi, etnografik arastirma
tekniginin bilgisayar tabanli teknolojiler temelinde
gelisim godsteren sanal topluluklara ve kulturlere
uyarlanmasidir (Jupp, 2006: 193; Kozinets, 2010).
Baslangicta dijitallesme ile birlikte degisen ve
doénlsen modern tuketiciyi anlamak adina sanal
topluluklara uygulanan netnografi (Kozinets, 1998:
366) artik basta iletisim arastirmalari olmak Uzere
bircok alanda islevsel olarak kullaniimaktadir.
Dolayisiyla yapilmis olan bu ¢alismada netnografi
yontemi, internet kullanicilarinin  ve oOzellikle
YouTube izleyicilerinin 2021 yili mayis ayinda
Marmara Denizi'nde ortaya c¢ikan Mdusilaj Krizine
iliskin video haberlere yapmis olduklari yorumlar
Uzerinden eko-anksiyetelerini nasil ifade ettiklerini

ortaya ¢ikartmak amaciyla kullanilmistir.
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Calisma, 2021 yilinin Haziran ayinda (3 Haziran
ve 10 Haziran) YouTube Uzerinden paylasilan ve
guncel izlenme verilerine gdre en cok izlenen iki
haber videosu sinirliiginda gergeklestiriimistir.
Orneklem kapsaminda yer alan ilk haber videosu
BBC News Turkge! tarafindan 03.06.2021 tarihinde
YouTube Uzerinden paylasilan ve 2.3 milyon
goéruntulenme ve 6 bin 860 kullanici yorumuna
sayisina sahip “Marmara Denizi'nde salya: MUsilajin
suyun altindaki sonuglarindan korkuyoruz” isimli
video haberdir. Ornekleme dahil edilen ikinci
haber ise DW Turkgez tarafindan 10.06.2021
tarihinde YouTube Uzerinden paylasilan ve 1.3
milyon goruntuleme ile 5 bin 440 kullanici yorumu
almis olan “Marmara’da &6lum c¢oktan basladr:
Muhabirimiz dalis yaparak salya tehdidini ¢ekti”
isimli video haberdir.

Calisma kapsaminda bu iki videoya gdnderilen
toplam 12 bin 300 yorum derlenmis ve bireylerin
musilaj krizine iliskin eko-anksiyetelerini hangi
baglamlarda ve duygularla ifade ettikleri belirli
temalar cercevesinde analiz edilmistir. Arastirma
kapsaminda elde edilen yorumlar oncelikle
ekolojik duygulari tasiylp tasimamalarina gore
tasnif edilmistir. Ekolojik duygulardan herhangi
birine sahip olmayan yorumlar kapsam disinda
birakilmistir. Ayrica sucluluk, keder, umutsuzluk ve
ofke gibi ekolojik duygulari yansitan yorumlardan
da benzerlikler tasiyanlar analiz kapsami disinda
tutulmustur. Son kertede yargisal oOrnekleme
teknidi ile belirlenen kullanici yorumlari Uzerinden
analiz gercgeklestirilmistir. Calisma kapsaminda
incelenen kullanici yorumlari, netnografik yontem
acisindan arsivsel veri niteligi tasimaktadir.
Arsivsel veri en temelde arastirmacinin ¢cevrim igi
ortamlarda hazir bulunan ve herhangi bir katilim
gostermeden kopyalama yoluyla elde ettidi
verileri ifade etmektedir (OzbélUk & Dursun, 2015:
235). Dolayisiyla elde edilen verilerden ekolojik
anksiyetenin iliskili oldugu ve literatirde de eko-
duygular olarak nitelendirilen “sucluluk, keder,
umutsuzluk ve 6fke” duygu temalari ¢cergevesinde

analiz edilerek 2021 Marmara Denizi MUsilaj Krizi

oOzelinde bireylerin dijital platformlarda ekolojik-
anksiyetelerini ne sekillerde dile getirdikleri

belirginlestirilmeye calisiimistir.
Bulgular ve Yorumlar

Eko-Anksiyetenin Disa vurumu Olarak
“Sucgluluk”

insanin doga Uzerindeki yikici etkilerinin artis
gobstermesi ve beraberinde ortaya c¢ikan ekolojik
felaketler, insanlar ve toplumlar Uzerinde cok farkli
duygulari ve dusUnceleri harekete gecirmeye
baslamistir.  Bireyler cevresel felaketlere ve
ekolojik yikimlara karsi birgok duyguya sahiptirler
ancak sucluluk duygusu, en yaygin olanlarindan
birisi olarak kabul edilmektedir. Nitekim ekolojik
sucluluk  glUndelik  rutinlerden, profesyonel
hayata dedin bircok alana sirayet etmekte ve
adeta gunUmuz insanini kusatmaktadir. Cevresel
zararlara ve felaketlere dair bir sucgluluk haline
bdrinerek yasanan tum yikimlardan bir tar
“sucluluk” ve sorumluluk devsirmek ginUimuzde
son derece oladan bir hadisedir (Jensen, 2019:
2-4). Dolayisiyla ekolojik sucluluk, yasanan ekolojik
krizlere ve felaketlere karsi hissedilen bir duygu
olmakla beraber ayni zamanda eko-anksiyetenin
de bir disa vurumudur. Ayrica bireylerin
ekolojik hadiselere karsi verdikleri tepkilerin
sekillenmesinde sucluluk ve utang gibi duygular
son derece etkili ve belirleyici olabilmektedir
(Nielsen vd., 2024; Orange, 2016). Dolayisiyla
bireylerin eko-anksiyetelerinin gézlemlenmesinde
hissedilen yahut da dile getirilen sucluluk son

derece belirleyici olabilmektedir.

Nitekim BBC News Turkge tarafindan paylasilan
habere yapilan bir kullanici yorumu “Atalarimizin
yasattigiugruna ne canlarin feda edildigi topraklari
ne hale getirdik yazik bize" ifadelerini kullanarak
hissettigi ekolojik suclulugu dile getirmektedir. Bir
diger kullanici ise hissettigi sucluluk duygusunu
“Resmen deniz can c¢ekisiyor gibi hissediyorum
ve hicbir halt edemiyorum” seklinde dile

getirmektedir. Goruldugu Uzere her iki kullanici da

1 https://www.youtube.com/watch?v=ekblDémfeal&t=449s, Erisim Tarihi: 10.01.2025
2 https://www.youtube.com/watch?v=UjOUfRDT-4I&t=3s, Erisim Tarihi: 10.01.2025
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Marmara Denizi'nde meydana gelen musilaj krizi
hakkinda kendilerini de sorumlu hissetmekte ve
harekete gecemememin vermis oldugu sucluluk
duygusunu hissetmektedirler. Benzer sorumluluk
ve sucluluk duygusunu bir diger kullanici ise
“Buglin Bebek-Ortakdy arasi sahilde yuUrlyus
yaptim ve gdordigum manzara gercekten icler
acislydl. Belli temizleniyor ama firsat vermiyoruz
ki temiz kalmasina” ifadelerini kullanarak deniz
kirliliginin -~ devamlihgi  konusunda  hissetmis
oldugu suclulugu dile getirmektedir. Yine bir diger
kullanici “Marmara &luyor, Turkiye &luyor, doga
oluyor kendi kendimizi oldurlUyoruz” ifadelerini
kullanarak hissettigi suclulugu disavurmaktadir.
Yorumlardan da goéruldugu Uzere musilaj krizi ve
dogal ¢evreye insan eliyle verilen zarar bireylerde

sucluluk duygusu ortaya ¢ikartmaktadir.

Eko-anksiyetenin yakin iliskili oldugu bir ekolojik
duygu hali olarak sucluluk, bircok yorumda
benzer sekillerde dile getirilmektedir. Bir diger
kullanicr hissettigi ekolojik sucglulugu “Biz bu kadar
acimasizca tuketirsek doga da iste boyle dur
artik der ama anlayan yok” ifadeleriyle aktarirken
insanhigin dogaya ve ekolojik cevreye vermis
oldugu zarari da somutlastirmaktadir. Goruldugu
Uzere  eko-anksiyetenin  goérundr  kiinmasi
noktasinda sugluluk, son derece islevsel bir
duygu olarak rol oynamaktadir. Sucluluk hissiyati,
yasanan ekolojik krizlerin sorumlusu olarak insani
oznelestirirken ayni zamanda eko-anksiyetenin de
bir gostereni olarak mevcudiyet sergilemektedir.
Nitekim bir diger kullanici “Arabadan asadi ¢op
atan bir milletiz. Demek ki ¢opler kendi kendine
yok olmuyormus... Sonug¢ c¢cok UzUcU” ifadelerini
kullanarak ekolojik sucluluk duygusunu dile
getirmektedir. Bir diger kullanici da benzer sekilde
“Tasa tohum atsak filizlenecek bir cografyada
yaslyoruz ama verdigimiz kiymete, tesekkure bak”
ifadelerini kullanarak sorumsuz davranis ve cevre
bilinci olmama durumunu sugluluk temelinde dile

getirmektedir.

DW Turkg¢e'nin paylasmis oldugu videoya da
ekolojik sucgluluk temelinde benzer yorumlarin
yapildigi gdzlemlenmektedir. Bir kullanici eko-

sucluluk temelinde “.yani yaziklar olsun bize ki
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koruyamadik ya da korunmasi igin higbir sey
yapamadik..” ifadelerini kullanarak yasadigi
sucluluk duygusunu ifade etmektedir. Bir diger
kullanici da sucluluk duygusunu “Ya nasil bir
Ulkedeyiz Marmara o6lUyor kimsenin umurunda
degdil” ifadeleriyle dile getirmektedir. Goruldugu
Uzere sugluluk duygusu, ekolojik tepkilerin
Uretilmesinde son derece etkili rol oynamaktadir.
Bircok kullanici tepkisini dile getirirken sugluluk
hissiyatinin vermis oldugu motivasyonla hareket
etmektedir. Benzer bir sucluluk duygusuna bir
diger kullanicinin “Ne kadar igreng insanlariz
bastigimiz her yeri yasanmaz hale getiriyoruz..”
ifadelerinde rastlanilmaktadir. Goruldugu Uzere
buraya aktarilan tim yorumlarda sug¢luluk duygusu
son derece baskin bir tema olarak belirmektedir.

Nitekimkapsamdisindabirakilancokfazlayorumda
da benzer nitelendirmeler ve sucluluk iceren
ifadeler yer almaktadir. Ekolojik sucluluk ve eko-
anksiyete arasindaki iliskinin anlamlandirilmasi
acisindan aktarilmis olan yorumlar son derece
onemli ipucglar sunmaktadir. Eko-anksiyetenin
bir gdstereni olarak hissedilen sucluluk duygusu,
bireylerin ekolojik felaketlerden kendilerine dlsen
sorumlulugu Ustlenmenin de bir gdstergesidir.
Ancak eko-anksiyetenin gérunurligu noktasinda
sadece sucluluk duygusu yer almamaktadir. Eko-
anksiyete ayni zamanda keder/UzUntd duygusu
araciliglyla da goérunur kilinmaktadir.

Eko-Anksiyetenin Disa Vurumu Olarak
“Keder”

Eko-anksiyetenin iliskili oldugu bir diger duygu
ise kederdir ve eko-anksiyetenin sekillenmesi
noktasinda keder,son derece etkili birduygu olarak
kabul edilmektedir. Ekolojik nedenlerden kaynakli
olarak yukselis gosteren eko-keder, esasinda
ekolojik felaketlere ve ekolojik kayiplara dair bir tur
tepki halidir (Cunsolo vd., 2020). Ekolojik temelli
felaketler karsisinda duyulan derin bir UzUntu hali
olarak keder, ayni zamanda ekolojik kayiplara dair
bir nevi yasl da ifade etmektedir (Randall, 2009:
124-125). Ekolojik kayiplar ve krizler neticesinde
ortaya gikan ekolojik kederin U¢ boyutunun oldugu
ileri strulebilir. Fiziksel ekolojik kayiplara yoneltilen
keder, cevresel bilgi kaybiyla iliskili olan keder ve
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son olarak da gelecekteki potansiyel cevresel
kayiplara iliskin keder olmak Uzere toplamda Ug
farkh sekilde ekolojik temelli keder duygusu ortaya
¢clkabilmektedir (Cunsolo & Ellis, 2018: 276-278).
Bu baglamda bireylerin eko-anksiyetelerini disa
vururken keder ve UzUntU duygularinin etkisinde

olduklarinin vurgulanmasi gerekmektedir.

BBC News Turkge tarafindan paylasilan habere
iliskin bir kullanicinin yapmis oldugu “icim aciyor
izlerken.. Doga bize emanet. Sahibi dediliz
misafiriz burada..” yorumu, musilaj krizi ézelinde
eko-keder duygusunun somutlasmasi acgisindan
dikkati gekicidir. Kullanici, yasanan ekolojik facia
neticesinde keder duygusu tasidigini iginin
acidigini ifade ederek dile getirirken esasinda eko-
anksiyetesini de somutlastirmaktadir. Benzer bir
duruma bir diger kullanicinin “Dayanamiyorum
artik her seyden cok sevdigim Ulkem, uUlkemiz
mahvoluyor..” yorumunda da rastlaniimaktadir.
Musilajin  yol actigi ekolojik krizin etkisini ve
yol actigi kederi somut bir sekilde go6steren
yorum, eko-anksiyete ve keder arasindaki etkiyi
gormek acisindan da 6nem arz etmektedir. Bir
diger kullanici ise ekolojik kederini “O kadar
Uzultyorum ki bu cevre felaketlerine yakinda nefes
alacak alanimiz kalmayacak..” ifadeleriyle dile
getirmektedir. Bu noktada yukarida da belirtildigi
Uzere temelde ekolojik kederin fiziksel ekolojik
kayiplar ekseninde kUmelendigi ifade edilebilir.
Ekolojik krizler ve kayiplarin olusturmus oldugu
keder duygusu, son kertede ekolojinin bireylerin
ruh saghgi Uzerindeki etkinin gozlemlenmesi
agisindan da son derece islevseldir. Benzer bir
duruma “izlerken aglamakli olan bir ben miyim?
Yazik ¢cok yazik” yorumunu yapan kullanicida da
rastlanilmaktadir. Marmara Denizinde meydana
gelen musilajin duygusal yansimalarini yakalamak
acisindan son derece islevsel olan bu yorum, ayni
zamanda eko-kederin somut bir ¢iktisini gormek
acgisindan da 6nem arz etmektedir.

Ekolojik kedere ve ekolojik kayiplara iliskin bir diger
yorum da benzer sekilde fiziksel kaybin ve krizin
yarattigi duygusal tdrbullansi anlamak agisindan
édnem arz etmektedir. Kullanicl “insanin yuregi
sizliyor. Bu deniz bizim, hepimizin” ifadelerini
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kullanarak yasamis oldugu ekolojik kederi dile
getirmektedir. Bir diger kullanici yorumu musilaj
neticesinde yasamis oldugu duygusal durumu
“icim yaniyor” yorumuyla ifade ederken bir diger
kullanicr ise “O kadar Uzgunum ki.. Artik en kisa
surede harekete ge¢cmeleri gerek hem de hemen!”
ifadelerini kullanarak duymus oldugu kederi
aktarmaktadir. DW Turkge'nin paylastigi video
habere gelen kullanici yorumlarinda da ekolojik
kederi yansitan benzer ifadelere rastlaniimaktadir.
Bir kullanici musilaja iliskin yasadigi kederini
“Deniz'in altindaki canlilari sayip élmuUsler dedikce
icim parcalandi” ifadeleriyle dile getirmektedir. Bir
diger kullanici ise ekolojik kederini “Bu gdruntuler
icimi acitiyor resmen” seklinde disa vurmaktadir.
Goruldugu Uzere bir ekolojik felaket olarak musilaj,
bireylerde ekolojik keder duygusunu tetikleyerek,
eko-anksiyeteye iliskin bir zemin yaratmaktadir.

Benzer sekilde bir kullanici “Cok UzUcu, bize higbir
zarari olmayip sadece yasamaya ¢alisan hayvanlari
insanoglu olarak ne hale getiriyoruz!” ifadeleriyle
yasadigi kederi aciklamaktadir. Bir diger kullanici
“Her sey biz insanlarin elinde. izleyince Gzuldim”
ifadeleriyle kederini anlatirken bir baska kullanici
ise “Cevreye olanlari dusunUp durmaktan geceleri
uyuyamaz oldum. Aglamak istiyorum ¢ok fenayim”
cUmleleriyle yasadigi derin kederi aktarmaktadir.
Goruldugu Uzere ekolojik felaketlerin duygusal
sonuclari olmaktadir. Ozellikle keder duygusunun
bu noktada son derece ©&énemli oldugunu
vurgulamak gerekmektedir.

Eko-Anksiyetenin Disa vurumu Olarak
“Umutsuzluk”

Eko-anksiyetenin beslendigi bir diger duygusal
durum ise umutsuzluktur. Umutsuzluk ozellikle
ekolojik felaketler ve gevresel ylkim s6z konusu
oldugunda gelecege ydnelik cevresel temelli
bir beklentisizlik halini imlemektedir. Nitekim
umutsuzlugun genel literatdrdeki halinde de
benzer kaliplar yer almaktadir. Bilindigi Uzere
umutsuzluk o&zellikle psikiyatrik duzlemde Ug¢
boyutu olan bir duygu halidir. Dustk gelecek
beklentisi etrafinda sekillenen bilissel duzlem,
gelecege dair olumsuz duygular iceren duygusal
duzlem ve son olarak da motivasyon kaybini
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iceren motivasyonel duzlem olmak Uzere bu Ug
dizlem, umutsuzlugun mevcudiyeti acisindan
son dere o6nemli bir bakis acgisi sunmaktadir
(Beck vd. 1974: 861-865). Bir duygu durumu
olarak nitelendirilebilecek olan umutsuzluk
halinin &zellikle ekolojik kokenli felaketler s6z
konusu oldugunda son derece etkili oldugunu
vurgulamak gerekmektedir. Ekolojik  krizler
bireyleri umutsuzluga sevk edebilmekte ve bu
durum da bireylerde en genel tabiriyle gelecege,
cevreye ve ekolojik surdurulebilirlige dair kdklU bir
eko-umutsuzluk ve tikenmislik sendromu hissine
sebebiyet vermektedir (Frumkin, 2022; Nairn,
2019: 440). Dolayisiyla ekolojik umutsuzluk, eko-
anksiyeteye temel teskil edebilecek bir duygu hali
olmakla birlikte beraberinde eylemsizlik, caresizlik
ve bos vermislige de sebebiyet vermektedir (Kelly,

2017).

BBC News Turkce ve DW Turkge tarafindan 2021
Marmara Denizi Musilaj Krizine dair paylasilan
habere iliskin yapilan bircok kullanici yorumunda
ekolojik umutsuzluk temasi son derece belirgin
olarak gézlemlenmektedir. Ekolojik umutsuzluga
iliskin olarak bir kullanicinin yapmis oldugu “O
kadar UzUlUyorum ki bu gevre felaketlerine yakinda
nefes alacak alanimiz kalmayacak...” yorumu
ornek godsterilebilir. Goruldugu Uzere ekolojik
felaketler bir noktada bireylerde gelecege dair
umutsuzluk hissiyati yaratarak eko-anksiyeteyi
tetiklemektedir. “llerideki

cocuklarimin, torunlarimin ferah, huzur verici

Benzer sekilde
Marmara’nin maviligini izleyemeyecek olmalari...”
yorumu da ekolojik umutsuzlugun gostergesi
olarak degerlendirilebilir. Bir diger kullanici da
ekolojik temelli umutsuzlugunu “Kiyamet yakindir.
Depremler afetler virlsler, DUnyanin sonunu biz
insan oglu getirdik ne yazik ki”" cumleleriyle dile
getirmektedir. Bu noktada kiyamet wvurgusu,
gelecege dair umudun olmadiginin somutlasmasi
acisindan dikkati g¢ekicidir. Benzer bir yorum
ise diger kullanicinin “Sanirim bu duUnyadaki
miladimizi  kendi ellerimizle sonlandiriyoruz..”
ifadesinde gdzlemlenmektedir. Sona yaklasildigi
ve umudun olmadigina dair karamsar bir duygu
durumunu da igcerimleyen ekolojik umutsuzluk bu
noktada somut bir bicimde gdzlemlenmektedir.

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

Umutsuzluk duygusunun temel duzlemlerinden
birisi olan motivasyon kaybi ve gelecege dair
inancin yitirilmesi noktasinda kullanici tarafindan
yapilan “Oyle bir his ki bu, GzUllyorsun cok
Uzuliyorsun ama elinden bir sey gelmiyor..
insanoglu izlemekle yetiniyor” yorumu son
derece onemlidir. Ekolojik umutsuzluk duygusu,
eko-anksiyete halini ortaya cikartabilecegi gibi
ayni zamanda bireyleri pasifizme iterek, mevcut
kosullarin sirmesinde de etkili olmaktadir. Nitekim
bir diger kullanici gelecege iliskin umutsuzluk
hissini “Kiyamet yavas yavas yaklasiyor. insanlar
kendi elleriyle geleceklerini bitiriyor ve herkes
seyirci” ifadeleriyle dile getirmektedir. DW Turkge
tarafindan paylasilan videoya gelen yorumlarda da
benzer umutsuzluk belirtilerine rastlaniimaktadir.
Bir kullanici “Bundan bir 30-40 sene sonra da,
“Marmara denizi nasil yok oldu?” basliginda bir
videoyu izleriz..." ifadelerini kullanarak kapilmis
oldugu umutsuzluk duygusunu dile getirmektedir.
Benzer bicimde bir diger kullanici ise “Dunya
harikasi artik tarih oldu” ifadelerine yer verdigi
yorumunda gelecege dair de yitirilen umuda
dikkati cekmektedir. Benzer bir ifade “Marmara
denizi oldu.. Cok ge¢ kaldik..” yorumunda
gorulmektedir. Goraldugu Uzere ekolojik
umutsuzluk duygusu ile eko-anksiyete arasinda
yakin bir iliski bulunmaktadir. Eko-anksiyetenin
sekillenmesinde itici bir gug olarak varlik gdsteren
umutsuzluk, diger duygulardan farkh olarak
gelecege dair dusunceleri de etkiledigi icin daha
hayati bir role sahiptir. Nitekim umutsuzlugun en
onemli bilesenleri arasinda yer alan motivasyon
kaybi da gelecek ve umutla ilgilidir (Beck vd., 1974,
s. 861-865).

Eko-Anksiyetenin Disa Vurumu Olarak
“Ofke”

Eko-anksiyetenin ilintili oldugu bir diger duygu
olarak 6fke,ekolojik felaketlere, iklim krizineve diger
cevresel sorunlara dair bireylerde meydana gelen
bir tar 6fke ve sinir hali olarak nitelendirilmektedir
(Kleres & Wettergren, 2017: 508; Ray, 2020). Ekolojik
felaketlere ve ozellikle iklim degisikligi gibi kuresel
problemlere iliskin insanlarin en sk kapildigi
duygulardan birisinin 6fke oldugunu belirtmek
gerekmektedir. Bu noktada eko-anksiyetenin 6fke
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ile ilintili bir yonunun bulundugunu vurgulamak
gerekmektedir. Ancak bu noktada ofkenin
umutsuzluktan farkli bir ydnUinun bulundugunun
altini gizmek gerekir. Umutsuzlugun bireyleri
gelecege dair motivasyonsuzluga ve eylemsizlige
itmesi durumu &fke duygusunda yerini eyleme
birakmaktadir. Literatirde yer alan calismalar
eko-ofkenin bireyleri aktivizmme ve eyleme sevk
ettigini gdstermektedir (Rozuel & Bellehumeur,
2022; Stanley vd., 2021). Bu noktada 6fkenin eko-
anksiyete olgusunun somutlasmasi noktasinda
onemli bir gésteren oldugunu vurgulamak

gerekmektedir.

Arastirma kapsaminda incelenen yorumlarda da
ofkenin eko-anksiyete kapsaminda son derece
efektif olabildigi gozlemlenmektedir. Bir kullanici
yapmis oldugu yorumda “En kétusu eli kolu
bagl bir sekilde izlemek... Kuduruyorum su an”
ifadelerini kullanarak duymus oldugu &fkesini
gostermektedir. Bir diger kullanici da benzer
sekilde o6fkesini “Duyarsiz fabrikacilar atiklarini
atmasinlar onlara Devlet izin vermesin. Yuksek
cezalar kesin onlara” ifadeleriyle dile getirmektedir.
Bu yorumda da goruldugu uzere kullanici, 6fkesini
ekolojik felaketten sorumlu olarak gérdugu fabrika
sahiplerine yoneltmektedir. Bu noktada baskin
olan duygunun ise o6fke oldugunu belirtmek
gerekmektedir. Bir baska kullanici ise “Utandim,
Uzuldim ve sinirlendim” ifadelerini kullanarak
duygularinin  karmasikligini dile getirmektedir.
Nitekim bu yorum bircok duyguya gdnderme
yaptigi icin son derece dikkati cekicidir. Eko-
ofkenin somutluk kazanmasi noktasinda bir diger
yorumda da kullanici, “Dogayi kirletenlere cok
yUksek cezalar verilmesi gerekiyor” ifadelerini
kullanmaktadir. Bunoktadaelealinanyorumlardan
da anlasilacagl Uzere ofkenin oOzellikle cezai
uygulamalar ekseninde somutluk kazandiginin

altini cizmek gerekmektedir.

Video haberlere gelen ve eko-6fke duygusunu
somutlastiran bir diger yorumda ise kullanici
ofkesini “..deniz bile insanliga ders veriyor bu
insanogluhalaakillanmiyorhelalolsun..”ifadeleriyle
dile getirmektedir. Goruldugu Uzere bu yorumda
ofke, ekolojik gevreye karsi bilingsiz hareket eden
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insanlara yoneltilmistir. Ekolojik 6fke durumlarinda
ofkenin hedefinde degisiklik olabileceginin de
ayrica vurgulanmasi gerekir. Yorumlardan da
anlasilacagi Uzere kullanicilar o6fkelerini bazen
fabrika sahiplerine bazen bilingsiz bireylere bazen
de siyasetcilere yansitabilmektedirler. Nitekim bir
diger kullanici 6fkesini DW Turkge'nin paylastigi

u

videoya yapmis oldugu “..denizin alti Uzerinden
daha kotu ve sayamadigim bir sUru sey ama bazi
insanlarin derdi hala yuUzememek. Gergekten
aklim almiyor” ifadeleriyle dile getirmektedir.
Benzer bir ofkeli icerik de diger kullanicinin
“insanlar denize giremeyiz, balik nasil yiyecegiz
diyorlar. Cok bencil varliklariz" yorumunda
gozlemlenmektedir. Bu yorumda da 6fke, bilingsiz
ve vurdumduymaz Kisilere yoneltilmektedir.
Ekolojik 0ofke, eko-anksiyetenin go6zlemlenmesi
acisindan son derece 6nemli bir duygu durumu
olarak degerlendirilebilir. Nitekim bir pratik kaygi
bicimi olarak degerlendirilen eko-anksiyete, bazi
durumlarda ofke Uzerinden bireyleri harekete
gecirebilmektedir. Benzer sekilde bir diger
kullanici da “Denizi kirletenlere agir hapis cezasi
verilmeli ¢dp atanlara ¢cok agdir cezalar verilmeli
kamuda calisamamak gibi” ifadeleriyle 6fkesini
disavurmaktadir. Goruldugu Uzere ekolojik o6fke,
bireylerin 6zellikle gevresel felaketler séz konusu
oldugunda sikhkla kapildiklari bir duygu olarak
kendisini gostermektedir. Son kertede o&fke
hali, gundelik ve toplumsal yasantinin bircok
noktasinda ortaya c¢ikabilmekte ve bireylerin
eylemlerini sekillendirebilmektedir.

Sonug

insan ve doga arasindaki iliskinin seyrinin
degismesi ve insanin doga Uzerinde tahakkim
kurmaya baslamasi, insanligin aleyhinde sonugclar
dogurmaktadir. Basta iklim degisikligi olmak Uzere
bircok ekolojik kriz ve felaket, modern cagin birincil
sorunlari arasinda gosterilmektedir. Yasanmakta
olan ekolojik felaketlerin bircogunda insan faktoru
cok ciddi seviyelerdedir. Bu noktada Antroposen
yaniinsan Cagi adlandirmasinin son derece énemli
oldugunu ifade etmek gerekmektedir. insanligin
doga uUzerindeki yikici etkileri arttikgca ekolojik
krizlerin sayisinda ve kapsaminda da artislar

gozlemlenmektedir. Bu artislar da beraberinde
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